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MAKING  HEADLINES... 
ONE  TOWN  AT  A  TIME. 


Community  Newspaper  Company. 

Publishers  of  110  daily  and  weekly  newspapers 
throughout  Eastern  Massachusetts. 


^COMMUNITY 
iM^ll  NEWSPAPER 
—A' COMPANY 
www.townonline.com 


For  more  information,  call  781-433-6700  or  see  us  online  at  Hww.townonline.com 


ifiK 


ATEX 


15  Crosby  Drive 
Bedford,  MA  USA  01730 
1-800-433-ATEX 
http://www.atex.com 


the  business  solution  for  today; 
the  technology  for  tomorrow. 


Visit  Atex  Media  Solutions 
(Booth  #53-54-63-64)  at 
the  America  East  Newspaper 
Operations  &  Technology 
^Conference  to  view  our  latest 
publishing  sototions. 
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With  the  powerful  Enterprise  advertising  system,  book,  schedule, 
price  and  bill  multiple  versions  of  an  ad  in  several  zones  of  a  newspaper, 
a  special  interest  magazine,  or  on  the  Web  —  all  in  one  step. 


The  flexible  Enterprise  database  stores  completed  classified  and 
display  ads,  and  information  on  sales  performance,  advertising  orders,  ad  revenue, 
and  customer  accounts  and  prospects.  Enterprise  maximizes  productivity  and  revenue 
and  helps  newspapers  manage  and  adapt  to  today's  changing  market  needs. 
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Obituaries 


Above  The  Fold 


U.K.  Savors  U.S.  Scandal 

When  it  comes  to  political  sexcapades, 
who's  got  more  experience  than  Fleet  Street? 
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Breaking 

stories 


The  St.  Petersburg  Times  has  always  been  known 
for  its  exhaustive  local  coverage.  Our  ability  to  break 
major  national  stories  is  nothing  new,  either. 

Consider  “Fatal  Mistakes”  and  other  stories  that 
exposed  problems  at  the  U.S.  Department  of  Veterans 
Affairs.  The  Times  was  the  first  to  report  that; 

•  A  Miami  VA  hospital  dialysis  patient  died  from 
blood  loss  while  his  nurse  was  distracted  vrith  a 
personal  phone  call.  The  state  attorney  is  investigating 
the  death  and  subsequent  cover  up. 

•  Dozens  of  VA  hospital  patients  have  died  under 
unusual  or  avoidable  circumstances  since  1993. 

The  agency  is  now  promising  to  lead  an  industry-wide 
campaign  to  curb  errors  in  the  medical  field. 

•  Computer  problems  and  mismanagement  delayed 
the  delivery  of  benefits  to  millions  of  veterans  -  some 
of  whom  died  while  waiting.  The  VA  is  promising  to 
reduce  the  wait. 

Whether  it  is  covering  the  VA  or  the  problems  of 
National  Baptist  Convention  leader  Henry  Lyons, 
the  Times  continues  to  break  the  big  stories. 

^.Petersburg  Sitmes 

Florida’s  Best  Newspaper 

www.sptimes.com 


CALENDAR 


FEBRUARY 

4- 7  9th  Annual  Interactive  Newspapers  C;onference, 

Sheraton  Hotel  &  Towers,  Seattle,  Wash. 

5- 7  Association  of  Alternate  Postal  Systems,Trade  Winds 

Resort,  St.  Petersburg,  Fla. 

8-10  Southern  Newspaper  Publishers  Association  Key 
Executives  Conference,Tanipa,  Fla. 

12-15  Association  of  Free  Community  Papers  Mid-Winter 
Meeting,  the  Buttes  Resort,Tempe,  Ariz. 

19-20  American  Society  of  Newspaper  Editors  Regional 
Minority  Job  Fair,  Providence  Biltmore  Hotel, 
Providence,  R.I. 

22-24  Southern  Newspaper  Publishers  Association 

Newspaper  in  Education/Literacy  Work.shop,  Atlanta 
22-25  Inland  Press  Association  Conference,  the  Registry, 
Naples,  Fla. 

26- 27  Maryland-Delaware-D.C.  Press  Association  Winter 

Convention,  the  Admiral  Fell  Inn,  Baltimore 

27- 1  Great  Lakes/Midstate  Newspaper  Production 

Conference,  Holiday  Inn,  Champaign-Urbana,  Ill. 

MARCH 

4-7  SNA  Spring  Publishers’  Conference,  Marriott  Marco 
Island  Resort,  Marco  Island,  Fla. 

7-10  Southern  Newspaper  Publishers  Asstxriation 

Newspaper  Operations  Conference  and  Trade  Show, 
Dallas 

11-13  New  England  Newspaper  Association  Annual  Spring 
Convention,  Copley  Marriott,  Boston 
14-17  Inter  American  Press  Association,  Midyear  Meeting, 
Condado  Plaza  Hotel  &  Casino,  San  Juan,  Puerto  Rico 
16-19  America  East  Newspap>er  Operations  &  Technology 
Conference,  Hershey  laxlge  &  Convention  Center, 
Hershey,  Pa. 

18-21  College  Media  Advisers/Columbia  Scholastic  Press 
Association,  Marriott  Marquis,  New  York  City 

18- 21  National  Newspaper  Association  Government  Affairs 

Conference,  Hyatt  Regency  at  Capitol  Hill, 
Washington,  D.C. 

19- 21  Independent  Free  Papers  of  America  Spring 

Conference,  Hotel  Koni  Kai,  San  Diego 
22-24  Central  States  Circulation  Managers  Association 
Annual  Convention,  Indian  Lakes  Resort, 
Bloomington,  Ill. 

30- 2  ANPE-IFRA  Congress/Expo,  Putra  World  Trade  Center, 

Kuala  Lumpur,  Malaysia 

31- 3  American  Society  of  Newspaper  Editors  Annual 

Convention,  J.W  Marriott  Hotel,  Washington,  D.C. 

APRIL 

2-4  Society  of  Collegiate  Journalists  Biennial  Convention, 
Wartburg  College,  Waverly,  Iowa 
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Exclusive  offering  of 
quality  used  presses 


6  UNIT  UNIMAN  4/2 


Available  now 
1988  vintage 
22"  cut-off 
50”  web  width 
60,000  PPH 

Can  produce  an  80 
page  product, 
collect,  with  8  paa 
of  process  ana  1o 
pages  of  spot  color 


es 


6  Uniman  4/2  units 
3  color  decks  •  2RH  &  1LH 
1  double  2:1  folder  with 


•  Three  150  HP  Fincor 

motors  and  controls 

•  Substructure  /  bedrail 


upper  formers  and  subway 
delivery 

•  1  skip  slitter 

•  4  sets  of  angle  bars 

•  6  MEG  2  arm  45"  RTF's 


for  a  future  7th  unit 

•  Mavo  remote  ink 

control  system 

•  Full  compliment  of 

auxiliary  equipment 


8  UNIT  UNIMAN  2/2 

Available  immediately  •  1982  vintage  •  45,000  PPH  •  Can  produce  a  56 
page  product,  collect,  with  4  pages  of  process  and  4  pages  of  spot  color 


M  M  M 


M  M  M 


8  Uniman  2/2  units 
22  3/4"  cut-off 
Web  width  range  25  to  36" 
2  right-hand  color  decks 
Micro  process  color 
registration  systems 


1  heavy  duty  2:1  folder  with 
upper  formers 

Two  8  position  manual  rollstands 

Four  75  HP  Fincor  motors 
and  controls 

Full  compliment  of  auxiliary 
equipment 


270  Davidson  Avenue 
Somerset,  New  Jersey  08873  USA 


GLOBAL  PRESS  SALES 


732  560  9364  ■  fax  732  560  9422 
www.globalpresssales.com 
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Series  For  Effect 


Reader  Services 


Good  writers  make  unity'  one  of  their  primary’ 
goals,  and  they  achieve  it  in  a  lot  of  different  ways. 
They  tie  whole  stories  together  by  creating  endings 
that  hark  back  to  beginnings.  They  tie  paragraphs  together 
with  transitions.  They  tie  long  stretches  of  copy  together 
with  themes  that  repeat  themselves.  They’re  just  as  careful 
inside  individual  sentences  and  paragraphs,  where  they  tie 
elements  together  by  constructing  them  in  parallel  form. 

The  rules  of  grammar  require  parallel 
construction,  of  course.  But  making  sure 
each  item  in  a  series  is  parallel  does 
more  than  satisfy  language  purists. 

Readers  stand  a  better  chance  of  under¬ 
standing  content  when  a  writer  presents 
it  in  parallel  form.  And  elements  in  series 
have  far  more  impact  when  they  build 
through  a  crescendo  of  repeated  forms. 
Take  this  summary  deck:  “Abortions  would  be  allowed 
only  in  cases  of  rape,  incest  or  to  save  the  mother’s  life.” 

Notice  how  flat  the  last  element  in  the  series  falls  .  .  . 
and  how  it  dashes  the  expectation  built  up  by  first  two, 
which  arc  perfectly  parallel. 

Analyze  the  elements  in  the  series,  and  the  problem 
becomes  clear.  The  first  two  —  “rape”  and  “incest”  —  arc- 
nouns.  The  third  element  —  “to  save”  —  is  an  infinitive. 

The  series  becomes  much  more  powerful  if  the  third  ele¬ 
ment  is  a  noun,  too.  Abortions  would  be  allowed  only  in 
cases  of  “mpc,  incest  or  threats  to  a  mother’s  life.” 

Here’s  a  tricky  series  that  the  writer  might  easily  have 
blown  if  he’d  wavered  from  his  commitment  to  nouns: 

“.  .  .  crime  fueled  by  drugs,  unemployment,  educational 
failures,  racism,  low  self-esteem  among  many  of  the  young, 
large  numbers  of  single-parent  families  living  in  poverty, 
shoddy  housing  and  indifferent  landlords.  ” 

You  don’t  have  to  go  with  nouns.  Here’s  another  approach, 
a  series  produced  by  hammering  away  with  infinitives:  “It  is  a 
historic  opportunity  to  change  the  face  of  the  city',  to  ensutv 
that  it  remains  the  center  of  the  region,  to  attract  tourists,  to 
generate  economic  development  and  to  create  one  of  the 
most  exciting  parieways  in  the  United  States.” 

Finally,  note  that  whole  sentences  can  assume  parallel 
form  and  that  the  same  rules  then  apply.  In  general,  you 
should  stick  with  a  parallel  structure  through  an  entire 
paragraph,  thereby  creating  the  sort  of  “flash-by-graf ”  that’s 
especially  useful  for  driving  home  a  point  or  illustrating  sev¬ 
eral  facets  of  a  trend.  The  writer  who  produced  this  last 
example  had  the  right  idea.  He  just  failed  to  carry-  the  prin¬ 
ciple  through  the  last  item.  Or,  perhaps,  to  hit  the  carriage- 
return  key  soon  enough. 

“Seton  Hall  is  so  good  they  haven’t  lost  to  a  team  outside 
the  Big  East  Conference  all  season.  So  good  that  their  small¬ 
est  margin  of  victory  in  four  tournament  games  is  nine 
points.  So  good  that  after  they  beat  Indiana  78-65,  Bobby 
Knight  said  they  were  ‘outstanding  on  defense.’  After  they 
beat  Nevada-Las  Vegas  84-61,  Jerry  Tarkanian  said  they  “cer¬ 
tainly  whipped  us  good.” 


Hart  is  senior  editor  for  writing  and  staff  development  at 
the  Oregonian,  Portland,  Ore. 


HHow  to  Contact  Editor  &  Publisher 
■  Mail:  11  West  19th  Street, 

New  York,  NY  10011-4234 
■  E-mail:  eclpub@mecliainfo.com 
■  Phone:  (212)  675-4380 
■  Fax:  Editorial/Permissions  (212)  691-7287 

Advertising/Mail  Lists/Reprints  (212)  929-1259 
New  Media/Conferences  (212)  929-1894 
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Subscriber  Services/Back  Issues 

■  New  subscriptions,  renewals,  subscription  payments, 
change  of  address,  back  copies,  annual  directories, 

billing  questions _ Write  to:  E&P  Subscription  Dept., 

P.O.  Box  3000,  Denville,  NJ  07834-3000. 

Phone:  (800)  783-4903  -  Mon.-Fri.,  9  a.m.-9  p.m.; 

Sat.,  9  a.m.-4  p.m.  EST.  Fax:  (973)  627-5872. 


News,  Story  Ideas,  Press  Releases, 

Job  Changes,  Obits 

■  Please  address  all  news  items  to:  George  Garneau, 
Acting  Managing  Editor.  Fax:  (212)  691-7287. 


Letters  to  the  Editor/Shop  Talk  at  Thirty 

■  Please  Include  your  name,  company  affiliation 
and/or  residence,  and  phone  number  (for  verification) 
on  Letters  to  the  Editor. 

■  Essays  (nonreturnable)  on  industry  issues  are 
accepted  on  speculation  for  Shop  Talk  at  Thirty. 

Submit  to  “Letters  to  the  Editor”  or  “Shop  Talk  at  Thirty,” 
c/o  George  Garneau. 

SE&P  Archives 

■  Online  access  to  E&P  magazine  archives  and  our 
entire  Web  site  archives  -  Editor  &  Publisher  Interactive 
-  is  available  at  http://www.mediainfo.com/Library.htm. 
Charges  are  outlined  on  our  Web  site  or  call  our  New 
Media  division  at  ext.  510. 

■  Editor  &  Publisher  is  available  in  Microform  and  elec¬ 
tronic  products  form  from  UMI,  300  N.  Zeeb  Rd., 

P.O.  Box  1346,  Ann  Arbor,  Ml  48106-1346. 

Phone:  (800)  521-0600. 

Editorial  Reprints/Permisslons 

■  To  order  reprints  of  articles  contact  Production 
Manager  Carol  Blum  at  ext.  166. 

■  To  obtain  permission  to  use  any  part  of  E&P, 
contact  Information  Services  Manager  Shqipe  Malushi 
at  ext.  351. 

0  Mailing  Lists 

■  Editor  &  Publisher  does  not  release  its  subscriber  list. 
■  The  comprehensive  database  of  the  Editor  & 
Publisher  International  Year  Book  is  available  in  hard 
copy,  CD-ROM,  and  customized  lists  on  labels  or  disk. 
Contact  our  CD-ROM/Database  representative 
at  ext.  172. 

Web  SIte/Conferences/Other  Services 

■  Access  information  about  E&P  products  and  services 
on  our  Web  site.  Editor  &  Publisher  Interactive 
http://www.mediainfo.com. 


4  Editor  &  PiiBUSHER 


http://www.mediainfo.com 


Febri  ARY  7, 1998 


See  us  at 
America  East, 
Booths 
F37  and  38. 


WebPoint®  Interactive  Content  classified  modules  complement 
your  online  listings.  They  help  you  hold  onto  your  advertising 
franchise  and  grow  your  online  revenue  stream. 

WebPoint  helps  you  publish  an  online  classified  section  that 
builds  audience  and  keeps  users  coming  back. 

C  a  r  K  e  y  s 

■  Expert  advice  about  budgeting,  shopping  and 
negotiating  for  a  car 

■  Insurance  and  safety  issue  information 

■  Comprehensive  database  with  price,  equipment  and 
performance  data 

The  Front  Door 

■  Complete  information  on  buying  d  new  home 

■  Interactive  calculators  and  expert  advice  from 
.  Robert  Bruss 

JoDSmai-t 

-  Weekly  job-hunting  advice  from  syndicated  experts 
Insightful  articles  on  job  hunting  and  managing  a  career 
•  Electronic  resume  creation  through  your  Web  site 


WebPoint  has  the  ideas  that  work  for  a 
healthy  classified  bottom  line.  Contact 
Jennifer  Spinozzi  or  Julie  Tamblyn  at 
800-24B-6536  or  visit  www.webpoint.com. 


1 1 


Tribune  Media  Services 

435  N.  Michigan  Avenue,  Suite  1500  •  Chicago,  IL  606 
800-245-6536  •  www.tms.tribune.com 


I  Got  My  Job  Through  Jeopardy!  -  Critic  Seeks  Game  Show  Gold 


CLAUDIA  PERRY, POP  music  critic  for  the  Newark, 
N.J.-based  Star-Ledger,  is  now  better  known  as  a 
Jeopardy!  champion. 

On  the  eve  of  her  appearance  on  the  quiz  show’s 
Tournament  of  Champions  round  last  week.  Perry 
described  her  experiences  in  a  first-person  story  —  with 
a  photo  of  her  and  host  Alex  Trebek  —  on  Page  One,  the 
first  in  a  series  planned  as  long  as  she  remains  in  the 
championship. 

“I  can  tell  you  this  —  Jeopardy!  is  no  get-rich  scheme,” 
Perr>’  wrote,  explaining  that  she  finished  dead  last  in  her 
first  appearance  and  won  no 
cash  but  was  given  another 
chance  because  her  buzzer  mal¬ 
functioned. 

She  went  on  to  win  four 
times,  including  $45,000  in  prize 
money,  a  trip  to  Madrid  and  a 
spot  in  the  championship  round. 

Although  Perr>'  has  finished 
taping  the  championship  shows, 
she  declined  at  the  request  of 
the  producer  to  divulge  who 
won. 

Perry  attributes  her  job  at  the 


Ledger  to  her  Jeopardy!  appearance.  After  Charles 
Cooper,  her  former  editor  at  the  Houston  Post  and  now 
assistant  managing  editor  for  production  at  the  Star- 
Ledger,  saw  her  on  the  show  in  January  1997,  he  called 
with  a  job  offer.  Perry,  who  was  at  the  San  Jose  Mercury 
News,  started  in  Newark  last  April. 

Perry  said  she  qualified  for  the  show  by  passing  a  writ¬ 
ten  test,  which  relatively  few  applicants  pass,  then  taped 
a  mock  show  designed  to  gauge  her  on-camera  compo¬ 
sure.  But  Perry  had  plenty  of  TV  exposure,  having 
appeared  often  on  morning  news  shows  as  a  reporter  in 
Houston. 

Once  on  the  show,  she  drew  on 
her  Massachusetts  Institute  of 
Technology  education.  And  cate¬ 
gories  like  Bands  of  the  ’8()s  —  her 
specialty  —  delighted  her.  “I  lucked 
out,  because  the  categories  are  ran¬ 
dom,”  she  said. 

Perry  is  back  in  Newark  after  tap¬ 
ing  the  championship  shows  at  the 
Sony  studio  in  Los  Angeles.  But  read¬ 
ers  can  expect  to  hear  more  of  her 
experiences  as  a  game  show  contes¬ 
tant.  —  Ken  Liebeskind 


Book  ads 
offer 

e-mail  sample 

Book  advertising  in  newspa¬ 
pers  took  a  new’  turn  when 
Doubleday  bought  full-page  ads  in  the 
New  York  Times,  Wall  Street  Journal 
and  USA  Today,  Feb.  4,  to  reprint  half 
of  the  first  chapter  of  The  Street 
Lawyer,  the  new  book  by  best-selling 
author  John  Grisham. 

The  ads  also  invite  readers  to  reply 
by  e-mail  and  receive,  also  by  e-mail, 
the  entire  first  chapter  of  the  book. 

Suzanne  Herz,  a  spokeswoman  for 
Doubleday,  said  the  sampling  and 
online  tie-ins  are  both  company  firsts. 
Doubleday  has  never  printed  extensive 
portions  of  its  books  in  newspaper  ads 
or  linked  the  ads  to  a  Web  site  before, 
she  said. 

The  ad  —  comparable  to  a  free  sam¬ 
ple  of  new  shampoo,  for  example  —  is 
being  offered  because  “the  first  chap¬ 
ter  is  incredibly  telling,  and  he’s  a  mar¬ 
velous  storyteller.  So  if  readers  get  a 
taste  for  it,  they’ll  want  more,”  she  said. 
And  the  online  tie-in  is  an  effort  to 


“expand  his  work  to  a  whole  new 
audience.” 

The  campaign  represents  another 
first:  The  ads  are  a  full  page  and  in  full 
color.  “This  is  the  first  time  we’ve  done 
three  full  pages  simultaneously  for  any 
author,”  Herz  enthused,  while  unsure 
about  the  cost  of  the  campaign. 

The  three  newspaper  ads  were  to  be 
followed  up  in  magazines. 

—  Ken  Liebeskind 

Purina  pummels 
press  in 
pleasing  public 

F1RST,THE  good  news:  People  like 
newspapers  better  than  they  like 
paying  taxes. 

Now  for  the  bad:  The  press  is  still 
far  less  popular  than  pet  food  and 
beer.  And  garbagemen,  it  seems,  are 
more  popular  than  reporters. 

So  concludes  the  American 
Customer  Satisfaction  Index,  as  report¬ 
ed  in  Fortune  magazine  (Feb.  16). 
Based  on  a  survey  of  more  than  50,000 
American  consumers,  the  study  gives 


newspapers  a  customer  satisfaction 
score  of  69  —  ahead  of  the  Internal 
Revenue  Service  (54),  local  police  (62), 
and  hospitals  (67).  But  newspapers  lan¬ 
guish  far  behind  soft  drinks  and  pet 
food  (83),  personal  care  and  cleaning 
products  (82),  food  processing  and  beer 
(81).  Even  the  solid  waste  industry 
ranked  above  newspapers,  earning  a  73. 

But  there  is  a  silver  lining  of  sorts 
for  ink-on-paper  aficionados.  People 
may  trash  newspapers,  but  they  hate 
broadcasters  more.  With  a  customer 
satisfaction  score  of  just  62,  national  TV 
news  ranked  next  to  last. 

—  Robert  Neuwirth 

Web  interest  high 

A  MONTH  AFTER  publication,  the 
Philadephia  Inquirer's  Black 
Dawn  series  about  the  U.S.  invasion  of 
Somalia  in  1993  remains  popular  on 
the  Web.  The  online  version,  which 
includes  audio,  video,  photographs  and 
text,  receives  28,000  page  views  a  day, 
the  paper  said.  In  addition,  other  news¬ 
papers  have  reprinted  the  series  and 
are  linking  their  own  sites  to  the 
Inquirer's  site. 


6  Editor  &  Pl  BLISHER 


http://www.mediainfo.com 


February  7, 1998 


MQ.cK.QUQTES . 


E6fP  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 
with  significant  newspaper  interests) 


2/3/98 

1/26/98 

2/4/97  1 

A.H.  Belo  Corp.  (NY) 

53.563 

53.438 

36.750 

American  Media  Inc.  (NY) 

7.438 

7.313 

5.750 

Central  Newspapers  Inc.  (NY) 

66.250 

63.063 

44.750 

Dow  Jones  &  Co.  Inc.  (NY) 

51.063 

50.313 

38.875 

E.W.  Scripps  Co.  (NY)* 

48.188* 

47.438* 

36.375* 

Gannett  Co.  Inc.  (NY)## 

60.750 

58.000 

38.625 

Gray  Comm.  Sys.  (NY) 

24.750 

24.625 

20.000 

Harte-Hanks  Comm.  (NY) 

40.500 

34.750 

27.000 

Hollinger  International  (NY) 

13.938 

13.875 

10.750 

Journal  Register  Co.#  (NY) 

19.875 

18.875 

N/A 

Knight  Bidder  (NY) 

56.063 

54.750 

38.000 

Lee  Enterprises  Inc.  (NY) 

29.313 

28.625 

22.250 

McClatchy  Newspapers  Inc.  (NY) 

26.688 

25.250 

24.375 

Media  General  Inc.  (AM) 

44.813 

45.875 

31.250 

New  York  Times  Co.  (NY) 

66.500 

64.500 

37.750 

News  Corp.  Ltd. 

24.375 

25.500 

20.750 

Pearson  Ltd. 

13.250a 

12.750a 

7.310a 

Pulitzer  Publishing  Co.  (NY)** 

29.813 

57.625 

48.625 

Quebecor  Inc.  Class  A 

19.125b 

18.375b 

25.750b 

Times  Mirror  Co.  (NY) 

58.813 

58.000 

47.125 

Tribune  Co.  (NY)*** 

61.000 

60.250 

37.125 

Washington  Post  Co.  (NY) 

492.750 

477.688 

335.500 

*  Adjustment  to  reflect  receipt  of  1 .16  shares  of  Comcast  for  each 
share  of  E.W.  Scripps  as  of  1 1/13/96 

**  Adjusted  for  4-for-3  stock  split  as  of  11/1/96 

***  Adjusted  for  2-for-1  stock  split 

#  Company  went  public  on  5/8/97 

#  Adjusted  for  2-for-1  stock  split  as  of  10/6/97 
(a)  British  pounds 
|b)  Canadian  dollars 


BRIEFS 


I  Reuters  probed 
i  as  corporate  spy 

British-based  Reuters  Holdings  plc, the  financial 
information  and  news  service,  has  placed  three  execu- 
j  tives  on  paid  leave  as  the  FBI  investigates  allegations 
i  Reuters  hired  a  consulting  company  to  steal  information 
j  from  arch  rival  Bloomberg  LP 

:  Reuters’  stock  took  a  hit,  falling  by  16%,  after  press 

i  accounts  of  the  probe.  News  stories  said  the  investigation 
I  centers  on  whether  top  executives  of  Reuters  Analytics,  a 
:  U.S.  subsidiary  of  the  $5  billion  British  firm,  contracted  with 
j  a  company  set  up  by  a  former  BkM)mberg  employee  to 
I  break  into  Bloomberg’s  computer  system  to  steal  the  keys 
:  to  Bloomberg’s  market  analysis  programs. 

I  Bloomberg’s  ability  to  analyze  stocks  and  bonds  based  on 
I  history'  and  trends  has  made  its  proprietary-  terminals 
j  increasingly  popular  among  brokers.  Reuters  plans  to  roll 
1  out  a  new  system,  Reuters  3(KK),  designed  to  compete 
i  directly  with  Bloomberg. 

I  Reuters,  founded  in  1851,  is  the  largest  player  in  the  S6.5 
i  billion  financial  information  industry,  serving  4(K),0(K)  cus- 
I  :  tomers  in  163  countries.  Bloomberg,  founded  in  1981,  has 
I  quickly  emerged  as  a  strong  competitor. 

I  Gannett  sells 
\  alarm  business 

Gannett  C0.,THE  nation’s  largest  newspaper  chain, 
has  sold  the  security-  alarm  business  it  picked  up  when 
j  it  bought  iMultimedia  Inc.  for  $220  million  in  1995. 

I  Protection  One  Alarm  Monitoring  Inc.  bought  the  former 
I  Multimedia  unit,  which  is  headquartered  in  Wichita.  Kan., 
j  and  has  more  than  111  ,(KK)  subscribers, 
i  Gannett,  of  Arlington,  Va.,  which  owns  88  daily  newspa- 

j  pers,  said  the  sale  would  be  finalized  as  S(K)n  as  regulators 
j  approve  it. 

I  Young  Murdoch 
\goes  Post-al 

JAMES  MURDOCH,  25,  Rupert  Murdoch’s  youngest  son, 
has  been  named  deputy  publisher  of  the  New  York  Post, 
j  effective  March  30.  For  the  past  three  months,  James 
I  Murdoch  has  been  serving  as  president  of  News  America 
j  Digital  Publishing. 

I  The  Post  is  a  unit  of  News  C;orp.,  the  Australian-based 
j  conglomerate  controlled  by  Rupert  Murdoch. 

\Deportes  debut 

The  NATION’S  FIRST  Spanish-language  sports  daily 
launched  Feb.  1  on  the  West  Coast. 

Deportes  Hoy,  published  by  Grt)up  Seven  Ca)mmunica- 
j  tions  Inc.,  targets  readers  in  California’s  Los  Angeles, 

:  Orange,  and  San  Diego  counties.  The  Los  Angeles  area  is  the 
I  nation’s  No.  1  Latino  market  —  and  thus  a  perfect  place  to 
_  i  launch  a  sports  daily  in  Spanish  —  the  company  said. 


February  7, 1998 


http://www.mediainfo.com 


Editor  &  Pi  BUSH  ER  7 


The  Oldest  Publishers 
and  Advertisers  Newspaper  in  America 
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Report  What  You  Know 

The  question  former  sen.  Howard  Baker  repeatedly 
asked  about  President  Richard  Nixon  —  “What  did  he 
know  and  when  did  he  know  it?”  —  has  become  a  kind  of 
leitmotif  in  reporting  every  high-level  political  scandal  that  fol¬ 
lowed  Watergate. 

Now  that  developments  in  the  story  of  the  latest  White  House 
sex  scandal  seem  to  be  taking  a  breather,  this  is  a  good  time  for 
journalists  and  their  editors  to  ask  themselves  a  variation  of 
Baker’s  question;  What  do  we  know,  and  when  and  where  did  we 
learn  it?  In  all  the  media  breast-beating  that  has  accompanied  this 
story,  we’ve  been  most  impressed  by  a  simple  comment 
Newsweek  editor  in  chief  Richard  Smith  made  on  some  TV  talker: 
“You’ve  got  maybe  a  dozen  reporters  with  good  sources  on  this 
story.  The  problem  is  you’ve  got  a  thousand  people  covering  it.” 
Indeed.  That’s  been  the  pattern  in  nearly  every  so<alled  feeding 
frenz)'  from  coverage  of  the  now-forgotten  Abscam  FBI  sting  to 
the  Clinton  White  House’s  troubles  with  Whitewater  and  Monica 
Lewinsky.  Only  a  few  reporters  really  know  much  when  these 
stories  are  breaking.  But  hundreds  of  other  reporters  do  not  let 
their  own  ignorance  stop  them  from  rewriting  what  little  is 
known,  speculating  on  the  rest,  then  slapping  their  own  lead  and 
byline  on  the  stories. 

At  a  time  when  news  organizations  are  demanding  —  justifi¬ 
ably,  we  firmly  believe  —  that  Clinton  come  clean  with  the  unam¬ 
biguous  truth,  we  think  journalists,  too,  should  level  with  their 
audiences  about  how  much,  or  how  little,  they  really  know.  Too 
often,  it’s  not  enterprising  reporting  that  keeps  these  media  feed¬ 
ing  frenzies  going  —  just  the  rather  pathetic  drive  of  colleagues 
trying  to  keep  up  with  the  Joneses. 
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How  about  NASA 
reporting  reunion 

I  ’VE  WRITTEN  TO  Daniel  Goldin, 
NASA  administrator,  to  suggest  that 
NASA  invite  all  those  reporters  who 
were  accredited  to  cover  John  Glenn’s 
1962  flight  to  return  to  the  Cape  to 
witness  his  October  1998  shuttle 
launch. 

Perhaps  a  special  briefing  and  a  spe¬ 
cial  viewing  area  could  be  arranged  for 
us  old-timers  who  probably  haven’t 

Newspaperdom* 


50  YEARS  AGO. . .  Nearly  a  score  of 
New  'York  City  area  newspapers  are 
now  printing  half-tone  pictures  from 
plastic  cuts,  eliminating  zinc  and  all 
the  usual  photoengraving  apparatus 
and  chemicals.  The  Fairchild  Camera 
and  Instrument  Corp.’s  direct  photo¬ 
electric  engraving  machine  has  been 
brought  out  of  the  laboratory  and 
put  to  work.  The  first  public  show¬ 
ing  of  the  machine  was  in  the  plant 
of  the  Bergen  Record,  Hackensack, 
N.J.,  where  one-column  half-tone 
cuts  were  produced  in  three  minutes 
and  40  seconds. 

Gen.  Douglas  MacArthur  denies 
credentials  to  Newsweek  correspon¬ 
dent  Compton  Pakenham  on  the 
grounds  he  had  shown  “marked 
antipathy”  toward  American  policy 
and  had  associated  with  “reactionary 
Japanese.”  In  response  to  a  protest 
from  the  magazine’s  publisher,  the 
general  denied  press  freedom  was 
involved,  saying,  “I  doubt  that  the 
Allied  press  enjoys  anywhere  in  the 
world  greater  freedom  in  the  gather¬ 
ing  and  disseminating  of  the  news 
than  it  does  here  in  Tokyo.” 

From  Editor  &  Pubusher 
February  7,  1948 


For  additional  stories,  analysis 
and  industry  resources, 
visit  us  on  the  Web 

http://www.mediainfo.com 


reported  space  stuff  for  many  years. 

If  anyone  out  there  supports  this 
idea,  please  let  NASA  know  at  300  E  St. 
SW, Washington,  D  C.,  20546. 

George  N.  Gill 

retired  president  and  publisher, 
Courier-Journal,  Louisville,  Ky. 

News  council 
slurs  are  wrong 

I  RISE  TO  object  to  recent  comments 
by  Clayton  Haswell  about  the 
Minnesota  News  Council  iE&P,  Oct. 

18,  pp.  15-16). 

Mr.  Haswell  is  right  in  believing  that 
a  council’s  determinations  could  result 
in  legal  trouble  for  a  newspaper.  It’s 
conceivable  that  a  lawyer  for  a  third 
party  could  examine  our  115  determi¬ 
nations  and  find  information  to  use  in 
suing  a  newspaper;  however,  this  has 
not  happened  in  the  27  years  we’ve 
been  in  the  field. 

Instead  of  generating  libel  suits,  we 
have  headed  a  number  of  libel  suits  off 
at  the  pass. 

Several  complainants  have  told  us 
they  were  preparing  to  sue  when  they 
heard  about  and  used  our  council’s 
services.  We  have  probably  “defused” 
many  other  complaints  —  impossible 
to  say  how  many  —  which  could  have 
ended  up  in  court.  Newspaper  publish¬ 
ers  are  simply  starting  to  realize  they 
can  save  a  very  great  amount  of  money 
by  using  our  quick  and  relatively  pain¬ 
less  process  brought  by  complainants 
who  are  required  to  waive  libel. 

But  saving  money  isn’t  the  main 
point;  The  credibility  of  the  press  is 
the  issue. 

We  have  noticed  (we  have  a  study 
which  bears  this  out)  that  after  com¬ 
plainants  go  through  our  process  their 
general  view  of  the  press  goes  up  a 
notch.  At  first  many  are  suspicious, 
believing  the  council  to  be  a  slick  PR 
ploy.  After  they  see  the  fairness  of  the 
process  —  regardless  of  the  outcome 
of  their  complaint  —  they  seem  to  be 
genuinely  surprised  and  pleased. 

Editors  don’t  like  councils.  I  know 
the  feeling.  I  was  an  editor  once 
myself. 

The  public,  though,  loves  the  idea. 
These  days  if  we  of  the  press  can  do 
anything  to  build  a  good  reputation 


with  the  public,  we  should  give  it  our 
prayerful  consideration. 

Mr.  Haswell’s  biting  characterization 
of  our  work  as  “quasigovemmental” 
and  “dangerous”  is  a  low  blow.  We  view 
what  we  have  done  as  a  protection 
against  government  intervention  in 
the  affairs  of  the  press. 

Dangerous  to  the  free  press?  In  my 
view,  editors  like  Haswell  constitute 
the  real  danger.  Our  special  press  free¬ 
dom,  if  I  may  paraphra.se  a  quote  from 
Judge  Learned  Hand,  lies  in  the  heart 
of  people.  That’s  where  it  will  be  pre- 
.served  or  lost,  not  in  the  minds  of  edi¬ 
tors  or  in  the  counsel  of  corporation 
lawyers. 

Mr.  Haswell:  Come  to  Minnesota.  See 
what  we  do  so  you  are  able  to  know 
what  you’re  talking  about.  I’ll  even 
take  you  fishing. 

Robert  M.  Shaw 

manager  emeritus,  Minnesota 
Newspaper  Association 
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Our  Approach  Is  What  Separates 
Us  From  The  Old  School. 


Imagine  what  you  can  get  away  with  when  you’re 
not  constrained  by  conventional  thinking.  For  the  past 
six  years,  Thomson  Target  Media  has  dared  to  take 
a  fresher,  more  progressive,  holistic  approach  in  helping 
newspapers  do  a  better  job  of  reaching  niche  markets, 
increasing  readership  and  selling  newspapers.  And 
it’s  worked. 

For  us,  it’s  about  doing  things  differently.  Swimming 
upstream  against  the  current.  Not  setting  boundaries 
on  how  to  provide  you  with  the  best  solutions. 

By  understanding  the  needs  of  the  newspapers, 
consumers  and  advertisers,  we’re  able  to  deliver 
proven  results  with  a  broad  range  of  syndicated 


supplemental  publications.  They  provide  enlightening, 
original  editorial  to  reach  everyone  from  kids  to  baby 
boomers,  showcasing  everything  from  entertainment 
and  health  &  fitness  to  home  technology  and  hunting 
&  fishing.  All  with  style  and  panache. 

We  could  delve  a  little  deeper,  but  instead  why  don’t 
you  simply  check  us  out.  If  you’re  interested  in  the 
highest-quality  niche  publications,  customer  service 
and  marketing  support,  find  out  how  our  unique 
approach  can  make  a  difference  for  you.  Call 

(.800)  217-8679  for  more  information. 
Because  in  today’s  diverse  marketplace, 
it’s  a  matter  of  sink  or  swim. 


Thomson  Target  Media 

730  N.  Franklin  St.,  Suite  706,  Chicago,  IL  60610.  Tel:  (800)  217-8679,  Fax:  (312)  573-3810,  E-Mail:  moreinfo@ttmedia.com 

©  1998  Thomson  Target  Media 


EVERY  SAm^ 

The  Color 
Of  Journalism 


Ed?P 


Protesting  Too  Much 


The  return  a( 

T  awana  Brawley. 


rt  the  truth 


The  20  African- 
American  faces 
along  the  court¬ 
house  wall  were 
waiting  patiently 
to  reclaim  their 
seats  when  they  spotted 
some  reporters  strolling 
through  the  front  door. 

“Here  come  the  manipula¬ 
tors,”  jeered  one  man,  who  identified  himself  only 
as  Shango.  “The  white  media.  You  here  to  misin¬ 
terpret  things?” 

“The  white  press  was  part  of  the  cover-up,” 
added  John  Joyner,  a  Brooklyn  man  standing  with 
Shango.  “They  haven’t  told  the  truth  about  what 
happened.” 

The  African-American  contingent  is  a  daily  pres¬ 
ence  at  the  Poughkeepsie,  N.Y.,  state  Supreme 
Courthouse  where  Steven  A.  Pagones,  an  assistant 
New  York  state  attorney  general  has  filed  a  $150 
million  defamation  suit  against  the  Rev.  A1  Sharp- 
ton,  C.  Vernon  Mason  and  Alton  H.  Maddox  Jr. 

The  black  courtroom  spectators  start  their  trek 
at  7:30  a.m.  on  a  chartered  bus  in  Brooklyn,  a  90- 
minute  ride  to  state  Supreme  Court  when  the 
roads  are  clear,  as  a  show  of  support  for  Sharpton, 
Mason  and  Maddox. 

Pagones  sued  the  three  black  activists  after 
they  repeatedly  accused  him 
10  years  ago  of  being  part 
of  a  group  of  white  law 
enforcement  officers  who 
abducted,  raped  and  sodom¬ 
ized  Tawana  Brawley,  then  a 
1 5-year-old  black  high  school 
student. 

Brawley  was  found  on  Nov. 

28,  1987,  outside  a  housing 
complex  in  Wappinger  Falls, 

N.Y,  curled  up  inside  a  plastic 
garbage  bag  with  dog  feces 
and  racial  slurs  scrawled  over 
her  body.  Her  charges  stoked 
New  York  City’s  smoldering 
racial  fires  and  created  revulsion 
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and  front-page  headlines 
here  and  across  the  country. 

Bill  Cosby  offered  a 
$25,000  reward  for  informa¬ 
tion  leading  to  Brawley’s  cap- 
tors.  Prize  fighter  Mike  Tyson 
pledged  $50,000  to  pay  for 
her  college  education. 

But  a  seven-month  grand 
jury'  investigation  found  that 
Brawley  and  her  advisers  had  orchestrated  a  hoax. 
It  exonerated  Pagones,  then  an  assistant  Dutchess 
County  district  attorney. 

The  grand  jury’s  conclusions  were  apparently 
shared  by  some  of  the  most  influential  African- 
American  journalists  in  New  York  and  throughout 
the  country.  But  the  black  courtroom  spectators 
don’t  believe  the  reports  in  the  mainstream  press 
—  even  when  written  by  minority  reporters  —  so 
they  are  attending  the  trial  to  analyze  “the  true 
facts”  of  the  case  for  themselves. 

“Tawana  didn’t  do  it  to  herself,”  Pearl  Hutchin¬ 
son  of  the  Bronx  said,  dismissing  the  grand  jury 
report.  We  can’t  trust  the  white  press  to  tell  us 
what  is  going  on.” 

Her  suspicions,  and  those  of  her  neighbors  and 
friends  who  trek  to  Dutchess  County’,  are  rein¬ 
forced  by  black 
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newspapers  and  radio  stations,  not  interested  in  all  that  other 

many  of  which  saw  the  grand  jury  C(111  Y  tTliSt  stuff  about  [the  black  role  in  main- 

investigation  as  a  coverup  that  vie-  t  ^  stream  media]  and  have  never 

timized  Brawley  a  second  time.  been  interested  in  it.” 

Wilbert  Tatum,  CEO  of  the  fO  tell  US  Whclt  IS  E  R-  Shipp,  a  Pulitzer  Prize-win- 

weekly  Amsterdam  News,  one  of  .  „  ning  Daily  News  columnist  and 

the  nation’s  most  influential  former  Times  reporter,  is  pained 


African-American  newspapers, 
contended  that  the  case  has  exposed  black  jour¬ 
nalists  as  highly  paid  fronts  for  mainstream  papers 
intent  on  attacking  Brawley  and  her  advisers. 

“The  white  press  was  bad  enough,  but  black 
reporters  on  white  newspapers  were  even  worse, 
believing  that  they  had  to  legitimize  their  pres¬ 
ence  as  reporters  on  white  newspapers  by  becom¬ 
ing  the  meanest,  toughest,  most  critical  reporters 
on  and  about  this  sordid  case  that  has  shaken 
Black  America,”  Tatum  wrote  in  a  recent  Page  One 
editorial. 

Tatum  refused  in  a  subsequent  interview  to 
identify'  the  black  journalists  he  was  criticizing,  but 
claimed  they  attacked  Brawley  simply  to  survive  in 
white  journalism. 

“I  know  a  lot  of  them  put  their  names  on  things 
that  they  don’t  believe  in,”  Tatum  said.  “The  trial 
has  either  been  underreported  or  misreported. 

“  There  would  be  no  need  for  black  papers  if  the 
white  ones  reported  things  fairly  and  accurately.” 

Tatum  said  blacks  don’t  believe  the  grand  jury 
report  that  cleared  Pagones  because  it  was  pro¬ 
duced  by  a  criminal  justice  system  they  don’t 
trust. 

“1  think  something  terrible  happened  toTawana 
Brawley,” Tatum  said.  “I  believe  her  when  she  said 
she  was  raped.  But  there  is  no  proof  one  way  or 
the  other.” 

COLUMNISTS  LINE  UP 

iMinority  columnists  in  the  New  York  City  area, 
however,  have  judged  Brawley  and  her  advisers 
guilty  of  concocting  a  tale  of  abduction  and  assault 
that  hurt  only  those  accused  of  the  alleged  attack. 

Stanley  Crouch,  a  Daily  News  columnist, 
believes  New  York’s  black  media  should  have  been 
more  skeptical  of  Brawley’s  story  when  it  first  sur¬ 
faced. 

“No  one  raised  a  serious  question,”  Crouch 
wrote.  “The  lie  got  all  the  support  it  needed  which 
I  found  —  and  still  find  —  a  serious  disservice  to 
the  Afro-American  community,”  Crouch  wrote. 

New  York  Times  columnist  Bob  Herbert  wrote 
that  the  trial  was  a  “revival  of  the  festival  of  igno¬ 
rance  and  hate  that  had  its  first  long  run  in  the 
198()s.  Herbert  concluded  that  Brawley’s  advisers 
“sacrificed  her  own  interests  in  favor  of  their  own 
reckless  desire  to  exploit  our  tragic  and  pathetic 
obsession  with  race.” 

He  refused,  however,  to  respond  to  Tatum’s 
attacks  on  African-American  journalists  who 
ridiculed  Brawley’s  claims. 

“My  feelings  about  the  case  were  in  the  column 
that  I  wrote,”  Herbert  said  in  a  telephone  inter¬ 
view.  “My  feelings  about  it  couldn’t  be  clearer.  I  am 


that  the  case  is  being  rehashed 

again. 

“  The  story  especially  resonated  among  many 
older  blacks  for  whom  it  conjured  memories  of 
their  own  experiences  or  those  of  people  they  had 
known,  in  a  time  when  Klansmen  and  other  rabid 
racists  raped,  tortured  and  lynched  blacks  at  will  in 
rural  Southern  towns,”  Shipp  wrote. 

Shipp,  one  of  six  Times  reporters  who  collabo¬ 
rated  on  a  1990  book.  Outrage:  The  Story’  Behind 
The  Tawana  Brawley  Hoax,  went  to  the  trial’s 
opening  to  see  whether  Maddox  could  back  up  his 
claim  of  new  evidence.  “But  for  naught,”  she  wrote. 

Vanessa  Williams,  president  of  the  National  Asso 
elation  of  Black  Journalists,  recalled  how  black 
journalists  who  had  embraced  Brawley’s  story 
eventually  distanced  themselves  from  it.  “As  more 
information  came  out,  people  began  feeling 
uncomfortable  about  it,”  said  Williams,  a  Washing¬ 
ton  Post  reporter.  “It  was  a  story  that  was  made  up 
that  just  got  out  of  hand.  Right  now,  no  one  around 
here  is  talking  about  it.” 

BRAWLEY  TESTIMONY? 

Brawley,  who  refused  to  cooperate  with  the 
original  grand  jury  investigation,  encouraged  spec¬ 
ulation  she  would  end  her  silence  when  she 
returned  to  New  York  two  weeks  after  the  defama¬ 
tion  trial  began. 

“If  I  had  read  everything  I  heard  about  said 
about  me  in  the  last  10  years,  I  would  think  it  was 
a  hoax  too,”  she  told  800  people  crammed  into  the 
Bethany-Baptist  Church  in  Bedford-Stuyvesant  on 
Dec.  2.  “But  it  happened  to  me.  I’m  not  a  liar.  I’m 
not  crazy.” 

Pointing  to  the  reporters  and  photographers 
clustered  in  the  church,  she  said:  “For  10  years, 
they  were  lying  to  you.  You  should  feel  that  the 
hoax  was  pulled  on  you.  They  write  that  it  didn’t 
happen,  that  it’s  a  hoax.  Then  why  are  they  here?  . 

.  .  They  know  that  something  happened,  and  they 
know  who  did  it.” 

Pagones  sued  Brawley,  in  addition  to  her  advis¬ 
ers,  and  won  a  judgment  against  her  by  default 
when  she  refused  to  answer  subpoenas  for  her  tes¬ 
timony.  He  promised  to  withdraw  his  claim  if  she 
testified  at  the  trial,  but  so  far  there  was  no  indica¬ 
tion  she  would. 

“It  would  be  fantastic  if  she  would  testify,”  said 
Michael  A.  Hardy,  the  attorney  for  Sharpton,  stand¬ 
ing  outside  the  courtroom  after  a  day  of  testimony. 
“But  I  don’t  think  she  will  because  most  rape  vic¬ 
tims  don’t  like  to  go  through  cross-examinations. 

“I  don’t  know  why  Steven  Pagones  didn’t  take 
the  grand  jury  report  that  exonerated  him  and 
gone  on  with  his  life.  This  is  just  about  going  after 
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Silent  Treatment  Greets  Black  Reporter  For  ‘White’  Paper 

Tyre  WHITE-SEIGLER,  a  30-year-old  African-Ameri-  tried  again  to  interview  members  of  the  group,  most  of 
can  reporter  for  the  Poughkeepsie  Journal,  walked  whom  were  from  New  York  City,  but  failed. 


confidently  toward  a  group  of  black  men  and  women 
gathered  outside  the  Dutchess  County  Courthouse. 

They  opened  their  ranks  to  let  her  through,  hoping 
she  would  support  their  protest  outside  the  courtroom 
for  C.  Vernon  Mason,  Alton  H.  Maddox  Jr.  and  the  Rev. 
A1  Sharpton,  defendants  in  a  civil  defamation  trial. 

But  one  of  the  protesters  wanted  to  make  sure  she 
was  on  their  side  before  allowing  her  to  interview 
them: 

“Are  you  with  the  white  press  or  the  black  press? 

Seigler  said  she  worked  for  the  Journal  —  a  Gannett 
Co.  paper  —  and  paid  a  price  for  her  honesty. 

"They  wouldn’t  talk  to  me,”  Seigler  recalled  in  a 
voice  full  of  pain.  “They  said  if 
I  worked  for  the  mainstream 

press  they  had  nothing  to  say  “They  felt  ti 

“It  was  just  so  discouraging.”  WOlkecl  foi  tl 

Seigler,  realizing  that  the  ptVSS,  IVe  WOl 

emotions  were  running  high  . .  . 

on  the  first  dav  of  the  trial, 


“They  felt  that  because  I 
worked  for  the  ma  instream 
press,  we  would  distort  what 
they  had  to  say" 


“1  got  nowhere  because  of  who  I  worked  for,”  Seigler 
said.  “I  had  heard  the  arguments  before  about  blacks 
only  willing  to  talk  to  the  black  press,  but  1  had  never 
had  any  problems  in  Poughkeepsie.  I  talked  to  African 
Americans  here  on  a  daily  basis. 

“I  thought  for  certain  that  they  would  want  to  talk  to 
me  because  I  was  an  African-American  reporter,  to  get 
their  message  across.  I  was  wrong.  They  felt  that 
because  I  worked  for  the  mainstream  press,  we  would 
distort  what  they  had  to  say.  They  felt  that  me  black 
press  were  the  only  ones  they  could  trust. 

“It  was  the  first  time  that  I  had  encountered  that 
kind  of  problem  as  a  reporter.” 

African-American  friends 
advised  her  that  blacks  who 

ft  because  I  work  in  corporate  America  face 

.  ,  being  viewed  with  similar  sus- 

mamstream 

/  distort  what  “My  friends  told  me  it  was 
tf't  c  i-o”  happening  in  other  fields,  too.” 

—  Allan  Wolper 


Tawana’s  advisers,  rather  than  finding  out  what 
happened  to  her  over  a  9()-hour  period  10  years 
ago.” 

William  P.  Stanton,  Pagones’  lawyer,  said  Brawley 
would  have  to  volunteer  to  testify'  because  she 
lives  out  of  state  and  cannot  be  subpoenaed. 

“If  she  would  just  come  in  and  tell  the  truth,  it 
would  certainly  be  helpful  to  us,”  Stanton  said.  “It 
would  vindicate  my  client.” 

Glenn  E.  Rice,  a  33-year-old  police  and  urban 
affairs  reporter  for  the  Kansas  City  Star,  says 
Brawley’s  “testimony  is  essential”  to  African  Amer¬ 
icans  consumed  by  the  case.  “People  are  dying  to 
find  out  what  happened,”  said  Rice,  an  NABJ  board 
member.  “They  don’t  trust  the  criminal  justice  sys¬ 
tem.  It  seemed  far-fetched  to  think  she  made  it  up, 
but  at  the  same  time  folks  do  lie.” 

Roxanne  Jones,  a  senior  editor  at  ESPN  Maga¬ 
zine  and  a  former  police  reporter  in  Danbury, 
Conn.,  suggested  Brawley  testify  by  videotape. 

“I’m  not  sure  what  happened,”  said  Jones.  “I’d 
like  to  see  it  resolved  once  and  for  all.  As  a 
reporter,  I  want  her  to  testify.  The  media  have 
already  decided  which  way  the  story'  is  going  to  be 
written.  But  the  community  still  has  a  lot  of  ques¬ 
tions.” 

Clem  Richardson,  a  deputy  metropolitan  editor 
for  the  Daily  News  who  covered  the  story  for 
Newsday  10  years  ago,  sees  no  reason  why  Braw¬ 
ley  would  testify.  “She  can’t  change  her  story  now,” 
he  said.  “She  said  what  she  said,  and  now  she  has 
to  live  with  it.” 

Her  advisers,  now  accused  of  defamation,  have  a 
lot  more  to  worry'  about,  Richardson  says,  adding, 


“What  they  said  happened  to  Tawana  clearly  did 
not  happen.” 

Robin  D.  Stone,  NABJ's  vice  president/print  and 
a  senior  editor  of  Essence  magazine,  says  main¬ 
stream  papers  owe  it  to  the  black  community'  to 
keep  abreast  of  the  Brawley  story'. 

“A  large  number  of  blacks  still  believe  her,"  said 
Stone,  a  former  New  York  Times  lifesty  le  editor. 
“The  media  shouldn’t  dismiss  that.  If  nothing  else, 
you  owe  it  to  your  readers  to  explore  that  so  you 
can  determine  why  so  many  of  them  believe  that 
Tawana  is  telling  the  truth.” 

Brawley,  now  25,  changed  her  name  to  Mary  am 
Muhammad  in  a  Chicago  Muslim  service  presided 
over  by  Louis  Farrahkan.  head  of  the  Nation  of 
Islam.  She  is  reportedly  living  around  Washington, 
DC. 

MOSTLY  YYHITE  NEWSROOMS 

Black  journalists  angrily  deny  Tatum’s  con¬ 
tention  that  they  curry'  any  special  favors  from 
their  mostly  white  editors  —  while  acknowledg¬ 
ing  they  still  have  to  fight  newsroom  stereoty  ping 
of  minorities. 

“Bill  Tatum’s  complaint  is  an  easy  spin  to  put  on 
things,  an  easy  accusation  to  make,”  said  Robert 
Anthony,  a  senior  writer  for  PC  magazine  and  a  for¬ 
mer  president  of  the  Deadline  Club,  the  New'  York 
Chapter  of  the  Society  of  Professional  Journalists. 
“But  you  have  to  be  a  good  journalist  to  survive.” 

Roxanne  Jones  agreed  and  noted  that  minority' 
journalists  offer  an  important  perspective  in  main¬ 
stream  newsrooms.  “It  takes  a  lot  of  courage 
(See  Color  on  page  48) 
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BY  DAN  EHRLICH 


THERE’S  NOTHING  LIKE  a  sex  scandal 
to  bring  out  the  best  and  worst  in  the 
British  press.  But  when  the  troubled 
celebrity  is  the  U.S.  president,  it’s  like 
Elvis  being  found  alive  on  Mars. 

The  moment  the  tapes  of  Monica 
Lewinsk)’  discussing  her  relationship  with  Presi¬ 
dent  Bill  Clinton  hit  the  news,  the  British  national 
papers  —  the  tabloid  and  quality'  sheets  —  started 
splashing  the  story’  all  over  the  front  pages.  The 
Daily  Mirror  called  the  story  “Fornigate”  while 
the  Sun  dubbed  it  “Zippergate”and  set  up  a  Clin¬ 
ton  joke  hot  line. 

;en  it  comes  In  more  sexually  liberated 

Europe,  Clinton’s  alleged 
to  political  extramarital  activities  were 
generally  viewed  more  with 
SeXCdDddeS,  bemusement  than  alarm. 

What  struck  Europeans  was 
Dspot  more  how  serious  Americans  con- 
^  sidered  these  activities,  right 

science  than  up  to  the  possibility  of  Clin¬ 
ton’s  ouster. 

■leet  Street?  For  example,  in  France,  the 

public  yawns  when  married 
political  leaders  have  lovers. 
In  Britain,  the  view  was  often  expressed  that  as 
long  as  the  U.S.  president  does  his  job  properly,  his 
private  life  concerns  only  him  and  his  wife. 

The  story  has  overshadowed  all 
others  and  taken  on  the 
soap-opera  character  of  the  K 
O.J.  Simpson  murder  trial,  as  W 
all  the  papers  offer  daily  K 
installments.  ■< 

Over  on  the  continent,  the  1 
French  papers  have  been  call-  1 
ing  it  “Le  Sexe  Porte.”  l 

And  of  Clinton’s  brief  tele-  I 
vised  denial  of  the  affair,  the 
Sun  declared:“6l  Words  that  say 
I’m  Innocent.” 

The  tabs  gleefully  filled  inside 
pages  with  Monica,  Paula,  Jen¬ 
nifer,  Hillary  and  Bill  stories, 
much  of  the  information 


nights  with  the  president.” 

As  in  soap  operas,  the  reaction  of  the  wronged 
wife  was  eagerly  awaited.  And,  so  it  was  with 
Hillary  Rodham  Clinton’s  televised  response  to  the 
latest  allegations  of  her  husband’s  extracurricular 
sex.  More  space  was  allocated  to  her  NBC  inter¬ 
view  than  to  any  other  item  in  the  lengthening 
saga.  “Hillary  Takes  On  The  World,”  is  how  the 
Express  played  the  story  in  the  biggest  spread 
since  Princess  Diana’s  death. 

Even  the  conservative  Daily  Telegraph  lead 
with  “Hillary  hits  at  firestorm  of  lies  by  right.” 

Pages  2  and  3  were  dedi- 

cated  to  the  story,  includ-  Thc  DciUy  MiVTOT 

ing  drama  critic  Charles  labeled  It  “Fomimte” 
Spencer’s  review  of  the  j  i  ^  ” 

first  lady’s  performance:  dTld  the  Sllfl  Set  Up  Cl 

“Chilling  hint  of  Lady  cUnton  joke  hot  line 


un^^laiid, 


Rliiir 


Presidenf;  S 

hai'c  ^ 
'«>  «*Pporf 


gossip 

and  third-hand  accounts  that  nev¬ 
ertheless  conveyed  the  immediate 
impression  of  a  major  expose; 
“Two  tarts  and  a  college  girl,”  “My 


iniswss** 


Ehrlich  is  a  freelance  writer 
based  in  London. 
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Back  In  The  U.S.,  Sex,  Lies  And  Audiotape: 
Hard  News  Goes  Soft-Core 


IT’S  BEEN  A  wacky  few  weeks  for 
the  press.  Here  are  some  develop¬ 
ments  in  recent  press  coverage  of  the 
White  House  sex  scandal: 

♦  .\n  errant  word.  On  Jan.  26,  the 
Dallas  Morning  News  printed,  and 
almost  immediately  retracted,  a  story 
that  Monica  Lewinsky  and  President 
Clinton  had  been  seen  in  a  “compro¬ 
mising  situation”  in  the  White  House 
by  a  Secret  Service  agent  who  was 
being  deposed  by  independent  coun¬ 
sel  Kenneth  Starr. 

Two  days  later,  it  ran  a  story  correct¬ 
ing  the  correction.  Thougli  no  agent 
had  been  questioned,  the  paper  said 
its  original  report  was  “in  essence” 
true  —  except  for  the  word  “compro¬ 
mising,”  which  was  corrected  to 
“ambiguous.” 

♦  Tainted  sources?  Former  White 
House  aide  Linda  Tripp,  who  surrepti¬ 
tiously  taped  Lewinsky,  may  have  vio¬ 
lated  Maryland  law,  which  prohibits 
taping  phone  calls  unless  both  parties 
consent,  the  Washington  Post  and 
New  Yorker  magazine  reported.  Tripp 
also  tried  to  peddle  a  kiss-and-tell 
book  about  her  White  House  days. 
Asking  price:  $500,000. 

♦  Local  angle.  The  Portland  Ore¬ 
gonian,  the  local  paper  in  Lewinsky's 
college  town,  reported  that  she  had  a 
long-running  affair  with  a  local 
teacher  —  who  happened  to  be  mar¬ 


ried.  She  sensationalized  stories  about 
celebrities  she  knew  and  may  have 
forged  a  letter  on  college  stationery, 
the  Oregonian  reported. 

The  man,  forced  to  go  public,  held  a 
press  conference  to  announce  that 
Lewinsky  bragged  about  having  oral 
sex  with  a  White  House  figure  and 
that  she  was  sexually  obsessed. 

♦  Fabric-ation?  Reports  that  FBI 
agents  seized  a  semen-stained  dress 
from  Lewinsky’s  Watergate  apartment 
turned  out  to  be  greatly  exaggerated. 
CBS  News  reported  that  the  FBI  found 
no  DNA  evidence  on  any  clothing. 

And  Lewinsky’s  lawyer  said  the  closest 
thing  to  a  dress  she  got  from  the 
White  House  was  a  T-shirt. 

♦  Skin  deep.  Penthouse  magazine 
has  offered  Lewinsky  $2  million  for 
“modest,  semi-nude”  photos  —  and 
her  story,  of  course.  The  magazine  — 
which  seems  to  specialize  in  present¬ 
ing  peeks  into  the  reputed 

objects  of  the  _ 

presidential  [jB' 

libido  —  pub- ' 
lished  a  1992  ' 
spread  of  Gen- 
nifer  Flowers, 
along  with  her 
tale  of  Clinton 
romance,  and  a 
19S>6  layout  of  ' 
presidential  accuser 


Paula  Corbin  Jones. 

♦  Lost  in  space.  Though  widely' 
ignored  during  the  scandal  frenzy;  a 
congressional  report  cleared  the  White 
House  of  allegations  it  sold  Arlington 
National  Cemetery  plots. 

♦  Tabloid  connection.  Politics 
does  make  strange  bedfellows:  David 
Kendall,  best  known  as  one  of  Presi¬ 
dent  Clinton’s  lawyers,  also  represents 
the  National  Enquirer,  a  supermarket 
tabloid  that  has  made  hay  out  of  the 
latest  affair.  Typical  headline:  “Clinton’s 
steamy  sex  sessions.”  Though  Kendall’s 
firm  advises  the  tabloid  on  libel,  edi¬ 
tors  say  stories  about  Clinton  are  vet¬ 
ted  by  a  different  firm. 

♦  No  subborning  here.  In  a 
refreshing  burst  of  candor,  the  Oregon¬ 
ian  apologized  to  readers  for  being 
late  with  scandal  news,  noting  that  its 
coverage  appeared  a  day  after  the 
nearby  Salem  Statesman  Journal  had 

the  story. 

“Why  didn’t  The 
Oregonian  publish  a 
story  as  soon  as  reli¬ 
able  news-service 
accounts  were  avail¬ 
able?”  public  editor 
Michele  McLellan  wrote 
in  a  column.  “The 
answer  is  short  and 
embarrassing:The  news¬ 
paper  screwed  up.” 


built  by  people  bent  on  damaging  Clinton.  As  Clin¬ 
ton  fought  back  and  his  popularity  ratings  rose,  the 
U.K.  press  had  an  epiphany:  It  had  been  printing 
stories  based  largely  on  uncorroborated  state¬ 
ments  supplied  by  people  hostile  to  the  president. 

By  Friday  of  the  first  week,  with  the  credibility 
of  former  White  House  intern  Lewinsky  in  doubt 
and  a  civil  court  judge  separately  ruling  to  exclude 
her  testimony  from  Paula  Jones’  sexual  harassment 
suit  against  the  president,  the  story  had  begun  to 
fade  from  front  pages. 

Even  so,  the  tabloid  thirst  for  smut  continued 
on  Sunday  with  the  News  of  the  World's  double¬ 
truck  spread:  “Clinton,  the  Nude  Model,  the  Photos 
and  her  Murder.” 

The  so-called  expose  dealt  with  Penthouse  play¬ 
mate  Jud>'  Gibbs,  her  torrid  fling  with  the  president, 
her  mysterious  death  in  a  fire  and  the  quest  for 
revealing  photos  of  the  loving  couple. 

But  it  took  the  fun-loving  Sun  to  really  get  the 
Brits  involved. 

The  box  read,  “Tell  Us  Your  Clinton  Gags  ....  A 
poll  asked  6,000  women  if  they  would  sleep  with 
President  Clinton  and  82  per-  cent  said:  Not  any 
more.” 


Nuttings  Split  Ogden 

OGDEN  NEWSPAPERS  INC., a  family-owned 
group  of  papers  based  in  Wheeling,  W.  Va., 
has  sold  six  of  its  3 1  papers  to  a  newly  formed 
company. 

Odgen  will  continue  to  manage  the  papers, 
now  owned  by  Nutting  Newspapers  Inc.,  also 
based  in  Wheeling,  said  Robert  Nutting,  president. 
The  Nutting  group  includes  the  Daily  Press  of 
Escanba,  Mich.;  Daily  Mining  Gazette  in 
Houghton,  Mich.;  A//n/ngyoMr«fl/  in  Marquette, 
Mich.;  Herald-Star  in  Steubenville,  Ohio;  Daily 
Times  of  Weirton,W.  Va.;the  magazines  Capper’s 
and  Grif,  and  Capper’s  Insurance  Service  in 
Topeka,  Kan. 

“I  think  it’s  just  the  next  logical  step  for  us,” 
Nutting  said.  He  is  in  the  fourth  generation  of 
Nuttings  involved  in  the  newspaper  business,  he 
said,  and  the  company  “has  gone  through  a  lot  of 
consolidations  and  restructurings  to  maintain 
family  control  on  into  a  fifth  generation.” 

He  declined  to  disclose  the  sale  price  or  other 
details.  —  Kelvin  Childs 
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BY  JIM  ROSENBERG 


Compaq  Grabs  DEC 


PC  giant 
swallows  second 
maker  of  big 
computers 


PENDING  SHAREHOLDER  AND  regula¬ 
tory  approvals,  venerable  Digital  Equip¬ 
ment  Corp.  will  become  a  wholly 
owned  subsidiary  of  1980s  upstart 
Compaq  Computer  Corp.  in  spring. 

The  fate  of  Digital’s  business  as  an 
integrator  of  a  half-dozen  or  more  newspaper  pub¬ 
lishing  systems  was  among  the  many  “specific 
details”  not  addressed  in  the  days  immediately  fol¬ 
lowing  announcement  of  the  acquisition.  The  suc¬ 
cess  of  DEC’S  newspaper  operations  and  Com¬ 
paq’s  interest  in  DEC’S  business  services  in  gen¬ 
eral,  however,  suggest  contin¬ 
ued  involvement  in  newspa¬ 
per  systems. 

Announced  Monday,  Jan. 
26,  the  deal  was  valued  at 
about  $9.5  billion,  based  on 
Compaq  stock’s  Friday  clos¬ 
ing  price.  For  each  share  of 
Digital  stock,  terms  call  for 
Compaq  to  exchange  $30 
and  just  under  one  share  of  its  own  common  stock 
—  or  150  million  Compaq  shares  and  a  cash  pay¬ 
out  of  $4.8  billion. 

With  its  minicomputers  and  desktop  terminals 
making  an  early  challenge  to  mainframe  mainstay 
International  Buisness  Machines  Corp.,  Digital 
helped  establish  high  technology  in  a  region  north 
and  west  of  Boston  that  was  losing  its  old  indus¬ 
trial  base.  Twenty-five  years  younger,  Houston- 
based  Compaq  challenged  IBM  on  the  low  end  — 
the  personal  computers  IBM  was  instrumental  in 
creating. 

For  the  most  part,  minicomputer  sales  lan¬ 
guished  and  demand  for  mainframes  declined, 
while  PCs  rocketed  on  the  strength  of  a  standard 
hardware  design,  widely  accepted  operating  sys¬ 
tems  and  ever-increasing  processing  power  and 
affordability'.  Few  exploited  those  advantages  as 
well  or  as  early  as  Compaq.  Today  it  is  the  world’s 
biggest  supplier  of  PCs  and  PC-based  servers, 
which  in  some  respects  function  in  modern  client- 
server  systems  like  minicomputers  did  in  the  days 
of  big  backroom  machines  linked  to  dumb  desk¬ 
top  terminals. 

Largely  out  of  the  market  for  minicomputers 
like  those  that  ran  its  early 
newspaper  news  and  classi¬ 
fied  front-end  systems.  Digi¬ 
tal  in  recent  years  concen¬ 
trated  on  developing  high- 
end  workstations  and  servers 
powered  by  its  own  very  high 
speed  Alpha  processors  and 
running  under  Microsoft 
Windows  NT.  It  also  re¬ 


entered  the  newspaper  business,  this  time  supply¬ 
ing  the  expertise  to  install  and  support  other  ven¬ 
dors’  publishing  software. 

Compaq’s  talks  with  Digital  reportedly  date 
from  1995.  They  resumed  in  summer  1996,  when 
Digital’s  No.  2  man,  Enrico  Pesatori,  resigned  in  the 
wake  of  weak  PC  sales  and  the  company  said  it 
would  eliminate  7,000  jobs  and  take  a  $475  mil¬ 
lion  charge. 

The  summer  of  ’96  didn’t  hurt  Digital’s  Multi- 
media  Publishing  Services,  where  business  was 
growing  and  the  staff  expanding. 

One  year  later,  in  a  $3  billion  stock  deal,  Com¬ 
paq  bought  Tandem  Computers,  maker  of  mid¬ 
range  to  mainframe-scale  fault-tolerant  machines 
—  high-end  computers  used  for  online  transaction 
processing  (e.g.,  state  lotteries)  and  for  some 
newspaper  publishing  systems’  host  computer  or 
database  servers  (System  Integrators  and,  option¬ 
ally,  CText  and  Advanced  Technical  Solutions). 

Tandem  president  Roel  Pieper  left  after  a  brief 
transition  period,  and  Compaq  named  former  Dig¬ 
ital  computer  systems  division  chief  Pesatori  pres¬ 
ident  of  its  Tandem  subsidiary.  Now  Pesatori’s  old 
firm  is  to  become,  like  his  new  employer,  a  Com¬ 
paq  company. 

A  designated  Compaq  spokesman  did  not 
return  calls  for  comment  on  the  acquisition  and 
the  fate  of  the  Digital  unit  serving  newspapers. 
Similarly,  inquiries  about  implications  of  the  pend¬ 
ing  acquisition  made  to  Digital’s  Multimedia  Pub¬ 
lishing  Services  unit  were  referred  to  a  spokesman 
who  did  not  return  calls. 

A  source  elsewhere  within  Digital  said  there 
had  been  no  change  since  the  acquisition 
announcement  and  that,  given  Compaq’s  stated 
interest  in  Digital’s  worldwide,  round-the-clock 
services  and  support,  none  was  expected  for  the 
Networks  and  Systems  Integration  Services  group, 
which  includes  the  publishing  services  unit. 

The  same  source,  who  insisted  on  anonymity, 
said  Digital  possessed  the  “skills  that  both  compa¬ 
nies  need”  to  serve  customers’  middle  and  upper- 
end  computing  needs.  Citing  positive  initial  reac¬ 
tions  from  customers  and  sales  staffers,  the  source 
said  the  acquisition  announcement  was  “like  a 
shot  of  adrenaline”  after  too  many  rounds  of  losses 
and  layoffs. 

(Digital  isn’t  the  only  old- 
line  computer  maker 
whose  comparatively  tiny 
business  with  newspapers 
has  flourished  even  as  the  cor¬ 
poration  floundered.  Sperry’s 
and  Burroughs’  merger  as 
Unisys,  again  restructur¬ 
ing,  offers  newspapers 
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publishing  software  from  its  Italian  subsidiary 
which  is  gaining  market  share  on  the  Continent 
and  initial  sales  in  the  U.S.  and  U.K.) 

Digital’s  Multimedia  Publishing  Services  in  Pis- 
cataway,  N.J.,  is  an  authorized  integrator  for  Atex 
Media  Solutions’  DewarView  editorial  and  pagina¬ 
tion  software  and  Advantage  advertising  system  (a 
version  of  its  Enterprise  system  designed  for 
smaller  papers),  CompuText’s  classified  ad  system, 
Publishing  Partners  International’s  ad  system. 
Quark  Publishing  System  and  Advanced  Publishing 
Technologies’  editorial  and  classified  systems 
(both  of  which  it  just  installed  at  the  Daily  Hamp¬ 
shire  Gazette,  Northampton,  Mass.)- 

The  unit’s  John  Chirico,  a  senior  publishing  con¬ 
sultant,  said  the  service  expects  to  add  a  sixth  soft¬ 
ware  partner  within  a  few  weeks.  Usually,  he  said, 
“we  add  partners  based  on  customers  asking  for 
particular  solutions.”  To  date.  Digital  has  installed 
1,350  to  1,400  editorial  seats  and  about  325  classi¬ 
fied  seats,  representing  systems  from  several  part¬ 
ners,  according  to  Chirico. 

Chirico  also  foresees  improvement  in  Digitial’s 
ability  to  sell  QPS  as  a  result  of  this  year’s  release 
of  a  fully  Windows-compatible  version  of  the  sys¬ 
tem  —  giving  his  unit  “entree  into  bigger  sites 
with  the  PCs”  that  he  said  such  sites  prefer  over  a 
newsroom  full  of  Macintoshes. 

Compaq  is  already  the  world’s  fifth-largest  com¬ 
puter  company,  with  1997  sales  of  $24.6  billion 
with  Digital,  it  achieves  its  goal  of  becoming  one  of 
the  top  three  information  technology  companies, 
according  to  president  and  CEO,  Eckhard  Pfeiffer. 
Tandem  and  Digital  add  breadth  to  Compaq’s  prod¬ 
uct  line,  power  to  its  thrust  into  the  server  market 
and  as  many  as  13,000  to  its  sales  force  of  2,000. 
With  Digital  alone  it  acquires  a  22,000-strong  ser¬ 
vice  network  that  rings  up  $6  billion  a  year. 

Its  service  reputation  is  such  that  when  the  top 
PC  software  and  hardware  manufacturers  needed 
help,  they  turned  to  Digital,  contracting  for  help 
staffing  Compaq’s  help  lines  and  operating  the 
online  Microsoft  Network.  And  just  days  ago,  Digi¬ 
tal  said  that  over  the  next  two  years  it  will  double 
in  size  its  service  staff  dedicated  to  helping  corpo¬ 
rate  customers  install  NT  and  other  software. 

Both  Tandem  and  Digital  have  been  marrying 
their  own  computing  technologies  to  Microsoft’s 
Windows  NT  operating  system  used  by  many 
Compaq  machines  on  corporate  networks. 

Perhaps  Digital’s  most  notable  technology  con¬ 
tribution  is  its  64-bit  Alpha  processors.  The  RISC- 
based  Alpha,  developed  in  the  early  1990s  for 
Unix,  now  also  runs  NT.  According  to  Microsoft,  it 
is  the  first  chip  able  to  exploit  the  64-bit  version  of 
NT.  Although  Digital  retains  ownership  of  the 
processor’s  design,  it  sold  the  Alpha  manufactur¬ 
ing  operation  to  Intel  Corp.  (which  is  at  worit  on 
its  own  processor  to  support  64-bit  NT)  last  fall  in 
a  patent  dispute  settlement  that  remains  under 
government  review. 

Also  last  fall.  Quark  Inc.  announced  that  it 
would  port  its  new  QuarkXPress  release  4.0  to  run 
in  native  mode  on  Alpha  NT  workstations.  The 
new  version  is  to  ship  early  this  year.  QPS  2.0  also 
is  to  become  available  on  an  Alpha  NT  platform. 


BY  ROBERT  NEUWIRTH 

Record  Deals 

OR  THE  NEWSPAPER  industry,  1997  was  the 
year  of  the  deal. 

Both  in  terms  of  the  number  of  papers 
bought  and  sold  and  the  dollar  value  of  the 
transactions,  the  deal-making  shattered  records. 

A  report  by  newspaper  broker  Dirks,  Van  Essen 
&  Associates,  of  Santa  Fe,  N.M., 
shows  that  162  daily  papers 
changed  hands  in  1997,  up  37% 
from  the  prior  year.  And  with  a 
combined  value  of  $6.23  bil¬ 
lion,  the  transactions  tripled 
the  dollar  volume  of  sales  in 
1996  and  nearly  doubled  volume  in  1S>95,  when 
newspaper  transactions  set  an  astounding  pace  at 
$3-2  billion. 

Though  the  figures  are  skewed  by  a  few  enor¬ 
mous  purchases  —  such  as  McClatchy’s  $1.4  bil¬ 
lion  deal  to  snag  Cowles  (22.4%  of  the  year’s  total 
cash  transactions)  and  Liberty  Group  Publishing’s 
acquisition  of  56  small  dailies  from  Hollinger  (35% 
of  the  total  number  of  papers  sold)  —  1997  was  a 
still  a  banner  year  for  newspaper  mega-deals. 

“You  pull  those  out  and  it  was  still  very  much  a 
good  year,  though  not  an  amazing  one,”  said  Owen 
Van  Essen,  a  partner  in  the  firm. 

According  to  Dirks,  Van  Essen  statistics,  the  last 
soft  year  for  newspaper  transactions  was  1994, 
when  73  dailies  changed  hands  for  $856  million. 
In  1995,  the  market  reversed  course.  And  1996 
showed  strong  demand  but  lower  prices. 

Van  Essen  said  he  expects  the  pace  of  transac¬ 
tions  to  decline  somewhat  this  year,  as  the  media 
companies  digest  their  new  acquisitions.  Some 
companies  may  look  to  sell  off  their  smallest 
papers,  he  suggests,  but  any  larger  dailies  that 
come  onto  the  market  will  attract  major  interest. 

“We  may  be  getting  into  a  period  when  we  have 
one  blockbuster  deal  a  year,”  Van  Essen  said.  ■ 


Newspaper  Transactions,  1993-1997 
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1997  was  the  mother 
of  all  years  for 
newspaper  deals 
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BY  DAN  EHRLICH 


‘Media  Doctor’ 
On  The  Move 


He  dismisses  the  New  York  Times' 
new  look  as  “amateur”  and  says  the 
U.K.’s  Daily  Mail  remains  a  far  bet¬ 
ter-looking  tabloid  than  the  New 
York  Daily  News. 

According  to  the  man  who 
brought  American-style  multisectioned  newspa¬ 
pers  to  Britain,  U.S.  editors  could  learn  a  lot  from 
their  U.K.  counterparts. 

Andrew  Neil,  48,  who  ran  the  top-selling  quality 
broadsheet  Sunday  Times  for  1 1  years  until  1994, 
has  gone  on  to  become  the  most  unique  news 
chief  in  Britain,  with  a  work¬ 
load  that  would  be  a  dream 
to  some  and  a  nightmare  to 
others. 

“When  I  was  working  in 
America  I  had  always 
admired  the  Sunday  New 
York  Times”  he  recalled 
recently.  “That’s  where  my 
idea  for  the  [U.K.’s]  Sunday 
Times  came  from.  But,  ever 
since  Wapping,  if  you  want  to 
see  how  to  run  a  successful 
newspaper,  you  should  come 
to  Britain.” 

Wapping  is  the  home  of 
Rupert  Murdoch’s  U.K.  head¬ 
quarters  and  the  site  of  a 
yearlong  violent  struggle 
beginning  in  1985  that  des¬ 
troyed  print  union  power 
and  freed  newspapers  to 
become  more  creative  and 
inventive.  It  also  signaled  the 
great  newspaper  exodus 
from  historic  Fleet  Street  to 
new  high-tech  facilities  all 
over  London. 

Today  Neil  is  a  prime 
mover  in  this  nation’s  media 
evolution,  the  editor  in  chief, 
if  you  can  believe  it,  of  five 
newspapers  at  opposite  ends 
of  the  country,  two  of  which 
are  dailies;  consults  for  other 
newspaper  groups;  is  a  con¬ 
tributing  editor  for  Vanity 
Fair  magazine;  hosts  two  TV 
current  affairs  shows;  and 
works  for  NBC  in  New  York. 
Talking  about  the  differ¬ 


ences  between  American  and  British  publications, 
he  says,  “I  think  the  brightest  place  for  the  written 
word  is  still  Britain  because  it’s  a  national  compet¬ 
itive  market. 

“Here  its  an  open  market.  New  publications  are 
being  launched  all  the  time.  How  many  new 
papers  start  up  in  America  these  days? 

“And  I  think  the  metropolitan  papers  in  Amer¬ 
ica  are  in  big  trouble  now  because  they’re  lazy  big- 
city  monopolies. 

“They  don’t  put  effort  into  layout  and  design.  So 
they  don’t  attract  young  readers.  Younger  readers 
are  growing  up  in  an  environment  where  they’re 
not  used  to  the  printed  word.  But  publishers  seem 
to  have  adopted  a  take-it-or-leave-it  attitude. 
Papers  are  being  published  for  the  benefit  of  jour¬ 
nalists,  not  readers.” 

What  about  the  New  York  Times  he  loves  so 
much?  “Look  at  the  way  they’re  trying  to  brighten 
it  up  now.  It’s  sort  of  a  focus  lead  thing  where  the 
journalistic  edge  is  dulled.  And  their  use  of  color  is 
appalling.  It’s  so  amateur.  And  as  for  tabloids,  the 
Daily  Mail  here  is  a  much  better-looking  paper 
than  the  New  York  Daily  News.  It’s  not  the  jour¬ 
nalism,  its  the  way  they  look. 

“U.S.  editors  should  come  here  to  see  how  to 
properly  use  color.  Britain  is  surpassing  America 
along  this  line.” 

So,  is  there  any  American  paper  that  appeals  to 
Neil?  “I  know  it  may  seem  strange,  but  I  feel  the 
Washington  Times  is  probably  the  best-designed 
U.S.  daily.” 

Right  now,  Neil  has  two  design  challenges  of  his 
own:  repackaging  the  weekly  European  into  an 
up-market  business  magazine  and  starting  up  Sun¬ 
day  Business,  which  is  sort  of  a  Sunday  version  of 
the  Financial  Times. 

“Eventually,  I  hope  to  distribute  the  European 
in  a  few  East  Coast  American  cities,  too,”  he  admits. 
“But  to  start  with.  I’m  concentrating  on  Europe.  I 
am  aiming  it  at  the  very  top  end  of  the  market  so 
it  will  compete  with  the  Economist. 

He  recalls  two  major  stories  from  his  years  at 
the  Sunday  Times  that  exemplified  the  financial 
cost  of  working  in  a  competitive  press  system.  The 
first  was  the  serialization,  at  great  expense,  of  the 
Andrew  Morton  book  on  Princess  Diana  — 
Diana:  Her  True  Story  —  which  also  made  the 
paper  loads  of  money. 

“But,  our  biggest  investigative  scoop  was  uncov¬ 
ering  Israel’s  nuclear  arsenal.  That  was  good,  old- 
fashioned  investigative  journalism,”  he  says, 
explaining  it  took  six  weeks,  thousands  of  dollars 


Globe-trotting 
editor  Andrew 
Neil  judges  U.K. 
press  superior — 
except  in  data 
technology 


"I  think  the  brightest  place  for 
the  written  word  is  still  Britain 
because  it's  a  national 


competitive  market." 

—  Andrew  Neil,  editor  of 
five  U.K.  papers,  TV  show 
host.  Vanity  Fair  contributing 
editor,  news  consultant, 
former  Sunday  Times  editor 
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The  Charles  S.  Rowe  Family 


has  sold  its  stock  of 


The  Free  Lance-Star  Publishing  Co. 
of  Fredericksburg,  Va. 


publisher  of 


ar 


a  daily  neivspapersenmg  Fredericksburg,  Virginia 
and  operator  of  radio  stations 
WFLS-FM  and  WYSK-FM/AM 


The  Josiah  P.  Rowe,  HI  Family 

We  acted  as  financial  advisor  to  and  assisted  in 
the  negotiations  as  the  representative  of 
the  Charles  S.  Rowe  Family. 

January  1998 


KEVIN  M.  LAVALLA 

Managing  Director 
lavallak@vsacomm.com 


ROBERT  J.  BROADWATER 

Managing  Director 
broaclwater@\'sacomm.com 


Keeping  it  in  the  family.  In  a  multi-faceted  transaction  encompassing  a  comprehensive  fair  market  valuation 
and  the  development  of  a  unique  sale  and  financing  staicture,  Veronis,  Suhler  developed  a  creative  solution 
for  this  closely-held  family  business  which  allowed  the  Charles  Rowe  family  to  receive  fair  value  for  its  shares 
while  keeping  the  company  in  family  hands. 

Since  its  founding  in  1981,  VS&A  has  completed  more  than  390  communications  industry  transactions  with 
an  aggregate  value  in  excess  of  $20  billion  —  including  more  than  $870  million  in  newspaper  transactions.  We 
have  worked  with  —  and  completed  transactions  in  —  all  major  segments  of  the  newspaper  publishing 
industry,  including  major  and  small  market  dailies,  suburban  and  alternative  weeklies,  legal  publications  and 
business  journals. 

Veronis,  Suhler  assists  owners  of  newspapers  and  other  media  companies  to  maximize  the  value  of  their 
holdings  by  providing  a  broad  range  of  financial  advisory  services,  including: 


Mergers  and  Acquisitions 
Debt  and  Equity  Financing 


Recapitalizations 
Fairness  Opinions 


Valuations 

Research 


Please  call  to  learn  more  about  VS&A’s  financial  advisory  services  or  discuss  possible  initiatives  in  complete 
confidence. 


Im  estment  bankers  to  tfx  communications, 
nuxiia.  publishing,  broadcastirtg,  nitemctive 
digital  media,  atul  information  industries. 

350  PARK  AVENUE  •  NEW  YORK,  NY  10022  •  PHONE:  (212)  935-4990  WEB  SITE:  WWW.VSACOMM.COM 


Veronis,  Suhler  &  Associates  Inc. 


and  as  many  air  miles  to  sim¬ 
ply  verily  the  story  of  Israeli 
nuclear  traitor  Mordechi  Van- 
nunu,  who  sold  his  story  to 
the  paper. 

“How  many  American 
papers  will  devote  resources 
reporting  like  that?” 

Before  multiple  sections  hit  Britain,  the  British 
quality  papers  were  much  thinner,  less  broad- 
based  and  far  more  dull  in  appearance  than  they 
are  today.  As  he  recalls,  when  he  announced  his 
plan,  he  met  opposition  from  all  sides. 

“We  were  never  allowed  to  do  multisectioned 
papers  because  the  unions  wouldn’t  have  them. 
But  once  we  got  to  Wapping,  that  was  over  and  1 
was  able  to  do  everything  the  New  York  Times  had 
done.” 

When  the  enlarged  paper  came  out,  it  encoun¬ 
tered  opposition  from  competing  papers,  as  well 
as  the  entire  media  establishment.  “They  said  the 
public  wouldn’t  buy  it,  that  the  paper  was  too  big 
and  they  wouldn’t  buy  a  paper  they  couldn’t  read 
from  beginning  to  end. 

“At  the  end  of  the  day,  all  the  papers  that  were 
knocking  us  are  now  copying  us.  In  a  highly  com¬ 
petitive  market,  the  joy  of  a  multisectioned  paper 
is  it  allows  you  to  attack  your  competitors  on  all 
fronts,”  he  explained. 

Neil,  who  hails  from  Paisley,  Scotland,  found  the 
turning  point  in  his  career  to  be  his  abridged  1994 
stay  in  New  York  on  his  last  job  for  Murdoch. 

During  his  lengthy  tenure  at  the  Sunday  Times, 
he  also  launched  News  International’s  Sky  satellite 
television  channel  and  was  later  asked  by  Mur¬ 
doch  to  develop  a  current  affairs  show  in  New 
York  to  compete  with  60  Minutes.  But  after  sev¬ 
eral  months,  the  idea  was  suddenly  dropped  and 
Neil  quit  his  longtime  employer.  The  incident 
remains  somewhat  of  a  mystery  (Was  it  a  way  to 
get  rid  of  the  independent-minded  editor?)  but  it 
taught  him  a  lesson  that  lead  to  his  present  globe¬ 
trotting,  laptop  computer  lifestyle. 

Neil  has  yet  to  figure  out  whether  the  TV  show 
Murdoch  proposed  “was  nothing  but  a  pure  ruse 
or  whether  he  did  want  a  show  but  then  changed 
his  mind.  However,  there’s  no  question  in  my  mind 
that  Murdoch  wanted  me  out  of  the  Sunday 
Times.  But,  that  didn’t  bother  me.  After  1 1  years  I 
was  ready  to  go. 

“However,  after  this  mister  big  in  my  life  for  1 1 
years  I  decided  I  would  never  do  that  again.  I 
wanted  my  freedom.”  For  Neil  this  has  meant 
spreading  himself  as  thin  as  wax  on  a  car. 

In  London  he’s  the  honcho  at  the  European  and 
soon-to-launch  Sunday  Business.  Up  north  he  runs 
the  daily  Scotsman,  Scotland  on  Sunday  and 
Edinburgh  Evening  News.  And  then  there’s  his 
freelance  interests. 

But  as  amazing  is  the  extent  to  which  Neil 
depends  on  information  technology.  With  homes 
in  London,  New  York  and  on  the  French  Riviera,  he 
claims  he  can  do  all  his  work  without  ever  going 


to  the  office. 

“I  have  an  office  at  my 
home  in  France  that  allows 
me  to  communicate  back 
here  without  any  problem. 

The  computer  terminal  on 
my  desk  replicates  my  terminal  here  in  London  so 
I  can  call  up  any  page  and  contact  any  editor.  I  also 
have  a  mobile  phone  number  that  will  reach  me 
anywhere  in  the  world  and  even  screen  my  calls. 

“Sometimes  I  move  my  whole  operation  to 
where  I  happen  to  be.  I  spent  all  of  last  August 
working  in  France.  When  I’m  working  in  New  York 
for  Vanity  Fair  or  NBC  News,  I  still  have  to  do  my 
British  work.” 

However,  this  is  during  the  off-season.  A  normal 
workweek  for  Neil  goes  something  like  this; 

♦  Monday  and  part  of  Tuesday  —  the  Scottish 
papers. 

♦  Tuesday  afternoon  through  Thursday  —  in 
London  working  on  papers  and  doing  TV  shows. 

♦  Friday  —  consulting  and  working  on  Scotland 
on  Sunday.  Friday  night  he  flies  to  either  France 
or  New  York,  returning  to  Scotland  Monday. 

Why  such  a  hectic  work  schedule?  “Call  it 
protestant  work  ethic.  But,  I  love  it.  After  1 1  years 
in  one  job,  I  love  moving  around. 

“I  have  access  to  all  U.S.  and  British  TV  and  radio 
stations.  I  spend  a  couple  hours  daily  scanning  the 
news.  The  Internet  has  revolutionized  things  for 
me.  Recently  I  was  in  San  Diego,  California,  yet  I 
was  able  to  key  in  the  Scotsman’s  Web  site  and 
read  what  was  going  in  the  paper  before  it  hits  the 
streets,”  he  says. 

Oddly,  while  Neil  judges  U.K.  print  media  supe¬ 
rior,  he  says  U.S  media  are  way  ahead  in  exploiting 
information  technology  —  though  the  gap  is  clos¬ 
ing  —  and  contemporary  London  rivals  New  York 
in  being  an  international  “IT  switching  station,”  he 
says. 

Protestant  work  ethic  or  no,  the  load  is  heavy 
for  the  “media  doctor,”  as  he  calls  himself.  After 
only  six  months  running  the  European,  he’s  plan¬ 
ning  to  step  down,  leaving  him  at  the  helm  of  four 
publications. 

“I’m  only  seeing  the  European  through  its  new 
format.  Then  I’ll  appoint  a  successor.  Applications 
are  invited.” 

WSJ  Weekend 
Section 

The  wall  street  journal  said  it  will  launch 
Weekend  Journal,  a  fourth  section  of  the 
weekday  business  newspaper,  on  March  20. 

The  Friday  weekend  section  —  with  color  on 
the  cover  and  color  ad  positions  inside  —  will 
feature  expanded  real  estate,  sports  and  travel 
coverage,  and  stories  on  home  offices,  automo¬ 
biles,  fitness,  health,  personal  finance,  food  and 
wine,  art,  literature  and  a  crossword  puzzle. 


“If  you  want  to  see  how 
to  run  a  successful 
newspaper,  you  should 
come  to  Britain” 

to  investigative 
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Your  users  live  in 

an  interactive  world 


i 


Studio  Now's  plug-and-play 
modules  enable  you  to  add 
proven,  traffic-building 
applications  to  your  site 
quickly  and  easily,  and 
under  your  own  brand. 

RESTAURANTS 
Users  are  able  to  search 
this  application  by  type, 
location,  and  price.  They 
also  can  submit  their  own 
reviews  and  read  reviews 
of  others. 

SMITTEN  PERSONALS 
This  sophisticated  and 
highly  functional  personals 
section  is  sure  to  draw 
repeat  users  to  your  site. 

THE  INTELLIGENT  SHOPPER 
This  Java-powered 
applicatigrtlallows  users  to 
comparT^n  shop  for  local 
goods  and  services  quickly 
and  easily. 

GUIDE  TO  GIVING 
This  easily  maintained 
interactive  database  allows 
users  to  find  the  local 
charities  that  match  their 
concerns. 

MOVIEMATIC 
MovieMatic  monitors  the 
nation's  35  leading  critics 
and  converts  their  reviews 
into  an  easy-to-use  bar  graph. 


1-800-646-9669 


ALAN  BVNCH- 

ER,  51,  editor  at 
the  Racine,  Wis., 
Journal  Times, 
has  been  named 
executive  editor 
at  the  Beaver 
County  Times, 
Beaver,  Pa.,  and 
Allegheny  Times, 
Moon  Township,  Pa. 


AIAK  SmCHER 


STEVEN  S.  ROSS,  associate  professor 
at  Columbia  Universty’s  Graduate 
School  of  Journalism,  has  joined  the 
staff  of  the  American  Press  Institute  on 
a  special  assignment  related  to  API’s 
new  seminars  online. 

Ross,  who  specializes  in  the  teach¬ 
ing  of  new  media  computer-assisted 
reporting  and  science  reporting  at 
Columbia,  will  be  in  residence  at  API 
from  January  through  June  1998. 


MARTI  BVSCAGLIA,  director  of  mar¬ 
ket  development  at  the  Long  Beach, 
Calif.,  Press-Telegram,  has  been 
appointed  to  the  newly  created  posi¬ 
tion  of  vice  president/director  of  mar¬ 
ket  development  at  the  St.  Paul 
(Minn.)  Pioneer  Press. 


NEWSPEOPLE  IN  THE  NEWS 


PETER  C.  GOLDMARK,  57,  presi¬ 
dent  of  the  Rockefeller  Foundation, 
New  York,  and  former  senior  vice  pres¬ 
ident  for  eastern  newspapers  for  the 
Times  Mirror  Co.,  Los  Angeles,  has 
been  named  chairman  and  CEO  of  the 
International  Herald  Tribune. 

He  succeeds  RICHARD 
McCLEAN,  60,  who  retired. 

RICHARD  WOLLDRIDGE,  55,  a 
consultant  to  the  International  Herald 
Tribune  for  the  past  18  months  and 
former  director  of  the  Westminster 
Press  regional  group  in  England,  was 
appointed  president  and  chief  operat¬ 
ing  officer. 


GILBERT  BALLON,  38,  executive  edi¬ 
tor  at  the  Dallas  Morning  News,  has 
been  named  vice  president  and  execu¬ 
tive  editor. 

JEFF  BECKLEY,  33,  circulation 
director,  was  promoted  to  vice  presi¬ 
dent  of  circulation. 

BARBARA  van  PELT,  43,  vice 
president  of  marketing,  was  appointed 
vice  president  of  development. 


JAMIE  HARSHBARGER,  32, 

employee  relations  secretary  at  the 
Peoria,  111.,  Journal  Star,  has  been 
promoted  to  human  resources  manag¬ 
er. 

JOE  CRVSEN,  45,  formerly  the  safe¬ 
ty  coordinator,  was  appointed  purchas¬ 
ing  and  building  manager. 

ANN  HEFLIN,  28,  a  senior  accoun¬ 
tant,  was  named  assistant  controller. 


GILBERT  BAILOIV  BARBARA  VAN  PELT 


CAROL  J.  CASTANEDA,  d  national 
reporter  at  USA  Today,  has  been 
appointed  director  of  media  services  at 
Ryan  McGinn  Strategic  Communica¬ 
tions,  a  'Virginia  based  communications 
firm. 


LARRY  BLOOM,  vice  president  of 
finance,  CFO  and  treasurer  at  Lee 
Enterprises  Inc.,  Davenport,  Iowa,  has 
been  promoted  to  senior  vice  presi¬ 
dent  of  finance. 

GREGORY  P.  SCHERMER,  cur¬ 
rently  employed  as  corporate  counsel, 
has  taken  on  the  additional  responsibil¬ 
ities  of  vice  president  of  interactive 
media. 

CHRIS  WAHLIG,  chief  accounting 
officer,  was  named  vice  president  of 
finance. 

MIKE  KMENT,  director  of  corpo 
rate  sales,  was  appointed  vice  presi¬ 
dent  of  sales. 


Dirks,  Van  Essen  &  Associates 


Lee  E.  Dirks 


Owen  Van  Essen 


Philip  Murray 


We  specialize  in  assisting  owners  in  exploring, 
negotiating,  and  consummating  the  sale  of  their 
daily  newspapers  or  newspaper  groups. 

119  E.  Marcy  St.  -  Suite  100,  Santa  Fe,  NM  87501 
Phone  (505)  820-2700  Fax  (505)  820-2900 

dirks.van.essen@internetmci.com 


KIRK  DAVIS,  senior  vice  president 
and  publisher  at  Community 
Newspaper  Co.,  Needham,  Mass.,  has 
been  promoted  to  president  and  chief 
operating  officer. 

MARY  JO  MEISNER,  editor  in 
chief,  was  named  vice  chairman.  She 
will  retain  her  title  as  editor  and  con¬ 
tinue  to  supervise  the  company’s  edito¬ 
rial  staff. 

GEORGIA  B.  SMITH,  manager  of  the 
Display  Federation  at  the  Newspaper 


JAMIE  HARSHBARGER 


CATHY  HERTZ, 

employment  and 
employee  rela¬ 
tions  manager  at 
the  Orlando 
Sentinel,  has  been 
promoted  to 
human  resources 
services  manager. 
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Association  of  America,  has  been 
appointed  director  of  Federation 
Services. 

MEI-MEI  CHAN,  manager  of  strategic 
initiatives  at  the  Seattle  Times  Co.,  has 
been  named  director  of  circulation  and 
will  oversee  circulation  efforts  for  the 
Seattle  Times  and  Post-Intelligencer. 

DEBORAH  BARFIELD  and  ELLEN 

VAN,  Long  Island  reporters  for 
Newsday,  have  joined  the  paper’s 
Washington,  D.C.,  bureau. 

CHRIS  VOCCIO,  national  automotive 
manager  at  the  Fort  Worth  Star- 
Telegram,  has  been  appointed  new 
business  development  manager  at  the 
Louisville,  Ky.,  Courier-Journal. 

GEORGIANA  VINES,  editor  at  the 
former  El  Paso  (Texas)  Herald-Post,  has 
rejoined  the  Knoxville  (Tenn.)  News- 
Sentinel  as  deputy  managing  editor. 

Prior  to  joining  the  Herald-Post  in 
Feb.  1996,  Vines  had  worked  25  years 
at  the  News-Sentinel. 

YVETTE  BLACKMAN,  36,  an  editor 
on  the  general  desk  at  the  Associated 
Press,  has  been  appointed  news  editor 
in  Miami.  She  succeeds  ADAM  YEO¬ 
MANS,  who  was  promoted  to  assistant 
bureau  chief  in  Miami. 

KRISTI  BLACKFORD-BOWDEN,  3 1 , 

assistant  editor  at  the  Kentucky 
Enquirer,  has  been  named  Kentucky 
editor  at  the  Cincinnati  Enquirer. 

She  succeeds  ANDREW  OPP- 
MANN,  who  was  recently  named  man¬ 
aging  editor  at  the  Montgomery  (Ala.) 
Advertiser. 

ELIZABETH  F.  “BETSY^  BREN¬ 
NER,  43,  president  and  publisher  at 
the  Bremerton,Wash.,  5Mn,  has  been 
appointed  publisher  at  the  Tacoma, 
Wash.,  Aretes  Tribune.  She  succeeds 
KELSO  GILLENWATER,  who  retired. 

MIKE  PHILLIPS,  5 1 ,  editor  at  the 
Sun,  wsis  named  publisher  at  the  Sun. 

BRIAN  STALLCOP,  34,  managing 
editor,  was  promoted  to  editor. 

E.W  Scripps  Co.  owns  the  Sun. 
McClathcy  Newspapers  owns  the 
News  Tribune. 

RENEE  HAMPTON,  36,  general  man¬ 


ager  at  the  Saginaw  (Mich.)  News,  has 
been  promoted  to  publisher. 

She  succeeds  REX  THATCHER, 
who  is  retiring  in  February. 

MARK  LETT,  editor  and  vice  presi¬ 
dent  at  the  Gary,  Ind.,  Post-Tribune,  has 
been  named  editor  at  the  Columbia, 
S.C.,  State. 

BRIAN  TOLLEY,  35,  assistant 
sports  editor  at  the  Palm  Beach  Post, 
West  Palm  Beach,  Fla.,  has  been  named 
executive  sports  editor  at  the  State. 

DAVID  THOirVENEL,  who  is  publish¬ 
er  and  editor  at  a  biweekly  in  New- 
berg.  Ore.,  has  been  appointed  publish¬ 
er  at  the  La  Grande,  Ore.,  Observer. 

He  succeeds  BOB  MOODY,  who 
retired  after  23  years  with  the  paper. 

MILLY  HILLESHEIM,  operations 
manager  at  the  Las  Cruces  Sun-News 
in  Silver  City,  N.M.,  was  named  publish¬ 
er  at  the  Deming  (N.M.)  Headlight. 


She  succeeds  TAMARA  MONTES, 
who  became  publisher  of  the  weekly 
Ruidoso  (N.M.)  Neivs. 

KATY  WHITEHOVSE,  editor  and 
special  publications  editor  at  the 
Payson  (Ariz.)  Roundup,  a  weekly,  was 
appointed  editor  at  the  Headlight. 

SHARON  KNITTER,  manager/adver¬ 
tising  development  at  the  Chicago 
Tribune,  has  been  named  director  of 
recruitment  strategy  for  Tribune- 
owned  newspapers. 

PETER  S.  YOUNG,  44,  deputy  week¬ 
end  editor  for  national  news  at  the 
New  York  Times,  has  been  appointed 
executive  editor  at  the  Monterey 
County  (Calif)  Herald,  a  Knight-Ridder 
Inc.  newspaper. 

ROBERT  J.  ROSENTHAL,  49,  execu¬ 
tive  editor  at  the  Philadelphia 
Inquirer,  has  been  promoted  to  editor 
and  executive  vice  president. 
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OBITUARIES 


Harry  Ashmore,  Courageous  Pro-Integration  Editor 


Harry  S.  ASHMORE,  si,  who  was  executive  editor  at 
the  Arkansas  Gazette  in  Little  Rock  when  he  won  a 
Pulitzer  Prize  for  his  antisegregation  editorials  during  the 
desegregation  confrontation  at  little  Rock  High  Schtx)!  in 
1957,  died  Jan.  20  in  Santa  Barbara,  Calif. 

He  suffered  a  stroke  early  in  the  month,  his  wife  Barbara 
said. 

On  the  Gazette's  editorial  pages  in  tense  days  of  1957,  he 
argued  with  controlled  but  eloquent  passion  that  the  law  of 
the  land  —  following  the  Supreme  Court’s  1954  ailing  that 
segregation  in  public  schixils  was  “inherently  unequal”  — 
should  be  upheld  and  that  Arkansas  should  enroll  the  nine 
black  students  who  wanted  to  enter  the  school  under  an 
integration  plan  drawn  up  by  the  Little  Rock  schcxil  board. 
He  contended  that  resistance  was  useless. 

After  the  teens  eventually  were  admitted,  and,  as 
Ashmore  wrote  in  one  editorial,“peacefully  attending 
Central  High  Schixil  under  Federal  coua  order  and  Federal 
military'  protection,”  Gov.  Grval  E.  Faubus  contended  they 


should  withdraw  in  order  to  resolve  the  crisis,  and  integra¬ 
tion  would  be  dealt  with  at  an  unspecified  future  time. 

But  Ashmore  said  in  an  editorial:  "There  is  no  valid  reason 
to  assume  that  delay  will  resolve  the  impasse  which  Mr. 
Faubus  has  made.  We  doubt  that  Mr.  Faubus  can  simply 
wear  the  Federals  out  —  although  he  is  doing  a  pretty  g(X)d 
job  of  wearing  out  his  own  people.” 

During  the  crisis,  Ashmore’s  editorials  cairsed  advertisers 
and  readers  to  abandon  the  newspaper. 

An  unsigned  letter  was  sent  to  local  businesses  accusing 
the  Gazette  of  “playing  a  leading  role  in  destroying  time-ho 
nomd  traditions  that  have  made  up  our  Southern  way  of  life.” 

Ashmore  received  the  Robert  E  Kennedy  Memorial 
Lifetime  Achievement  Award  in  1996. 

During  World  War  II  he  served  with  the  Army  in  France 
and  elsewhere  and  rose  to  the  rank  of  lieutenant  colonel. 
After  the  war  he  rose  to  become  editor  at  the  Charlotte 
(N.C.)  Neu's.  He  went  to  the  Arkansas  Gazette  as  editorial 
page  editor  in  1947. 


FItANCES  B.  WILLIAMS,  a  former 
society  editor  at  the  Chattanooga 
(Tenn.)  Times,  died  Aug.  1 2. 

JAMES  J.  MURRAY,  85,  a  reporter 
with  several  Chicago  newspapers  for 
more  than  four  decades,  and  who 
spent  most  of  his  career  assigned  to 
the  police  beat,  died  Nov.  19  in 
Scottsdale,  Ariz. 

HAZEL  FOWLER  NELSON,  92,  for¬ 
mer  military  editor  at  the  Miami 
Herald  and  founder  of  the  Miami  chap¬ 
ter  of  Theta  Sigma  Phi,  now  known  as 
Women  in  Communications,  died  Oct. 
21  in  Dowling  Park,  Fla. 

ROBERT  PALMER,  52,  a  writer  on 
popular  music  at  the  New  York  Times 
and  a  longtime  contributing  editor  at 
Rolling  Stone  magazine,  died  Nov.  20. 

Palmer,  who  had  suffered  from  liver 
disease  since  1985,  was  awaiting  a  liver 
transplant  at  the  Westchester  County 
Medical  Center  in  Valhalla,  N.Y. 

DONALD  H.  PATTERSON  SR.,  81, 

former  publisher  at  the  Baltimore  Sun 
and  the  Evening  Sun  newspapers  who 
is  credited  with  expanding  and  mod¬ 
ernizing  the  papers  printing  plant  in 
Baltimore,  died  of  cancer  Dec.  2  at  his 
home  in  Annapolis. 

He  was  named  publisher  in  1977 
and,  two  years  later,  became  president 


of  the  parent  company,  A.S.  Abell.  After 
his  retirement  in  1983,  Patterson 
became  president  of  the  A.S.  Abell 
Foundation,  which  funds  educational, 
medical  and  cultural  institutions. 

HENRY  C.  SCHAEFER,  87,  who 

wrote  the  column  “Out  in  the  Open” 
for  the  Newark  (N.J.)  Evening  News 
from  1946  to  1970,  died  Nov.  29. 

He  also  wrote  columns  for  other 
New  Jersey  newspapers  including  the 
Elizabeth  Daily  Journal,  Hudson 
Dispatch,  and  Passaic  Herald  News. 

LEONARD  W.  STARK,  76,  a  former 
numismatics  editor  at  the  Chicago 
Tribune,  died  Nov.  15. 

TOM  TUCKER,  5 1 ,  reporter,  editor 
and  columnist  at  the  Daytona  Beach 
(Fla.)  News-Journal,  died  of  lymphoma 
Oct.  22  in  Daytona  Beach. 

PHIL  DESSAUER  SR.,  79,  former 
managing  editor  at  the  Tulsa  (Okla.) 
World  who  in  1979  became  national 
president  of  the  Society  of  Professional 
Journalists  and  served  as  a  Pulitzer 
Prize  juror,  died  Dec.  12  in  Tulsa. 

SAMUEL  GRAFTON,  90,  a  liberal 
voice  in  American  journalism  from  the 
1940s  to  1960s,  died  Dec.  2  in  Man¬ 
hattan.  He  became  widely  known 
through  his  syndicated  column, “I’d 


Rather  Be  Right.”  Appearing  in  as  many 
as  1 20  newspapers  nationwide,  it  ran 
from  1939  to  1948  and  supported  the 
New  Deal,  the  Spanish  Republic  and 
Gen.  Charles  de  Gaulle’s  Free  French, 
among  other  things. 

HARVEY  C.  JACOBS,  82,  former  edi¬ 
tor  at  the  Indianapolis  News,  died 
Nov.  27.  At  the  time  of  his  death, 
Jacobs  was  a  distinguished  editor  in 
residence  at  the  Franklin  College 
Pulliam  School  of  Journalism. 

FATHER  ALBERT  J.  NEVINS,  82,  a 

longtime  member  of  the  Inter 
American  Press  Association,  serving  on 
the  board  of  directors,  freedom  of  the 
press  committee  and  the  technical  cen¬ 
ter,  died  Dec.  15. 

WARNER  B.  RAGSDALE  JR.,  73,  a 

former  sportswriter  at  the  Winston- 
Salem  (N.C.)  Journal  and  an  Assoc¬ 
iated  Press  reporter  in  Diuisiana  before 
joining  the  staff  of  U.S.  News  and  World 
Report  magazine,  died  Dec.  7  in  Dur¬ 
ham,  N.C.  He  had  Parkin.son’s  disease. 

WILLIAM  SEAMAN,  72,  a  Pulitzer 
Prize-winning  photographer  at  the 
Minneapolis  Star,  died  of  a  heart 
attack  Dec.  6. 

He  won  the  1 959  Pulitzer  for  pho¬ 
tography  for  an  image  of  a  boy  who 
had  been  hit  by  a  car. 
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Scripps  sons 
ask  will 
revocation 

Two  SONS  OF  the  late  publishing 
magnate  Edward  Wyllis  Scripps 
claim  that  their  mother  coerced  their 
father  into  selling  his  $214  million 
empire  and  cutting  them  out  of  his 
will. 

Barry  and  Edward  W  Scripps  III 
asked  a  judge  last  week  to  revoke  the 
will  of  their  father,  the  former  head  of 
Scripps  League  Newspapers,  who  died 
in  September  at  age  88.  They  claim 
that  their  father,  who  suffered  a  heart 
attack  in  1991,  was  not  mentally  com¬ 
petent  to  approve  the  will,  which  gave 
his  estate  to  their  mother,  Betty  Knight 
Scripps,  and  a  private  foundation  in  the 
couple’s  name. 

“It’s  our  belief  that  but  for  Mrs. 
Scripp’s  actions,  Barry  and  Edward 
would  have  received  an  inheritance 
under  the  estate,”  their  lawyer,  John 
Farina,  told  the  Palm  Beach  Post  for  a 
story  in  its  Jan.  26  edition. 

Edward  Wyllis  Scripps  wrote  that  he 
was  leaving  nothing  to  his  children 
because  they  have  been  “adequately 
provided  for  during  my  lifetime.”  He 
also  has  a  daughter  who  is  not  contest¬ 
ing  the  will. 

Lawyers  for  Betty  Scripps  say  her 
sons  have  no  grounds  to  contest  the 
will,  which  was  signed  June  27,  1996, 
because  they  would  not  have  benefit¬ 
ed  from  three  previous  wills  and  codi¬ 
cils  her  husband  signed. 

Barry'  Scripps,  53,  was  an  executive 
with  Scripps  League  until  the  chain  of 
16  daily  newspapers  was  sold  to  the 
Pulitzer  Publishing  Co.  in  1996.  In 
court  papers,  he  said  his  parents  had 
promised  him  run  of  the  company 
once  his  father  stepped  down.  But 
Barry  Scripps  was  fired  the  day  before. 
Barry  then  filed  a  $50  million  suit  in 
Massachusetts  against  his  parents  and 
Pulitzer  Publishing.  The  suit  is  pend¬ 
ing. 

Betty  Scripps,  72,  filed  court  papers 
saying  the  lawsuit  emanates  from  “the 
ingratitude  of  a  privileged  son,”  and 
asked  that  the  case  be  dismissed. 

The  sons’  father,  Edward  Wyllis 
Scripps,  was  the  grandson  of  E.W 
Scripps,  the  founder  of  the  Scripps 
Howard  media  empire.  E.W.  Scripps 


and  his  oldest  son,  James  —  grandfa¬ 
ther  to  Barry  and  Edward  Ill  —  had  a 
falling  out,  with  James  Scripps  getting 
control  of  a  group  of  papers  in  the 
split.  His  brother,  Robert,  was  placed  in 
charge  of  what  is  now  the  E.W.  Scripps 
Co.,  which  controls  all  Scripps  Howard 
business.  James  Scripps’  newspapers 


became  the  Scripps  League  chain,  and 
Edward  Wyllis  Scripps  eventually 
became  the  company’s  leader. 

The  sons  claim  that  their  mother 
kept  their  father  isolated  for  years  after 
his  heart  attack  and  went  against  his 
determination  to  keep  the  newspapers 
in  the  family,  Doniger  said.  —  AP 


National 
Press  S 
Foundation 


1282  NATIONAL  PRESS  BUILDING,  WASHINGTON,  D.C.  20045 


1998  PROGRAMS 


Fellowships  are  competitively  available  to  qual¬ 
ified  print  and  broadcast  journalists.  All  costs 
included.  Programs  are  on-the-record  and  held 
in  Washington,  D.C.  unless  otherwise  noted. 

April  5-7  -  Medicaid  &  Welfare  -  For  editors, 
editorial  writers,  and  project  writers:  The  latest 
studies  of  the  major  shift  in  responsibility  from 
the  federal  government  to  the  states  that  started 
two  years  ago.  Funded  by  the  Ford  Foundation, 
Knight  Foundation,  Kaiser  Family  Foundation, 
Ethics  &  Excellence  in  Journalism  Foundation. 

April  26-29  -  Life  Insurance  -  3rd  year. 
Historical  development  and  financial  structure 
of  the  insurance  industry,  financial  rating  sys¬ 
tems  and  product  development,  current  and 
future  state  of  the  industry  are  examined.  In  col¬ 
laboration  with  the  American  College.  Funded 
by  the  Life  &  Health  Foundation  for  Education. 
F^r  business  writers  and  financial  journalists. 
(Held  in  Philadelphia) 

May  10-13  -  Telecommunications  -  1st  year. 
Topics  include  regulation,  security,  internation¬ 
al  developments,  technological  advances,  and 
privacy.  Funded  by  a  grant  from  MCI. 

June  14-17  -  Homeowners  Insurance  -  The 
structure,  history  and  future  of  the  homeowners 
insurance  industry,  with  an  emphasis  on  urban 
areas,  disaster  coverage,  feder^  programs  and 
industry  trends.  Made  possible  by  a  grant  from 
State  Farm  Insurance  (Companies. 

June  21-23  -  Multiracial  Society  -  For  edi¬ 
tors,  editorial  writers,  and  project  writers:  One 
of  the  defining  issues  in  public  life.  Fipm  new 
standards  for  the  2000  Census  to  new  groups 
asserting  historic  identities,  the  American  land¬ 
scape  is  being  shaped  as  never  before  by  the 
questions  of  racial  and  ethnic  origin,  affecting 
housing,  schooling,  and  the  country’s  definition 


of  itself  Funded  by  the  Ford  Foundation,  Knight 
Foundation,  Kaiser  Family  Foundation,  Ethics  & 
Excellence  in  Journalism  Foundation. 

June  &  August  -  Urban  Public  Health  -  5th 
year.  Part  of  the  Kaiser  Family  Foundation 
Internship  Program.  Intensive  briefings  on  the 
economic  and  social  factors  that  influence 
health. 

August  -  Banking  -  Two-week  program  at  the 
University  of  Wisconsin  at  Madison. 

October  4-7  -  Washington  Financial 
Institutions  -  6th  year.  How  financial  institu¬ 
tions  and  regulators  are  dealing  with  recent 
changes  in  world  conditions,  financial  products, 
trading  technology  and  economic  forecasts  for 
1999.  Talks  with  representatives  from  the  SEC, 
FDIC,  IMF,  etc.  Funded  by  grants  from 
Investment  Company  Institute  and  Nasdaq  Stock 
Market. 

October  18-21  -  Health  Insurance  -  Structure, 
history  and  future  of  the  (xivate  health  insurance 
industry,  focusing  on  fee-for-service  coverage, 
manag^  care,  state  and  federal  programs  and 
regulation.  Includes  discussion  on  the  uninsured 
population  and  the  politics  of  health  insurance 
chmges.  In  collaboration  with  the  American 
College  Funded  by  the  Life  and  Health 
Insurance  Foundation  for  Education.  (Held  in 
Philadelphia) 

December  -  Wharton  Business  Writers 
Seminar  -  Week-long  program  at  the  University 
of  Pennsylvania’s  business  school. 

To  receive  information,  please  leave  a 
detailed  message  at  (202)  662-7356,  e-mail  us 
at  npf@natpress.org  or  write:  National  Press 
Foundation,  1282  National  Press  Building, 
Washington,  D.C.  2{X)45 

The  National  Press  Foundation  is  a  rum-projit. 
non-partisan  organization. 
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Newspapers 
combat  efforts 
to  gut  laws 
requiring  local 
govertiments  to 
put  legal  ads  in 
newspapers 


BY  M.L.  STEIN 


Web  Threat 
To  Legal  Ads 


COULD  THE  INTERNET  become  the 

8()()-pound  gorilla  that  snatches  away 
legal  ads  from  newspapers? 

Newspapers  aren’t  running  for 
cover  yet,  but  there  are  indications 
that  many  city  and  county  officials  would  like 
nothing  better  than  to  post  their  notices  on  the 
Internet  to  avoid  paying  print  ad  rates.  For  many 
newspapers,  particularly  small  ones,  this  would 
mean  a  significant  loss  in  revenue. 

The  Utah  Press  Association,  for  example,  is  con¬ 
cerned  about  a  bill  moving  through  the  state  leg- 
islature  that  would  allow 
public  agencies  to  put  legal 
ads  on  the  Internet  as  well 
as  in  general  circulation 

■■■m  newspapers.  The  measure's 

sponsor.  Rep.  Brent 
(ioodfellow  (D-West  Valley 
City),  has  said  the  legislation 
|H||tW  could  be  revised  to  give 

agencies  the  option  of  using 
a  newspaper  or  the  Internet 
to  distribute  legal 
according  to  UPA  executive 
director  Janice  Keller. 

Moreover,  she  added.  Gov.  Mike  Leavitt  “loves 
the  Internet”  and  is  “sympathetic”  to  the  bill. 
Leavitt  has  claimed  that  70%  of  Utahans  have 
access  to  the  Internet. 


Joel  Campbell,  lIPA’s  legislative  monitor,  noted 
that  Salt  Lake  City’s  public  entities  and  the  Utah 
Legislature  list  their  meeting  agendas  and  minutes 
on  their  Web  sites,  but  continue  to  advertise  them 
in  newspapers. 

A  statute  similar  to  the  one  pending  in  Utah 
has  been  introduced  in  the  Indiana  Legislature, 
according  to  David  Stamps,  executive  director  of 
the  Hoosier  State  Press  Association. 

“The  Internet  is  basically  free,  and  some  cities 
would  go  that  way  to  avoid  having  to  pay  news¬ 
papers,”  he  said.  “But  it  would  be  very  harmful 
economically,  especially  for 
small  papers.  Also,  in  our 
opinion,  it’s  not  a  good  pol¬ 
icy.  Eor  one  thing,  it’s  unfair 
to  a  lot  of  people  who 
don’t  have  ready  access  to 
the  Internet.  And  even  if 
there  are  computers  in 
libraries  and  other  public 
places,  I  can’t  see  people 
driving  down  to  the  library 
to  read  a  public  notice.  There  has  to  be  common 
sense  in  looking  at  this.” 

Stamps  said  his  association  is  trying  to  con¬ 
vince  the  bill’s  sponsor.  Rep.  James  Davis  (R- 
Frankfort),  to  change  its  wording  to  make  the 
Internet  a  “supplementary”  means  of  communi¬ 
cating  legal  notices  instead  of  a  replacement, 
as  it  now  states.  Terming  the  Internet  a  dubi¬ 
ous  venue  for  legal  ads.  Stamps  said  of  those 
officials  pushing  it  as  a  venue  for  legal 
notices;  “The  question  in  my  mind  is  do 
they  really  want  to  communicate?  I  don’t 
think  so.  I  believe  they  are  throwing  up  a 
)  smoke  screen.  The  Internet  is  not  that  per¬ 
vasive  a  medium  right  now.” 
v  Jack  Bates,  executive  director  of  the 
California  Newspaper  Publishers 
5 1  Association,  acknowledged  “legislative  for- 
ays”  into  the  Internet  as  a  legal  ad  medi- 
um,  but  he  does  not  see  the  issue  as  a 
problem  yet  for  CNPA  members.  “There 
are  a  limited  number  of  people  with 
-jj  computers,  and  there  are  legal  implica- 
^  tions  to  be  considered,”  he  said.  “If  infor- 
mation  on  the  Internet  is  wrong,  cities 
t  ;  could  be  sued7 

y  The  Arizona  Newspaper  Association 
»  went  on  the  offensive  when  the  state  asso 
ciation  of  county  supervisors  lobbied  for  a  bill  a 
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few  years  ago  that  would  end  the  requirement 
that  counties  advertise  minutes  of  public  meet¬ 
ings,  recalled  ANA  executive  director  John 
Fearing.  ANA,  he  said,  created  a  Web  site  that 
included  announcements  of  virtually  all  of  the 
county  meetings  in  Arizona.  To  forestall  attempts 
to  eliminate  newspaper  legal  ads,  he  said,  ANA  is 
revamping  its  Web  site  so  members  can  display 
all  their  public  notices. 

"This  will  be  a  gigantic  benefit  to  the  public,” 
he  exclaimed. 

"There’s  no  question  that  such  notices  will 

appear  on  the  Internet,  but  1  want  news-  - 

papers  to  do  it.”  - 

Not  everyone  sees  it  that  way. 

Kathleen  Hansen,  an  associate  professor 
of  journalism  at  the  University  of 
Minnesota,  said  in  an  interview  that 
based  on  her  examination  of  the  issue, 

“efforts  are  going  on  all  over  the  coun¬ 
try”  to  overturn  laws  requiring  newspa¬ 
per  public  notices. 

Hansen,  co-author  of  a  book,  Netvs- 
papers  of  Record  in  a  Digital  Age,  to  be 
published  by  Praeger  in  the  spring,  said, 

“This  could  sink  a  lot  of  smaller  papers. 
St)mebody  out  there  thinks  there’s  a 


Realty  Online 

ONLINE  REAL  ESTATE  information  is 
not  new,  but  the  Marin  Independent 
Journal  in  Northern  C^alifornia  has  gone  a 
step  or  two  beyond  the  usual  listing  of 
homes  for  rent  or  sale. 

Its  service,  Marin  Homes  Online 
(www.marinij-homes.com),  provides  what 
it  calls  “The  lifestyles  behind  the  land¬ 
scape”  in  Marin  County,  across  the  bay 
from  San  Francisco.  Users  get  profiles  of 
Marin’s  major  communities  and  neighbor¬ 
hoods,  and  the  informatit)n  answers  many 
of  the  questions  home  buyers  ask:  school 
test  scores,  student-teacher  ratios,  crime 
statistics,  rush  hour  commute  times,  insur¬ 
ance  rates,  local  amenities  and  housing 
costs. 

Also  available  are; 

♦  A  searchable  database  of  homes  for  sale 
with  fulI<olor  photos,  descriptions,  a  chart 
of  mortgage  rates  and  profiles  of  mt)rtgage 
brokers. 

♦  A  rundown  of  Uxal  real  estate  brokers 
and  agents. 

♦  A  listing  of  new  home  developments  in 
the  area. 

♦  A  roster  of  financial  institutions,  insur¬ 
ance  firms,  building  inspectors,  contrac¬ 
tors  and  architects. 

♦  Archives  of  articles  offering  tips  and 
information  for  buyers  and  sellers.  ■ 


buck  to  be  made  out  of  contracts  with 
government  agencies,  which  could  claim  they  arc- 
meeting  their  obligation  to  properly  inform  the 
public.  This  could  be  a  very  lucrative  thing  for 
Baby  Bells  or  other  companies.”  Ameritech, 
Hansen  went  on,  already  has  shown  interest  in 
such  contracts  “There  are  some  big  players 
involved. 

Still,  Hansen  asserted, “Penetration  for  this 
technology  is  nowhere  near  where  it  would  need 
to  be,  but  as  the  technology  speeds  up,  it’s  ine¬ 
vitable  that  these  things  are  going  to  be  tried.” 


Help  Your 
Readers  Say  NO 
to  Frozen  Pipes. 


Cold  weather  can  cause  a  real 
disaster  -  INSIDE  your  home. 

I  Water  pipes  can  freeze  and  burst. 
I  The  resulting  mess  can  cost 
I  thousands  of  dollars  to  clean 
I  up  and  repair. 


The  whole  ordeal  is  avoidable;  we 
can  help  you  tell  your  readers  how. 


Just  tell  us  what  vou  need: 


Please  send  me  the  follovving  NO  FROZEN  PIPES  infurmatiun; 

J  Press  release/general  information. 

□  Information  about  potential  interv  iew  subjects. 

□  Camera  ready  one-  or  two-column  ads. 

□  "No  Frozen  Pipes"  counter  card  insert. 

□  “No  Frozen  Pipes"  brochures.  Quantity  needed: 

J  "No  Frozen  Pipes"  brochures  (Spanish  version).  (Quantity  needed: _ 

J  “Ice  Dams:  HOT  TIPS  for  Preventing  COLD  WEATHER  Damage  ”  briKhures: 
Quantity  needed: _ 

Name _ Title _ 

Media  Outlet _ 

Address _ 

City _ State _ ZIP _ 

PhJ _ 

Mail  or  fax  to:  No  Frozen  Pipes  /  Public  .Affairs  Department  E. 

State  Farm  Insurance  Companies.  One  State  Farm  Plaza.  Bkxrmington.  IL 
61710-(X)0I  (fax;  309/766-1 181) 

Or.  you  may  send  your  request  by  e-mail  to  psupple@statefarm.com. 

For  additional  help,  call:  309-766-8864. 
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Schools  Ban  Reproduction  Advertising 


A  SAN  DIEGO  County  school  dis¬ 
trict  has  banned  ads  for  birth 
control  and  pregnancy-related  ser¬ 
vices  from  school  newspapers,  assert¬ 
ing  that  parents  must  have  a  say  in 
their  children’s  sex  education. 

Until  recently,  such  ads  had  been 
running  in  three  high  school  papers 
in  the  Escondido  Union  High  School 
District.  The  district  decided  to 
enforce  a  long-standing  order  against 
them  by  the  school  board  after  anti¬ 
abortion  leaflets  were  distributed  at 
its  five  high  schools,  three  of  which 
have  student  newspapers. 

Assistant  superintendent  Jayme 
Armer  insisted  in  an  interview,' This 
is  not  a  First  Amendment  issue.  We 
are  not  stopping  students  from  writ¬ 
ing  articles  on  these  matters,  only  the 
advertising  of  them.  Parents  have  the 
right  to  preview  all  material  regarding 
their  children’s  sex  education.  1  have 
reviewed  our  policies  and  1  know 
where  my  lines  are.” 

But  Jim  Ewert,  a  law)’er  for  the 
California  Newspaper  Publishers 
Association,  believes  the  district  has 


crossed  the  line  into  censorship. 
Under  state  law,  censorship  of  school 
papers  is  illegal,  with  a  few  excep¬ 
tions. 

“If  there  is  a  distinction  between 
advertisements  and  news  stories  in 
the  law,  1  am  not  aware  of  it,”  Ewert 
said  in  an  interview.  “The  legislation 
affords  students  speech  protection, 
period.” 

The  exceptions  in  the  state  Educa¬ 
tion  Code,  he  explained,  involve 
defamation,  obscenity  or  printed 
material  that  constitutes  a  “clear  and 
present  danger”  of  an  unlawful  act  or 
is  in  violation  of  school  regulations. 

According  to  the  San  Diego 
Union-Tribune,  Ed  Nelson,  principal 
of  Escondido  High  School,  became 
concerned  when  the  student  paper 
was  preparing  an  ad  for  a  local  clinic 
that  maintains  it  merely  emphasizes 
abstinence  and  adoption  alternatives 
and  does  not  provide  abortion  refer¬ 
rals  or  counsel  on  contraceptives. 

There  appeared  to  be  an  irony  in 
the  school  board’s  order.  Jon 
Petersen,  a  journalism  teacher  and 


adviser  to  the  Sentinel  at  San  Pasqual 
High  School,  said  the  board  recently 
decided  that  health  education  classes 
should  stress  abstinence,  a  policy  pro¬ 
moted  by  the  clinics  whose  ads  have 
been  ejected. 

“I  believe  board  members  felt  that 
the  whole  issue  is  too  sensitive  for 
newspaper  ads,”  he  said.  “They  were 
afraid  that  if  they  allowed  ads  for  clin¬ 
ics  advocating  abstinence,  pro-abor¬ 
tion  advertisements  would  also  have 
to  be  published  to  give  equal  treat¬ 
ment.  To  that  extent,  I  agree  with  the 
board,  but  I  think  it  should  take 
another  look  at  the  issue.  There  are 
girls  in  crisis  who  need  counseling.” 
Petersen  said  several  students  on  the 
Sentinel  staff  agree  with  the  ad  ban. 

However,  the  Union-Tribune  quot¬ 
ed  Samuel  Nieves,  Sentinel  ad  manag¬ 
er,  as  saying:  “I  think  it’s  wrong 
because  kids  are  going  to  get  preg¬ 
nant  and  they  should  know  about 
other  alternatives.  I  see  no  harm  in 
saying  there  is  a  pro-life  clinic  out 
there  to  help  with  this  sort  of  stuff.” 

—  M.L.  Stein 


Sports 
Plus  Math 

The  ELKHART  TRUTH,  Elkhart, 
Ind.,  mixes  sports  and  mathemat¬ 
ics  in  a  new  feature  for  student  readers. 

“Whenever  there  is  an  lU  basketball 
game,  there  will  be  a  math  lesson 
based  on  that  game  in  our  paper,”  said 
Kellie  Edwards-Smith,  education 
services  manager,  referring  to  Indiana 
University.  “Students  have  to  use  our 
sports  section,  the  stories  and  the  box 
scores  to  answer  the  questions  and 
solve  problems.” 

Teachers  participating  in  Hoosier 
Mathemania  receive  a  paper  for  every 
student  in  their  class. 


Bird  Bonus 

The  INDIANAPOLIS  NEWS  took 
advantage  of  Larry  Bird’s  first  home 
game  as  coach  of  the  Indiana  Pacers  by 
publishing  a  souvenir  edition  sold  at  the 
game. 


The  date  was  Sat.,  Nov.  1,  the  place. 
Market  Square  Arena,  Indianapolis, 
where  hawkers  sold  an  additional  3,045 
copies,  a  7%  increase  over  previous  cir¬ 
culation  figures. 

Sun-Times 
Names  Agency 

The  CHICAGO  SUN-TIMES  named 
Jordan  Tamraz  Caruso  as  its  full- 
service  advertising  agency. 

JTC  is  best  known  for  its  work 
for  Chicago  businesses  such  as  White 
Hen  Pantry  convenience  stores,  the 
Empress  Casino  and  Village  Cycling 
Centers.  Out  of  town,  it  is  also  in  the 
stable  of  agencies  that  work  on  the 
Buick  automotive  division  of  General 
Motors.  JTC  bills  about  $75  million 
annually,  said  Bob  Blouin,  director  of 
strategic  planning. 

Sun-Times  director  of  marketing 
Eve  Minogue  said  JTC  will  develop 
business  and  consumer  promotional 
marketing  strategies  as  well  as  print  and 
broadcast  ad  campaigns. 


Ariz.  Ad  Co-op 
Reports 
Sales  Up 

Ana  ADVERTISING  SERVICES  Inc., 
an  operation  of  the  Arizona 
Newspapers  Association,  said  it  booked 
$2.3  million  in  ads  in  member  newspa¬ 
pers  last  year,  compared  with  $609,848 
in  1996,  it  was  reported. 

Ad  director  Jeanne  Cummings  said 
the  increase  indicates  that  more  adver¬ 
tisers  are  seeing  the  value  and  ease  of  a 
service  offering  one-stop  shopping  for 
multiple-newspaper  ad  buys. 

Advertisers  “are  realizing  that  instead 
of  having  one  or  two  of  their  employees 
spending  hours  on  the  phone  calling 
numerous  newspapers  for  rates  and 
then  sending  the  insertion  orders,  we 
can  do  all  that  at  no  cost  to  them,” 
Cummings  said. 

“We  are  not  only  saving  them  time 
but  also  money  —  money  which  can  be 
used  to  expand  their  newspaper  ad 
campaigns.” 
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NAA  PUBLISHERS 
CONVENTION  PACKAGE 

March  7,  April  18  &  April  25 


It’s  the  industry’s  NAA  Publishers  Convention!  This  annual 
conference  attracts  hundreds  of  the  most  influential  news¬ 
paper  executives  to  discuss,  project,  plan  and  promote  the 
future  of  the  newspaper  industry!  Being  held  April  19-22, 
1998  in  Dallas,  Texas,  the  NAA  Publishers  Convention  will 
be  the  center  of  the  industry’s  attention. 

Attendees  and  non-attendees  throughout  the  world  will  look 
to  E&P  magazine  for  information  about,  and  news  coverage 
of,  this  important  event  as  well  as  product  and  service  data. 

March  7  -  NAA  Publishers  Convention  Planning  Issue 
Coverage  of  this  exciting  event  will  begin  in  the  March  7 
issue  of  E&P  -  the  NAA  Publishers  Convention  Planning 
Issue.  With  a  readership  of  over  8I,()(K),  E&P  can  help  you 
alert  publishers  of  the  importance  of  your  product  or  service. 


April  18  -  NAA  Publishers  Convention  Issue 
Kick  off  the  conference  with  an  ad  in  E&P’s  NAA  Publishers 
Convention  Issue.  Distributed  at  registration  and  during  the 
conference,  this  issue  highlights  the  week’s  activities  and  fea¬ 
tures  “Who’s  Staying  Where”  -  a  guide  to  conference  atten¬ 
dees,  their  business  affiliation  and  their  hotels.  Publishers  will 
carry  E&P  throughout  the  conference  to  use  as  a  reference  as 
well  as  a  source  for  the  latest  industry  news.  Don’t  miss  this 
opportunity  to  advertise  in  E&P! 

April  25  -  NAA  Post  Publishers  Convention  Issue 
E&P  wraps  up  the  conference  in  the  April  25  issue  -  the  NAA 
Post  Publishers  Convention  Issue.  Remind  newspaper  execu¬ 
tives  of  your  product  or  service  as  they  seek  news  coverage  of 
this  industry  event! 


MAKE  SURE  YOUR  AD  IS  THERE! 

ADVERTISERS  DISCOUNTS; 

Advertise  in  all  three  issues  and  receive  at  least  15%  off  your  regular  contract  rate  or  open  rate.  Ad  copy  may  differ. 
The  Planning  Issue  ad  may  be  smaller  than  the  Conference  or  Post-Conference  ads. 

Contact  your  local  E&P  representative  for  rate  information. 


Sales  Representatives: 

Eastern  &  Canadian  Regions,  (212)  675-4380  ext.  156 
Betsy  Maloney,  Mid-Atlantic  Region.  (212)  675-4380  ext.  159 
Joanne  Stahl,  New  England  Region,  (212)  675-4380  ext.  158 
Ramona  Cox,  Southern  Region.  (312)  641-0041 
Mike  Madden.  Midwest  Region,  (312)  641-0041 
Mike  Rogers,  Western  &  Canadian  Regions.  (510)  888-9640 
Classified  Department:  (212)  675-4380  ext.  170 


The  E&P  NAA  Publishers  CotTvention  Planning  Issue: 
Space  Deadline:  Feb.  25, 1998  •  Material  Deadline:  Feb.  27, 1998 

_ The  E&P  NAA  Publishers  Convention  Issue: _ 

Space  Deadline:  Apr.  6. 1998  •  Material  Deadline:  Apr.  8, 1998 

_ The  E&P  NAA  Post  Publishers  Convention  Issue: _ 

Space  Deadline:  Apr.  15,  1998  •  Material  Deadline:  Apr.  17,  1998 
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=  Troubles  And 
Technologies 


((M  ■  ■  E  JUST  HAVEN'T 
seen  anything  like 
■IB  that  in  computers,” 
remarked  Univer- 
■i  W  sity  of  Colorado 
psycholog)'  professor  Thomas  K. 
l,andauer  in  looking  at  efficiencies  gained  from 
advances  in  manufacturing,  transportation  and 
communications  over  the  past  50  years. 

(Cautioning  that  computers  often  contribute 
nothing  to  productivity,  the  author  of  The 
Trouble  With  Computers  was  prepress  keynote 
speaker  at  last 
month’s  Newspaper 
Association  of 
America  Operations 
Super(Conference  in 
Miami  Beach.  He  pre¬ 
ceded  numerous  dis¬ 
cussions  of  how 
newspapers  use  com¬ 
puters  throughout 
their  operations. 

A  former  Bell  Labs 
research  director, 
Landauer  is  no  com- 
puterphobe,  relying  as  he  does  on  powerful  com¬ 
puters  for  his  own  work. 

Supporting  his  contention  were  data  showing 
healthy  rises  in  worker  productivity  rates  from 
1870  through  1973  and  steep  declines  in  rates  (1- 
l'/2%  annual  growth  in  GDP  per  hour)  since  1973, 
and  National  Research  Council  statistics  showing 
that  the  more  an  industry'  spent  on  computers, 
the  less  its  productivity  increased. 

Almost  the  only  exception,  according  to 
l,andauer,  was  his  old  employer.  The  government 
required  Bell  Telephone  to  conduct  productivity 
field  tests  before  buying  and  deploying  new  tech¬ 
nologies. 

The  decline  in  productivity  growth,  said 
Landauer,  is  “highly  correlated”  with  a  switch  in 
investment  from  people  to  systems.  Typically, 
only  about  one-fifth  of  information-technology 
spending  buys  hardware.  About  an  equal  amount 
is  lost  to  unproductive  time  resulting  from  fail¬ 
ures  and  bottlenecks.  Software,  floor  space,  main¬ 
tenance  and  training  soak  up  what  remains.  The 
average  U.S.  worker  spends  the  equivalent  of  two 
weeks  a  year  learning  rather  than  doing  —  mostly 
a  result  of  software  upgrades.  “That’s  a  huge  hit,” 
said  Landauer. 


Some  other  observations  by 
Landauer; 

♦  Recent  U.S.  productivity 
gains  have  been  at  historical 
levels  only  in  manufacturing, 
but  that  sector  has  shrunk. 

Other,  more-computerized  sectors  of  the  econo¬ 
my  are  not  doing  as  well. 

♦  (a)mputers’  user  interfaces  are  poorly 
designed  by  experts  already  comfortable  with 
computing,  and  are  not  very  readable.  To  approx¬ 
imate  what  he  calculates  to  be  the  optimum  size 
for  a  workplace  computer  screen,  Landauer  held 
up  an  unfolded  Miami  Herald. 

♦  Also,  computers  “don’t  do  enough  that’s  truly 
useful  to  people,”  are  sold  for  speed  and  memory 
rather  than  usefulness,  and  are  so  powerful  that 
malfunctions  or  incorrect  use  creates  “huge 
messes.”  As  power  increases,  so  does  the  differ¬ 
ence  between  the  slowest  and  fastest  workers  — 
from  a  ratio  of  1:2  (roughly  the  norm  across  all 
endeavors)  to  1:5. 

Results  of  some  of  Landauer’s  research  are 
hardly  surprising.  Users  are  more  successful  and 
productive  when  interfaces  and  applications  are 
simplified.  In  earlier  work,  he  found  most  hyper¬ 
text  features  added  nothing  to  productivity  and 
even  worked  against  successful  computer  use. 
(But  when  his  Bell  Labs  team’s  findings  of  the 
198()s  were  passed  along  to  product  develop¬ 
ment,  said  Landauer,  all  the  useless  features  and 
functions  were  added  back  in.) 

Landauer  urged  newspapers  to  “find  some  way 
to  insist  that  the  vendors  of  these  systems  prove 
to  you”  that  they  can  deliver  the  desired  results 
faster,  cheaper  and  better.  He  suggested  that  con¬ 
tracts  might  even  include  penalties  or  incentives 
to  help  ensure  a  specified  level  of  productivity. 

Microsoft  technical  director  Peter  Ollodart  pre¬ 
dicted  a  leap  in  technology  developers’  attention 
to  total  cost  of  ownership.  Features  of  his  own 
company’s  Zero  Administration  Initiative  soft¬ 
ware  include:  easy  resource  access  on  networks; 
effective  system  management;  intelligent  server 
mirroring  of  all  data  and  applications  to  secure  a 
user  in  the  event  of  workstation  failure  or  a  move 
to  another  workstation;  reduced  functionality 
where  appropriate,  using  Microsoft’s  Hydra 
Windows  NT  terminal  server,  which  can  cost  as 
little  as  $300. 

Cross-platform  Hydra  supports  lower<ost  hard¬ 
ware  —  network  PCs,  Windows  terminals  start- 


Now,  about  those 
fabulous  new 
systems . . . 


Decii  n  ing  proclucti  vity 
growth  rates  are 
“highly  correlated” 
to  a  switch  in 
investment  from 
people  to  systems 

—  Thomas  K.  Landauer,  professor, 
University  of  Colorado 
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ing  at  about  $500  —  as  well  as  older  Macs,  PCs 
and  Unix  boxes. 

To  boost  productivity  on  prepress  systems  bur¬ 
dened  by  more  and  larger  color  image  files, 
Foundry  Networks  regional  systems  engineer 
Randy  Kauk  described  how  gigabit  Ethernet  over¬ 
came  bottlenecks  during  peak  network  traffic  at 
the  Miami  Herald  (see  story,  p.  33). 

Started  in  1 996  by  founders  of  a  firm  that 
developed  the  unified  LAN  and  ATM  switch,  the 
Sunnyvale,  Calif.,  company  supplies  gigabit-per- 
second  Ethernet  switches  and  switching  routers. 
Their  speed,  said  Kauk,  cannot  be  achieved  with 
software  alone,  and  relies  on  application-specific 
integrated  circuits  with  1.25-gigabit-per-second 
capacity  sufficient  to  absorb  the  network  over¬ 
head  and  still  provide  the  promised  data  delivery 
rate. 

Kauk  said  it  is  the  fastest  Ethernet  LAN  tech¬ 
nology  available,  approximately  10  times  faster 
than  Fast  Ethernet,  and  less  complex  than 
communications  relying  on  frame-based  asyn¬ 
chronous  transfer  mode  (ATM).  That  complexity, 
he  maintained,  meant  that  the  cost  of  replacing 
older  Ethernet  with  155-megabit  ATM  instead  of 
lOO-megabit  Fast  Ethernet  was  not  always  justi¬ 
fied  by  what  it  provided. 


Gigabit  Ethernet  allows  lOO-megabit  dedicated 
ports  to  devices.  Previously  available  were  10- 
megabit  segments  with  a  1 00-megabit  backbone. 
Foundry  supports  TCP/IP,  Novell  IPX  and 
AppleTalk  network  protocols  and  is  shipping  for 
optical  fiber  and  for  wire. 

In  another  context,  Apple  Computer’s  publish¬ 
ing  business  development  manager,  Chris  Gulker, 
combined  those  same  topics  of  networks,  lower 
costs  and  platform  independence  in  promoting 
newsroom  intranets’  easy  start-up  and  informa¬ 
tion-sharing  value.  The  private  (but  not  necessari¬ 
ly  local)  networks  operate  according  to  Internet 


conventions. 


“You  can  share  data  with  anything  that  can  run 
a  browser,”  said  Gulker,  adding  that  setting  up  an 
intranet  “is  as  easy  as  going  to  a  Macintosh  or  a 
Windows  95  computer  and  turning  on  the  Web¬ 
sharing  feature.” 

He  recommended  maintaining  simplicity,  con¬ 
sidering  useful  tools  such  as  databases,  planning 
for  system-incompatibility  bottlenecks,  sharing 
responsibilities  and  knowing  that  intranets  “tend 
to  grow  very,  very  fast.”  He  suggested  starting  by 
putting  company  telephone-extension  lists,  e-mail 
directories  and  forms  into  HTML,  thereby  making 
the  information  easily  updatable  and  available  on 


No  big  deal... 

with  System  Integrators  software. 


The  Toronto  Star,  Chicago  Tribune,  Orlando  Sentinel  and  many  other  newspapers  have 
already  installed  our  Y2K  compliant  software.  Remember,  next  year  is  too  late  to  resolve 
the  problem  on  everyone’s  mind.  Why  not  sleep  a  little  easier  between  now  and  then? 


916.929.9481  •  www.sii.com 


System  Integrators,  Inc. 


February  7,  1998 


http;//www. mediainfo.com 


Editor  &  Publisher  31 


TECHNI 


PREm 


o 

o 


any  browser. 

“It  doesn’t  have  to  be  expensive,  and  it  doesn’t 
have  to  be  complicated,”  said  Guiker. 

Other  applications  may  eventually  include; 

♦  online  cheat-sheets  and  tutorials 

♦  a  peek  into  a  pagination  database  to  check  on 
page  rasterization  (as  at  ANG  Newspapers, 
Hayward,  Calif.,  which  produces  several  dailies  at 
one  site,  with  a  Web  server  linked  to  its  pagina¬ 
tion  database) 
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♦  awareness  of  text  and  images  from  sister  pub¬ 
lications  that  may  be  available  to  competitors 
(Newsday  now  keeps  an  eye  on  other  Times 
Mirror  material) 

♦  viewing  wire  copy  and  photos  ordinarily 
routed  only  into  systems  that  limit  user  access  (as 
at  Gulker’s  former  employer,  the  San  Francisco 
Examiner). 

Not  shy  about  new  technology,  the  company 
that  created  its  own  Unix-based  front  end  in  the 
1980s,  moved  to  pagination 
in  1990  and  is  assessing 
thermal  computer-to-plate 
(CTP)  imaging  is  putting  up 
an  intranet  running  Lotus 
Notes-based  applications  at 
its  Times  of  Munster,  Ind. 

With  Notes  groupware 
already  in  use  at  its  gas  and 
oil  businesses,  said  group 
production  director  Larr>' 
Maas,  Howard  Publications 
bought  Notes-based  news¬ 
room  software  after  seeing 
it  at  IBM’s  Nexpo  97  booth, 
then  tied  it  into  DeskNet’s 
import  and  export 
XTensions  to  QuarkXPress. 

It  uses  a  Domino  server  and 
a  new  Object  Design 
archive  that  “will  track  our 
advertising  side  also,”  said 
Maas. 

The  best  thing  about  the 
1989  pagination  implemen¬ 
tation,  said  Maas,  was  the 
decision  taken  with  publish¬ 
er  and  president  Bill 
Howard  not  to  involve  the 
newsroom,  lest  the  project 
never  get  off  the  ground. 
This  time  around,  however, 
the  intranet  project  benefits 
from  the  intimate  involve¬ 
ment  of  St.  Louis  Post- 
Dispatch  journalist,  George 
Landau,  developer  of  the 
Notes-based  NewsEngin  soft- 


Moving  from  production 
to  presentation,  American 
Press  Institute  Media  C'.enter 
director  Chris  Feola  brought 
along  his  Merlin  digital 
avatar  to  demonstrate  new 
ways  to  deliver  information 
and  to  engage  consultant 
David  Cole  in  a  debate  on 
new  technology. 

Animated,  speaking  and 
responding  to  speech  input, 
(See  Prepress  on  page  35) 
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How  the  Miami 
Herald  decided 
on  a  major 
network 


Not  LONCi  AGO,  building  the  | 
Muinii  Heralds  special  adver¬ 
tising  product,  Herald  Values, 
would  take  digital  output  oper¬ 
ator  Sharon  Folliard  two  days 
or  more. 

A  single  ad  could  take  as  long  as  four 
and  a  half  hours  to  output  to  an  imager 
—  and  all  that  time  Folliard  could  not 
be  sure  that  the  job  would  not  be 
interrupted  by  one  glitch  or  another  i 
along  the  network.  Coming  in  at  5  ' 

a.m.,  Folliard  often  depended  on  the  | 
Macintosh  computers  of  two  or  three  i 
colleagues  who  work  later  schedules. 

But  that’s  all  in  the  past.  I 

“There  is  a  major,  major  difference  ; 
now,”  Folliard  says.  “1  am  in  shock.  1  j 
move  in  less  than  10  minutes,  1  can  do 
eveiy  thing  on  my  Mac  .  .  .  and  1 
haven’t  had  one  problem  yet,  ”  she 
said,  referring  to  moving  files. 

What  is  speeding  Folliard’s  huge  | 

files  at  the  Miami  Herald  are  new 
switches  in  one  part  of  its  new  local 
area  network.  But  choosing  the  new 
LAN  technt)logy  was  definitely  not  a 
speedy  decision.  | 

“It’s  definitely  more  complicated  at  i 
a  newspaper,”  network  administrator 
Brian  McNabs  says. 

How  the  Herald  made  its  decision 
—  and  how  it  weighed  the  many  fac¬ 
tors  invt)lved  in  that  choice  —  holds 
lessons  for  other  metro  papers  whose 
networks  are  increasingly  straining  to 
move  graphic  files  that  are  getting  big¬ 
ger  and  more  numerous  every'  year. 

“Four  or  five  years  ago,  the  network 
was  not  that  critical,”  McNabs  recalls. 

In  the  past  couple  years,  however, 
graphics  files  have  grown  huge  and 
more  numerous,  especially  from  adver¬ 
tisers.  Files  as  big  as  half  a  gigabyte  are 
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not  unusual  anymore,  and  they  were  taking  their 
toll  on  the  Herald's  network,  which  supported 
about  2,000  machines  on  Bay  Network’s  Fast 
Ethernet  switches. 

“Performance  was  going  down  ....  At  3 
o’clock  in  the  afternoon,  things  would  really 
slow  down  on  the  network,”  McNabs  says.  The 
AppleTalk  Macintosh  communications  protocol 
“was  choking  the  routers,  and  even  getting  out  to 
the  Internet  was  slow.” 

It  was  clear  the  Herald  needed  more  band¬ 
width,  and  throughput  became  the  paper’s  No.  1 
priority  in  evaluating  any  new  network. 

The  big  question  was  what  technology  to 
adopt.  Originally,  Herald  network  people  were 
leaning  toward  asynchronous  transfer  mode 
(ATM),  the  “frame-based”  or  “cell-switching” 
technology  hailed  for  its  reliability  and  ability  to 
carry'  multiple  types  of  information  traffic,  includ¬ 
ing  voice  and  videt).  ATM  is  expensive,  but 
McNabs  said  that  was  not  really  a  problem.  “’We 
had  the  budget.  We  could  have  gotten  it  like 
that,”  he  says,  snapping  his  fingers. 

Yet  the  Herald  rather  quickly  dropped  ATM  as 
a  network  contender.  One  big  reason  is  the 
nature  of  newspaper  prepress  itself.  Where  a 
bank,  for  instance,  or  an  insurance  company  can 

-  simply  dictate  a 

new  company- 
wide  information 
platform,  that  is 
just  about  impos- 
j  M  sible  for  a  news- 

fH  paper. 

i  J  l  From  its 
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Integrators  Inc.  front-end  system  to  the  PCs  in 
the  business  departments  and  Macs  in  the  graph¬ 
ics  centers,  the  Herald  is  a  typical  newspaper 
that  runs  on  many  different  platforms. 

One  of  the  first  things  a  visitor  to  the  newspa¬ 
per’s  information  technology  offices  sees  sitting 

’  - . .  ^  on  a  file  cabinet  is  a  beat-up 

Hendrix  terminal  —  a  legacy 
.  of  the  proprietary  systems 

remove  it,  newspapers  relied  on  for 

iistnmi/e 

computerized  production. 

:  it,  install  . 

^  Windows  NT  servers  m 

behind  it.  some  departments,  for 

\  instance,  other  parts  of  the 

•/  newspaper  —  notably  the 

ence  and  turn-key  editorial  and  advertising 

:  us  the  resource  for  graphics  departments  —  are 

rldwide.  From  fiercely  devoted  to  their 

width  the  presses  „ 

P(’-s  can  transfer  a  lot 

d  as  the  ways  we  ,  ,  , 

,  .  more  data  per  second  than 

complete  menu 

ice),  call  McNabs  notes,  ‘but 

■c  an  AH  people  in  charge  of 

53-0  /40  graphics  are  not  so  keen  on 

A  “K  TJ~”v  going  off  Macs.” 

I  J  From  the  Herald's  per- 

-ladiinery  Corporation  spective,  ATM’s  frame-based 

dustries  Company  system  presents  problems  in 
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Continued  from  page  32 

Merlin  represents  technology  that  could  be  pro¬ 
grammed  to  read  news  from  a  palmtop  computer 
while  a  user  showers  or  drives,  said  Feola,  noting 
that  a  palmtop  socket  with  wireless  Internet  con¬ 
nection  is  built  into  new-model  Lincolns. 

Cole  predicted  that  within  about  18  months 
users  will  be  able  to  speak  directly  to  their  ct)m- 
puters  rather  than  “train”  voice-recognition  soft¬ 
ware.  While  conceding  that  such  software  is  now 
as  accurate  as  a  professional  typist.  Merlin  main¬ 
tained  that  much  work  remains  before  a  direct  and 
natural  spoken  interface  is  achieved.  The  consul¬ 
tant  and  the  cartoon  did  agree,  however,  that  com- 
puter-to-voice  is  “a  fairly  mature  technology” 
(Merlin)  that  is  good  enough  to  roll  t)ut  now  in 
spite  of  obvious  but  relatively  minor  shortcomings 
(Cole). 

Regarding  software  agents  and  objects,  both 
had  reservations  but  saw  promise.  Rec«)gnizing 
the  value  of  serendipity  in  newspaper  reading, 
(a)le  said  information  search-and-retrieve  agents 
can  be  “very  successful”  if  used  in  “supplemental” 
fashion  as  “productivity  software.” 

As  for  speedy  program  creation  from  building- 
block  software  objects.  Merlin  intoned: 
“Independent  objects  are  powerful,  but  they 
aren’t  very'  mature.”  The  very  mature-looking 
’toon  should  know.  He  was  assembled  from  .sever¬ 
al  Microsoft  objects  that  run  only  on  MS  Explorer, 
not  Netscape’s  browser.  The  cartoon  avatar’s 
voice  synthesis,  said  Feola,  demonstrates  “the  pos¬ 
sibility  to  reach  into  new  and  different  areas  with 
a  product  we  already  have.” 


PAGE  Grows  To 
All  50  States 

Before  1997  ended,  pace  coop 

membership  had  reached  3(K)  daily 
newspapers  and  SOO  member  locations 
in  all  50  states.  The  Wayne,  Pa.-based 
newspaper  purchasing  co-op  comprises 
small  to  medium-sized  privately  owned 
papers.  Members’  combined  circulations 
are  now  almost  4.4  million  daily  (more 
than  3.1  million  on  Sunday)  and  more 
than  2.6  million  copies  of  nondailies. 

Although  members  individually  place 
orders  and  receive  shipments,  their 
pooled  purchasing  of  supplies,  equip¬ 
ment,  systems  and  services  enables  the 
co-op  to  negotiate  volume  pricing 
reserved  for  the  industry’s  largest  buy¬ 
ers.  Several  suppliers  also  offer  rebates 
ba.sed  on  reaching  predetermined  vol¬ 
umes.  Members  receive  annual  cash 
“patronage  dividends”  from  savings 
generated  by  PAGE. 


CCI  EUROPE  Aarhus.  Denmark,  and  Kennesaw,  Ga.,  will  install  a  NewsDesk  editorial 
system  at  the  Sun-Sentinel,  Fort  Lauderdale,  Fla.,  where  CGI's  Sun  Solaris-based 
NewsDesk  pagination  system  has  been  integrated  with  an  Atex  editorial  front  end  to  pro¬ 
duce  more  than  1,800  pages  per  week.  First,  the  agreement  calls  for  conversion  of  all 
staffers  to  NT-based  Pentium  PCs  running  NewsDesk  story  editing,  database  browsing, 
photo  and  graphics  handling  and  production  supervision  software  (with  page  and  compo¬ 
nent  soft  proofing),  as  well  as  e-mail,  Internet  browsing,  scheduling  and  other  standard 
applications. 

When  complete,  CCI  editing  and  page-production  systems  will  serve  almost  370  users. 
For  the  paper’s  Internet  edition  CCI  later  will  supply  its  Electronic  Media  Server,  with  auto¬ 
matic  HTML  export  functions  and  online  editors  that  will  reuse  and  publish  content  from 
the  production  database.  NewsDesk  servers  will  use  an  Oracle  relational  database  running 
on  Sun  hardware. 

A  NewsDesk  editorial  system  running  off  a  Sun  UltraSparc-based  Oracle  database  will 
replace  the  Norsk  Data  front  end  at  Morgunbladid,  Iceland’s  largest  newspaper,  providing 
the  116  users  with  OB  Access  database  access  and  LayoutChamp  page-design  worksta¬ 
tions,  DB  Access  and  CCI  Edit/Microsott  Word  for  editors  (editing  and  tracking  stories, 
photos  and  pages)  and  for  reporters,  and  DB  Access  software  to  integrate  graphics  and 
photo  services,  with  support  for  Adobe  Photoshop  and  Illustrator,  QuarkXPress  and 
Macromedia  FreeHand  on  Windows  NT  and  PowerMac  platforms.  CCI  also  will  integrate 
NewsDesk  with  several  existing  and  new  systems,  including  an  Atex  Enterprise  advertising 
system. 

ATEX  MEDIA  SOLUTIONS  INC..  Bedford.  Mass.,  received  an  order  for  a  30-seat 
Enterprise  advertising  system  from  the  Worcester,  Mass.,  Telegram  &  Gazette.  The  system 
uses  an  Oracle  database,  with  NT  servers  and  client  PCs.  The  sale  includes  ad  order  entry 
and  makeup  software,  classified  pagination  upgrade,  logo  manager  and  retriever  and  inter¬ 
faces  to  a  third-party  billing  system  and  to  Edgil  Associates’  EdgCapture  software  for  credit 
card  transactions. 

Also  relying  on  Oracle  and  NT  servers,  Atex’s  Advantage  ad  system  for  small  to  mid¬ 
sized  papers  was  installed  at  the  Press  Democrat,  Santa  Rosa.  Calif.,  and  Ocala  (Fla.)  Star- 
Banner,  both  New  York  Times  Co.  dailies.  In  addition  to  ad  makeup,  logo  management, 
open  quote  tor  complex  pricing,  alternate  quoting  for  upselling,  billing  system  and 
EdgCapture  interfaces,  Atex  provided  the  Press  Democrat  integration  services  tor 
Managing  Editor  software  and  remote  ad  import. 

Atex  earlier  sold:  Enterprise  systems  to  E.W.  Scripps’  Evansville  (M.)  Courier,  Memphis 
Commercial  Appeal.  Denver  Rocky  Mountain  News  and  Boulder  Dally  Camera:  Enterprise, 
with  the  latest  classified  pagination,  and  DewarView  editorial  software  to  the  Wisconsin 
dailies  and  weeklies  in  Thomson  Newspapers’  Winnebago  Strategic  Marketing  Group;  clas¬ 
sified  pagination  to  20  Ottaway  Newspapers  sites. 
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TRACKING  GOVERNMENT 
EMPLOYEE  NET  ABUSE 

A  look  at  how  state  workers  use  office  time  and  equipment  to 

pursue  their  personal  interests  on  the  Internet 


hy  David  Noack 


^^One 

government 
employee  uses 
his  office 
Internet  access 
account’s  e-mail 
to  offer  bootleg 
music  tapes  for 
sale.  Another 
discusses  the 
drugs  he  likes  to 
use. 


Noack  is  ass(x:iate 
editor  of  MecliaINFO.com. 


From  a  remote  region  in  the  center  of  Washington 
state,  a  Web-surfmg  electrician  is  using  Internet 
search  tools  to  ferret  out  evidence  of  state 
employee  cyber  wrong-doing  and  then  e-mailing 
that  data  to  newspapers  throughout  the  state. 

Ensconced  in  the  tiny  logging  village  of  Cle  Elum,  Dave  Wickham,  in  effect,  runs  a  one-man  inves¬ 
tigative  news  wire  that  reports  on  the  curious  and  colorful  ways  state  employees  use  their  office 
computers,  time  and  phone  lines  to  pursue  personal  interests  on  the  Internet. 

Much  like  Matt  Drudge  has  used  a  Web  site  to  create  a  one-man  news-gossip  service  focused  on 
the  highest  levels  of  federal  government,  Dave  Wickham  has  established  a  Web  site  to  report  on 
cyber  shenanigans  throughout  a  broad  swath  of  lower  government  offices. 

A  taxpayer  with  a  mission,  Wickham  began  his  news-gathering  hobby  after  using  a  search  tool 
called  DejaNews  to  analyze  what  state  workers  were  doing  during  their  office  time  online 
(www.dejanews.com).  DejaNews  enables  users  to  search  through  messages  posted  to  thousands 
of  Usenet  Newsgroups  (worldwide  discussions  forums)  since  as  far  back  as  1995. 

Tax-supported  cyber  play 

He  discovered  that  Washington  state  workers  were  pursuing  all  kinds  of  interests  out  in  cyber¬ 
space  —  from  selling  fish  bait  to  discussing  the  Grateful  Dead  —  along  with  the  usual  postings  deal¬ 
ing  with  official  business,  such  as  seeking  computer  information. 

“One  evening  I  was  reading  a  Usenet  Newsgroup  about  fly-fishing,”  explained  Wickham,  “and  I 
saw  a  post  whose  author’s  e-mail  address  originated  at  the  local  ISP  (Internet  Service  Provider)  1 
had  been  working  with.  I  retrieved  the  article  hoping  for  something  I  could  use  in  my  Web  page.” 

Instead,  the  posting  was  about  fly-fishing  bait  for  sale,  with  a  return  Internet  address  that  ended 
in  "wa.gov,”  shorthand  for  Washington  state  government. 

"Out  of  curiosity,  I  replied  to  the  ad,  told  him  that  I  knew  a  few  guides  that  were  always  look¬ 
ing  for  a  steady  supply  of  flies.The  next  day  when  I  got  home  from  work  I  had  three  phone  mes¬ 
sages  and  two  long  e-mail  messages  (from  a  Department  of  Social  and  Health  Services  account) 
waiting.  I  did  not  reply  further,  but  over  the  next  week  received  two  more  calls  and  three  more  e- 
mails,  all  received  during  normal  working  hours,”  said  Wickham.  But  that  was  only  the  beginning. 

Gathering  state  domain  names 

Going  to  the  Wa.shington  state  government  home  page,  he  gathered  up  a  list  of  e-mail  domain 
names  for  most  state  agencies.'fhen  he  began  sleuthing  those  addresses  through  DejaNews’  search 
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PUT  MORE  HORSEPOWER 
IIM  YOUR  AUTO  MARKET  STORY! 


Every  market  has  a  story,  and  E&P’s 
Market  Guide  has  the  data  that  helps 
you  tell  your  story  best! 


Just  look  at  the  data  for  Sunbury,  Pennsylvania!  The  Market  Guide 
puts  Sunbury  in  the  driver's  seat;  It’s  Pennsylvania’s  leading  market 
in  auto  sales  per  capita  and  revenue  per  store!  Surprised?  Could  you 
sell  your  market  with  a  story  like  this? 


Population 

12.207,273 


$23,276,666,000 
$76,369,000  / 


Sales 

Per  Capita 

Average  Store 
Sales 

$1,907 _ 

$5,364,523 

•^.766 

$6,364,0^ 

:r  ^  ^ 

See  how  you  placed  in  E&P’s  Market  Guide! 


Filled  with  the  most  accurate  and  up-to-date  information  about  daily 
newspaper  markets,  the  Market  Guide  forecasts  demographics  and 
retail  sales  in  all  nine  categories  for  every  state,  province,  county 
and  daily  newspaper  market  city  in  the  U.S.  and  Canada.  It’s  the 
only  publication  that  provides  marketers  with  both  qualitative  and 
quantitative  data  in  one  complete  market  overview. 


Remarkably  Accurate  Market  Guide  Forecast  - 

99.95%  of  Actuals!! 


The  Market  Guide  continues  its  history  of  accurate  forecasts,  hit¬ 
ting  within  .05%  of  actuals  for  the  overall  retail  sales  forecast  last 
year! 

Used  by  marketers,  demographers,  corporate  researchers,  market 
analysts,  media  personnel,  franchisers,  libraries,  realtors,  place¬ 
ment  bureaus,  retailers,  entreprenuers,  and  others  -  the  Market 
Guide  is  instrumental  in  developing  marketing  plans. 


Gl 


Includes  important  information  such  as: 


Population  by  age  •  Ethnicity  •  Households  •  Chain  store  outlets 

•  Disposable  income*  Number  &  types  of  banks  •  Retail  outlets 

•  Transportation  •  Total  auto  registrations.. .and  so  much  more! 


Hurry!  Don’t  Delay!  Send  for  your  copy 
of  E&P’s  Market  Guide  -  only  $100! 
Also  available  on  CD-ROM  -  $795 


Please  send  payment  to;  Market  Guide,  c/o  Editor  &  Publisher.  P.O.  Box  .3(K)0,  Denville,  NJ  078.34-.^(KK)  Phone:  (8(K))  783-4903  Fax:  (973)  627-5872 
E-mail:  edpub@mediainro.com  Place  your  order  on  our  Web  site;  www.mediainfo.com  (click  on  the  store  icon) 


1 998  Edition  Just  Published!  Order  TODAY!  Every  market  has  a  story.  What’s  your  story? 


The  Editor  &  Publisher  Company 


I 

Weekly _ 


In  Short 


NAN  DO'S  INTEREST!  ALERT 

McClatchy  Newspapers’ 
Nando.net  national  news 
Web  site  has  added  a  per¬ 
sonalized  news  delivery 
system.  Nando.net,  one  of 
the  Web's  largest  news 
Web  sites,  is  fed  by  dozens 
of  wire  services  from 
around  the  world.  It's  par¬ 
ticularly  popular  among 
news  reporters  who  must 
keep  up  with  the  latest 
credible  reports  of  break¬ 
ing  news  events.  Like 
other  personal  delivery 
systems,  Nando's  Inter- 
estlAlert  allows  viewers  to 
define  the  topics  they  are 
interested  in  monitoring. 
Then,  the  system  sends 
the  user  e-mail  hot  links 
for  all  relevant  stories  as 
those  articles  are  pub¬ 
lished  throughout  the  day. 
www.nando.net 


CANOE  SLAMS  OLYMPICS 

CANOE'S  SLAM!  Sports  Web 
site  has  been  singled  out 
by  Lycos  as  one  of  the 
world’s  better  Olympic 
reporting  efforts.  CANOE 
—  the  Canadian  Online 
Explorer  Web  site  at 
www.canoe.ca  —  is  a  part¬ 
nership  venture  between 
Sun  Media  Corp.,  of 
Toronto,  and  BCE  Media 
Investments.  Sun  Media 
publishes  daily  and  weekly 
newspapers  throughout 
Canada,  including  the 
Ottawa,  Calgary,  Edmon¬ 
ton,  and  Toronto  daily 
Suns.  Slam!  Sports 
includes  reporting  and 
columns  from  the  papers. 


engine.  He  came  up  with  more  than  2,000 
Usenet  postings  from  state  employees  cover¬ 
ing  all  sorts  of  personal  issues  and  concerns 
fn)m  beer-making,  moldy  house  paint,  slugs, 
seagull  droppings,  and  pet  dogs  in  heat. 

'Outrageous' 

“From  these  I  put  together  a  portfolio  of 
the  most  outrageous,”  Wickham  explained.  “I 
showed  these  around  to  some  friends  and 
family.  Several  people  suggested  that  I  turn 
them  over  to  the  media.  So  I  put  together 
some  examples  and  an  explanation  and  sent 
them  by  e-mail  to  every  newspaper  and  tele¬ 
vision  station  in  Washington  state,”  said  Wick¬ 
ham. 

C^n  his  own  World  Wide  Web  pages, 
(www.adsnet.net/wickhamd/indexs.htm), 
Wickham  includes  examples  of  what  he  has 
found  and  also  offers  a  primer  on  how  to  con¬ 
duct  your  own  DejaNews  search  for  a  partic¬ 
ular  domain  name. 

He  maintains  that  he  isn’t  against  state 
employees  going  online  and  doing  whatever 
they  want.  He  just  doesn’t  want  them  doing  it 
with  the  taxpayers  picking  up  the  cost  of 
their  salaries,  computers  and  Internet  access. 

But  what  if  the  personal  messages  are 
posted  during  lunch?  Does  that  make  it  any 
less  an  offense  against  the  taxpayer?  Wickham 
explains:  “You  would  be  amazed  how  many 
posts  are  time-stamped  at  10  a.m.  or  3  p.m. 
having  been  represented  as  lunch-time  posts,” 
said  Wickham. 

Worst  cases  from  50  states 

Wickham  has  now  expanded  his  monitor¬ 
ing  to  include  the  Internet  activities  of  public 
employees  throughout  other  areas  of  the 
country.  He  posts  a  sample  of  his  findings  in  a 
section  of  his  Web  site  called  the  “Worst  Cases 
from  the  50  States.”  In  one  e-mail,  a  govern¬ 
ment  employee  offers  bootleg  music  tapes 
for  sale.  In  another,  the  e-mail  writer  discusses 
the  drugs  he  likes  to  use.  In  a  third,  a  Texas 
government  employee  describes  his  latest 
nipple  piercing  adventures. 


reports  on  government  workers. 


Online  Advertising 

NEWSPAPERS 

TO  LAUNCH 
APARTMENTS.COM 


by  Hoag  Levins 

Classified  Ventures,  the  new  online  tech¬ 
nology  partnership  of  the  Times  Mirror, 
Tribune,  and  Washington  Post  compa¬ 
nies,  has  acquired  the  national  Apart- 
mentsPlus.com  Web  site  as  well  as  its  parent 
company.  Visual  Properties,  L.L.C.  The  finan¬ 
cial  terms  of  the  deal  were  not  disclosed. 

Visual  Properties  operates  the  online 
Apartments  Plus  advertising  service  hosted 
on  itsApartmentsPlus.com  site.  Classified  Ven¬ 
tures  plans  to  redesign  the  site,  add  huge 
quantities  of  classified  apartment  rental  ads 
from  the  10  daily  newspapers  of  its  partners, 
and  change  the  name  of  its  service  as  well  as 
its  address  to  “Apartments.com,”  the  new  Web 
domain  it  has  recently  created. 

“Newspapers  have  been  under  significant 
competitive  pressure  in  the  apartment  cate¬ 
gory'  in  recent  years  from  niche  publishers 
and  other  services,”  said  ('lassified  Ventures 
acting  CEO  Tim  Landon.  “The  Internet  has 
intensified  this  further  and  newspapers  are 
waking  up  and  realizing  they  have  to  take 
action  to  recapture  the  apartment  classified 
category.  We  think  Apartments.com  will  be 
very  compelling  to  potential  newspaper  affil¬ 
iates  as  a  way  to  enhance  their  efforts  to 
recapture  and  protect  this  important  cate¬ 
gory  of  classified  advertising.” 

Virtual  photo  tours  of  units 

Visual  Properties,  which  is  headquartered 
in  Chicago,  has  drawn  attention  over  the  last 
year  for  its  highly  photographic  approach  to 
Web  apartment  rental  advertisements.  Fckus- 
ing  on  large,  upscale  apartment  complexes, 
the  company  has  routinely  flown  its  own  dig¬ 
ital  photographers  to  those  locations  to  cre¬ 
ate  magazine-like  photo  portfolios  of  the 
properties. 

At  Visual  Properties’  current  Apart- 
mentsPlus.com  site  (which  is  alst)  accessible 
in  mirror  image  at  Apartments.com),  those 
photos  are  incorporated  into  a  software  struc¬ 
ture  that  allows  users  to  take  a  "virtual  tour” 
of  the  grounds,  see  features  like  swimming 
pools  and  tennis  courts,  and  go  from  room  to 
room  in  furnished  models  of  the  various 
units.  Some  photo  layouts  are  so  detailed  they 
include  close-up  pictures  of  toilets,  kitchen 
sinks,  and  clothes  washing  facilities. 
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Net  Copyrights 


\j5XsSSdr^a.^*y<% 

Weekly 


PROTECTING  AGAINST 
WEB  IMAGE  THEFT 

New  digital  'fingerprinting'  and  'watermarking'  systems 


Concern  about  theft  and  unauthorized 
reproduction  of  photos  and  graphics 
from  mainstream  publishing  Web  sites  is 
so  great  it  is  giving  rise  to  a  new  industry' 
fcK'used  on  the  development  of  novel  ways  to 
permanently  mark  and  track  digital  images. 

As  growing  numbers  of  Web  users  con¬ 
tinue  to  brazenly  copy  images  without  regard 
to  copyright  law,  media  companies  are  fight¬ 
ing  back  by  investing  in  technologies  to 
locate  purloined  images  across  the  Internet. 
Results  of  the  systems  could  be  used  as  evi¬ 
dence  in  copyright  court  proceedings. 

Two  systems  available 

Hie  two  best-known  companies  in  this 
new  field  are  Digimarc  (atrp.,  of  Portland, 
Ore.,  and  Signum  Technologies  Ltd.,  of  C>hel- 
tenham,  England.  NEC;  is  also  reported  to  be 
developing  its  own  image  marking  technol¬ 
ogy  through  a  subsidiary  to  be  called  Signify. 

Digimarc  calls  its  process  “digital  water¬ 
marking”  while  Signum  s  is  called  “digital  fin¬ 
gerprinting.”  Roth  embed  digital  images  with 
special  “marks”  that  cannot  be  seen  by  view¬ 
ers  but  can  be  detected  by  special  software. 
More  importantly,  the  spider-like  software 
can  crawl  the  Internet  to  identify  Web  sites 
that  contain  unauthorized  copies  of  a  marked 
image.  ITius,  they  can  “patrol”  tor,  and  then 
document,  potential  copyright  infringement 
situations. 

The  digital  watermark  or  fingerprint  cannot 
be  removed  fn)m  the  image  even  when  it  is  ex¬ 
tensively  pn)cessed  or  manipulated  in  graphics 
pn)grams  such  as  Photoshop  or  Catrel  Draw'. 

Venture  capitalists 

Signum  Technologies  was  ftrrmed  last  July 
to  market  the  “SureSign”  digital  copyright  pro¬ 
tection  system  that  was  developed  earlier  by 
Signum ’s  parent.  High  Water  Signum  Ltd.TThe 
new  offshoot  is  backed  by  investments  from 
3i  (a)rporate  Finance,  a  London-based  ven¬ 
ture  capital  firm  that  hopes  to  cash  in  on  the 
new  trend.  Signum  Technologies  is  managed 
by  Clraham  Shaw,  a  former  executive  of  Soft- 
Press  Systems,  a  Web  publishing  tools  devel¬ 
oper,  and  Atex  Publishing,  one  of  the  largest 
suppliers  of  newspaper  prepress  systems. 


Reuters  investment 

Launched  in  1995  with  financing  from  AVI 
Capital  L.P.,  Los  Altos,  Calif.;  Adobe  Ventures 
L.P,  San  Jose,  Calif.;  and  Justsystem  Inc.,  Menlo 
Park,  C^alif,,  Digimarc  last  fall  announced  a 
joint  venture  with  Macrovision  of  Sunnwale, 
C'alif,,  to  develop  digital  video  copy  protec¬ 
tion  technology'. 

In  mid-January,  the  London-ba,sed  Reuters 
announced  it  will  lead  the  second  round  of 
funding  Digimarc,  assisted  by  Maenwision 
Corp.  Together  they  will  finance  Digimarc’s 
existing  and  future  copyright-related  digital 
security'  projects  for  $5.8  million. 

“We  recognize  the  need  for  t(H)ls  enabling 
identification  and  tracking  of  valuable  visual 
assets  on  the  Web,”  said  John  Taysom,  director 
of  new  business  development  at  Reuters.  “1 
envision  Digimarc  watermarking  will  be  a 
key  element  of  Reuters’  digital  content  strat¬ 
egy” 

Sexually  oriented  images 

Playboy,  the  British  Broadcasting  System 
and  the  Public  Broadcasting  System  are 
among  Digimarc’s  clients,  said  Larry  D)gan, 
director  of  brand  marketing.  P/rtyboy  protects 
their  sexually  oriented  online  photos  with 
Digimarc’s  technology  because  so  many  Web 
users  are  downloading  the  images. 

“The  copyright  and  trademark  issue  is  a 
big  issue  with  us,”  said  Paul  Feith,  technical 
manager  for  new  media  at  Playboy.  “We  do 
mind  if  (users)  put  pictures  on  their  site,  even 
if  it  is  credited  to  Playboy.  .  .  .  We  tell  them 
what  they’re  doing  is  a  violation  of  our  copy¬ 
right.” 

Since  many  of  the  photographs  appear 
on  Playboy’s  subscription  site,  Feith  .says 
they  lose  business  when  the  images  can  be 
found  for  free  on  other  Web  sites  and  the 
Usenet. 

The  system  spiders  the  Web  to  kKate 
watermarked  images  and  provides  Playboy 
with  a  monthly  report  t)f  violators,  with  URLs. 
The  violators  are  contacted  with  a  warning, 
and  if  they  do  not  comply  by  taking  down  the 
photographs,  the  warnings  are  “escalated.” 
Playboy  has  sued  violators  and  recently  won 
in  court. 


In  Short 

100+  AUDITING  CLIENTS 

ABC  Interactive,  the  Inter¬ 
net  auditing  division  of 
the  Audit  Bureau  of  Circu¬ 
lations  (ABC),  has  signed 
its  112th  client.  The  deal 
that  put  it  over  the  100 
mark  was  with  New  Times 
Inc./Ruxton  Group  which 
selected  ABC  Interactive 
to  audit  14  separate 
news  Web  sites.  New 
Times  of  Phoenix,  Ariz., 
publishes  eight  weeklies. 
Ruxton  sells  advertising 
for  18  weeklies.  ABC 
Interactive  has  also 
recently  signed  the  Busi¬ 
ness  Week,  PC  World, 
and  Auction  Universe  Web 


STREAMING  VIDEO  ADS 

The  Raleigh,  N.C.,  online 
ad  management  firm, 
Accipiter  Inc.,  has  re¬ 
leased  a  new  version  of  its 
software  that  allows  adver¬ 
tisers  to  aim  video  ads  at 
Web  surfers  via  Microsoft's 
NetShow  3.0  system.  Net- 
Show  enables  individual 
Web  sites  to  transmit 
streaming  audio  and  video 
files  across  the  Internet. 
Now  advertisers,  who  were 
previously  limited  to  rela¬ 
tively  static  banner  ads, 
can  hype  their  products 
and  services  with  online 
video  spots. 


COPYRIGHT  SHES 

Signum:  www.highwa- 
terfbi.com/index_ns.html 
Digimarc: 

http://www.digimarc.com 
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BY  DAVID  ASTOR 


Tinsley  Vs.  Trudeau 
In  Funny  Page  Flap 


A  CONSERVATIVE  CARTOONIST  has 
tweaked  a  liberal  cartoonist  in  the 
comic  pages  —  where  peer  criticism 
is  rarely  seen. 

In  a  Feb.  2-7  sequence, “Mallard 
Fillmore”  creator  Bruce  Tinsley  took  Garry 
Trudeau  to  task  for  a  Dec.  15-20  “Doonesbury'” 
series  about  “hate  radio”  hosts  such  as  Rush 
Limbaugh. 

Trudeau  had  satirized  these  “right-wing”  hosts 
for  using  a  “coulda  happened”  rationale  to  attack 
President  Clinton  for  allegedly  getting 

_  Democratic  campaign 

donors  buried  in  Arlington 
National  Cemetery  without 
adequate  military  creden¬ 
tials. 

Tinsley,  in  his  responding 
“Mallard”  strips,  said  “there’s 
no  hate  on  Rush’s  show” 
and  that  liberals  such  as 
Trudeau  unfairly  equate  con¬ 
servatism  with  hate. 

The  cartoons  were  seen  by  plenty  of  people: 
Universal  Press  Syndicate  distributes  the  28-year- 
old  “Doonesbury”  to  about  1,400  papers  and  King 
Features  Syndicate  circulates  the  4-year-old 
“Mallard”  —  sometimes  described  as  “the  conser¬ 
vative  Doonesbury”  —  to  over  400  clients.  King 


In  rare  schism, 
comic  creators 
at  odds  after 
‘Doonesbury^’ 
satirizes 
‘hate  radio’ 


especially  when  something  is  as  widely  read  as 
‘Doonesbury.’” 

Does  Tinsley’s  syndicate  agree?  “It  does  make 
me  uncomfortable  to  see  one  cartoonist  com¬ 
menting  negatively  on  another  cartoonist’s  work,” 
said  King  editor  in  chief  Jay  Kennedy.  “But  unlike 
most  comic  strip  creators,  Garry  Trudeau  and 
Bruce  Tinsley  deal  in  political  commentary  and 
ideas.  Bruce  took  issue  with  some  of  the  ideas 
expressed  in  ‘Doonesbury’  I  don’t  see  any  legiti¬ 
mate  basis  for  King  to  have  refused  to  distribute 
the  series.” 

Trudeau  could  not  be  reached  for  comment, 
but  Universal  vice  president/editorial  director  Lee 
Salem  said, “I  find  it  amusing  that  while  ‘Mallard 
Fillmore’  was  talking  about  ‘Doonesbury,’ 
‘Doonesbury’  was  talking  about  what  everyone’s 
talking  about  —  Bill  Clinton  and  Monica 
Lewinsky.” 

Salem  added  that  “Doonesbury”  constantly 
“comments  on  news  events,”  so  talk  radio  and  the 
Arlington  cemetery  flap  were  “within  the 
purview  of  the  strip.” 

The  Universal  executive  did  emphasize  that 
Tinsley  has  the  right  to  say  what  he  wants  in  his 
comic.  And  Salem  noted  that  there  is  a  precedent 
in  syndication  of  one  columnist  criticizing  anoth¬ 
er  on  op-ed  pages.  But  is  there  a  precedent  for  a 
comic  creator  to  do  what  Tinsley  did? 


said  it  knew  of  no  papers  pulling  the  “Mallard”  “I  can’t  recall  any  parallels  this  explicit,”  said 


series  as  E&P  went  to  press. 

Why  did  Trudeau’s 
sequence  touch  a  nerve  in 
Tinsley? 

“Liberals  often  rail  against 
stereotypes,  but  I  can’t  think 
of  anjthing  more  stereotypi¬ 
cal  than  labeling  everything 
conservatives  say  as  hate 
speech,”  he  said.  “It’s  not  that 
Rush  Limbaugh  needs 
defending.  He  can  take  care 
of  himself.  But  calling  all 
conservatives  hatemongers 
does  violence  to  the  lan¬ 
guage.  It  trivializes  genuine 
hatemongers.” 

The  cartoonist  added, “I’m 
not  trying  to  censor  Trudeau. 
But  when  there  is  question¬ 
able  content,  I  feel  I  have  an 
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obligation  to  respond  —  One  of  the  "Doonesbury"  strips  (top)  that  "Mallard  Fillmore"  (bottom)  responded  to 
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comic  historian,  cartoonist  and 
C^artoonists  &  Writers  Syndicate  execu¬ 
tive  Jerry  Robinson. 

He  did  note  that  comic  creators 
occasionally  have  their  characters  visit 
other  strips,  a  practice  that  dates  back 
to  the  Yellow  Kid  appearing  in  “Buster 
Brown”  about  90  years  ago.  Robinson 
added  that  cartoonists  have  also  paro¬ 
died  other  comics,  as  was  the  case 
with  “Li’l  Abner”  creator  A1  Capp’s 
“Fearless  Fosdick”  spoofs  of  “Dick 
Tracy.” 

Then  there  was  the  bitter  feud 
between  Capp  and  “Joe  Palooka”  car¬ 
toonist  Ham  Fisher  that  sometimes 
spilled  into  their  features.  “But  they 
alluded  to  each  other  in  their  comics 
by  inference,  not  by  name,”  Robinson 
stated.  “It  was  more  subtle.” 

Robinson  said  he  wished  that 
Tinsley  hadn’t  criticized  Trudeau  in  the 
“Mallard”  comic.  “1  hope  it  doesn’t 
start  a  precedent.  A  better  venue 
would  have  been  the  professional  mag¬ 
azines,”  stated  the  former  National 
C^artoonists  Society  president. 

The  current  NCS  president,  George 
Breisacher,  said  he’s  not  totally  com¬ 
fortable  with  a  cartoonist  taking  on 
another  cartoonist  in  such  a  public 
way,  but  noted  that  people  in  various 
professions  criticize  each  other. 

“It  happens,”  observed  the  Charlotte 
Observer  artist.  “It’s  a  human-nature 
thing  not  unique  to  cartoonists.” 

Do  the  cartoonists  involved  in  this 
case  know  each  other?  Tinsley  said  the 
only  time  he  talked  to  Trudeau  was  at 
the  1996  NCS  Reuben  Award  ceremo¬ 
ny  in  New  York  City,  where  the 
“Doonesbur>'”  creator  was  named 
“Outstanding  C^artoonist  of  the  Year.” 
The  “Mallard”  creator  recalled  having  a 
“very  pleasant”  conversation  —  and 
that  Trudeau  seemed  tike  a  nice  guy. 

Tinsley,  who  recently  won  an  award 
from  the  Conservative  Political  Action 
C-onference,  knows  something  about 
conversing  with  liberals.  He’s  married 
to  one  —  Arlette,  an  attorney.  Tinsley 
said  his  wife  thought  the  strips  about 
Trudeau  were  “unfair,”  which  helped 
convince  the  King  cartoonist  that  he 
had  hit  the  mark! 


Cyber  Sending 

If  you  want  to  reach  David  Astor 
electronically,  he  has  a  new  e-mail 
address.  It’s  davida@mediainfo.com 
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Cartoonist  Dropped 
For  Doing  Ad  Work 


The  MILWAUKEE  JOURNAL 
Sentinel  has  dropped  Pat 
Oliphant  for  doing  editorial  car¬ 
toons  for  Northwest  Airlines  ads. 

“It  was  clear  to  me  that  he  was  serv¬ 
ing  more  than  one  master,”  stated  Sue 
Ryon,  the  paper’s  deputy  editorial  page 
editor,  who  spotted  the  ads  in  the  Neu' 
York  Times  national  edition. 

Ryon  said  she  was  especially  con¬ 
cerned  that  the  advertising  —  which 
supported  the  “Open  Skies”  aviation 
policy  —  was  a  “lobbying  campaign” 
rather  than  a  “fly  Northwest”  pitch. 

Universal  Press  Syndicate  vice  presi¬ 
dent/editorial  director  Lee  Salem  said 
that,  to  his  knowledge,  the  Journal 
Sentinel  was  the  only  one  of  475 
clients  to  drop  Oliphant ’s  editorial  car¬ 
toons  because  of  the  ads. 

“I  understand  the  rationale  behind 
the  decision,  but  it’s  not  one  we  neces¬ 
sarily  agree  with,”  he  stated.  The  issue 
of  free  trade  in  the  skies  “is  something 
Pat  feels  passionately  about,  and  he 
should  be  free  to  do  the  ads.” 

Salem  said  Oliphant,  who  could  not 
be  reached  for  comment,  has  worked 
for  Northwest  since  the  fall  and  is 
being  paid  for  the  ad  cartoons. 

Salem  also  noted  that,  while  it’s  “not 
exactly  analogous,”  a  number  of  editori¬ 
al  cartoonists  allow  their  work  to  be 
reprinted  in  partisan  publications. 

The  Journal  Sentinel's  action  stirred 
discussion  on  the  Internet  among 
members  of  the  Association  of 
American  Editorial  C^artoonists,  and  a 
majority  backed  Oliphant. 

For  instance.  Chip  Beck,  who  works 
for  the  weekly  Real  Washington  in 
Washington,  D.C.,  said,“As  long  as  Pat 
Oliphant  is  being  faithful  to  his  own 
political  viewpoint  ...  it  doesn’t  mat¬ 
ter  who  pays  him.  He  signs  his  name, 
the  agenda  is  out  in  the  open,  and 
there  is  nothing  wrong  with  that.” 

But  a  couple  of  cartoonists  criticized 
Oliphant.  One  stated, “I  hardly  believe 
he  was  naive  in  thinking  that  his  deci¬ 
sion  . .  .  came  without  any  repercus¬ 
sions  —  whether  they  were  good  (a  lot 
of  cash  from  Northwest)  or  bad  (loss 
of  credibility  and  syndicated  clients)” 


Ryon,  who  is 
immediate  past 
president  of  the 
National 
Conference  of 
Editorial  Writers, 
said  the  Journal 
Sentinel  had  been 
running  Oliphant 
since  last  summer. 

The  paper  contin¬ 
ues  to  publish  edi¬ 
torial  cartoons 
from  syndicates 
and  by  two 
staffers  —  Stuart 
Carlson  (also  of 
Universal)  and  Gary'  Markstein  (of 
(Y)pley  News  Service). 


One  of  the  ads 


Together  with  perents 
nationwide,  we  now 
offer  a  weekly  col¬ 
lection  of  the  best 
tips  and  answers 
to  your  readers' 
questions  from 
PARENT  SOUP, 
a  popular  Web 
site  (the  ideal 
parenting  tool 
for  the  '90s.) 
Written  by 
parents  for  parents  - 
"Parent  Soup  Offline" 
compiles  the  best  and 
most  informative  sugges¬ 
tions  from  parents  who  have 
been  in  the  trenches.  For  a  sample  of  this 
exciting  new  feature,  call  our  sales  department. 


COPLEY 

news  service 

Call  today  or  we'll  tell  your  parents. 
800-238-6196. 
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BOOK  REVIEWS 


Notorious  Victoria: 
The  Life  of  Vicloria 
WoodhttU,  Unceusored 
B\  Man  Ciabricl 
Algonquin  Hooks 
P.O.  Box  222S 

Chapel  Hill,  NC  2*^515-2225 
pages,  $24.95. 


SHE  WAS  A  professional  conjurer  of 
departed  spirits,  medicine  woman, 
first  woman  stockbroker,  first 
woman  to  address  a  congressional 
committee,  first  woman  to  run  for  pres¬ 
ident  (while  in  prison  on  obscenity 
charges),  a  discreet  blackmailer,  the 
most  radical  of  19th  centur>'  feminists, 
free  lover,  a  stunning  platform  orator, 
three  times  married  (first  to  a  down-on- 
his-luck  alcoholic.  Canning  Woodhull; 
second  to  a  sophisticated  manipulator 
who  educated  her  and  finally  to  a  dash¬ 
ing,  love-of-her-life,  rich  British  banker). 

She  was  born  in  abject  poverty  in 
Homer,  Ohio.  Her  father  was  a  forger, 
arsonist  and  con  man  who  was  a  step 
ahead  of  the  law  when  he  wasn’t  in 
prison.  She  was  editor  of  several  radi¬ 
cal  magazines,  and  at  the  end  of  her 
life,  at  88,  a  conservative,  Bible-spouting 
dowager,  rich  and  much  loved  philan¬ 
thropist  in  England  with  estates  and 
her  own  chauffer. 

Added  to  the  list  is  that  Victoria 
Claflin  Woodhull  (1838-1927)  was  per¬ 
haps  the  most  hated  woman  in  the 
United  States  and  England  in  the  19th 
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century'.  Thomas  Nast,  the  famed  car¬ 
toonist  of  the  times,  depicted  her  as 
“Mrs.  Satan.” 

Edgar  Allan  Poe  once  said  of  pioneer 
woman  journalist  Margaret  Fuller,  who 
was  a  confidante  of  Horace  Greeley, 
that  “Humanity'  can  be  divided  into 
three  classes  —  Men,  Women,  and 
Margaret  Fuller.” 

The  same  could  be  said  of  Victoria 
Chaflin  Woodhull.  There  were  people 
and  people  and  then  there  was  invinci¬ 
ble  Victoria.  Her  story'  is  told  here 
along  with  that  of  her  almost  insepara¬ 
ble  sister, Tennesse  “Tennie”  Claflin.  In 
the  early  days,  they  were  on  the  road 
together  as  quack  healers  and  clairvoy¬ 
ants  promoted  by  their  ne’er-do-well 
father  who  kept  them  all  on  the  run. 

The  two  became  another  kind  of 
curiosity  when  they  opened  the  first 
brokerage  firm  established  by  women 
on  Wall  Street.  Both  women  had  a 
knack  of  coaxing  the  big  bucks  out  of 
sugar  daddies,  but  none  did  so  well  as 
Tennie.  She  almost  married  railroad 
magnate  Cornelius  Vanderbilt,  one  of 
the  richest  men  in  the  world,  who  gen¬ 
erously  aided  the  sisters. 

Says  Gabriel:  “Victoria  was  30  and 
Tennessee  just  22  when  they  met 
Cornelius  Vanderbilt.  Victoria’s  reserve 
and  seriousness  would  have  reassured 
the  old  gentleman  that  the  two  sisters 
meant  business.  But  Tennessee  was 
sure  to  be  the  healer  of  whatever  ailed 
him.  She  was  experienced  at  the  laying 
on  of  hands,  which  was  supposed  to 
magnetize  the  patient  and  act  as  a  kind 
of  electric  prod  to  jolt  his  system  back 
into  shape.  No  doubt  it  did.  With  her 
ftill,  sensuous  mouth,  teasing  eyes,  and 
expert  hands  Tennessee  was  just  the 
lighthearted  hellion  to  work  wonders 
on  the  Commodore’s  aged  body  and 
revive  his  sagging  spirits.” 

The  two  sisters  were  arrested  contin¬ 
ually  and  forced  to  spend  time  in  New 
York  jails,  including  the  gloomy  Tombs, 
and  they  were  saddled  with  high  fines. 
They  were  jailed  during  the  elections 
of  November  1872  when  Victoria  was 
candidate  for  president  on  the  Equal 
Rights  Party  ticket,  and  black  abolition¬ 
ist  Frederick  Douglass  was  her  running 
mate.  'Fhe  obscenity  charge  that  landed 
the  sisters  in  jail  involved  use  of  the 
words  virginity  and  token  in  their  mag¬ 
azine,  Woodhull  &  Claflin’s  Weekly. 

At  the  heart  of  much  of  the  storm 
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over  the  Claflin  sisters  was  the  vicious¬ 
ness  of  the  Beecher  clan.  Henry  Ward 
Beecher  was  the  famous  preacher 
involved  in  one  of  the  most  famous  tri¬ 
als  of  the  last  century.  Theodore  Tilton, 
an  editor  (and  a  lover  of  Victoria)  had 
brought  an  alienation-t)f-affection  suit 
against  Beecher  for  an  affair  with 
Tilton’s  wife,  Elizabeth. 

Victoria  got  all  of  the  juicy  details  of 
this  affair  —  and  others  of  Beecher  — 
and  threatened  to  expose  him  if  he  did 
not  lend  his  support  by  appearing  on 
the  same  platform  with  her  during  one 
of  her  lectures.  He  did  not  show  up. 
Victoria  made  good  on  her  word  and 
spent  much  of  the  rest  of  her  life 
denouncing  Beecher. 

(x)nstantly  hounding  Victoria  were 
the  Beecher  sisters,  among  them, 
Harriet  Beecher  Stowe,  author  of  the 
bestseller  Uncle  Tom’s  Cabin.  She  was 
behind  much  of  the  legal  travail  that 
Victoria  was  forced  to  endure.  Yet  it 
was  no  secret  that  the  good  reverend 
“preaches  to  at  least  20  of  his  mistress¬ 
es  every  Sunday,”  as  one  gentleman 
summed  it  up  for  Victoria. 

The  tale  of  notorious  Victoria,  who 
preached  that  women’s  rights  go 
beyond  the  vote  to  include  freedom  to 
love  whomever  they  choose  and  to 
escape  without  penalty  from  a  bad 
marriage,  constitutes  a  soap  opera  that 
pales  many  of  today’s  TV  varieties. 

Gabriel  is  an  editor  at  the 
Washington  bureau  of  Reuters. 


The  Press  on  Trial 

( Crimes  and  Trials  as 
Media  Events) 
Edited  b\  Llo\d  Chia.sson  Jr. 
Greenwood  Press 
88  Post  Road  West 
Westport,  (ainn.  06881 
22*’  pages.  $22.95. 


The  16  famous  American  trials 
as  seen  through  media  coverage 
begin  with  John  Peter  Zenger’s 
seditious  libel  trial  of  1735  and  con¬ 
clude  with  O.J.  Simpson’s  murder  trial 
of  1995. 

In  between  are  trials  concerning  the 
Boston  Massacre,  John  Brown,  Haymar- 
ket  Riot,  Lizzie  Borden,  Harr>'  Thaw,  Chi¬ 
cago  Black  Sox,  John  Scopes,  Scottsboro 
Boys,  Bruno  Hauptmann,  Alger  Hiss,  the 
Rosenbergs,  (Ihicago  Seven,  Charles 
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Crimes  and 
Trials  as 
Midia  Evlnis 


Eduio  ry 

LLOYD  CHIASSON  jR. 


Manson  and  William  Galley.  Missing  are 
some  other  mega-sensational  trials: 
Matthew  Lyon,  Harry  Croswell,  the  mur¬ 
dered  prostitute  —  Ellen  Jewett,  assassi¬ 
nations,  Indians,  Henry  Ward  Beecher, 
Sacco  and  Vanzetti,  Sam  Sheppard,  etc. 

The  message  of  the  book  is  that 
these  trials  “reflect  not  so  much  an 
interest  in  the  individual  event  but  in 
the  American  landscape  at  that  point  in 
time.  Each  trial  reflects  what  is  hap¬ 
pening  in  America  and  what  Americans 
think  about  it.  Trials  arc  social  barome¬ 
ters  of  the  times.”  For  instance,  the  pub¬ 
lic’s  preoccupation  with  race,  commu¬ 
nism,  war  and  pacificism  determine  the 
level  of  interest  in  a  trial. 

Contributors  to  the  book  are  for  the 
most  part  journalism  history  profes¬ 
sors.  Chiasson  is  professor  at  Nicholls 
State  University, Thibodaux,  La. 


Nearly  Ever}>body  Redd  It: 

Snapshots  of  the 
Philadelphia  Bulletin 
Edited  by  Peter  Binzen 
(^amino  Books  , 

Pt).  Box  ‘>SM)26  1 

Philadelphia.  Pa.  19102’ 

163  pages,  $22. 


I 


N  PHILADELPHIA,  NEARLY 
Everybody  Reads  the  Bulletin” 
became  in  1905  the  popular  slo¬ 
gan  of  the  Philadelphia  Bulletin. 
Reaching  a  peak  of  700,0(K)  circulation, 
(See  Book  Reviews  on  page  48) 


Brouuse 
Through  Our 
Online  Book  Store 

Save  on  Thousands  of  Titles 


We’ve  done  the  searching  for  you  and  found  txioks  that  will  help  you 
most  with  your  newspaper  career  challenges.  Plus,  you  will  fine!  gen¬ 
eral  interest  titles  as  well  as  titles  within  a  full  range  of  other  specific 
interests  and  careers.  And  you  always  save  10%  off  the  retail  price! 
Here’s  just  a  sample  of  industry  specific  books... 


Breaking  Up  America 

Advertisers  and  the 
New  Media  World 
By  Joseph  Turow 
Hardcover 
Retail:  $22.50 
E&P  Book  Store  Price: 
$20.25 

SAVE  $2.25,  107o! 

This  book  is  about  the  way  the  advertising 
industry  has  been  fragmenting  America,  and 
what  that  may  mean  for  the  media  and  soci¬ 
ety.  Combining  shrewd  analysis  of  contempo¬ 
rary  practices  with  a  historical  perspective, 
Turow  traces  the  momentous  shift  that  began 
in  the  mid-1970s  when  advertisers  rejected 
mass  marketing  in  favor  of  ever  more  aggres¬ 
sive  target  marketing.  With  increased  tech¬ 
nology,  advertising  can  easily  enter  individu¬ 
als  private  spaces  -  their  homes,  cars,  and 
offices  -  with  news,  entertainment,  and  com¬ 
mercial  messages  aimed  specifically  at 
them. 

Twenty  Years  of  Censored 
News 

By  Carl  Jensen  and 
Tom  Tomorrow 
Hardcover 
Retail:  $24.95 
E&P  Book  Store  Price: 
$22.45 

SAVE  $2.50,  10%! 


The  book  provides  an  oven/iew  of  the  most 
censored  news  stories  and  issues,  from  1976 
to  1995,  and  lets  us  know  what  has  hap¬ 
pened  to  them  since.  Of  the  200  stories  pre¬ 
sented,  less  than  25  percent  ever  received 
the  attention  they  desen/e  in  the  press.  A  dis¬ 
turbing  report  card  of  the  media’s  long-term 
performance,  one  which  the  media  did  not 
pass,  20  Years  of  Censored  News  is  a  fierce 


indictment  of  the  national  news  media’s  fail¬ 
ure  to  keep  the  public  informed. 

Journalism  in  the 
Information  Age 

A  Guide  to  Computers 
for  Reporters  and  Editors 
by  Brian  S.  Brooks 
Paperback 
Retail:  $21.00 
E&P  Book  Store  Price: 

tio  on 

SAVE  $2.10,  10%! 

This  book  will  introduce  both  students  and 
working  journalists  to  the  exciting  resource  of 
commercial  databases  and  to  the  wonderful 
world  of  the  Internet.  The  book  is  also  intend¬ 
ed  to  acquaint  them  with  the  role  of  comput¬ 
er-based  information  sen/ices  as  an  entirely 
new  medium,  and  with  the  many  other  ways 
computers  can  help  them  do  a  better  job. 

Current  Legal  Issues  in 
i  1  Publishing 

t  bi  bntutititn#  By  A.  Bruce  Strauch 
r  -  A  Hardcover 

^  ^  Retail:  $39.95 

E&P  Book  Store  Price: 
$35.96 

SAVE  $3.99,  10%! 


The  law  is  too  much  with  us.  For  those  in 
intellectual  pursuits  like  publishing,  the  law 
is  increasingly  a  part  of  the  daily  landscape. 
This  collection  of  articles  has  been  produced 
by  legal,  business,  and  publishing  experts. 
Organiz^  into  four  broad  areas  -  Ownership, 
Fair  Use,  Licensing,  and  Old  Problems 
Remain  -  this  collection  will  shed  light  on 
important  issues  as  we  wade  into  the  confus¬ 
ing  world  of  copyright,  licensing  and  taxation 
in  the  twenty-first  century. 


Order  Online 

WWW .  m  ed  i  a  i  n  f  o .  CO  m /sto  r  e 


Or,  you  can  order  one  of  these  books  -  or  any  included  in 
the  E&P  Book  Store  -  by  calling:  80O-BOOKS  NOW 
(800-266-5766),  Ext  1014. 

Place  your  order  by  mail:  Send  checks  payable  to 
"Books  Now”  along  with  your  name,  shipping 
address  (no  P.O.  Boxes)  and  phone  number  to: 
Books  Now,  E&P  Book  Store, 

6600  W.  Charleston  Blvd.,  Las  Vegas  NV  89102. 
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CONFERENCE  PLANNER 


America  East 
Preview 


The  upcoming  America  East  news¬ 
paper  technology  conference  offers  a 
chance  to  keep  up  with  the  latest 
developments  in  newspaper  produc¬ 
tion  and  new  media. 

The  conference  and  trade  show,  March  16-19 
in  Hcrshey,  Pa.,  hosts  sessions  on  a  panoply  of 
issues  and  technologies  facing  newspapers  in  a 
new  media  age. 

On  the  first  day,  Monday,  the  focus  turns  to 
interactive  media.  Speakers  include  Jack  Driscoll, 
former  Boston  Globe  editor  and  current 
Massachusetts  Institute  of  Technology  Media  Lab 
editor,  who  as  new  media  keynoter  will  answer 
the  question:  Is  the  newspaper  industry  living  up 
to  its  digital  potential? 

Also  scheduled  is  Jay  Small,  online  services  gen¬ 
eral  manager  at  the  Indianapolis  Star/News,  who 
will  delve  into  the  evolution  of  three  media  Web 
sites  and  demonstrate  old  and  new  site  designs. 
Hoag  Levins,  editor  of  Editor  &  Publisher 


Interactive,  plans  U)  explore  the  state  of  new 
media  in  remarks  detailing  who  is  doing  what, 
where  and  why. 

On  Tuesday,  three  staffers  from  the  Allentown, 
^A.,Mor7iing  Call  will  explain  why  they  have 
established  teams  of  advertising  and  prepress  per¬ 
sonnel  to  work  with  the  advertisers. 

On  Wednesday,  Larry  Hoffman,  vice  president/ 
production  for  Ottaway  Newspapers,  discusses 
the  Year  2000  problem  and  why  it’s  the  problem 
of  newspapers  —  not  vendors. 

Thursday’s  sessions  will  include  a  look  at  post¬ 
press  problems  and  solutions. 

Other  sessions  explore  ways  to  improve  news¬ 
paper  print  quality,  how  digital  tools  can  help 
reporters  and  photographers,  and  tips  on  circula¬ 
tion. 

The  America  East  trade  show  features  more 
than  135  companies. 

The  following  exhibitor  information  is  provid¬ 
ed  by  America  East: 


Guide  to  America  East  Conference  Exhibitors 


3M  Post-It  Note  Advertising 

Booth  L10-11-11a 
408-523-2700 

ABB  Industrial  Systems  Inc. 

Booth  64 
414-785-3514 

AccuWeather  Inc. 

Booth  F3 
814-237-0309 

ADQUEST  Internet  Services 

Booth  F52 
715-258-9990 

Advance  Graphics  Equipment  Inc. 

Booth  30 
717-848-6221 

Information  on  Three  Knife  Rotary 
Trimmers  for  trimming  in-line  with  a 
press. 

Advanced  Publishing  Technology 

Booth  84 
818-557-3035 

Advanced  Technical  Solutions  Inc. 

Booth  25 
978-657-6500 

Advanced  Technical  Solutions  Inc.  will 


I  feature  its  NewsDesk  family  of  products 
through  the  introduction  of  NewsDesk  II. 

Advanced  Telecom  Services 

Booth  L7 
610-995-7761 


Alta  Graphics 

1  Booth  18 
I  770-552-1528 

;  American  Computer  Innovators 

!  Booth  F25,  26, 43, 44 
I  413-256-1147 

! 

American  Moistening  Co. 

Booth  29 
704-889-7281 

Total  Plant  Flumidification.  Product  line 
includes  space  humidifiers,  air  assist  and 
high-pressure  (pump-based)  systems. 


Associated  Press,  The 

I  Booth  FI  5 

I  212-621-1720 

Atex  Media  Solutions 

j  Booth  F53,54,63,64 
I  781-275-2323 


Austin  Co.,  The 

Booth  80 
216-291-6625 

Autologic  Information  Int’l. 

I  Booth  F47-48 
I  805-376-5113 

B-Linked  Inc. 

I  Booth  46 
1  800-254-6533 

1  Baldwin  Graphic  Systems 

!  Booth  94 
j  800-654-4999 

Baseview  Products 

!  Booth  F29,  30,  39, 40 
734-662-5800 

Baseview  will  be  demonstrating  the  new 
features  of  NewsEditPro  3.0,  LivelQue 
(our  live,  real-time  Internet  news  server), 
AdManagerPro  and  the  new  features  of 
CirculationPro. 

,  Better  Homes  &  Gardens  Features 

i  Booth  FI  6 
j  800-678-8135 

Brainworks  Inc. 

I  Booth  FI -2 


800-886-6434 

Burt  Technologies 

Booth  78 
303-670-7731 

Burt  Technologies  Inc.  provides  modules 
for  packaging,  distribution,  postal-deliv¬ 
ered  products,  inserting  machine  inter¬ 
faces,  carrier-level  messaging  and  much 
more. 


i  Cannon  Equipment 

\  Booth  97 
I  612-322-6300 

Cascade  Systems  Inc. 

Booth  F65-66 
978-749-7000 

Cascade's  software  products  provide 
work-flow  and  content  management  solu¬ 
tions  including  DataFlow,  Media  Sphere 
and  SureCast. 

CNI  Corp. 

I  Booth  F72-73 
I  617-244-5546 

,  Computerease  Software  Inc. 

j  Booth  36 
I  401-245-1523 
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CTEXT  Inc. 

Freedom  System  Integrators  Inc. 

IGS  Knives  Inc. 

Mactive  Inc. 

Booth  F23-24  ' 

Booth  F70 

Booth  6  1 

Booth  F45-46 

313-677-4700 

316-722-8100 

717-244-6753 

407-254-5559 

Demonstrating  the  Freedom  Series  sys¬ 

1 

Mactive  will  show  a  total  advertising  sys¬ 

Cybergraphic  Inc. 

tem  to  provide  complete  integrated  editor¬ 

InliNet 

tem,  designed  to  make  newspapers  more 

Booth  FI  7-1 8 

ial,  classified  and  pagination  solutions  lor 

Booth  F75 

profitable. 

617-221-0077 

Windows  95  and  Macintosh  platforms. 

757-624-2681  ' 

Cybergraphic  will  be  showcasing  both 

MAN  Roland  Inc. 

editorial  and  advertising  system  solutions 

Informatel 

Booth  15 

including  CyberNews,  CyberPage,  NAILS, 

Fuji  Photo  Fiim  USA  i 

Booth  98  ! 

860-449-6690 

CyberSell,  CyberAd  and  CyberCla$$Page. 

Booth  F51  1 

514-975-9000 

MAN  Roland  Inc.,  manufacturers  of 

800-755-3854 

sheetfed  and  web  presses,  features  a  full 

Danmonics  Inc. 

Inland  Newspaper  Machinery  Corp. 

line  of  small-  to  large-volume  products 

Booth  81  ; 

Gammerier  Corp. 

Booth  93 

and  a  range  of  finishing  systems  and  add¬ 

315-432-9361  i 

Booth  99-101 

913-492-9050 

on  components. 

630-582-7766  ! 

Data  Sciences  Inc. 

Gammerier  will  exhibit  its  in-line  finishing 

Innovative  Systems  Design  Inc. 

Managing  Editor  Inc. 

Booth  7-8 

equipment,  including  a  rotary  trimming  i 

Booth  54 

Booth  F8-9 

301-622-6770 

system  with  the  patented  segmented  knife  I 

514-696-8377 

215-886-5662 

Newspaper  Business  Sottware. 

design.  1 

1 

Integrated  Newspaper  Systems 

Media  Marketing  Inc. 

Daupin  Graphic  Machines 

Geac  Publishing  Systems  1 

Booth  24  1 

Booth  F76 

Booth  70 

Booth  47 

609-393-9293  | 

800-874-8798 

800-346-6119 

813-872-9990 

' 

Media  Marketing  delivers  a  Sales  Force 

Sales  representatives  will  be  available  to 

VisionShift  Newspaper  Management  i 

IT  Network 

Automation  solution  for  increasing  adver¬ 

discuss  Dauphin  Graphics  equipment. 

Sottware  provides  integrated  client/server 

Booth  57 

tising  sales  centered  around  proven  sell¬ 

sales  and  service. 

solutions. 

972-753-8244 

ing  methods. 

Day  International  Inc. 

Goss  Graphic  Systems  Inc. 

Jardis  Industries 

MediaStream 

Booth  44 

Booth  11-12 

Booth  14 

Booth  FI  4 

800-543-5383 

630-850-5600 

630-860-5959 

215-239-4100 

Jardis  Industries  Inc.  will  display  a  full 

MediaStream  Inc.,  a  Knight  Ridder 

Denex  Inc. 

GraphX  Publishing  Systems 

line  of  auxiliary  pressroom  equipment. 

company,  incorporates  PressLink,  SAVE 

Booth  88-89 

Booth  F31-32 

and  NewsLibrary  enabling  publishers  to 

412-749-0970 

610-797-5515 

Jomac  Inc. 

acquire  text  and  images  from  many 

Production  Tracking  &  Information  Systems 

Classified  and  display  advertising  sott¬ 

Booth  82 

sources,  publish  the  content,  archive  all 

for  planning,  totalizing  and  reporting  of 

ware  for  newspapers  and  magazines. 

215-343-0800 

text  and  image  content,  then  sell  that  con¬ 

production  activity  from  roll  receiving  & 

Seamless  dampening  covers  for  sheet-fed 

tent  through  our  worldwide  distribution 

inventory  through  press  and  distribution. 

Graphic  Enterprises  of  Ohio  Inc. 

and  offset  presses,  specialty  prep  solu¬ 

channels. 

Booth  20-21 

tions  and  a  line  of  pressroom  gloves  to 

Digital  Equipment  Corp. 

330-494-9694 

handle  inks  and  pressroom  chemistries. 

MGI  International  Inc. 

Booth  F74 

Booth  3 

732-562-4463 

Graphic  Management  Associates 

K  &  F  Printing  Systems  Int’l. 

301-881-4242 

Booth  50,51,60,61 

Booth  68 

MGI  International  Inc.  will  be  exhibiting 

Digital  Technology 

610-694-9494 

219-272-9950 

air  and  water  pollution  control  equipment 

Booth  48-49 

tor  newspaper  operations. 

801-226-2984 

Harris  Publishing  Systems  Corp. 

Kansa  Corp. 

Booth  F55-62 

Booth  69 

Micro  Systems  Specialists  Inc. 

Dynalith 

!  407-242-5445 

!  316-343-6700 

Booth  13 

Booth  5 

914-677-6150 

410-822-4400 

KBA-Motter  Corp. 

Heidelberg  Finishing  Systems  Inc. 

Booth  L4 

Miller/Bevco 

Booth  71-72 

1  717-755-1071 

1  Booth  39 

Dynaric  Inc./DYC  Supply  Co. 

937-278-2651 

KBA-Motter  otters  a  complete  line  of  sin- 

i  816-561-1200 

Booth  65-66 

! 

1  gle-width  and  double-width  Ilexographic 

1 

201-692-7700 

Heidelberg  Web  Press 

i  and  offset  printing  machinery. 

I  Booth  73 

Mitsubishi  Imaging  (MC)  Inc. 

Editor  &  Pubiisher 

!  603-749-6600 

Booth  52-53 

Booth  L5 

King  Press  Corp. 

[  914-925-3207 

212-675-4380 

Heritage  Inks  International 

!  Booth  10 

Booth  FI  9 

1  417-781-3700 

Monotype  Systems  Inc. 

908-225-1800 

Booth  F92-95 

EDIWISE,  a  division  of  Abitibi  Price 

Konica  Graphic  Imaging 

i  847-427-8800 

Booth  33 

,  Booth  F20-21 

1  Monotype  Systems  Inc.  will  be  demon- 

905-855-7852 

Honeywell  Inc. 

!  800-227-2948 

j  strafing  a  full  range  of  prepress  software 

i  Booth  62-63 

i  Imagesetting,  scanning,  proofing  and 

and  hardware  products  for  the  newspaper 

Ferag  Inc. 

'  412-835-0842 

software  solutions,  as  well  as  film,  paper 

j  industry. 

Booth  22-23 

and  chemistry. 

1 

215-788-0892 

ICANON  Associates  Inc. 

MotterStitch  Co. 

Booth  F11 

]  Booth  43 

Foley,  Torregiani  &  Associates 

215-653-0754 

Linopress  Publishing  System 

;  609-693-6262 

Booth  F49, 50, 67, 68 

ICANON  will  demonstrate  the  NEWZware 

:  Booth  F86-91 

!  MotterStitch  will  demonstrate  in-line 

603-434-5100 

business  management  system. 

'  516-434-2075 

'  stitching  at  full  press  speed. 
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Multi-Ad  Services  Inc. 

Booth  FI  3 
309-692-1530 

Multi-Ad  Services  will  introduce  a 
larger  product  line  tor  1998  to  service 
the  print  industry  with  up-to-date  design 
and  layout  software,  complete  on-line 
art  and  idea  services,  as  well  as  classi¬ 
fied  management  and  pagination  soft¬ 
ware. 


National  Inserting  Systems  Inc. 

Booth  26 
610-264-7200 

National  Newspaper  Association 

Booth  LI 

703-907-7900  j 

NNA  will  be  exhibiting  some  of  its  newest  I 
publications,  plus  information  on  the  I 

association's  benefits. 


NENSCO 

Booth  40-42 
508-865-0800 

NENSCO  will  display  a  wide  variety  of 
prepress,  pressroom,  platemaking  & 
post-press  products. 

Network  1  Financial 

Booth  LI  3 
703-848-2980 


New  Horizons  Team  | 

Booth  F82-85 

800-NHT-TEA  ! 

The  New  Horizons  Team  offers  four  new 
media  products  developed  for  use  in 
small  to  medium-size  newspapers. 


News  View  Solutions/Lexis-Nexis 

Booth  F10 
937-865-6248 


Newspaper  Association  of  America 

Booth  L6 
703-902-1645 


Newspapers  &  Technology 

Booth  LI  2 
303-575-9595 

Newspaper  industry  trade  publication. 


NTI  Newspaper  Technologies  Inc. 

Booth  56 
403-234-0230 


Ovalstrapping 

Booth  35 
205-845-1914 


Penn  Camera  Inc. 

Booth  34 
301-210-7366 


PNPA 

Booth  F71 
717-234-4067 

Pongrass  Newspaper  Systems 

Booth  37 
61-2-9369311 

Pongrass  will  be  demonstrating  the  latest 
version  of  its  classified  and  display  adver¬ 
tising  system  with  Windows  95  compati¬ 
bility,  SQL  database  and  client/server 
architecture. 


PrePRESS  Solutions 

Booth  F96-99 
978-262-8961 

PTI 

Booth  28 
717-421-1400 


Publishing  Business  Systems 

Booth  92 
847-699-5727 


Publishing  Partners  International 

Booth  F78-81  j 

603-644-3339 


Pulse  Interactive 

Booth  27 
503-292-2718 


Quipp  Systems  j 

Booth  1-2  I 

305-623-8700  i 

Quipp  newspaper  stacker  and  newspaper  j 
cart. 


Real  Media 

Booth  FI  2 
212-725-4537 

Reed  Brennan  Media  Associates 

Booth  55 
407-894-7300 

RBMA  paginates  daily  comic  pages  in 
black  &  white  or  color,  provides  custom 
editing  services  for  daily  feature  sections, 
delivers  fuliy  customized  pages  files  via 
disk,  the  Internet  or  Web.  Company  also 
provides  GIF  files  of  color  comics  tor 
online  use. 

Regional  Network  Communications 

Booth  F69 
610-865-6500 

RegionOnline  is  an  online  community 
Web  site  that  includes  local  content, 
events,  calendar,  classifieds,  restaurant 
guides,  games,  reviews,  a  iocai  Web  site 
directory,  forums,  polls,  banner  advertis¬ 
ing,  and  much  more. 

Remit  Corp.,  The 

!  Booth  L2 

'  800-326-9962 


Remit  specializes  in  collection,  credit,  and 
billing  services  for  newspapers. 


Rochester  Institute  of  Technology 

Booth  LI  4 
716-475-2975 

Rock-Built 

Booth  102-103 
800-724-8746 

Samuel  Strapping  Systems 

Booth  58-59 
708-482-9500 

Software  Consulting  Services 

Booth  F33-36 
610-837-8484 

SCS  will  be  showing  text  and  graphics 
archiving  soiutions,  SD-Arc  and  SD- 
PageBox. 

Spanlink  Communications 

Booth  85 
612-971-2000 


Standlee  &  Associates 

Booth  9 
407-273-5218 


Stauffer  Media  Systems 

Booth  F77 
417-782-0280 

Sterling  Packaging  Systems 

Booth  90-91 
440-899-2626 

System  Integrators  Inc. 

Booth  F5-7 
916-929-9481 

Taft  Systems  Inc. 

Booth  19 
414-352-6862 

I  Taussig’s  Graphic  Supply  Inc. 

Booth  17 
800-888-6800 

Tech-Energy  Co. 

Booth  38 
800-847-5789 


I  Thomson  Interactive  Media 

!  Booth  31-32 
I  203-425-1100 

I 

I  Tingue,  Brown  &  Co. 

Booth  4 
201-796-4490 

Tingue  Ball  Koat,  Polycell-NP,  Polystick 
Printing  Press  Blankets,  Molded  Material 
Handling  Products-Wire/Fabric-Material 
Handling  Products. 

Tobias  Associates 

Booth  67 

'  215-322-1500 


The  model  SOT  scanning  densitometer  for 
gray  balance  bar  evaluation  will  be  dis¬ 
played  and  EPLEX  preset  system. 

Total  Mailroom  Support  Inc. 

Booth  74-75 
440-239-9000 

Tower  Products 

Booth  83 
800-527-8626 

Tower  Products  Inc.  will  exhibit  its  full 
line  of  pressroom  chemistry  for  increas¬ 
ing  safety  and  environmental  compliance 
for  the  newspaper  pressroom. 

Tribune  Media  Services 

Booth  F37-38 
312-222-4717 

TV  Data  Technologies 

Booth  F4 
800-338-8838 


Unisys  Corp. 

Booth  F27, 28,41 ,42 
972-541-8059 


Valley  Remanufacturing 

Booth  76, 77, 86, 87 
610-820-9669 


Vision  Data  Equipment  Corp. 

Booth  95-96 
518-434-2193 

New  software  tor  classified  and  display  ad 
taking  which  has  a  common  advertiser 
database  and  integrated  billing. 


Web  Associates  Inc. 

Booth  79 
610-630-8999 


Web  Press  Corp. 

Booth  L8-9 
253-395-3343 

Western  Lithotech 

Booth  16 
800-325-3310 

Western  Lithotech  manufactures  automat¬ 
ed  plateroom  systems  for  newspapers 
worldwide. 

WIFAG  Press  Co. 

Booth  45 
770-850-8511 

WIFAG  Totally  Shaltless  Presses  offer  fly¬ 
ing  page  changing  (PCU)  and  page  count 
changing  (PCU+)  on  the  OF370  and  the 
keyless  OF570  with  (USIS)  Ultra  Short 
Inking  System. 


WV  Univ.  Institute  of  Technology 

Booth  L3 
304-442-3013 
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Case  Falls  On  Reporter’s  Silence 


Blowing  THE  prosecutions 

case,  a  judge  has  upheld  shield 
law  protection  for  a  California 
reporter  who  was  subpoenaed  as  a 
witness  in  a  preliminary’  hearing  for 
four  people  accused  of  conspiring  to 
manufacture  methamphetamine. 

Normally,  a  district  attorney  would 
write  off  such  a  decision  and  prt> 
ceed  with  the  prosecution.  But  in  the 
recent  ruling  involving  Sherry’  Barkas 
of  the  Mary  sville  Appeal-Democrat, 
the  suspects  walked  away  free. 

“We  couldn’t  believe  it,”  exclaimed 
editor  Julie  Shirley  in  an  interview. 
“Sherry  was  his  whole  case  and  he 
dropped  the  charges.” 

The  Freedom  Communications 
Inc.  newspaper  quoted  deputy’  dis¬ 
trict  attorney  Laurence  Sager  as  say¬ 
ing  the  case  “goes  down  the  toilet” 
because  of  the  ruling  by  Yuba 
County  Municipal  Judge  David 
Wasilenko.  The  reporter  invoked  the 
state  shield  law  during  her  25-minute 
appearance  on  the  witness  stand  and 
only  answered  questions  about  her 
employment. 

Doctor  wins  $3M 
for  defamation 
by  newspaper 

A  DOCTOR  WAS  awarded  $3  million 
in  damages  by  a  jury’  that  found 
she  had  been  defamed  by  the  News 
Journal  of  Wilmington,  Del.,  one  of  its 
reporters  and  a  former  patient. 

Jurors  ruled  in  late  January’  that  the 
newspaper  was  negligent  in  publishing 
a  July  5, 1992  article  about  a  complaint 
the  former  patient,  Pamela  Kane,  filed 
against  Dr.  Margo  Kanaga  with  the 
New  Castle  County’  Medical  Society. 
Days  later  the  jury  added  $280,000  in 
punitive  damages. 

The  doctor  said  the  story  by  the 
newspaper’s  medical  reporter,  Jane 
Harriman,  wrongly  alleged  that  Kanaga 
planned  to  perform  an  unnecessary’ 
hysterectomy  on  Kane.  Kanaga,  a 
Wilmington  obstetrician  and  gynecolo¬ 
gist,  was  cleared  of  wrongdoing  by  the 
county’  medical  society. 
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At  issue  was  her  1996  story  on 
methamphetamine  use  in  the  area. 
Her  reporting  included  an  interview 
with  one  of  the  suspects,Thomas 
Schneider,  who,  she  wrote, “cooked, 
shot  and  sold”  the  drug.  Chief 
deputy'  district  attorney  Patrick 
McGrath  argued  that  the  interview’ 
revealed  past  actions  by  Schneider 
that  showed  his  history’  with  drugs, 
and  added, “Somebody’s  past  actions 
can  be  used  to  show  what  their 
intent  is  now  or  in  the  future.” 
Schneider  was  accused  as  the  mas¬ 
termind  of  the  operation. 

Wasilenko  said  he  decided  not  to 
hold  Barkas  in  contempt  “because 
immunity'  covers  her  course  conduct 
in  the  court  today.”  Then,  at  the 
request  of  the  prosecution,  he  dis¬ 
missed  the  charges  against  all  four 
defendants.  But  the  judge  said  the 
law  does  not  guarantee  a  sweeping 
privilege  against  any  disclosures  by  a 
reporter. 

“We  were  gratified  that  the  judge 
understood  that  how  the  story  was 
prepared  was  protected,”  said  Shirley. 


The  jury  ruled  that  quotes  attributed 
to  Kane  in  the  article  were  false  state¬ 
ments  of  fact,  not  opinion,  and  were 
not  protected  by  the  First  Amendment. 

The  jury’  said  the  article  and  Kane’s 
statements  cost  Kanaga  $3  million  in 
income  and  potential  income.  It 
ordered  the  newspaper  to  pay  $2.6 
million  and  Kane  to  pay  $402,000. 

The  jury’  also  ordered  the  newspa¬ 
per  to  pay  the  doctor  $250,000  in 
punitive  damages.  Harriman  was 
ordered  to  pay  $10,000  and  Kane 
$20,0(K). 

“The  newspaper  is  disappointed  in 
the  outcome  of  the  case,  and  consider¬ 
ing  seeking  review  of  the  verdict,”  said 
News  Journal  president  and  publisher 
W.  Curtis  Riddle  in  an  article  in  Jan.  23 
editions.  Any  appeal  must  be  filed 
within  30  days. 

The  July  article  said  Kanaga  did  not 
respond  to  a  reporter’s  telephone  calls 
or  to  a  registered  letter  seeking  com¬ 
ments.  She  told  the  medical  society’ 
she  would  withhold  public  comment 
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“The  shield  law  was  enacted  by  the 
legislature  in  recognition  that 
reporters  would  be  severely’  limited 
if  they  were  unable  to  protect 
sources  and  the  way  in  which  they 
work.  It  is  not  so  much  a  protection 
for  reporters  as  for  a  free  sticiety. 

Our  purpose  is  to  inform  the  com¬ 
munity,  not  investigate  crime  for  law 
enforcement.” 

In  an  editorial,  the  Appeal- 
Democrat  asserted  that  the  four  sus¬ 
pects  stood  accused  only  of  purchas¬ 
ing  lye,  cold  pills  and  brake  cleaner, 
elements  in  methamphetamine  pro¬ 
duction,  “but  also  pretty  routine 
household  items.  Sager  apparently 
needed  Barkas  to  prove  the  conspira¬ 
cy  because,  without  her,  all  he  had 
was  a  bunch  of  products  as  readily 
available  in  your  home  as  in  a  meth 
lab  ....  The  issue  isn’t  about  the 
Appeal-Democrat  and  what  obliga¬ 
tion  it  has.  It  is  about  the  govern¬ 
ment  using  its  power  to  drag  people 
into  its  law  enforcement  effort  with¬ 
out  respect  for  their  position.” 

—  M.L.  Stein  | 


on  the  case  until  the  society  issued  its 
finding,  which  was  expected  in 
August.  —  AP 

Boy  guilty  in 
photog  attack 

A14-YEAR-OLD  BOY  has  been 
found  guilty  in  juvenile  court  of 
assault  and  attempted  murder  of  a 
Sacramento  Bee  photographer  who 
was  shooting  weather  pictures. 

The  youth,  who  was  one  of  five  per¬ 
sons  arrested  in  the  attack  on  John 
Trotter  last  March,  faces  confinement 
until  he  is  25.  Terauchi  Golston,  25, 
who  is  accused  of  instigating  the  beat¬ 
ing,  was  awaiting  a  preliminary  hearing 
on  the  same  charges.  Left  lying  on  a 
street  unconscious  after  the  beating, 
Trotter  suffered  major  head  injuries 
that  has  left  him  impaired. 

Two  other  boys  pleaded  guilty  to 
lesser  charges  and  a  third  was  awaiting 
trial  in  adult  court. 
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Continued  from  page  13 

to  speak  up,  but  it  is  the  best  chance  of 
finding  your  own  way,”  she  said. 

But  Clem  Richardson  of  the  News 
says  the  increase  of  minority  faces  in 
mainstream  newsrooms  has  peaked. 

“No  one  thinks  that  there  is  any 
racism  anymore,”  Richardson  said.  “So 
they  treat  you  any  way  they  want  to. 
The  number  of  black  reporters  are 
going  down,  here,  and  everywhere  else. 
It’s  frustrating.  But  I  can’t  complain.  I 
love  my  job  and  I’m  well  paid. 

In  1990,  Tawana  Brawley  attended 
Howard  University,  where  she  was 
greeted  with  front-page  headlines  in  the 
student  newspaper.  But  this  time 
around  there  hasn’t  been  a  single  story. 
“Students  aren’t  talking  about  it,”  said 
Natalie  Moore,  editor  of  the  Hill  Top,  the 
campus  newspaper. 

Moore,  meanwhile,  has  interned  at 
the  Detroit  News  and  plans  to  join  a 
black  newspaper  after  getting  some 
experience  in  mainstream  journalism. 

“I  think  integration  has  hurt  the 
black  community,”  she  said.  “We  all  got 
caught  up  in  the  American  dream.  I 
think  as  a  black  person.  I  think  as  a 
black  journalist.  I  want  to  make  a  dif¬ 
ference.” 


Ethernet 

Continued  from  page  34 

translate  that  into  Ethernet  and  then 
back  into  a  frame,  so  you  risk  taking  per¬ 
formance  losses  at  each  end,” 
McNabs  says. 

In  addition  to  supporting  many  dif¬ 
ferent  protocols,  a  newspaper  network 
must  have  absolutely  minimal  down¬ 
time.  Between  the  newspaper  itself,  its 
specialty  and  niche  products  and  its 
Internet  offerings,  the  network  is  in  use 
virtually  24  hours  a  day,  seven  days  a 
week. 

“If  I  want  to  take  a  server  out.  I’ve  got 
to  do  it  [Sundays]  between  4  a.m.  and  6 
a.m.,”  McNabs  says. 

ATM  can  do  that,  but  much  of  its 
bandwidth  is  essentially  wasted  on  a 
newspaper  that  does  not  —  at  least  yet 
—  do  any  videoconferencing. 

“We’re  a  newspaper,  so  graphics  has 
to  have  priority.  And  to  get  all  that 
bandwidth  —  and  at  that  cost  —  we 
just  didn’t  think  we  could  benefit  from 
ATM,”  McNabs  says. 

Instead,  the  Herald  wxnt  with 
Foundry  Network’s  Fast  Gigabit  Ether¬ 
net  switches. 

Foundry’s  Gigabit  Ethernet  uses  ASIC 


(application-specific  integrated  circuit) 
custom  chips  in  switching  networks 
that  can  move  files  at  1.25  gigabits  per 
second.  The  system  is  approximately  10 
times  faster  than  the  Herald's  previoxts 
Fast  Ethernet  network  and  is  generally 
considered  less  complex  than  ATM  in 
either  its  155-megabit-per-second 
(mbps)  or  more  recent  622-mbps  ver¬ 
sions. 

As  part  of  its  overall  strategy,  the  Her¬ 
ald  is  sectioning  its  network,  with  Giga¬ 
bit  Ethernet  switches  going  to  those 
departments  that  really  need  them,  such 
as  art  and  advertising  graphics. 

An  advantage  there  is  that  Gigabit 
Ethernet  is  expandable  to  move  to 
other  departments,  or  to  future  uses  the 
Herald  is  considering,  such  as  an 
intranet  or  centralized  e-mail,  McNabs 
says. 

In  its  first  weeks  of  operation.  Giga¬ 
bit  Ethernet  is  proving  reliable  in  terms 
of  downtime,  McNabs  says.  When,  for 
instance,  a  server  needs  to  reset,  the 
procedure  is  so  quick  —  just  4  to  6  sec¬ 
onds  —  that  many  users  simply  don’t 
realize  it  has  occurred,  he  says. 

Now  that  the  network  is  accelerated, 
the  biggest  obstacle  to  faster  speeds  is 
sitting  on  the  desks  of  Herald  artists 
and  output  operators. 

“It’s  no  longer  a  network  problem, 
it’s  the  processing  power  of  the  Macs 
that  holds  things  up,”  McNabs  says. 
“Since  we  have  so  many  Macs,  it’s 
becoming  an  issue.”  Nevertheless,  he 
adds,  “At  least  we  know  there  is  no  bot¬ 
tleneck  when  it’s  5  o’clock  and  every¬ 
body  is  sending.” 


Book  Reviews 

Continued  from  page  43 

the  Bulletin  was  the  largest  evening 
paper  in  North  America. 

But  hard  times  came,  and  it  all  ended 
with  the  death  of  the  134-year-old  Bid- 
letin  in  1982.  Sixteen  former  editors 
and  writers  remember  the  good  old 
days  of  hot  type,  copy  boys  and  manual 
typewriters. 

They  tell  their  personal  stories  of 
how  they  were  hired  and  what  they  did 
each  day. 

Some  of  this  trivia  is  boring,  but  such 
stuff,  most  of  regional  interest,  is  offset 
by  little  anecdotes. 

Robert  J.  Williams,  who  started  at  the 
Bulletin  70  years  ago,  remembers  spit¬ 
toons,  wastebaskets  catching  fire  from 
tossed  matches  and  cigarette  and  cigar 
ashes,  and  the  metal  “spikes”  on  which 
“dupes”  (carbon  copies)  were  impaled. 

“Spikes,”  says  Williams,  “were  lethal 


weapons,  and  the  Bulletin's  medical 
department  specialized  in  treating  punc¬ 
tured  fingers.  ‘Spike’  also  entered  the 


language  as  a  verb.  If  an  editor  spiked  a 
reporter’s  story,  he  killed  it.” 

Binzen,  former  Bulletin  metropolitan 
editor,  is  author  of  The  Cop  Who  Would 
Be  King,  a  book  about  former  Philadel¬ 
phia  Mayor  Frank  Rizzo,  and  other 
books,  and  writes  a  business  column  for 
the  Philadelphia  Inquirer. 


Freep  Vets 
Enshrined 

JOE  STROUD,  THE  editor  of  the 
Detroit  Free  Press  since  1968,  is 
among  three  Free  Press  veterans 
elected  to  the  Michigan  Journalism  Hall 
of  Fame. 

Also,  one  of  Michigan’s  first  women 
journalists  was  elected  to  the  hall.  Mary 
Rayne,  born  in  1836,  served  as  an  asso¬ 
ciate  editor  at  the  Free  Press  for  15 
years  starting  in  the  late  1870s,  and  in 
1886  established  the  Detroit  School  of 
Journalism,  Arts  and  Ethics,  a  women- 
only  school  recognized  as  the  first  jour¬ 
nalism  school  in  the  world. 

Also  elected  was  longtime  Free  Press 
columnist  Judd  Arnett,  who  died  last 
December  but  whose  column  ran  from 
1959  to  1990. 

Tim  Richards,  the  co-founder  of  the 
Michigan  Freedom  of  Information  Com¬ 
mittee,  and  Mary  Gardner,  the  first 
woman  to  chair  the  Association  for  Edu¬ 
cation  in  Journalism  and  Mass  Com¬ 
munication,  also  were  elected. 
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1 1  W  19th  Street  •  New  Yoric,  NY  1(X)1 1  •  Phone  (212)  675-4380  •  Fax  (212)  929-1259 


FEATURES  AVAILABLE 


Products 

and 

Services 


ACTIVE  UVING 

AUTOMOTIVE 

DISABILITY  NEWS  SERVICE  weekly 
packet  on  rehabilitation/wellness/people/ 
recreotion/tocKnology  ond  more!  (703) 

CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
outo  trivio/history  (810)573-2755 

471-7993 

http://www.disabililynews.com 

CARTOONS 

ASTROLOGY 

ATTACK  CARTOONS:  Read  on  Lim- 

Weekly  -  Monthly  -  Camera  Ready 

Time  Data  Synd.  (800)  322-5101 
E-mail:  star2020@time-data.com 

baugh,  seen  in  National  Lampoon. 
home.earthlink.net/~varmint/ 
bergstrom.html 

AUTOMOTIVE 

ENTERTAINMENT 

AUTOMOTIVE  NEWS  world's  leading 
authority  on  automotive  industry. 
Weekly  package  available.  Crain 
News  Service,  New  York:  Joe  Hanley, 
(212)  254-0890,  Fax  (212)  254- 

“HOLLYWOOD-BEHIND- 

THE-SCENES": 

Weekly  editors'  first  choice  in  show  biz 
gossip.  Multi-item  format  with  pictures. 

L  A.  Features  Syndicate  (800)  959-9977 

7646.  Chicago:  Melanie  CSlover  (312) 
649-5464,  Fax:  (312)  397-5500. 

FEATURES  AVAILABLE 

EXPERIENCED  WRITER  offers  features 

Sporting  eve/iYs  givo  people  time  off 
from  the  problems  of  fhe  world 

Pete  Rozele 

on  Atlantic  City,  gaming,  entertain¬ 
ment.  Informative,  witty.  Call  Bill  at 
(609)  823-1742. 

_ fOOD _ 

ABOUT  FOOD 

A  new  food  column  featuring  recipes, 
new  products  and  cooking  trends. 

(81())  751  -0168/Avanti  T054@aol.com 

THE  TV-TRAY  GOURMET 
Frozen  dinner  reviews. 
Weekly-Monthly/Cam.  Ready 
(31 0)  823-7035/tvtraygrmt@aol.com 


HUMOR 


SUGHTLY  OFF  SUPERMOM! 
Syndicated  columnist  and  speaker 
Deb  Di  Sandro  (847)  639-1232 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  P.O.  Box 
^33,  Middletown,  NY  1 0941 ; 

(914)  692-4572  Fax  (91 4)  692-831 1 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  Fax  (409)  295-9624 
P.O.  Box  1 972,  Huntsville,  TX  77342 


CROSSWORD  PUZZLES,  $4  each. 
Satori  Publishing,  (21 9)  872-7967. 
www.AreaLinks.net/SaloriPub/ 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  766-761 7 


REUGION  NEWS 


FOR  AN  established  source  of  religion 
news  that  fits  your  audience  and  your 
budget,  turn  to  EP  News.  For  more 
information  and  a  free  sample,  call 
(800)  257-4972 


Editor  &  PL'BLISHERI  The  communication  link 
of  the  newspaper  industry  every  week  since  1884. 


Newspaper  Handling  Systems 


■  Conveying  ■  Stacking  ■  Wrapping 
■  Strapping  ■  Cart  Loading  ■  Controls 


For  The  Best  Call! 


Quipp  Systems.  Inc. 

4800  NW  1 57"’  Street 
Miami,  FL  33014-6434 
Phone:  (305)  623-8700 
Fax:  (305)  623-0980 
www.quipp.com 


QUIPP 


Did  you  know...  ??? 


Products  and  Services  Directory  Schedule  Only  72.42%  of  all  newspaper 


March  14  •  April  18  •  May  9 


orders  are  good  and  started 


Sites  and  Services  Directory  Schedule  promptly. 

•  February  14  •  March  14  •  April  18  •  May  9 


To  Advertise  here, 
call  (212)  675-4380,  ext.  171, 173 


Source:  Ver-A-Fast  Corporation,  1997  data 
1-800-327-8463 _ 
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ANNOUNCEMENTS 


NEWSPAPER  BROKERS 

MEDIA  AMERICA  BROKERS 


FINANCIAL  SERVICES 

LIQUIDATION,  Insolvency,  CH  11, 
Emergency  Sale,  Bankruptcy,  Since 
1978.  (352)753-1856. _ 

LITERARY  AGENT  WANTED 

LITERARY  AGENT  or  Publisher  wanted 
for  8  1/2  X  11  book,  12  pages,  with 

good  diagrams  on  How  to  Freestyle 
once  which  consists  of  steps  ond 
other  movements  made  independently 
of  your  partner.  Contact:  Aaron  Rosen¬ 
baum  (212)  348-3687  afternoon  or 
evening,  or  write  to  1 806  First  Avenue, 
Apt.  #24B,  New  York,  NY  10128- 
6977.  No  vanity  or  subsidy  publishers, 
but  will  enter  into  agreement  whereby  I 
do  not  make  any  money  unless  you  do. 

NEWSPAPER  APPRAISERS 

THOMAS  C.  BOLITHO 
Newspaper  Appraisals 
Professional  and  complete 
(580)421-9600 
E-mail:  breetom@chickasaw.com 

'98  Annual  Market  Valuations 
KAMEN  &  CO.  GROUP  SERVICES 
(51 6)  379-2797/(81 3)  786-5930 

75  YEARS  OF  EXPERIENCE 
See  Bolitho-Cribb  &  Assoc. 

_ disploy  od  this  poge. _ 

APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 

NEWSPAPER  BROKERS 

GAUGER  MEDIA  SERVICE,  INC. 
David  Gauger  for  Appraisals  &  Sales 
P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560/FAX  (360)  942-9896 

MEL  HODELL  NEVYSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)626-6440  Fax  (909)  624-8852 


NEWSPAPER  BROKERS 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
1 23  NW  13th  St.,  Suite  21 4-7 
Boca  Raton,  FL  33432 


DORAAAN  E.  CORDELL 
Specialty  Enterprises,  Inc. 

1 3240  Peyton  Drive 
Dallas,  TX  75240 

_ (972)  960-0096 _ 

700Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.  (301 )  540-0636 
Tom  Sexton,  NE  (617)  545-6175 
Wren  Barnett,  South  (704)  698-0021 
Stephen  Klinger,  SWest/West 
_ (505)524-0122 _ 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
P.O.  Box  1 088,  Troy,  AL  3608 1 

(334)  566-7198 
Fax  (334)  566-01 70 

MICHAEL  D.  LINDSEY 
Experienced  -  Confidential 
6645-5  Redmont  CrI,  Mesa,  AZ  852 1 5 
(602)  807-7791  FAX  (602)  807-7795 


Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 

PHILLIPS  PROPERTIES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  5806 
Destin,FL  32540-5806 
Phone/Fox  (850)  654-9807 

THOMAS  C.  BOLITHO 
Newspaper  broker/ appraiser 
“A  tradition  of  service 
to  the  newspaper  industry” 
BOLITHO-TAYLOR  MEDIA  SERVICE 
1 1 5  S.  Broadway,  Ada,  OK  74820 
(580)  421-9600 
E-mail:  breetom@chickasaw.com 

RICKENBACHER  MEDIA  CO. 

Your  broker  for  Southwest 
and  Middle  America. 

673 1  Desco  Drive 
Dallas,  TX  75225 

(21 4)  265-9300  Fax  (21 4)  369-6496 

NEWSPAPERS  FOR  SALE 

UNDER  1 0%  DOWN,  easy  terms.  Long 
profitable  history,  only  weekly  in 
county.  Owners  retiring.  Bill  Berger, 
ATN,  Inc.,  (512)  476-3950,  1801 
Exposition  Blvd,  Austin,  TX  78703. 


NEWSPAPER  APPRAISERS  1  NEWSPAPER  BROKERS 

-1 

1  Bolitho-Cribb  Report:  www.cribb.com 

i  Confidential  Appraisal  for  Bolitho-Cribb 
%  Estate,  ESOP,  Partners,  &  Associates 

Bank  Tax,  Stock,  Assets  Newspaper  Brokerage 

Established  in  1923 

1  Annette  Park  Drive,  Bozeman,  ^UD-OOD-DOaJl 

JohnT.  Cribb  MT  59715  e-mail:  jcribb@imt.net  Fax  406-586-6774 

NEWSPAPERS  FOR  SALE 

COMMUNITY  WEEKLY  newspaper/ 
shopper,  Aurora,  IL  area.  Small  prop¬ 
erty,  rural  but  growing  and  nearby  sub¬ 
urban.  Good  starter  spot  or  add-on  for 
larger,  nearby  publisher.  Under  good 
management.  Reply  to  Box  08400, 
Editor  &  Publisher. 


NEWSPAPERS  WANTED 

AMERICAN  PUBLISHING  COMPANY, 
the  community  division  of  Hollinger 
International,  actively  seeks  daily 
newspapers  and  shopping  guides.  All 
inquiries  held  in  strictest  confidence. 
Contact: 

Jerry  Strader,  President 
401  N.  Wabash  Avenue 
Chicago,  IL6061 1 
(312)  321-2673 


FAMILY  owned  newspaper  group  i: 
expanding  and  seeks  to  acquire  news¬ 
papers,  shoppers,  printing  facilities 
magazines  and  radio  stations.  Large 
down  payment  or  all  cash  is  available 
All  replies  guaranteed  held  in  strict  con 
fidence.  Reply  to  Jerry  or  Steve 
Edwards  at  Edwards  Publications,  12^ 
Eagles  Nest  Dr.,  Seneca,  SC  29678 
(864)  882-3272. 

PUBLISHING  COMPANY  FORS^ 

PUBLISHING  COMPANY 
NM  statewide  Successful  Publishinc 
Company  For  Sale,  Growth  Potential 
(505)  842-8450,  Fax  (505)  842 
8451. 


PUBLICATIONS  FOR  SALE 

A&E  MONTHLY  in  Ashland,  Oregor- 
Eighty  ears  in  business.  Best  cash  offel 
over  $85,000.  Call  George  Hulseman 
(541)482-2037. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 

SQUeeze  Lenses 
Herb  Corlbom  -  CK  Optical 
(310)  372-0372 


_ MAILROOM _ 

7  into  1  Muller  Martini  227 
AVAILABLE  NOWI 
inserting  machine  will  sell  all  or 
as  add  on  pockets,  as  is  condition 
Call  Andrew  (903)  596-6250 

ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 

Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 

PRE-OWNED  MAILROOM  Equipment 

Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 


NEWSPRINT  FOR  SALE 

30# -28# -25#- ALL  SIZES 
BEHRENS  INTERNATIONAL  -  N.B.  CA 
(714)  644-2661 ,  Fax  (71 4)  644-0283 


_ PRESSES _ 

6  UNIT  V- 1 5D  1 986  with  JF25B  folder 
and  3  knife  trimmer,  above  average  con¬ 
dition,  running. 

John  Tevlin  (81 3)  839-0035 


8/u  Color  King  w/KJ8  folder,  1978 
but  rebuilt  1995  w/all  new  cylinders, 
running,  best  offer,  (913)  362-01 19. 


INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
Serving  the  newspaper  industry  since 
1910.  Please  call  us  -  we  specialize  in 
quality  pre-owned  web  presses. 

1  (800)  255-6746 
Fax:  (913)492-6217 
www.inlandnews.com 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552- 1 528  Fax  (770)  552-2669 


WE  ACCEPT 

MASTERCARDMSA/AMERICAN  EXPRESS  OR 
CHECKS  FOR  ALL  CUSSIFIED  ADS 


FERAG  EQUIPMENT 


FERAG 
EQUIPMENT 
FOR  SALE 

VARIO-DISC 
INSERTINC  SYSTEMS 

QUANTIIY  ASKI^GPfllCE 
AVAILABLE  PER  SYSTEM 

INSERTING  DRUMS  (2)  $200,000 

(3  VP)-w/Related 
Equipment  &  Conveyor 


MULTI-CELL  (10)  $100,000 

COMPLEX 

of  3  Stackers 

(Payment  In  U.S.  Dollars) 


MELVILLE,  N.Y. 
CONTACT;  J.  WILLS 

(516)  oas-soos 


_ PRESSES _ 

PRESSES 

Goss  3:2  Folders  23  9/10",  22  3/4' 

22",  21  1/2",  21” 

New  or  Reixiild  Goss  R.T.P.  42"  +  45" 

Goss  Y  columns  all  sizes 

CSoss  Metro  Units 

Harris  1 650  folder  22  3/ 4" 

Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fax:  (213)  256-7607 


WANTED  TO  BUY 


WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitcher/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  FrJ 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817  Fax  (770)  590-726: 


The  conditions  of  conquest  are  always 
easy.  We  have  but  to  toil  awhile, 
endure  awhile,  believe  always,  and 
never  turn  back 

Sent 
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INDUSTRY  SERVICES 

CIRCULATION  SERVICES 


CIRCULATION  CONSULTANTS 

FREE 

A  study  of  your  circulation  department 
for  one  full  day.  Report  will  be  sent  to 
you  in  five  days.  Guaranteed  satisfac¬ 
tion.  Any  size  newspaper.  Call  Circula¬ 
tion  Pro,  Al  Von  Entress  (800)  950- 
8475. 


CIRCULATION  SERVICES 

1  ANSWER 

METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEMARKETING 
Horace  Southward 
(800)  950-8475 

WWW. metro-news.com 


BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN  (616)  458-661 1 


CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/quality 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 


CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 
www.circulation.net 


GROWING  NIE  &  HOME  DEUVERY 
CIRCULATION  IS  SPEORUM'S 
BUSINESS  -  CALL  DOUG  REESE 
(800)972-6778 


HEADUNE  PROMOTIONS,  INC. 
TELEMARKETING  CAMPAIGNS 
IN  STORE  SALES  PROGRAMS 
DOOR  CREWS 

Our  programs  are  tailored  to  meet 
your  circulation  needs. 

Every  subscription  is  guaranteed. 

CALL  FOR  OUR  UST  OF  REFERENCES 

Dennis  McQuillan 
(800)  260-9823 


NEWSPAPER  EXECUTIVE  SEARCH 


CIRCULATION  SERVICES 

LEVIS  NATIONAL,  INC. 
Guaranteed  Quality  Telemarketing 
Our  30th  Year 
(800)495-2688 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


TURN  YOUR  TELEMARKETING 
AROUND  IN  LESS  THAN  A  WEEK 

The  Phoneroom  Doctor  will  “cure” 
your  sales  room  in  a  hurry.  25  years 
experience.  GUARANTEED  results, 
EXCELLENT  rates.  Call  The  Phoneroom 
Doctor;  Dan  Campbell  now  at  (800)  274- 
1004. 


NEWSPAPER  EXECUTIVE  SEARCH 


COMPUTER  SOFTWARE 

SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)  791 -3301 
http:/ / www.fakebrains.com/ scout 


PRESSROOM  SERVICES 


DO  YOU  NEED  HELP  ON  YOUR 
ELEaRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)545-6908,  24  hr.  line 
(505)  842-1357 
P.O.Box  1952 
Albuquerque,  NM  87103 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
ductwork? 

Doily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2 1 1 0 


Established  1975 


“Executive  search,  recruitment  and 
placement  services.. .to  fit  your  needs.’ 

Haas,  Watkins  &  Associates 
713-977-8955  Fax  713-334-4180 


HELP  WANTED 


_ ACADEMIC _ 

ASSISTANT  PROFESSOR 

The  Department  of  Journalism  at  the 
University  of  Arizona  seeks  a  tenure- 
track  assistant  professor  beginning  fall 
1 998.  Substantial  relevant  professional 
background  required.  Ph.D.  preferred, 
master's  degree  required,  teaching 
experience  desirable.  (Senior  journalists 
who  have  achieved  national  prominence 
will  be  considered  regardless  of  degree 
status.)  Versatility  in  subject  matter 
required.  The  department's  specific 
needs  include  graphic  design,  computer- 
assisted  reporting,  multimedia  and 
online  journalism.  Successful  candi¬ 
dates  must  also  be  prepared  for  teaching 
assignments  in  press  and  society, 
editing  and  reporting  and  writing  at 
various  levels,  as  well  as  the  usual  array  of 
courses  offered  by  an  accredited 
program.  Applicants  must  conduct 
research  and/or  creative  activity  and 
must  be  prepared  to  write  and  publish  in 
academic  or  professional  publications, 
or  both,  and  be  receptive  to  the  nature 
of  academic  life.  The  department  has  200 
undergraduate  majors  and  20  master's 
degree  candidates  and  is  fully  ac¬ 
credited.  Send  etter,  resume  and 
three  letters  of  recommendation  to  Jim 
Patten,  Head,  Department  of  Journal¬ 
ism,  University  of  Arizona,  Tucson,  AZ 
85721.  Application  review  will  begin 
March  15,  1998  and  the  position  will 
be  filled  no  later  than  May  8,  1998. 
The  University  of  Arizona  is  an  EEO/ 
AA  Employer  -  M/W/D/V. 


_ ACADEMIC _ 

ATWOOD  CHAIR  OF  JOURNALISM: 
The  University  of  Alaska  Anchorage 
maintains  a  pool  of  nominees  and 
applicants  from  which  the  Atwood 
Chair  of  Journalism  is  filled.  New 
nominations  and  applications  are 
sought  at  this  time  for  the  1998-1999 
academic  year  and  future  years. 
Applications  will  be  reviewed  beqinninq 
April  6, 1998. 

This  is  a  distinguished  visiting  pro¬ 
fessorship  filled  annually  by  a  nation¬ 
ally  recognized  journalist  or  journalism 
educator.  Previous  teaching  experience 
is  desirable  but  not  required.  Appli¬ 
cants  should  exhibit  ability  and  desire 
to  teach.  Salary  is  $65,000,  plus  bene¬ 
fits  for  nine  months.  A  moving  allot¬ 
ment  is  also  paid. 

Send  inquiries,  nominations,  and 
applications  to  Larry  Campbell,  Chair, 
Search  Committee,  Department  of 
Journalism  and  Public  Communica¬ 
tions,  University  of  Alaska  Anchorage, 
321 1  Providence  Drive,  Anchorage, 
AK  99508-8240. 

To  ensure  consideration  for  the  1 998- 
1999  academic  year,  applications 
should  be  received  by  March  16, 
1998.  Inquiries  for  future  years  are 
welcomed  at  any  time.  UAA  is  on 
Affirmative  Action/Equal  Opportunity 
educational  institution  and  invites  and 
encourages  applications  from  women 
and  minorities. 


_ ACADEMIC _ 

THE  JOURNALISM  Department  at  San 
Francisco  State  University  seeks  to  hire 
a  full-time  faculty  member  with 
extensive  reporting  experience  and  a 
varied  journalistic  background,  capa¬ 
ble  of  teaching  skills  and  survey 
courses  and  advising  student  pub¬ 
lications. 

Qualifications  include:  (1)  six  years  or 
more  years  of  professional  experience, 
(2)  bachelors,  masters  or  Ph.D.,  (3) 
ability  to  publish  in-depth  journalism 
and  journalism  analysis  and,''or 
scholarly  research,  (4)  commitment  to 
excellence  in  reporting,  (5)  creativity 
and  range  to  integrate  new  media  into 
journalism  studies,  and  (6)  evidence  of 
successful  teaching. 

Rank:  Assistant  professor.  Salary: 
$37,956  -  $50,124.  Application  re¬ 
view  begins  MARCH  20,  1998.  Send 
cover  letter,  resume,  sample  syllabus  of 
a  reporting  class,  seven  examples  of 
recent  professional  work,  and  three 
letters  of  recommendation  to  Erna 
Smith,  Chair,  Journalism  Department, 
San  Francisco  State  University,  1600 
Holloway  Avenue,  San  Francisco,  CA 
94132. 


_ ACADEMIC _ 

INDIANA  UNIVERSITY  -  Bloomington  is 
seeking  an  individual  to  serve  as  a 
writer/editor  in  the  Office  of  the  Presi¬ 
dent.  Primary  responsibilities  include 
writing  columns,  opinion/editoriols, 
speeches,  correspondence,  and  talking 
points.  The  successful  candidate  must 
have  a  college  degree,  preferably  a 
Master's,  and  should  have  three  to  five 
years  experience  in  newspaper  or 
magazine  writing.  The  ideal  candidate 
would  have  strong  experience  in  col¬ 
umn/op-ed  writing  and  a  strong  know¬ 
ledge  of  higher  education.  Salary  will 
commensurate  with  experience.  Send 
resume,  writing  samples,  and  three 
references  to  Sara  McNabb,  Office  of 
the  President,  200  Bryan  Hall,  Indiana 
University,  Bloomington,  IN  47405. 
Applications  will  be  accepted  until  Feb¬ 
ruary  20.  Indiana  University  is  an 
equal  opportunity,  affirmative  action 
employer. 

When  you  have  got  an  elephant  by  the 
hind  legs  and  he  is  trying  to  run  away, 
it  is  best  to  let  him  run. 

Abraham  Lincoln 


E6?P  runs  monthly  recruitment 
features  and  special  sections 
highlighting  issues  that  affect  Human 
Restiurce  ptofessionals  at  newspapers. 

To  place  an  advertisement  in  any  of  these 
sections  call  the  E6fP  Classified  Department 
(212)675-4380.  Ext.  171  or  173. 
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HELP  WANTED 


_ ACADEMIC _ 

ASSISTANT  DIREaOR 
STUDENT  MEDIA 
THE  UNIVERSITY  OF 
NORTH  CAROLINA  AT  CHARLOHE 

Student  Media  at  UNC  Charlotte  is 
recruiting  for  an  assistant  director  who 
will  serve  as  advertising/marketing 
advisor.  A  division  of  Student  Affairs, 
Student  Media  is  comprised  of  a  twice- 
weekly  newspaper,  literary-arts  maga¬ 
zine,  aniine  productians  and  marketing 
department.  UNC  Charlatte  has  an 
enrollment  of  16,600  with  steady 
growth. 

This  position  provides  creative,  ef¬ 
fective  management  to  the  advertis¬ 
ing  and  business  functions  of  Student 
Media  thraugh  recruiting,  training  and 
advising  a  student  advertising  sales 
staff;  supervises  part-time  ad  prod¬ 
uction  coordinator  and  full-time  billing 
collection  and  accounting  clerk;  oversees 
student  circulation  staff;  oversees  the 
marketing  department  budget;  overall 
advising  responsibility  for  four  editions  of 
summer  newspaper. 

Qualifications  include:  bachelor's 
degree  in  marketing/business,  advertis¬ 
ing,  communications,  journalism  or 
related  field,  one  year  of  experience  in 
print  media  advertising  and  production 
and  ad  sales  experience.  Operational 
knowledge  of  Macintosh  computers 
preferred,  including  desktop  publishing 
and  database  software  experience. 

Salary  is  competitive.  For  full  considera¬ 
tion,  submit  a  resume  with  a  completed 
NC  Application  form  indicating  interest 
in  Position  #14222  by  February  20  to 
Human  Resources,  UNC  Charlotte, 
9201  University  Blvd.,  Charlotte,  NC 
28223.  To  obtain  a  NC  State  Applica¬ 
tion  call  (704)  547-2276.  Applicatians 
also  available  via  link  from: 
www.uncc.edu/humanres_is/employ 
ment.  Members  of  minority  groups, 
persons  with  disabilities  and  women 
are  especially  encouraged  tcxapply. 

AA/EOE 

ACCOUNTING 

CONTROLLER 

The  Morristown  Daily  Record,  a 
55,000  daily  newspaper  in  affluent 
Morris  County,  New  Jersey,  is  seeking 
a  hands  on  Controller  to  oversee  our 
Business  Office  operations.  The  suc¬ 
cessful  candidate  will,  among  other 
things,  be  responsible  for  the  day  to 
day  business  operations  of  the  news¬ 
paper,  budget  preparation  and  finan¬ 
cial  analysis. 

College  degree  or  equivalent,  PC  and 
network  experience  a  plus.  Strong 
organizational  and  communication 
skills  are  essential.  Excellent  compensa¬ 
tions  and  benefits  package.  Send 
resume  and  salary  histary  to: 

Walt  Lafferty 
General  Manager 
800  Jefferson  Road 
Parsippany,  NJ  07054 


_ ACCOUNTING _ 

VICE  PRESIDENT -FINANCE 

North  Suburban  Chicago  based 
national  community  newspaper  com¬ 
pany  seeks  experienced  accountant  to 
develop  and  implement  centralized 
accounting  office.  Responsibilities  will 
include  consolidation  of  lOO-t-  operat¬ 
ing  units,  preparation  of  public  finan¬ 
cial  reports,  payroll,  internal  audit, 
human  resources  and  employee  bene¬ 
fits.  Minimum  10-H  years  experience 
including  public  reporting  required. 
Newspaper  industry  experience  a  plus. 
Excellent  salary,  bonus  and  benefits 
package. 

Fax  resumes  in  confidence  to: 

(847)  272-6244 


ADMINISTRATIVE _ 

GENERAL  MANAGER 
The  Daily  Nonpareil,  a  MediaNews 
newspaper  in  Council  Bluffs,  Iowa,  has 
an  opening  for  a  General  Manager 
with  a  proven  record  in  advertising 
and  or  circulation  sales  and  manage¬ 
ment.  The  ideal  applicant  will  have  a 
can-do  attitude,  be  highly  creative  and 
motivated  to  succeed.  The  Nonpareil 
offers  a  competitive  compensation  pac¬ 
kage  with  opportunities  for  advan¬ 
cement.  Contact  Joe  Craig,  publisher. 
The  Daily  Nonpareil,  1 17  Pearl  Street, 
Council  Bluffs,  lA  51 503. 

Phone  (71 2)  328-1 811 _ 

PUBLISHER  for  Kansas  weekly  in  town 
with  solid  retail  base,  industrial  base 
and  four-year  church-affiliated  college. 
Excellent  salary,  bonus  plan,  benefits. 
Send  resume  to  Wedel  Publishing,  P.O. 
Box  1 29,  Mount  Vernon,  lA  523 1 4. 

PUBLISHER 

Paxton  Media  Group  is  seeking  a  pub¬ 
lisher  for  a  smaller  growing  newspaper 
in  Georgia.  The  successful  candidate 
must  possess  a  high  level  of  self  motiva¬ 
tion,  leadership  and  community  involve¬ 
ment.  Proven  track  recard  in  marketing 
and  administration  is  a  must.  This 
newspaper  is  located  within  40  miles 
of  Atlanta,  GA.  We  will  provide  a  com¬ 
petitive  base  salary  plus  MBO  as  well 
as  a  full  benefit  package  including  a 
401  (k)  plan.  Submit  resume  including 
salary  history  and  expectatians  to  Tom 
Overton,  Griffin  Daily  News,  P.O. 
Drawer  M,  Griffin,  GA  30224. 

Fax  (770)  41 2-1 678 


THE  AMERICAN  LEGION  Magazine,  a 
3  million  circulation,  four-color,  monthly, 
general-interest,  veterans  advocacy 
publication,  is  seeking  a  publisher. 
The  ideal  candidate  possesses  either  a 
business  or  journalism  degree,  has 
a  minimum  of  10  years'  experience 
in  magazine  journalism/management, 
and  is  a  veteran  eligible  for  membership. 
Job  location  is  Indianapolis.  Excel¬ 
lent  benefits.  Please  send  resume, 
salary  history  to  Ms.  Patty  Waltz,  HR 
Director,  P.O.  Box  1 055,  Indianapolis,  IN 
46206. 


ADMINISTRATIVE 

SENIOR  MEDIA  PROFESSIONALS/ 
INTERNATIONAL  -  IREX,  a  leader  in 
international  education  and  training, 
seeks  to  fill  long-term  Resident  Advisor 
and  short-term  consultant  pasitions  in 
Central  and  Eastern  Europe  under  its 
Professional  Media  Program,  a  USAID- 
funded  project.  Possible  long-term  RA 
postings  include  Bosnia,  Serbia,  Alba¬ 
nia,  and  other  countries  in  the  region. 
Candidates  must  be  experienced,  multi¬ 
faceted  professionals  with  business-side 
and/or  journalism  experience  in  either 
print  or  broadcast  media.  The  RA  will 
serve  as  the  incountry  ProMedia  re¬ 
presentative  assisting  with  the  develap- 
ment  of  independent  media.  Internatio¬ 
nal  experience  and  local  language 
ability  desirable.  Submit  cover  letter  and 
resume  with  salary  history  to  Personnel, 
Fax  (202)  628-8189,  E-mail: 

personnel@i  rex.org 
EOE 


_ ADVERTISING _ 

AD  DIRECTOR:  Here's  the  chance  to 
rebuild  a  winning  staff  that  has  hit  a 
slump.  You'd  oversee  a  staff  of  30  with 
one  daily,  10  weeklies  in  fast-growing 
Indianapolis  suburbs;  part  of  NYSE 
company.  If  you  have  been  successful 
with  a  similar  challenge,  lets  talk.  In 
sports  lingo,  we're  seeking  an  all-star 
free  agent,  with  pay  and  package  to 
match  your  abilities.  FAX  resume  to 
Publisher  David  Lewis,  Topics  News¬ 
papers,  (317)  598-6340,  or  call  (317) 
598-6300,  Ext.  101. 


ADVERTISING  ACCOUNT  MANAGER 

Metro  newspaper  (Zone  3)  needs  a 
Retail  Territory  Sales  Manager.  Position 
is  responsible  for  training,  sales 
supervisian,  creating  advertising  stra¬ 
tegies  and  presentations  to  maximize 
market  opportunities,  account  and 
territory  development,  and  coordina¬ 
ting  special  sales  efforts.  Position 
offers  competitive  salary,  banus,  and 
excellent  benefits.  If  you  are  interest¬ 
ed  in  a  new  challenge,  being  part 
of  a  team  moving  toward  a  mare 
productive  future,  and  have  a  proven 
track  record  in  sales  management, 
send  resume  to  Box  08309,  Editor  & 
Publisher. 


ADVERTISING  SALES  MANAGER 

We  are  seeking  an  advertising  man¬ 
ager  to  lead  our  advertising  teams.  The 
ideal  candidate  for  this  position  must 
be  able  ta  provide  leadership  and 
guidance  for  the  sales  efforts  of  our 
newspaper.  This  individual  will  be 
responsible  for  growing  advertising 
revenues  and  marketshare.  The 
Advertising  Sales  Manager  will  be  able 
to  develop  and  train  their  sales  team 
through  training  and  coaching. 

The  ideal  candidate  will  have  2-3 
years  sales  management  experience 
with  demanstrated  success  in  generat¬ 
ing  local  and  regianal  revenues.  We 
are  offering  a  salary  of  $50,000  plus 
a  very  aggressive  commission  program 
along  with  an  excellent  benefit  package 
including  a  401  (k)  program.  Resumes 
should  be  sent  in  confidence  to  Box 
08406,  Editor  &  Publisher. 


_ ADVERTISING _ 

CLASSIFIED  ADVERTISING  MANAGER 

Leading  daily  newspaper  in  beautiful 
upstate  New  York  is  seeking  an 
aggressive  manager  to  lead  a  team  of 
enthusiastic  prafessionals.  The  position 
supervises  1 1  reps  and  is  responsible 
for  Classified  and  Internet  advertising. 
Must  be  innovative  and  results- 
oriented;  sales  and  management  expe¬ 
rience  a  must.  Send  your  resume  and 
salary  history  to  Diana  White,  Star- 
Gazette  (a  Gannett  newspaper),  201 
Baldwin  Street,  Elmira,  NY  1 4902. 


CLASSIFIED  ADVERTISING  MANAGER 

The  Bradenton  Herald,  a  Knight  Ridder 
paper  on  the  west  coast  of  Florida,  has 
an  opening  for  a  classified  advertising 
manager.  Applicants  who  are  creative 
and  can  motivate  professional  salespeo¬ 
ple  and  support  staff  in  a  team  enviran- 
ment  are  encouraged  to  apply.  A  min¬ 
imum  of  3  years  advertising  manage¬ 
ment  experience  and  college  degree 
are  preferred.  Send  resume  to  Barbara 
Cushion,  Bradenton  Herald,  102 
Manatee  Avenue  West,  Bradenton,  FL 
34205. 


CLASSIFIED  ADVERTISING  MANAGER 

The  Union  Leader/New  Hampshire 
Sunday  News  is  seeking  a  Classified 
Advertising  Manager.  This  person  must 
be  motivated  and  creative  and  have 
the  ability  to  positively  influence  and 
develop  a  proven  sales  staff.  This 
person  will  be  responsible  for  classified 
advertising  revenues,  including  budget¬ 
ing,  forecasting  and  marketing 
strategies. 

The  right  candidate  must  be  able  to 
manage  traditional  classified  applica¬ 
tions  as  well  as  the  ability  to  define 
and  implement  the  many  new 
technologies  that  challenge  classified 
today  and  tamorrow! 

Minimum  requirements  include:  3-5 
years  classified  management  experi¬ 
ence,  strong  people  skills  to  direct  and 
motivate  a  staff  of  22,  strong  sales 
management  skills  to  protect  our 
revenue  base  and  help  it  grow,  and  a 
familiarity  with  web  development  of 
classified  advertising. 

Competitive  salary  based  on  qualifica¬ 
tions  and  experience.  Excellent  benefits 
with  a  stable,  independently-owned 
statewide  newspaper.  Send  resume 
and  salary  requirements  to: 

Human  Resources  Department 
Union  Leader  Corporation 
RO.  Box  9555 

Manchester,  NH  03108-9555 
FAX:  (603)668-8920 


COMMERCIAL  PRINT  SALES 

Graph-Ads  Printing  Inc.,  a  growing 
division  of  Central  Michigan  Newspa¬ 
pers,  has  an  immediate  opening  for  an 
experienced  print  sales  rep  to  develop 
accounts  for  our  commercial  web  print¬ 
ing.  Salary  plus  commission,  excellent 
benefits  including  health  and  401  (k). 
Please  send  cover  Tetter  and  resume  ta: 
Lynn  F.  Ridder,  General  Manager 
71 1  West  Pickard 
Mt.  Pleasant,  Ml  48858 
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EDITOR  &  PUBUSHER  RESOURCE  ORDER  CARD 


Please  ship  the  following  publication(s)  to  the  name  and 
address  below.  My  credit  card  number  or  check  is  enclosed. 

Name _ _ 

Company _ _ 

Street  Address _ 

(Sorry,  no  deSveries  to  RO.  boxes) 


(In  case  we  have  questions  aOcxjt  your  order) 


COLOR 

PUBLICATION 

#  COPIES 

COST/COPY 

RED 

1997  IlMTERNATlONAL 
Year  Book 

$125 

BLUE 

1998  Edttor&Pubusher 
Market  Guide 

$100 

GREEN 

1998  E&PTPP  Community, 

Specialty  and  Free 
Pubucatxtns  Year  Book 

‘Orders  shipped  outside  the  US  and  Canada  must  add 

SHIPPING 

$25  per  shipment.  ‘‘California,  District  of  Columbia, 
New  York  and  Ohio  residents  must  add  applicable  tax. 
Canada  residents  please  add  GST. 


FREE 


TAX** 


MY  TOTAL  ORDER 


(  )  My  check  is  enclosed  (payable  to  Editor  &  Publisher  Company). 

Payment  must  be  in  US  Dollars  drawn  on  a  US  bank 
(  )  Charge  my  (  )  VISA  (  )  MC  (  )  AMEX 
# _ 


Exp.  Date_ 
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6.  J  Legal  Firm 

7.  J  Government 

8.  J  Mfr. -General 

9.  J  Mfr.- Auto  &  Truck 
10.  J  Mfr. -Food 


11.  J  Service  Industry 

12.  J  University/Publ'ic  Ubrary 

13.  J  Rnarcial 

14.  J  Retail 

15.  J  Public  Transportation 

16.  J  Individual 

17.  J  Publishing  Other  Than 

Newspaper 

18.  J  Real  Estate 

19.  J  Other 


Mail  to:  Editor  &  Publisher  Company,  P.O.  Box  3000, 
Denville,  NJ  07834-3000.  Fax  number;  (973)  627-5872. 
E-mail  us  at  edpub@mecfiainfo.com. 

VISIT  THE  E&P  WEB  SITE  AT  www.mecfiainfo.oom 


RED, 
BLUE 
&GREEN. 

The  Powerhouse  Newspaper 
Directories  from  E&P. 

Stock  your  library  with  the  indispensable  newspa¬ 
per  resources  available  ONLY  from  the  researchers 
at  Editor  &  Publisher: 

RED!  Editor  &  Publisher  International  Year 
eM|H||||^ABoo/c.  The  premier  US  and 
E^^^^^Hlnternational  directory  of  daily  and 
■llllPMMi^^j^ekly  newspapers.  Published 

in  two  volumes,  the 
BOOK  includes 

^^^^^Hl^^S^Hpriceless  newspaper  data, 
^^^^K|^^^9^^installed  equipment,  con- 
^B^^WJB|^%4^^tacts,  phone/  fax  num- 

bers,  e-mail  and  Web 
'^SVsites.  Continuously 
published  since  1924. 
Also  available  on  CD-ROM 
with  or  without  listing  capabilities.  Call  for  details 
and  FREE  demonstration  disk! 

IINTTERNATIOIMAL  YEAR  BOOK  $125 


BLUE!  1998  Editor  &  Publisher 
Market  Guide.  City-by-city  market  data 
for  over  1,600  US  &  Canadian  cities 
with  daily  newspapers.  Exclusive  E&P 
rankings  for  all  MSAs,  top 
250  dally  newspaper 
counties  and  cities. 

Valuable  '98  economic  JmH 

forecasts.  An  indispensable 
tool  for  your  marketing  needs.  Also  ' 
available  on  CD-ROM.  Call  for  more 
information. 

MARKET  GUIDE  $100 

GREEN!  ALL  NEW!! 

1998  Editor  &  Publisher/Free  Paper  Publisher 
Community,  Specialty  &  Free  Publications  Year 
Book.  Brand-new  directory  of  US  &  Canadian 
weekly,  community,  free,  niche,  MiMim 
alternative  and  TMC  publica- 
tions.  Includes  newspaper  data, 
contacts,  phone/fax  numbers, 

Web  site  URL,  e-mail  addresses 
and  MORE!  ||f 

E&P/FPP  YEAR  BOOK  $99  I  5^ 

ORDER  YOUR  COPIES  TODAY!  USE 
THE  EASY-ORDER  FORM  IN  BACK,  OR 
CALL  1-800-783-4903 
SATISFACTION  GUARANTEED! 
FOR  CD-ROM  INFO/PRICING  CALL 
212-675-4380,  EXT.  172 
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HELP  WANTED 


ADVERTISING 


CLASSIFIED  ADVERTISING 
SUPERVISOR 

The  European  and  Pacific  Stars  & 
Stripes  headquarters  office  in  Wash¬ 
ington,  DC,  seeks  a  Classified  Advertis¬ 
ing  Supervisor  for  Stateside  classified 
advertising  in  our  newspapers  over¬ 
seas.  Will  be  responsible  for  all  ope¬ 
rations  of  the  classified  Advertising 
department  including  inbound  and  out¬ 
bound  telemarketing,  classified  dis¬ 
play,  supervision  of  assigned  sales  staff 
and  the  classified  ad  placement 
system.  Will  carry  a  base  of  accounts 
and  be  responsible  for  developing 
specific  categories  of  ads.  Will  develop 
classified  advertising  credit  policies 
and  procedures,  and  ensure  com¬ 
pliance  with  internal  management  con- 
trals.  May  require  international  travel 
and  some  evening/weekend  hours. 
Must  have  2  years  experience  in 
supervision  of  classified  advertising  for 
a  newspaper,  and  experience  in  train¬ 
ing/development  of  sales  staff.  Must 
have  2  years  experience  selling  TSD, 
automobile,  real  estate  and  recruitment 
advertising.  Prefer  experience  with 
Baseview  and/or  installation  and  use 
of  a  classified  advertising  system.  Pre¬ 
fer  experience  in  zoned  classified 
advertising  for  multiple  publications 
and  familiarity  in  working  with  advertis¬ 
ing  agencies.  Fax  resume  with  salary 
requirement  by  February  1 8, 1 998,  to 
(202)  782-7607  or 
E-mail  ta:  iobs@stripes.osd.mil 
DoD/NAF  is  EOE 

DISPLAY  ADVERTISING 
SALES  MANAGER 

We  are  looking  for  a  forward  thinking, 
creative  and  performance  proven  indi¬ 
vidual  to  help  lead  our  advertising 
sales  effort. 

Nickel  Ads  publishes  six  zoned 
advertising  publications  each  week  in 
Western  Oregon  and  Southwest  Wash¬ 
ington. 

With  excellent  marketplace  position. 
Nickel  Ads  has  enjoyed  sustained 
growth  for  many  years. 

As  we  are  far  more  interested  in  what 
we  have  yet  to  achieve  than  what  we 
have  accomplished,  this  leadership  role 
requires  high  energy  and  vision. 

Qualified  candidates  are  expected  to 
have  comprehensive  experience  in 
print  advertising  sales  and/or  man¬ 
agement.  Ability  and  inclination  to 
solve  marketing  and  people  based 
problems  with  customer  focus  is  essen¬ 
tial. 

Compensation  is  negotiable  based 
upon  qualifications  and  experience. 

Send  resume  and  references  to: 

Andrew  R.  Hessel 
General  Manager 
Nickel  Ads 
78 1 8  SE  Stark  Street 
Portland,  OR  972 15 
(503)251-7546 
A  Lee  Enterprise  Company 


ADVERTISING 


DISPLAY  ADVERTISING  MANAGER 

Central  Maine  Newspapers  is  seeking 
a  career  minded  sales  manager  who  is 
interested  in  working  for  a  multi-media 
company.  As  the  senior  advertising 
manager  at  the  Waterville  Morning 
Sentinel,  you  will  have  the  opportunity 
to  b)e  part  of  a  strong  2-newspaper 
advertising  team.  Central  Maine 
Newspapers  is  a  division  of  Guy  Gan- 
net  Communications.  In  addition  to  a 
compensation  package  that  can 
exceed  50K,  strong  opportunities  for 
advancement  exist.  Maine  affords  a 
treautiful,  safe,  family  oriented  environ¬ 
ment  with  affordable  housing.  Please 
send  letter  of  interest  and  resume  ta 
Central  Maine  Newspapers,  ATTN: 
HR-DIS  MGR,  274  Western  Avenue, 
Augusta,  ME  04330.  Fax:  (207)  621- 
56 10  or  E-mail: 

nmanes@biddeford.cam  EOE  M/F 

MAJOR  ACCOUNT  SALES 
Large  group  of  community  weeklies  in 
the  southwest  is  seeking  to  add  an 
experienced  major  accounts  sales¬ 
person.  Must  have  strong  background 
of  major  account  sales  and  growth 
strategies.  Fax  resume,  references  and 
salary  history  to  CEO 

Houston  Community  Newspapers, 
(281)452-5909 

OUTSIDE/ADVERTISING  SALES 

One  of  America's  largest  weekly 
newspapers  is  seeking  regional/ 
national  account  representatives.  News¬ 
paper/Ad  agency  experience  neces¬ 
sary.  Join  one  of  the  fastest  grow¬ 
ing  weeklies  in  the  country.  Salary,  com¬ 
mission,  expenses  and  benefits.  Fax 
resume  to  Michael  at  (51 6)  369-5930. 

RETAIL  MANAGER 

We  ore  looking  for  someone  with  a 
solid  team  sales  background,  in  a  com¬ 
petitive  marketplace.  We  will  provide 
the  beautiful  Cascades,  the  Columbia 
River,  a  healthy  economy  and  a 
talented  sales  staff.  We  will  give  you 
the  freedom  to  show  what  you  can  do 
and  the  management  support  to  help 
you  get  the  job  done.  Sound  good? 
Send  me  your  resume  for  considera¬ 
tion.  (509)  663-91 10,  attention  Michael 
J.  Fox  c/o  The  Wenatchee  World, 
PO.  Box  1 51 1 ,  Wenatchee,  WA  98807- 
1511.  _ _ 

WE  WILL  RECOGNIZE  YOUR  TALENT! 

Casa  Grande  Valley  Newspapers  pub¬ 
lishes  the  last  home  owned  and 
operated  daily  in  Arizona. 

Growing,  diversified  daily  market 
seeks  experienced  classified  managers. 
Phone  room,  telemarketing,  outside 
sales.  Strong  organizational  and  com¬ 
munication  skills,  as  well  as  successful 
sales  Ixickground  are  essential. 

Excellent  compensation  and  bonus 
program  and  benefit  program.  Send 
resume,  salary  history,  and  references 
to: 

Publisher 

Casa  Grande  Valley  Newspapers,  Inc. 

P.O.Box  15002 
Casa  Grande,  AZ  85230 


ART/GRAPHICS 


NEWS  DESIGN 

Our  160,000  circulation  Triangle, 
North  Carolina  newspaper  ne^s 
designers  with  passion,  sound  news 
judgment  and  a  strong  ability  to  partic¬ 
ipate  in  a  collaborative  process.  If  you 
can  build  compelling  pages  with  punch 
and  purpose  instead  of  decoration, 
prove  it  by  mailing  a  cover  letter 
expressing  your  interest;  an  autobio- 
;  graphy  that  shows  you  know  how  to 
;  write;  a  list  of  at  least  four  references, 

;  including  at  least  one  from  your  current 
i  employer  and  samples  of  your  best 
lesign  work  to  Damon  Cain,  director 
of  news  design.  The  News  &  Observer, 
21 5  S.  McDowell  Street,  P.O.  Box  191, 
Roleigh,NC  27602. _ 

CREATIVE  DIREQOR 

he  Times-Picayune  in  New  Orleans 
seeks  a  creative  and  innovative  art  pro- 
essional  to  inspire  and  lead  a  team  of 
advertising  artists.  A  minimum  of  5 
years  of  supervisory  experience  in 
lewspaper  advertising  and/or  in- 
louse  or  outside  agency  design  and 
3rint  production  is  required. 

5e  prepared  to  present  your  portfolio 
demonstrating  an  ability  to  utilize 
marketing  principles  to  conceptualize, 
design  and  execute  engaging  newspa¬ 
per  layouts  and  illustrations. 

The  ideal  candidate  will  also  have: 

•Energy  to  provide  high  quality  work 
in  a  quick  turn,  deadline  environment. 

•Strong  interactive  skills  to  com¬ 
municate  concepts  to  prospective 
clients. 

•Strategic  planning  and  project  man¬ 
agement  experience. 

•Computer  graphics  experience  to 
include  Mac  applications,  QuarkX¬ 
Press,  Freehand,  and  Photoshop. 
Harris  Ad  Building  software  knowled^ 
helpful. 

We  offer  a  comprehensive  benefit 
package  and  a  team  oriented  work 
environment. 

Send  your  resume  with  salary  history, 
and  samples  in  confidence  to  The 
Times-Picayune,  Attn:  Beth  Adams, 
3800  Howard  Avenue,  New  Orleans, 
LA  701 40.  EOE  M/F 

EUROPEAN  STARS  &  STRIPES,  a 
45,000  circulation  newspaper  Ixised 
just  outside  Frankfurt,  Germany,  has 
an  immediate  opening  for  a  Graphic 
Artist/Designer  in  the  Advertising 
Department.  Candidate  must  have  2 
years'  experience  with  a  daily  news¬ 
paper  and  familiarity  with  digital 
newspaper  transmission.  Creation  and 
production  of  assorted  advertising 
materials  and  collateral  pieces;  skill  in 
QuarkXPress,  Photoshop,  and  Illus¬ 
trator;  ability  to  manage  multiple 
deadlines  in  an  intense  production 
environment;  and  ability  to  work  well 
within  a  team,  necessary.  Position  will 
include  moving  expenses  and  housing 
allowance,  a  tatal  compensation 
package  of  $50-60,000.  Interested 
candidates  should  contact  Nick  D'Antra- 
rio  at  Phone:  (01 1  -49)  61 55-601252; 
Fax.  (011-49)  6155-601412;  E-mail: 
damarion@mail.estripes.  osd.mil 


ART/GRAPHICS 


GRAPHICS  DIREaOR 

We  need  a  dynamic  leader  for  our 
graphics  team.  The  successful  candi¬ 
date  will  gently  challenge  six  talented 
artists  as  they  produce  award-winning 
infographics,  front  page  and  inside  dis¬ 
play  graphics  and  posters.  You'll 
coordinate  with  other  visual  depart¬ 
ments  and  help  word  editors  think  vis¬ 
ually.  Show  what  you've  got  with  a 
cover  letter  about  your  artistic,  tech¬ 
nical  and  supervisory  skills;  an 
autobiography  telling  how  you  came  to 
be  the  person  and  the  professional  you 
are;  a  list  of  four  professional  refe¬ 
rences,  including  artists  and  others 
with  whom  you  have  worked  and  sam¬ 
ples  af  work  you  have  created  and 
work  you  have  supervised  to  Will  Sut¬ 
ton,  deputy  managing  editor.  The 
News  &  Observer,  215  S.  MctJowell 
Street,  Raleigh,  NC  27602. 

CIRCULATION 

ASSISTANT  SINGLE  COPY  MANAGER 

The  Commercial  Appeal  (Memphis) 
has  an  immediate  opening  for  an 
experienced  hands-on  manager  to 
assist  in  developing  our  single  copy 
department.  Position  requires  strong  ano- 
ytical  skills,  computer  proficiency,  and 
ability  to  manage  multiple  tasks  in  a 
Fast-paced  environment.  Effective  com¬ 
munication  skills  and  the  ability  to 
manage  and  direct  a  diverse  workforce 
(employee  and  contracted)  are  essen¬ 
tial.  Position  offers  competitive  salary 
and  excellent  benefits.  Send  resume 
and  salary  history/requirements  to 
Linda  Steen,  employee  manager,  495 
Union  Avenue,  Memphis,  TN  38103. 
_ EOE _ 

CIRCULATION  DIREQOR 

Our  group  of  23  suburban  community 
weeklies  seeks  a  circulation  manage¬ 
ment  professional  with  supervisory 
experience  to  assume  leadership  of  our 
Circulation  Department.  The  Circula¬ 
tion  Department  sells  and  distributes 
over  73,000  newspopers  each  week. 
The  Circulation  Director  is  responsible 
for  CNI's  single  copy  and  subscription 
sales.  This  key  member  of  our  man¬ 
agement  team  reports  to  our  Publisher/ 
General  Manager. 

Experience  with  newspaper  or  other 
publication  circulation  development  is 
needed.  A  background  with  the  peri¬ 
odical  mailing  reguirements  of  the 
Postal  System  would  be  a  plus,  as 
would  knowledge  of  the  Audit  Bureau 
of  Circulations  requirements.  A  work¬ 
ing  knowledge  of  spreadsheet  pro¬ 
grams  would  be  helpful  as  well. 

CNI  Newspapers  is  a  subsidiary  of 
Add,  Inc.,  an  employee  owned  com¬ 
pany.  We  affer  a  wide  range  of  bene¬ 
fits  including  a  401  (k)  program.  Please 
send  a  resume  and  cover  letter  with 
position  title  and  salary  requirements  in 
confidence  to: 

Community  Newspapers,  Inc. 

Human  Resources  Department 
P.O.Box510210 
New  Eledin,  Wl  53151 

An  Equal  Opportunity  Employer 
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HELP  WANTED 


_ CIRCULATION _ 

CIRCULATION  MANAGERS 

American  Publishing  Company  is 
accepting  resumes  for  possible  future 
openings.  This  is  o  good  opportunity 
for  circulation  managers  who  would 
like  to  advance  their  career,  or  for  an 
assistant  or  home  delivery  manager 
wanting  to  run  their  own  operation. 
We  offer  competitive  pay  and  bonus 
package  based  on  experience,  plus 
benefits.  All  responses  will  be  held  in 
the  strictest  confidence.  Resumes  along 
with  references  may  be  mailed  to  APC, 
Box  1192,  Enid,  OK  73702,  attn; 
Hector  Cueva,  or  E-mail  to 

hector@ionet.net 


CIRCULATION  DIREaOR  lor  Charleston 
Newspapers,  the  100,000  circulation 
JOA,  publishing  The  Charleston  Gazette 
and  the  Charleston  Daily  Mail  in 
Charleston,  WV.  Responsible  for  hands 
on  management  of  complex  department 
challenged  by  AM  and  PM  distribution 
covering  17,000  square  miles  of 
mountainous  terrain.  Needs  to  increase 
penetration  in  strategically  important 
counties,  increase  efficiency  and  improve 
customer  satisfaction.  This  position 
reports  to  the  President  and  General 
Manager. 

Charleston  is  the  charming  state  capital 
city  located  on  the  Kanavma  River,  sur¬ 
rounded  by  rolling  hills  and  mountains. 

It  features  low  cost  of  living,  low  crime, 
easy  accessibility  and  a  fine  work 
ethic. 

Candidates  must  possess  a  proven 
record  of  significant  accomplishment  in 
a  challenging  daily  newspaper  environ¬ 
ment.  This  is  a  very  challenging  posi¬ 
tion  which  requires  an  extremely 
talented  and  effective  executive. 

Resume,  earnings  history  and  cover  let¬ 
ter  to  Mr.  John  Bowyer,  human 
resources  director.  Charleston  News¬ 
papers,  1001  Virginia  Street  E., 
Charleston,  WV  25301. 

Equal  Opportunity  Employer 

CIRCULATION  DIREQOR 

Circulation  Director  wanted  for  26,000 
circulation  independently  owned  daily 
AM  newspaper  in  Zone  7.  Candidate 
should  be  sales  and  marketing 
oriented,  hands  on,  and  very  strong  in 
departmentol  management  skills.  We 
need  a  true  professional  that  can  get 
out  from  behind  a  desk  and  get  things 
done;  one  who  can  look  at  numbers 
and  then  use  people  to  achieve  team 
goals. 

The  ideal  candidate  will  have  experi¬ 
ence  in  papers  20,000  -  30,000  and 
demonstrated  success  in  improving 
both  circulation  volumes  and  revenues; 
will  understand  and  utilize  good  train¬ 
ing  and  coaching  techniques;  and 
work  well  with  our  newsroom.  We 
work  as  a  team,  and  expect  a  team 
player. 

We  offer  a  competitive  salary  and 
benefits  package  plus  a  401  (k)  plan. 
Qualified  applicants  should  send 
resume,  cover  letter,  and  salary  history 
in  confidence  to  Box  08403,  Editor  & 
Publisher. 


_ CIRCULATION _ 

CIRCULATION  MANAGEMENT 
TEAM  OPPORTUNITIES 

38,000  circulation  with  two  7-day 
papers  seeks  experienced  and  skilled 
managers  to  build  excellence  in  service 
and  rapidly  grow  circulation.  Resources 
to  meet  these  goals  are  in  place.  Two 
openings  exist. 

CIRCULATION  MARKETING  MAN¬ 
AGER  to  manage  sales  efforts  on  a 
creative  and  hands  on  involvement. 
Strong  marketing  conceptual  skills, 
solid  follow  through,  and  good  ana¬ 
lytical  work  essential.  Ideal  candidate 
will  be  committed  to  building  volume 
based  on  product  value  and  strong 
retention. 

HOME  DELIVERY  MANAGER  to  oversee 
large  geographic  operations  with 
emphasis  on  improving  customer  satis¬ 
faction,  excellent  contractor  delivery 
and  staff  skill  development.  Ideal 
candidate  can  coach  employees  to 
excellent  performance  while  building 
high  expectations. 

Both  positions  report  to  the  Circulation 
Director  and  offer  a  competitive  com¬ 
bination  of  salary,  MBO  and  an 
excellent  benefit  package.  A  combina¬ 
tion  of  pertinent  education  and  de¬ 
monstrable  successful  circulation 
management  experience  of  at  least  5 
years  is  required.  Please  forward  letter 
of  interest  and  resume  to: 

Central  Maine  Newspapers 
ATTN:  HR  -  Circulation  Management 
274  Western  Avenue 
Augusta,  ME  04330 
Fax  (207)  621 -5610 
E-mail:  nmanes@bidde(ord.com 
EOEM/F 


CIRCULATION 
MARKETING  MANAGER 

Zone  2  major  city  daily  is  seeking  a 
Circulation  Marketing  Manager  to 
increase  home  delivery  and  single 
copy  sales.  Responsibilities  include  pro¬ 
ducing  orders  through  telemarketing 
and  other  contractors,  developing 
customer  retention  programs,  and 
increasing  single  copy  sales  with  pro¬ 
motions  and  POP. 

Requirements  include  degree  in  market¬ 
ing,  business  or  other  related  field; 
track  record  in  producing  circulation 
growth;  and  strong  verbafand  writing 
skills.  Salary  ancT bonuses  based  on 
qualifications  and  experience. 

Send  resume  and  salary  requirements 
to  Box  08404,  Editor  &  Publisher. 


ESTABLISHED  CORPORATION  seeks 
independent  contractors  with  back¬ 
ground  in  newspaper  circulation  or 
accounting  for  field  auditing  assign¬ 
ments.  Individual  will  perform  on-site 
circulation  audits  of  newspapers,  mag¬ 
azines  and  alternate  distribution 
systems.  Requires  extensive  overnight 
travel,  computer  literacy  and  above 
average  organization  and  communica¬ 
tion  skills.  Knowledge  of  Spanish  a 
plus.  Send  replies  to  Box  08355,  Editor 
&  Publisher. 


_ CIRCULATION _ 

CIRCULATION  SALES/DISTRIBUTION 
management  opportunity  at  Zone  2  six- 
day  daily.  Strong  local  paper  in  com¬ 
petitive  market  needs  energetic  person 
with  confidence  in  her/his  own  ideas 
on  marketing  and  promotion.  Those 
abilities  should  accompany  firm  expe¬ 
rience  in  newspaper  circulation¬ 
building  initiatives  and  distribution. 
Must  be  able  to  lead  people  and 
manage  department.  Solid  computer 
skills  a  BIG  plus.  Good  salary  plus  suc¬ 
cess-based  incentives  and  excellent 
fringe  benefit  package.  Send  resume 
and  letter  that  concisely  and  uniquely 
tells  why  you  can  do  what's  needed  to 
Box  08401 ,  Editor  &  Publisher. 


CIRCULATION 

MARKETING  COORDINATOR 

The  Houston  Chronicle,  Houston's 
leading  information  source  has  an 
immediate  career  opportunity  for  an 
individual  to  join  our  circulation  market¬ 
ing  team. 

Qualified  candidates  will  have  3-5 
years  related  experience.  A  degree  in 
marketing,  advertising,  public  relations 
or  relatecffield  strongly  preferred. 

We  require  a  proven  track  record  of 
project  management  skills.  These  skills 
will  be  used  to  schedule  and  track 
circulation  projects  through  the  market¬ 
ing  services  department  and  printing 
process.  Strong  written  and  verbal 
communication  skills  are  necessary  for 
regular  interaction  with  internal  and 
external  clients.  Must  have  a  broad 
knowledge  of  marketing  as  it  relates  to 
database  utilization,  direct  marketing, 
effective  advertising  graphics  and 
copy,  consumer  relations,  on-line 
applications,  printing,  and  newspaper 
circulation  sales.  Great  opportunity  for 
career  development  in  a  fast  paced 
environment. 

To  apply,  please  submit  resume  and 
salary  requirements  to: 

jwashington@chron.com 
or  fax.  (713)  220-6611 

[Deadline  for  applying: 

February,  1 6  1 998 


CIRCULATION 
OPERATIONS  AAANAGER 

The  Tuscaloosa  News,  a  member  of  the 
New  York  Times  Regional  Newspaper 
group,  is  seeking  an  experienced 
Circulation  Manager  to  manage  our 
home  delivery  and  transportation 
department.  Applicants  should  have  5 
years  circulation  management  experi¬ 
ence,  excellent  communication  skills, 
experience  managing  middle  man¬ 
agers  and  superior  leadership  skills. 
Position  reports  to  Circulation  Director 
and  is  senior  manager  in  the  circula¬ 
tion  department.  Person  will  assist  the 
Circulation  Director  in  managing  day 
to  day  operations  of  our  39,000 
circulation,  7  day  morning  newspaper 
as  well  as  long  range  planning. 
Tuscaloosa  is  the  home  of  The  Univer¬ 
sity  of  Alabama  and  a  dynamic  and 
growing  market.  Send  resume  to 
Circulation  Director,  2001  6th  St., 
Tuscaloosa,  AL  35401 . 


_ CIRCULATION _ 

FULFILLMENT  MANAGER 
US  News  &  World  Report  is  currently 
seeking  Fulfillment  Manager  for  our 
New  York  based  office.  You  will 
manage  all  processes  necessary  to 
receive,  process  and  track  orders.  Aid 
all  teams  within  Circulation  and  outside 
the  department  in  developing  market¬ 
ing  plans  and  strategies.  Manage  all 
customer  service  both  internally  and  at 
fulfillment  house.  Excellent  analytical, 
written  and  communication  skills 
required.  Service  bureau  experience  a 
plus.  Supervise  one  person.  Mail  to 
Employment  Manager,  US  News,  HR, 
3rd  Floor,  450  West  33,  New  York, 
NY  10001. 


REGIONAL 

HOME  DELIVERY  MANAGER 

The  Portland  Newspapers,  which  pub¬ 
lishes  Maine's  largest  daily  and  Sun¬ 
day  newspapers,  is  seeking  a  Circula¬ 
tion  professional  (Zone  1  applicants 
preferred)  to  join  our  Home  Delivery 
Division.  The  person  selected  will  be  a 
key  member  of  the  management  team 
responsible  for  supervising  six  to  eight 
Area  and  District  Managers. 

The  ideal  candidate  will  be  a  self- 
directed,  goal  oriented  individual  with 
experience  working  in  a  collaborative, 
team  based  environment  where 
employee  involvement  and  empower¬ 
ment  is  strongly  encouraged.  Addi¬ 
tionally,  the  person  selected  must  have 
superior  organization  and  communica¬ 
tion  skills,  the  ability  to  train  and 
motivate  staff,  experience  in  marketing 
and  the  ability  to  work  in  a  Regional 
Circulation  Depot  structure.  Must  have 
minimum  of  5  years  proven  experience 
in  Circulation  Management.  A  degree 
in  business/marketing  is  preferred. 

We  offer  a  competitive  salary,  benefits, 
MBO  and  401  (k).  Please  send  cover  let¬ 
ter  and  resume  to  Regional  Home 
Delivery  Manager  Search,  Human 
Resources  Department,  The  Portland 
Newspapers,  390  Congress  Street, 
Portland,  ME  04101. 

EOE 


HOME  DEUVERY  MANAGER 

The  Tribune-Star  of  Terre  Haute,  IN,  a 
37,000  daily  and  45,000  Sunday  is 
searching  for  a  home  delivery  man¬ 
ager.  This  person  will  oversee  all 
aspects  of  our  home  delivery  opera¬ 
tion.  This  position  is  for  the  well- 
organized,  willing  to  take  responsibility 
person  who  has  the  leadership  skills 
and  enthusiasm  needed  to  motivate  dis¬ 
trict  managers  and  carriers.  This  is  a 
key  management  position  which 
requires  excellent  verbal  and  written 
communication  skills,  and  a  creative 
approach  to  circulation  problem  solv¬ 
ing. 

We  offer  a  competitive  salary,  great 
benefits  and  a  401  (k)  plan.  Qualified 
individuals  should  send  their  resume 
and  salary  requirements  to: 

Tribune- Star 
P.O.Box  149 
Terre  Haute,  IN  47808 
Attention:  Circulation  Director 
EOE 
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HELP  WANTED 


CIRCULATION 


THE  PRESS-TELEGRAM,  located  in 
Southern  ColiFornio,  is  looking  for 
experienced,  professional  crew  con¬ 
tractors.  Great  earnings  potential,  com¬ 
petitive  commissions  selling  the  areas 
number  one  community  paper.  Interested 
candidates  may  contact  Chris  Adams  at 
(562)  408-3360. 


RETAIL  SALES  MANAGER 
(SINGLE  COPY) 

The  Baltimore  Sun,  a  Times-Mirror 
newspaper,  has  an  opportunity  for  an 
experienced  single  copy  professional 
looking  to  be  part  of  o  team  on  the  cut¬ 
ting  edge.  If  you  have  a  proven  track 
recard  in  growing  single  copy  circula¬ 
tion,  providing  breakthrough  customer 
service,  developing  and  implementing 
strategic  plans,  team-building,  and  dis¬ 
tribution,  we  would  like  to  hear  from 
you.  Our  successful  candidate  will 
have  at  least  5  years  of  progressive 
circulation  experience  and  be  able  to 
demonstrate  a  record  of  being  an 
effective  leader,  have  excellent  com¬ 
munication  skills,  be  hands-on,  and 
challenged  by  aggressive  goals.  Bud¬ 
geting  experience  and  Knowledge 
of  spreadsheets  is  a  plus.  We  offer  a 
competitive  salary  with  bonus,  401  (k), 
and  a  comprehensive  benefits  package. 
Please  send  your  resume  to: 

Maralee  Smith 
Assistant  Circulation  Director 
The  Baltimore  Sun 
501  N.  Calvert  Street 
Baltimore,  MD  2 1 278 

Or  FAX:  (410)332-6521 
Or  E-mail:  maralee.smith@baltsun.com 

An  equal  opportunity  employer 


AIABAA4A  OPPORTUNITY 

The  Huntsville  Times  (circulation 
60,000/80,000  Sunday),  which  cov¬ 
ers  high-tech  North  Alabama,  seeks 
reporter  with  5  or  more  years  experi¬ 
ence  to  handle  new  beat  on  growth 
and  change,  such  as  the  effect  of  a 
new  3,000-employee  rocket  plant  on 
community,  the  environmental  implica¬ 
tions  of  rapidly  growing  suburbs,  how 
overlapping  governments  are  handling 
the  issues.  Background  in  reporting 
government,  business  and  environment 
helpful.  Computer-assisted  reporting 
experience  a  plus,  as  well  as  track 
record  in  investigative  reporting.  Send 
resume,  clips  and  a  letter  about 
yourself  to  David  Prather,  city  editor. 
The  Huntsville  Times,  P.O.  Box  1487, 
West  Station,  Huntsville,  AL  35807.  Or 
E-mail:  prather@htimes.com. 

ASSISTANT  CITY  EDITOR/WEEKENDS 
needed  at  mid-sized  north  Florida 
daily.  We're  looking  for  an  aggressive 
wordsmith  with  impeccable  organiza¬ 
tional  skills  to  take  control  of  the  Sun¬ 
day  paper,  and  help  guide  special  pro¬ 
jects.  We're  a  New  York  Times  Com¬ 
pany  paper  situated  in  what  Money 
magazine  called  America's  most  livo- 
ble  city.  Send  resume,  clips  or  sections, 
and  a  letter  about  yourself  to  Donald 
Luzzatto,  metro  editor.  The  Gainesville 
Sun,  P.O.  Box  147147,  Gainesville,  FL 
32614-7147.  E-mail: 

luzzatto@sunone.com 
FAX.  (352)  338-3128 


EDITORIAL 


ASSISTANT  CITY  EDITOR 
Springfield  News-Sun,  a  35,0(X)  AM, 
45,000  Sunday  daily  has  opening  for 
assistant  city  editor.  Candidates  must 
have  strong  organizational,  communi¬ 
cations  skills  and  committed  to  improv¬ 
ing  local  copy  produced  by  staff  of  1 1 
reporters.  Contact  or  send  resume  to 
Managing  Editor  Jack  Bianchi,  Spring- 
field  News-Sun,  202  N.  Limestone 
Street,  Springfield,  OH  45503. 


ASSIGNMENT:  EUROPE 

The  Stars  &  Stripes,  a  daily  newspaper 
serving  the  U.S.  military  community  in 
Europe,  is  seorching  for  a  world-class 
reporter/ photographer  to  fill  an  open¬ 
ing  at  our  bureau  in  Sigonella,  Sicily. 
Stripes  is  a  First  Amendment  newspa- 
aer  owned  by  the  government  but  with 
strong  safeguards  against  command 
influence  in  editorial  operations.  We 
distribute  in  27  countries  and  have 
remote  printing  operations  in  England 
and  Italy. 

Stripes  seeks  a  productive,  highly 
motivated  reporter  eager  to  work  in 
Southern  Europe  and  the  Middle  East 
and  who  knows  how  to  do  solid,  depth 
reporting  and  write  with  compelling 
flair.  Candidates  are  required  to  have 
a  college  degree  or  at  least  three  years 
of  daily  newspaper  reporting  experi¬ 
ence  or  the  equivalent.  The  ability  to 
speak  Italian  or  another  language  is  a 
plus  but  not  required.  A  minimum  of 
40  wpm  and  knowledge  of  word¬ 
processing  as  well  as  photo  processing 
and  communications  programs  is  also 
required. 

Because  we  cover  the  U.S.  military, 
applicants  must  be  willing  and  able  to 
deploy  on  short  notice  to  the  world's 
trouble  spots,  including  such  places  as 
Bosnia,  the  Middle  East  and  Africa. 
Extensive  travel  is  likely.  Knowledge  of 
the  military  is  a  plus  but  not  required. 
The  ability  to  take  photographs  is  a 
necessity  in  an  environment  in  which  it 
is  often  impossible  to  dispatch  a 
reporter-photographer  team. 

This  job  is  a  renewable  three-year 
appointment  accompanied  by  an 
attractive  compensation  package.  Our 
package  includes  a  competitive  salary 
of  $28,000  to  $35,000,  dependent  on 
experience  level;  NF-4  grade  level;  an 
allowance  to  offset  the  high  costs  of 
housing  in  Europe;  health,  retirement 
and  savings  programs;  moving 
expenses;  use  of  military  post 
exchange  and  commissary  Facilities; 
and  travel  from  and  to  the  United 
States.  Applicants  should  submit  a 
resume  with  references,  story  clips, 
photographic  samples  and  other  perti¬ 
nent  material  to  Editor,  The  Stars  & 
Stripes,  Unit  29480,  APO  AE  09211, 
or  E-mail: 

phillipst@mail.estripes.osd.mil 

Faxed  applications  also  will  be 
accepted  from  the  United  States  at 
(011-49)  6155-601395.  Those  send¬ 
ing  faxed  applications  must  follow  with 
a  mailed  copy.  All  applications  must 
be  received  by  February  20.  Please 
refer  to  announcement  #NAF-SS-98- 
007.  The  Stars  &  Stripes  is  an  Equal 
Opportunity  Employer.  Position  open 
to  U.S.  citizens  only. 


ASSISTANT  EDITOR 

Newspaper  reporter  with  five  years  of 
reporting  experience  and  some  editing 
experience  to  assist  news  editor  of 
daily  newspaper  in  competitive  metro 
market.  Duties  include  some  writing, 
story  development,  coaching  reporters 
and  editing  copy.  College  degree  In 
journalism  required.  All  applicants 
chosen  for  interview  will  take  an  edit¬ 
ing  test.  Please  fax  resume  including 
examples  of  previous  work  to  the 
Human  Resources  Coordinator,  referen¬ 
cing  the  position  to  (770)  428-5375  or 
mail  to  Human  Resources  Coordinator, 
Marietta  Daily  Journal,  P.O.  Box  449, 
Marietta,  GA  30061 . 

ASSISTANT  FEATURES  EDITOR 

The  Olympian,  a  state  capital  daily  on 
beautiful  Puget  Sound,  seeks  an  editor 
with  QuarkXPress  skills  to  direct  our 
popular  weekly  Home  section  and 
some  special  sections.  Efforts  would 
include  assisting  the  features  editor  in 
producing  a  lively,  cutting-edge  daily 
Lifestyles  package  that  engages  our 
readers.  Send  resume,  editing  and 
design  clips  to  editor  Len  Bruzzese,  The 
Olympian,  P.O.  Box  407,  Olympia, 
WA  98501 .  The  Olympian  values 
diversity  and  encourages  candidates 
who  share  that  vision. 


EDITORIAL 


ASSISTANT  METRO  EDITOR 

The  Ann  Arbor  (Mich.)  News,  a  grow¬ 
ing  60,000  daily,  seeks  creative  assis¬ 
tant  metro  editor  to  run  city  desk  in  our 
Ypsilanti  bureau.  We're  looking  for  a 
top-notch  iournalist  with  strong  man¬ 
agement  skills  and  a  commitment  to 
developing  stories  that  are  vital  to 
readers.  You'll  assign  stories,  edit  copy 
and  work  closely  with  a  talented  report¬ 
ing  staff  that  takes  pride  in  covering 
our  community  thoroughly.  Ideal  can¬ 
didate  will  have  strong  reporting  back¬ 
ground  and  management  experience. 
The  News  is  an  equal  opportunity 
employer.  Send  letter,  resume  and 
work  samples  to  Tony  Dearing,  manag¬ 
ing  editor,  Ypsilanti  Press  edition  of 
The  Ann  Arbor  News,  301  West 
Michigan  Avenue,  Suite  201 ,  Ypsilanti, 
Ml  481 97. 

BUSINESS  EDITOR  AND  WRITER 
The  Journal  Gazette  (62,000  daily, 
1 35,000  Sunday)  has  openings  for  an 
editor  and  writer  as  we  overhaul  our 
business  coverage.  The  Business  Editor 
supervises  three  reporters  and  plans 
three  weekend  business  sections.  The 
Business  Writer  covers  real  estate, 
agriculture  and  general  business  news. 
Send  resume,  cover  letter  and  1 0  sam¬ 
ples  of  your  best  work  to  Tracy 
Warner,  AME/Metro,  The  Journal 
Gazette,  P.O.  Box  88,  Fort  Wayne,  IN 
46801  -0088  or  E-mail: 

jhabayeb@jg.net 


NeWIiiiies 

IS  GROWING  AND  IN  SEARCH  OF  WRITERS  AND  EDITORS 

for  its  award-winning,  105,000-circulation  newsweekly 
in  Miami.  New  Times’  magazine-style  newspapers  cover 
local  news  and  features,  restaurants  and  sports,  film  and 
music  in  eight  cities.  We  are  accepting  applications  for 
the  following  fulltime  Miami  staff  positions 
(the  interview  process  for  editors  will  include  a  test): 

Managing  Editor 

This  position  requires  Fine  writing  and  editing  skills  and  the 
ability  to  help  staffers  generate  superior  stories.  The 
m.e.  supervises  the  day-to-day  editorial  operation  and 
must  have  a  strong  news  background. 

Associate  Editor 

We  are  looking  for  an  editor  with  feature/arts 
experience  who  can  craft  a  compelling  narrative  and 
work  well  with  writers.  Knowledge  of  Spanish  language  a  plus. 

Music  Editor 

This  job  entails  planning/editing  a  music  section,  hiring 
freelancers  and  writing  reviews,  features  and  a  local  music  column. 

Staff  Writer 

There  is  an  immediate  opening  for  a  news  writer  who  can  produce 
magazine-length  stories  based  on  in-depth  reporting. 

New  Times  offers  competitive  salaries  and  benefits. 
Send  your  five  best  clips,  a  resume,  and  a  cover  letter  to: 

Christine  Brennan 
New  Times 
P.O.  Box  5970 
Denver,  CO  802 1 7 
No  phone  calls  or  e-mails,  please. 
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HELP  WANTED 


_ EDITORIAL _ 

ASSISTANT  SPORTS  EDITOR 

The  Florida  Times-Union  of  Jackson¬ 
ville,  with  a  Sunday  circulation  of 
250,000  seeks  an  ASSISTANT  SPORTS 
EDITOR  to  oversee  our  1 1  -member 
copy  desk  and  direct  production  and 
design.  This  person  must  have  strong 
design  background  and  Macintosh 
skills.  Management  experience  is 
preferred.  The  successful  candidate 
must  be  able  to  execute  strong  focal 
point  packages  and  call  the  shots 
for  the  department  when  needed. 
Jacksonville  is  a  booming  city  with 
beaches  and  mild  winters.  Our  region 
has  the  NFL's  Jacksonville  Jaguars,  The 
PGA  Tour  headquarters,  the  Associa¬ 
tion  of  Tennis  Professionals  head¬ 
quarters  and,  soon,  the  World  Golf 
Village  and  World  Golf  Hall  of  Fame. 
Send  cover  letter,  resume,  work  sam¬ 
ples  to  Joe  Adams,  staff  development 
editor.  The  Florida  Times-Union,  One 
Riverside  Avenue,  Jacksonville,  FL 
32202. 

We  are  a  DRUG-FREE  WORKPLACE 
EOE 


BUREAU  REPORTER 

Interested  in  joining  a  metro  staff  that 
won  seven  CNPA  and  AP  reporting 
awards  last  year?  The  Record,  San  Joa¬ 
quin  County's  60,000-circulation  news¬ 
paper,  has  an  opening  for  a  bureau 
reporter  who  can  keep  us  ahead 
of  the  competition  and  develop  strong 
weekend  enterprise  for  readers  in  the 
fast-growing  Tracy  area.  Don't  send 
clips  from  city  council  meetings. 
Do  send  clips  that  demonstrate  your 
ability  to  see  the  big  picture  and  con¬ 
nect  it  to  readers'  lives.  Include  resume 
and  cover  letter  addressed  to  Paul 
Feist,  metro  editor,  P.O.  Box  900, 
Stockton,  CA  95202.  The  Record  is  an 
Omaha  World-Herald  Co.  paper  that 
pays  competitive  salaries  and  benefits. 
We  value  diversity  in  the  workplace. 

EOEM/F/V/D 


BUSINESS  EDITOR 

The  Corpus  Christ!  Caller-Times,  a 
70,000  daily,  95,000  Sunday,  7  times 
voted  Best  Newspaper  in  Texas  and 
recently  acquired  by  Scripps  Howard, 
is  seeking  a  creative,  results  oriented 
individual  to  lead  our  Business  news 
staff.  We  value  solid  news  judgment, 
the  ability  to  help  reporters  develop 
and  an  imagination  that  can  keep  our 
Business  section  fresh. 

Boasting  a  year-round  tropical  climate. 
Corpus  Christ!,  situated  on  the  Texas 
Gulf  Coast,  offers  an  outstanding  qual¬ 
ity  of  life.  We  offer  a  competitive 
salary,  excellent  benefits  and  a  reloca¬ 
tion  allowance.  Please  send  resume 
and  samples  of  your  work  to  Susie 
Lester,  HR  Manager,  P.O.  Box  9136, 
Corpus  Christ!,  TX  78469  or  contact 
Larry  Rose,  executive  editor  at  (512) 
886-3664.  E-mail:  cthr@caller.com 


_ EDITORIAL _ 

BUSINESS  REPORTER  opening  for  local 
business  newspaper.  Send  resume  to 
Territorial  Newspapers,  P.O.  Box 
27087,  Tucson,  AZ  85726. 


CITY  EDITOR 

Mid-sized  Texas  AM  paper  has  open¬ 
ing  for  city  editor  who  has  experience 
as  reporter  and/or  deskman.  Suc¬ 
cessful  applicant  will  be  a  leader  and 
teacher  who  can  relate  to  direct  staff  of 
reporters  with  wide  range  of  skills. 
Send  cover  letter,  resume  to  Box 
08395,  Editor  &  Publisher. 


COPY  EDITOR  -  The  Monterey  County 
Herald  in  Monterey,  California,  has 
immediate  openings  for  copy  editors/ 
page  designers.  We  are  a  35,000- 
circulation,  daily  Knight-Ridder  paper 
located  in  scenic  and  historic  Monterey 
County.  Candidates  should  have  two 
years  daily  newspaper  experience,  but 
we  will  consider  strong  internships  or 
college  work.  Duties  include  editing 
stories,  writing  headlines  and  cutlines, 
and  designing  section  fronts  and  inside 
pages.  Pagination  experience  a  plus. 
Pleose  send  resume  and  work  samples 
to  Peter  S.  Young,  executive  editor, 
P.O.  Box  271 ,  Monterey,  CA  93942. 

EOE 


COPY  EDITOR  -  50,000  Zone  2  AM 
daily  and  Sunday  needs  a  word 
person,  a  style  enforcer,  someone  who 
cares  about  the  language  and  editing, 
who  can  write  solid,  punchy  headlines 
and  meet  deadlines  every  night. 
Interested  individuals  should  submit  a 
resume  and  cover  letter  to  Human 
Resources  Manager,  The  Johnstown 
Tribune  Publishing  Company,  P.O.  Box 
340,  425  Locust  Street,  Johnstown,  PA 
15907-0340, 


COPY  EDITOR:  The  Press  of  Atlantic 
City  has  an  immediate  opening  for  a 
copy  editor  on  its  news  desk.  We  are 
an  80,000-circulation  AM  daily  that  cov¬ 
ers  southern  New  Jersey  and  a  town 
that  features  12  gambling  casinos. 
Candidate  should  nave  three  years' 
experience  in  editing  and/or  report¬ 
ing.  QuarkXPress  pagination  experi¬ 
ence  a  plus.  Send  resume,  clips  to 
News  Editor  Peter  M,  Brophy,  The 
Press  of  Atlantic  City,  1  1  Devins  Lane, 
Pleasantville,  NJ  08232. 


COPY  EDITOR:  Locally  owned  PM 
daily  in  North  Alabama  seeks  a  cons¬ 
cientious  desk  person  with  sharp 
copyreading,  and  headlining  skills  and 
experience  designing  and  paginating 
attractive  news  and  feature  pages. 
Mail  or  fax  resume  and  samples  to 
News  Editor,  THE  DECATUR  DAILY, 
P.O.  Box  2213,  Decatur,  AL  35609- 
2213.  FAX:  (205)  340-2392. 


COPY  EDITOR 

Award-winning  small  daily  in  univer¬ 
sity  town  across  the  lake  from  New 
Orleans  has  opening  on  three-person 
layout  desk.  QuarkXPress  skills  a  plus. 
Send  resume,  layout  samples  to  Manag¬ 
ing  Editor  Lil  Mirando,  Daily  Star,  P.O. 
Box  1 1 49,  Hammond,  LA  70404. 

(http:/ / www.nixonnews.com/ star) 


_ EDITORIAL _ 

COPYEDITOR 

Candidates  sought  for  copy  editor  to 
handle  mainly  local  stories  and 
features.  Experience  at  a  weekly  or 
small  daily  beneficial,  but  would  con¬ 
sider  a  recent  college  journalism  grad¬ 
uate.  Send  resume  and  samples  of 
work  to  Mark  Mann,  managing  editor. 
The  Butler  Eagle,  P.O.  Box  271 ,  Butler, 
PA  16003. 


COPY  EDITORS,  2  needed.  Creative 
skills  and  an  eye  for  detail  in  design 
and  editing  are  required.  Daily  news¬ 
paper  experience  preferred,  but  recent 
college  grads  with  internship  will  be 
considered.  Bachelor's  degree  required. 
Contact  Tim  Woltmann,  news  editor. 
The  Stuart  News,  P.O.  Box  9009, 
Stuart,  FL  34995.  Phone  (561)  221- 
4222.  Fax:  (561)  221 -4246. 

E-mail:  smith@stuartnews.com 
EOE  DFWP 


COPY  EDITORS/REPORTERS 
Small  Florida  daily  in  growing  market 
seeks  experienced  reporter,  business 
writer  and  copy  editor.  Send  resume 
and  work  samples  to  Executive  Editor, 
News  Chief,  650  Sixth  Street,  SW, 
Winter  Haven,  FL  33880  or  call  (941 ) 
294-7731.  EOE. 


COPYEDITOR 

North  Carolina's  160,000-circulation 
News  &  Observer  is  looking  for  a  top- 
notch  copy  editor  and  headline  writer 
to  join  our  versatile,  talented  staff.  We 
need  a  critical  thinker  who  isn't  afraid 
to  challenge  copy  and  who  can  spot 
holes  that  everyone  else  may  have 
missed.  We  need  a  good  writer  who 
can  turn  a  phrase  into  a  headline  or 
caption  and  enhance  a  story  or  photo. 
The  successful  candidate  will  edit  staff 
and  wire  copy,  work  on  the  wire  desk 
and  fill  in  as  slot.  The  best  candidate 
will  be  someone  who  is  energetic, 
creative,  thorough,  knowledgeable  and 
can  move  with  ease  between  assign¬ 
ments.  Candidates  should  have  at  least 
three  years  of  daily  newspaper  experi¬ 
ence  and  be  able  to  step  right  into  the 
position  with  minimal  training.  Prove 
you're  the  right  choice  by  sending  a 
cover  letter  outlining  your  qualifica¬ 
tions;  an  autobiography  showing  you 
can  write;  a  list  of  four  professional 
references,  including  one  or  more  from 
your  current  employer  and  samples  of 
your  headlines  and  edited  copy  to 
Thad  Ogburn,  news  editor.  The  News 
&  Observer,  215  S.  McDowell  Street, 
P.O.  Box  1 91 ,  Raleigh,  NC  27602. 

COPYEDITOR 

The  Wyoming  Tribune-Eagle  is  looking 
for  a  tried  and  tested  copy  editor  to 
join  our  desk  staff  in  putting  out  the 
daily  capital  city  newspaper.  This 
person  will  edit  copy  and  lay  out  our 
award-winning  Outdoor,  section  as 
well  as  our  sports  pages.  We  are  laok- 
ing  for  someone  with  outstanding  skills 
in  English,  headline  writing,  editing 
and  experience  in  pagination  and 
working  with  QuarkXPress.  Our  paper 
is  totally  paginated.  Send  resume,  clips 
and  cover  letter  to  Mary  Woolsey, 
managing  editor,  Wyoming  Tribune- 
Eagle,  702  West  Lincolnway,  Cheyenne, 
WY  82001  or  fax  to  (307)  638-7330  or 
E-mail  to: 

maryw@wyomingnews.com 


_ EDITORIAL _ 

COPY  EDITORS  AND  REPORTERS 

The  Blade,  an  award-winning  family- 
owned  metro  in  Toledo,  OH,  seeks  writ¬ 
ing  and  editing  applicants  for  current 
and  future  openings.  Needed  immedi¬ 
ately: 

CITY  HALL  REPORTER  -  A  top  beat, 
part  of  a  2-person  team  covering  a 
strong-willed  mayor  and  city  council. 
Requires  government  and  political 
reporting  experience  in  a  metro 
environment. 

GA  REPORTER  -  Someone  who  can 
write  daily  stories  while  working  on 
major  Page  1  packages  or  team  pro¬ 
jects.  Experience  as  assistant  city  editor 
is  a  plus. 

COPY  EDITORS  -  Work  on  a  fully 
paginated  news  desk.  The  right  editor 
may  design  special  projects  or  sections 
as  well,  or  work  with  a  new  Internet 
product.  Requires  experience  on  a 
metro  copy  desk  and  excellent  editing 
skills. 

In  the  past  2  years,  our  news  team  has 
won  more  than  1 40  awards,  including 
2  National  Press  Club  honors  We  plan 
to  do  better  in  1 998  and  beyond. 

Send  one-page  cover  letter,  resume 
and  3  of  your  best  clips  or  design 
pages  to  Frank  Craig,  AME/Ad- 
ministration.  The  Blade,  541  N. 
Superior  St.,  Toledo,  OH  43660. 


COPYEDITORS 

The  Bryan-College  Station  Eagle,  an 
A.H.  Belo  property  in  a  growing  Texas 
community,  has  openings  for  entry- 
level  anci  experienced  copy  editors. 
Excellent  benefits,  competitive  salaries 
and  a  chance  to  grow  in  a  great  media 
company.  Resumes,  references  to  Joe 
Michael  Feist,  The  Eagle,  P.O.  Box 
3000,  Bryan,  TX  77805,  or  fax  to 
(409)  776-8923,  or  E-mail: 

jfeisl@theeagle.com 


COPYEDITOR 

We  look  to  our  Universal  Copy  Desk  to 
fill  a  significant  role  in  maintaining  the 
quality  of  our  product.  We  believe  a 
great  newspaper  requires  a  passion  for 
accuracy  exhibited  through  strong  edit¬ 
ing.  The  Albany  Herald  caunts  on  its 
news/copy  desk  operation  to  protect 
the  interests  of  both  the  reader  and  the 
newspaper  in  fairness  and  pro¬ 
fessionalism.  We  are  a  33,000  daily, 
40,000  Sunday  paper  in  the  growing 
hub  of  southwest  Georgia.  Send 
resume  and  cover  letter  to  Danny 
Carter,  news  editor,  P.O.  Box  48, 
Albany,  GA  31702-0048. 

DESIGNER 

The  Florida  Times-Union  in  Jacksonville 
has  an  entry-level  opening  for  a 
DESIGNER  in  the  features  department. 
The  candidate  must  have  strong  design 
and  word  skills  and  a  good  working 
knowledge  of  QuarkXPress.  The  Times- 
Union  offers  an  attractive  profit-sharing 
plan  in  addition  to  standard  benefits. 
Experience  is  preferred  but  talent  is 
key.  The  office  is  near  the  heart  of 
downtown  on  the  St.  Johns  River  and 
15  miles  from  the  ocean.  Send  cover 
letter,  resume,  work  samples  to  Joe 
Adams,  staff  development  editor.  The 
Florida  Times-Union,  One  Riverside 
Avenue,  Jacksonville,  FL  32202. 

We  are  a  DRUG-FREE  WORKPLACE 
EOE 
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EDITOR  -  GAY  NEWSPAPER 
The  HOUSTON  VOICE,  the  weekly 
gay  newspaper  in  the  USA's  4th 
largest  city,  seeks  a  talented, 
aggressive,  career-minded  person  as 
editor.  Join  the  fastest-growing  gay 
media  company.  Houston  Voice  is  a 
Window  Media  publication  and  an 
equal  opportunity  employer.  Com¬ 
petitive  salary/benefits.  Send  resume 
to  811  Westheimer,  Suite  105,  Hous¬ 
ton,  TX  77006,  or  fax  (713)  529- 
9531. 

EDITOR  —  Community  minded  leader 
with  strong  organizational  and  editing 
skills  to  direct  staff  of  four  at  7,500 
weekly  in  sunny  Central  California. 
Paginating,  copy  editing,  writing  and 
photography  sirills  needed.  Salary  in 
mid  to  upper  20s  plus  benefits.  Position 
could  lead  to  other  career  opportu¬ 
nities  in  our  growing  chain  of 
weekly  and  daily  papers.  Fax  resume 
to  (408)  761 -7324. 


EDITOR  to  help  create,  produce,  main¬ 
tain,  “grow”  first-class  weekly  news 
magazine  for  “savvy”  middle-to- 
upscale  audience;  supervise  fulltime 
writer;  write,  edit,  design. 

E-mail  to  blount@hpe.com 


EDITOR:  Experienced  wordsmith,  to 
direct  newsroom  of  award-winning 
daily  newspaper,  circulation  10,000,  in 
suburban  Kansas  City.  Send  resumes 
to  Chuck  Kurtz,  514  S.  Kansas, 
Olathe,  KS  66061.  (913)  768-4082, 
ext.  1 26. 

EDITOR:  Ski  Racing,  a  weekly  news¬ 
paper  covering  ski  and  snowboard 
competition  worldwide,  seeks  an  expe¬ 
rienced  editor  to  direct  staff  writers  and 
photographers  and  a  network  of 
freelancers.  Must  have  strong  editing, 
writing,  organizational  and  computer 
skills.  A  knowledge  of  ski  and/or 
snowboard  competition  is  required. 
Send  cover  letter  and  resume  to  Tim 
Etchells,  editor.  Ski  Racing  Interna¬ 
tional,  Route  1 00,  Box  1 1 25, 
Waitsfield,  VT  05673.  No  phone  calls, 
please. 


EDITOR 

Editor  for  news  and  PR  Web  site. 
Jersey  City  location.  Edit  content,  han¬ 
dle  correspondence  and  promote  site 
among  journalists.  Minimum  one  year 
business  news  experience.  Strong 
Internet  navigation  skills.  Excellent 
benefits  and  compensation  package. 
Please  fax  resumes  with  salary  require¬ 
ments  to  (201 )  946-91 76  or  E-mail: 
ken_dowell@prnewswi  re  .com 
EOEM/F/D/V 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200+  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  20016;  (703)  506-4400. 


FAX  your  ad  to 
212  4929  ♦1259 


EDITORIAL 


EXECUTIVE  EDITOR 


Japanese  American  Citizens  League 
(JACL)  seeks  Executive  Editor  for  its 
Pacific  Citizen  in  Monterey  Park,  Cali¬ 
fornia.  The  nonprofit  semi-monthly 
newspaper  has  a  readership  of 
7O,O0O  and  staff  of  four  to  eight  peo¬ 
ple,  depending  on  the  season.  Position 
requires  two  years  experience  (five 
preferred)  in  editing,  writing,  copy 
design,  working  with  correspondents, 
managing  publications,  use  of  Mac/ 
QuarkXPress  or  its  equivalent,  periodic 
travel  and  work  evenings  and 
weekends.  Knowledge  of  and  experi¬ 
ence  with  the  Japanese  American  Com¬ 
munity  preferred.  Excellent  fringe 
benefit  package.  Hiring  range: 
$35,150  -  $49,100.  Send  resume, 
and  work  samples  to:  Mae  Takahashi, 
5795  N.  First,  Fresno,  CA  93710. 

E-mail:  jacl@jacl.org 


ONUNE  EDITOR 

American  Banker,  the  leading  daily 
newspaper  on  financial  services,  seeks 
an  energetic  and  creative  editor  to 
oversee  its  online  edition.  Requires  at 
least  five  years  of  journalism  experi¬ 
ence  and  clear  enthusiasm  about 
internet  publishing.  Knowledge  of  bank¬ 
ing  a  plus.  Send  resume  and  three 
work  samples  to: 

Phil  Roosevelt,  Editor 
American  Banker 
1  State  Street  Plaza 
New  York,  NY  10004 
No  calls,  please! 
EOEM/F/D/V 


HITECHJOURNAUST 
Fast,  strong  writer  to  cover  MSFT's 
desktop  and  new  media  businesses. 
Great  job!  Seattle  location.  For  more 
info,  visit  v/ww.redcomm.com  or  fax 
resume  to  (425)  885-0848. 


Power  Your  Career 
Through  Communications... 

...when  you  explore  the  dynamic  world  of  opportunity  at  The 
Psychol^ical  Corporation,  the  oldest  and  largest  commercial 
test  publisher  in  the  nation.  As  part  of  our  San  Antonio  team, 
you'll  enjoy  a  casual  yet  energized  environment,  friendly,  tal¬ 
ented  co-workers  and  ample  rewards  for  your  contributions. 

EDITOR 

Manage  multiple  projects  on  deadline,  schedule  production,  al¬ 
locate  resources,  serve  as  liaison  with  prepress/manufacturing/ 
legal/design  personnel,  prepare  copyright  applications  and 
interface  with  authors  on  resolving  issues.  Degree  in  English 
required  along  with  2  years’  book-editing  experience.  In-depth 
knowledge  of  production  (typesetting,  illustration  specifications), 
PC  proficiency  (Microsoft  Word)  and  background  in  page  layout/ 
design.  (Job  *97-032) 

PROJECT  EMPLOYEE-EDITOR 

Review/edit  assessment  materials  for  teacher  certification  pro¬ 
gram,  write  scoring  components,  prepare  training/benchmarking/ 
scoring  materials,  interface  with  clients  on  approvals  and  over¬ 
see  production.  BA  degree  and  excellent  writing  skills  required: 
teaching  experience  and  knowledge  of  publication  procedures 
preferred.  (Job  #97-096) 

PROJECT  EMPLOYEE-EDITOR 

Interface  with  development  team  on  creating  project  test  materi¬ 
als,  edit/proof  materials,  prepare  manuscripts  for  typesetting  and 
coordinate  production.  English/Joumalism  degree  preferred;  3+ 
years'  related  experience  required.  (Job  *97-098) 

ASSISTANT  EDITOR 

Proof/copyedit  test  materials,  prepare  manuscripts  for  typesetting, 
consult  with  content  developers  and  coordinate  projects  throu^ 
production.  Degree  in  English/Joumalism  preferred:  1-3  years' 
experience  in  a  professional  copyediting  environment  and  thorough 
understanding  of  spelling/grammar  required.  (Job  *97-055) 

We  offer  a  competitive  salary/benefits  package  and  ample 
opportunity  for  growth.  Send  resume  including  Job  *  to:  THE 
PSYCHOLOGICAL  CORPORATION,  555  Academic  Ct., 
San  Antonio,  TX  78204.  Fax:  210-299-3662,  email: 
human_resources9hbtpc.com  or  visit  our  website  at 
www.harcourtbrace.com\hr.  EOE.  No  phone  calls,  please. 

I 

1!^  PSYCHOLOGICAL 
,  CORPORATION* 

[  A  SiiMtlkmyqfHatoourtBrmaSCon^mji  _ I 


EDITORIAL 


ENTERTAINMENT  REPORTER 

The  Post  is  seeking  a  full-time  general 
assignment  entertainment  reporter.  Cov¬ 
erage  likely  will  include  celebrity  pro¬ 
files,  features  on  trends  in  dining,  reg¬ 
gae  music,  children's  theater  or  even 
the  dating  scene.  Be  prepared  to  write 
previews  of  art  show  openings, 
features  on  museum  exhibits  -  every¬ 
thing  from  Mozart  to  McDonald's 
french  fries.  The  successful  candidate 
will  have  at  least  3  to  5  years  daily 
newspaper  experience.  Send  resume 
and  work  samples  to  Diane  Carman, 
entertainment  editor,  Denver  Post, 
1 560  Broadway,  Denver,  CO  80202. 


FEATURE  WRITER 

Do  you  have  diverse  interests  and 
ability  to  translate  current  issues/events 
into  lifestyle  stories  that  resonate  in 
readers'  lives?  Do  your  clips  prove  it? 

The  Detroit  Free  Press  is  ready  to  hire 
someone  with: 

•Outstanding  reporting  skills  and  the 
ability  to  craft  stories  that  readers 
remember. 

•A  broad  sense  of  curiosity  and  a 
record  of  defining  diverse  ideas,  then 
turning  them  into  compelling  stories 
that  are  relevant  to  readers'  lives. 

•A  sense  of  urgency  and  an  appetite 
for  reporting  lifestyles/entertainment 
news  and  off-the-news  features  as  well 
as  in-depth  enterprise  work. 

•The  ability  to  report  and  write  about 
“real  people”,  vrhile  using  outhoritat've 
research,  and  document/database 
work. 

•The  drive  to  write  quickly,  accurately 
and  regularly  for  all  sections  of  the 
paper. 

•A  collaborative  approach  to  work¬ 
place  issues  and  high  degree  of 
problem-solving  initiative. 

Interest  and  experience  in  health/ 
fitness  writing  is  a  plus. 

Joe  Grimm 

Recruiting  &  Development  Editor 
Detroit  Free  Press 
321  W.  Lafayette  Blvd. 

Detroit,  Ml  48226 
(800)  678-6400  ext.  6490 
Fax:(313)222-5981 
E-mail:  grimm@det-freepress.com 


HEALTH  INSURANCE  STAFF  WRITER 
Insurance  News  Network  (http://www. 
insure.com),  the  web's  leading  insu¬ 
rance  news  and  information  site,  is 
seeking  a  full-time  health  insurance 
staff  writer  to  work  at  our  Connecticut 
headquarters.  The  successful  applicant 
will  report  and  write  consumer-oriented 
articles  about  major  health  insurance 
issues,  including  those  surrounding 
costs,  access,  treatments  and  cov¬ 
erages.  Applicants  must  have  at  least 
two  years  of  newswriting  experience 
for  a  consumer  audience,  great  clips, 
and  an  understanding  of  why  the  web 
is  such  a  great  medium  for  empower¬ 
ing  consumers.  Send  a  cover  letter, 
clips  and  resume,  with  salary  history, 
via  fax  at  (860)  231-7357,  or  E-mail 
at  inn@insure.com.  No  phone  calls, 
please. 
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_ EDITORIAL _ 

FEATURES/EDITORIAL  WRITER  wanted 
by  the  Morning  Journal,  an  award¬ 
winning,  seven-day,  1 3,500  circulation 
newspaper  in  northeastern  Ohio.  Must 
be  an  experienced  writer  with  proven 
ability  to  write  both  compelling  features 
and  pursuasive  editorials.  Send  resume 
with  references  and  salary  history 
along  with  at  least  five  writing  samples 
to  Feature/Editorial  Writer,  c/o  the 
Morning  Journal,  308  W.  Maple,  P.O. 
Box  249,  Lisbon,  Off  44432. 


GOVERNOR  Tom  Ridge  of  Pennsylva¬ 
nia  is  reviewing  candidates  to  be  his 
speechwriter.  This  is  an  extraordinary 
opportunity  for  an  experienced,  hard¬ 
working,  top-caliber  writer  to  embark 
on  an  exciting  career  as  a  key  aide  to 
the  governor  of  the  nation's  fifth-largest 
state.  Speechwriting  experience  is  not 
essential,  but  demonstrable  excellence 
in  writing,  research  and  creative  argu¬ 
ment  are  a  must.  Send  resumes  to  Tim 
Reeves,  press  secretary.  Room  308 
Main  Capitol,  fHarrisburg,  PA  1 71 20. 

HEALTH  WRITERS 

Are  you  a  journalist  who's  passionate 
about  health,  fitness  and  well-being? 
Then  there's  only  one  “destination 
newsroom"  for  you:  Rodale  Press.  Our 
large  team  of  science  writers  and 
editors  generate  the  most  important 
health  books  and  magazines  in  North 
America,  including  “Men's  Health”, 
“Prevention"  and  “New  Woman”.  And 
we  are  always  on  the  look-out  for 
great  journalists  to  join  us.  We  want 
energized,  inquisitive  reporters  who 
can  write  clearly  and  with  attitude,  and 
who  can  explain  complex  health  con¬ 
cepts  in  simple  language.  Candidates 
should  have  at  least  three  years  expe¬ 
rience  as  a  full-time  paid  writer  with  con¬ 
siderable  expertise  in  “how-to”  service 
journalism.  Rodale  Press  offers  top- 
notch  compensation  packages  and 
amenities  unheard  of  at  most  other  com¬ 
panies:  a  gym,  onsite  daycare,  health- 
food  cafeterias,  flexible  scheduling,  a 
high-match  401  (k),  and  much  more. 
Send  resume,  clips  and  cover  letter  to: 

Human  Resources  Dept.  (EP-HW) 
RODALE  PRESS,  INC. 

33  E.  Minor  Street 

Emmaus,  PA  1 8049 

EOE 

WWW.  rodalepress .  com 

LOOKING  TO  MOVE  UP? 
WANTED:  An  experienced  reporter 
looking  to  move  into  monagement.  As 
assistant  city  editor  at  this  seven-day 
AM  in  the  Rockies,  you'll  have  the 
chance  to  hone  your  editing  skills  and 
drive  the  newspaper's  regional  cov¬ 
erage,  working  with  staff  and  cor¬ 
respondents.  Send  resume,  clips  to 
Margaret  Wimborne,  city  editor.  Post 
Register,  P.O.  Box  1800,  Idaho  Falls, 
ID  83404  or  E-mail  to: 

mwimborne@idahonews.com 


_ EDITORIAL _ 

JOB  OPENINGS  IN  MINNEAPOLIS 

DESIGN/GRAPHICS:  We  have  two 
positions  currently  open,  one  for  an 
informational  graphics  artist,  one  for  a 
graphic  design  position  on  our  sports 
section.  Seek  experienced  journalist  for 
both  positions  and  expertise  with  Mac¬ 
intosh  and  major  software  programs: 
Photoshop,  QuarkXPress,  Adobe  Illus¬ 
trator,  Freehand. 

FEATURE  SECTION  COORDINATING 
EDITOR:  This  person  will  have  respon¬ 
sibility  for  Sunday  and  weekly  con¬ 
sumer  feature  sections  including  food, 
travel,  home  and  garden,  arts  and 
entertainment,  motoring.  Seek  expertise 
in  coverage  areas,  supervisory  ex¬ 
perience,  excellent  news  judgment,  visual 
journalism  expertise. 

The  Star  Tribune,  an  equal  opportu¬ 
nity  employer,  is  the  17th  largest 
daily  newspaper  with  a  circulation 
of  393,740  and  the  1 2th  largest 
Sunday  newspaper  with  a  circulation  of 
678,000.  To  apply,  send  letter  of 
application,  resume,  portfolio  to: 

Brenda  Rotherham 
Recruiting  Coordinator 
Star  Tribune 
425  Portland  Avenue 
Minneapolis,  MN  55488 

Phone:  (800)  829-8742,  extension 
4422.  Fax:  (612)  673-4526.  E-mail: 
rothebe@gw.startribune.com  (inquiries 
only,  do  not  send  application  by  E- 
mail.) 

Apply  by  Friday,  February  20 


MANAGING  EDITOR 

New  Times  is  looking  for  a  managing 
editor  at  its  award-winning,  100,000- 
circulation  weekly  in  Miami.  The  posi¬ 
tion  requires  fine  writing  and  editing 
skills  and  the  ability  to  help  staffers 
generate  superior  stories.  The  manag¬ 
ing  editor  supervises  the  day-to-day 
editorial  operation  and  must  have  a 
strong  news  background.  The  interview 
process  includes  an  extensive  editing 
test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  802 1 7 
No  phone  calls,  please 

MANAGING  EDITOR  sought  for  the 
Lockport  Union-Sun  &  Journal.  The 
ideal  candidate  will  have  excellent 
news  skills  and  will  be  a  strong  leader 
to  build  and  develop  staff  at  the  six- 
day  paper  in  western  New  York.  The 
paper  is  part  of  a  new  company  with 
exciting  opportunities.  Please  send 
resume  to  Dan  Bowerman,  editor. 
Greater  Niagara  Newspapers,  MPO 
549,  Niagara  Falls,  NY  1 4302-0549. 


_ EDITORIAL _ 

MEDICAL  WRITER 

The  Las  Vegas  Review-Journal,  a 
165,700  circulation  daily,  is  looking 
for  an  experienced  medical  and  health 
reporter.  Clips  should  present  science 
in  understandable  ways  and  show  the 
impact  of  medical  developments  on 
people  and  the  community.  Send  cover 
letter,  resume  and  work  samples  to 
Annette  Caramia,  city  editor.  Las 
Vegas  Review-Journal,  1111  W. 
Bonanza  Road,  Las  Vegas,  NV  89106. 
Pre-employment  drug  testing  required. 

METRO  ASSIGNMENT  EDITOR 
At  the  Detroit  Free  Press,  this  job  is  an 
extraordinarily  challenging  one,  requir¬ 
ing  superior  journalism  and  manage¬ 
ment  skills  and  creativity.  This  is  the 
place  where  local  news  becomes  com¬ 
pelling  and  where  daily  and  long- 
range  problems  get  solved  in  novel 
ways. 

The  ideal  candidate  has  slotting  expe¬ 
rience  and  a  track  record  of  juggling 
many  things  at  once. 

We're  looking  for  someone  who  values 
news  first  and  foremost.  He  or  she  will 
need  to  ensure  the  staff  has  the 
encouragement,  support  and  know¬ 
how  to  dig  up  and  break  ours-alone 
news  -  but  also  to  ensure  that  when 
news  breaks,  we  react  swiftly,  com¬ 
pletely  and  aggressively. 

We  pride  ourselves  on  an  editing  staff 
that  is  adept  at  giving  and  receiving 
feedback,  and  helping  others  identify 
ways  to  learn,  grow  and  be  successful. 

Joe  Grimm 

Recruiting  and  Development  Editor 
Detroit  Free  Press 
321  W.  Lafayette  Blvd. 

Detroit,  Ml  48226 
(800)  678-6400  ext.  6490 
FAX:  (313)  222-5981 

E-mail:  grimm@det-freepress.com 

MUSIC  EDITOR 

New  Times  has  an  immediate  opening 
for  a  music  editor  at  its  weekly  news¬ 
paper  in  Miami.  Strong  writing  skills 
essential.  Job  entails  planning/editing 
music  section,  hiring  freelance 
reviewers,  and  writing  a  local  music 
column  as  well  as  feature-length 
pieces.  Send  cover  letter,  resume  -’nd 
five  best  clips  to:  Christine  Brennan, 
P.O.  Box  5970,  Denver,  CO  80217. 
No  calls  or  E-mails,  please. 

NEWS  EDITOR  sought  by  30,000,  7- 
day  AM  with  reputation  for  excellence. 
People  skills  as  important  as  editing 
ability  and  news  judgment.  QuarkX¬ 
Press  experience  a  plus.  We  serve  a 
huge,  news-rich  region  in  warm,  sunny 
West  Texas.  Good  pay  and  benefits. 
Send  cover  letter,  resume  and  clips  to 
Gary  Newsom,  editor,  Odessa  Amer¬ 
ican,  P.O.  Box  2952,  Odessa,  TX 
79761. 


NEWS  EDITOR:  The  Vail  Daily  needs 
qualified  person  to  run  a  3-person 
copy  desk.  Excellent  QuarkXPress 


_ EDITORIAL _ 

NEWS  EDITOR 

The  Register-Guard,  a  78,000-cir¬ 
culation  morning  daily  in  Eugene, 
OR,  is  looking  for  a  news  editor  with 
pagination  and  strong  page  design 
experience  to  lead  a  1 4-person  desk 
into  the  next  millennium.  The  successful 
applicant  will  be  a  major  force  in 
newsroom  management,  responsible 
for  overseeing  all  aspects  of  news 
production  and  ensuring  deadline 
performance  of  all  desks.  The  job 
demands  excellent  writing  and  verbal 
communication  skills,  extensive  super¬ 
visory  experience  and  nerves  of  steel. 
We're  seeking  a  seasoned  copy  desk 
manager  who  understands  both  the 
principles  of  compelling  page  design 
and  the  nuances  of  news  judg¬ 
ment.  Applicant  must  have  a  degree 
from  a  four-year  college  or  university. 
Qualified  applicants  must  submit  a 
cover  letter,  resume  and  six  non- 
returnable  examples  of  front  pages 
they  have  designed  no  later  than  Wed¬ 
nesday,  February  25,  1 998,  to  NEWS 
EDITOR,  The  Register-Guard,  Human 
Resources  Department,  P.O.  Box 
101 88,  Eugene,  OR  97440. 

NEWS  EDITOR/COPY  DESK  CHIEF 

Zone  8  metropolitan  newspaper  is  look¬ 
ing  for  someone  to  oversee  a  copy 
desk  of  1 5.  We  seek  strong  leadership 
skills  and  excellent  news  judgment. 
Please  send  resume  to  Box  08387, 
Editor  &  Publisher. 

METRO  EDITOR 

Toyota  picked  us.  Why  don't  you? 
We're  looking  for  a  creative  and 
organized  news  manager  who  can 
move  a  talented  metro  staff  to  the  next 
level.  The  Evansville,  IN,  area  has 
recently  attracted  a  Toyota  truck  plant 
and  a  riverboat  casino.  There's  no 
shortage  of  news  opportunities  as  aur 
region  grows.  But  we're  still  an  inex¬ 
pensive  place  to  live  and  a  great  place 
to  raise  a  family.  If  you've  got  the 
experience,  character  and  skills  to  take 
on  this  challenge,  we  ought  to  talk. 
We're  a  61,000  daily,  1 10,000  Sun¬ 
day  AM  that  dominates  the  media 
picture  in  a  large  area  of  urban  and 
rural  communities.  If  you  can  do  the 
job  here,  you  can  do  it  anywhere,  just 
ask  our  “alumni”.  Resume  and  cover 
letter  to  Paul  McAuliffe,  executive 
editor.  The  Evansville  Courier,  P.O. 
Box  268,  Evansville,  IN  47702.  Reply 
via  E-mail  to  jobs@evansville.net. 

NIGHT  CITY  EDITOR 
The  Island  Packet,  an  award-winning, 
McClatchy-owned  daily  on  Hilton 
Head  Island,  SC,  is  seeking  a  night  city 
editar.  Candidates  should  nave  report¬ 
ing  and  editing  experience.  Mail 
resume  with  references  to  Fitz  McAden, 
executive  editor.  The  Island  Packet, 
P.O.  Box  5727,  Hilton  Head  Island,  SC 
29938;  or  fax  to  (803)  842-83 1 4. 

PAGE  DESIGN  EDITOR:  Daily  news¬ 


skills.  AP  knowledge  essential.  Send 
resume  to  Matt  Fults,  editor,  Vail  Daily, 
P.O.  Box  81,  Vail,  CO  81 658. 

Fax:  (970)  949-7096.  EOE 


paper  on  the  South  Oregon  Coast  is 
looking  for  experienced,  energetic 
designer.  Experience  with  QuarkX¬ 
Press,  page  layout.  Photoshop  famil¬ 
iarity  a  plus.  Writing,  editing  skills  desira¬ 
ble.  Send  cover  letter  and  resume  to 
Kathy:  theworld@ucinet.com 
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HELP  WANTED 


ONLINE  EDITOR 

Education  Week,  the  only  independent 
newspaper  covering  education  policy 
and  school  reform,  seeks  on-line 
editor.  The  position  requires  strong 
knowledge  of  Web  and  newspapers 
on  Web,  background  in  journalism, 
and  entrepreneurial  thinking.  Work 
on-site  on  a  team  of  four  to  produce 
site  that  includes  weekly  newspaper, 
monthly  magazine,  special  reports, 
extensive  research  area.  Send  resume/ 
clips  to  Liz  Parker,  Education  Week, 
6935  Arlington  Road,  Suite  100, 
Bethesda,  MD  20814  or  E-mail: 
lparker@epe.org 


PRESENTATION  EDITOR 
The  Bulletin,  a  fast-growing  Pacific 
Northwest  daily,  seeks  a  designer  to 
handle  Page  1  and  other  section  fronts. 
Editor  will  oversee  photo  and  graphic 
departments,  and  bring  modern, 
creative  design  to  a  paper  with  a  long, 
proud  history  of  strong  news  content. 
The  Bulletin  is  based  in  beautiful  Bend, 
Oregon,  one  of  the  West's  most  livable 
communities.  Send  resume,  cover  letter 
and  design  samples  to  Rick  Attig, 
executive  editor.  The  Bulletin,  1526 
NW  Hill  Street,  Bend,  OR  97701 . 


REPORTER  -  The  Tribune-Democrat  in 
Johnstown,  PA,  {49,000  daily-AM, 
53,000  Sunday)  has  an  opening  for  a 
reporter. 

We  need  someone  with  experience 
who  can  dig  for  news  and  develop 
stories  on  a  daily,  Sunday  and  long¬ 
term  basis.  Knowledge  of  computer- 
assisted  reporting  would  be  a  plus  but 
not  essential. 

We  are  ane  hour  from  Pittsburgh,  three 
from  Washington,  DC,  in  a  friendly  com¬ 
munity,  pleasant  surroundings.  Please 
send  resume  and  clips  to  Human 
Resources  Manager,  The  Johnstown 
Tribune  Publishing  Company,  P.O.  Box 
340,  425  Locust  Street,  Johnstown,  PA 
15907-0340. _ 

REPORTER  SOUGHT  with  unlimited 
mix  of  thoughtful  ideas  of  interest  to 
readers  under  30.  If  your  voice  has  an 
edge  and  the  chance  to  write  profiles, 
consumer  features  and  trend  stories  for 
18  to  29  year-olds  has  you  drooling, 
send  cover,  resume,  1 0  story  ideas  and 
samples  of  your  work  to  Valerie 
Vinyard,  The  Journal  Gazette,  600  W. 
Main  St.,  Fort  Wayne,  IN  46802  or  E- 
mail:  jhabayeb@jg.net.  No  phone 
calls. 

REPORTER  WANTED:  The  Natural 
Resources  News  Service  seeks  a 
meticulous  and  aggressive  reporter  to 
cover  Florida's  environment.  Position 
requires  at  least  3  years  reporting 
experience.  For  more  information, 
please  send  E-mail  to:  NSNS@aol.com 
To  apply  for  the  position,  send  four 
samples  of  your  best  work  and  a 
detailed  resume  to  The  Natural  Re¬ 
sources  News  Service,  Attn:  Joseph 
Trento,  Suite  1310,  1100  Connecticut 
Ave.,  NW,  Washington,  DC  20036. 


90,000  PM  daily  looking  for  experi¬ 
enced,  self-motivated  reporter  to  tackle 
the  highly  energized  news  environment 
in  northeastern  Ohio.  If  you've  got 
good  reporting  and  writing  skills,  an 
interest  in  data-based  reporting  and  a 
knack  for  melding  words  with  graphics 
and  pictures,  send  cover  letter,  resume 
and  clips  to  Anthony  G.  Paglia,  senior 
regional  editor.  The  Vindicator,  P.O. 
Box  780,  Youngstown,  OH  44501- 
0780.  No  phone  calls,  please. 


REPORTER:  Gannett  newspaper 

(35,000  daily,  50,000  Sunday)  in  Fin¬ 
ger  Lakes  region  of  LJpstate  New  York 
seeks  a  general-assignment  reporter 
with  strong  writing  skills,  speed, 
initiative,  resourcefulness.  Send  letter, 
resume,  samples  of  best  work  and  a 
week's  worth  of  tearsheets  to  Charles 
W.  Nutt,  editor,  Star-Gazette,  201 
Baldwin  Street,  P.O.  Box  285,  Elmira, 
NY  14902.  The  Star-Gazette  is  an 
equal  opportunity  employer  that  values 
workplace  diversity. 

REPORTER:  We  are  a  50,000- 
circulation  daily  newspaper  within  35 
minutes  af  New  York  City.  Who  are  we 
lacking  for?  A  top-notch  community 
reporter  who's  got  two  years  of  full¬ 
time  daily  experience  or  a  recent  Jour¬ 
nalism  school  graduate  with  brilliant 
clips.  Fluency  in  Spanish  is  a  plus. 
Send  letter,  resume  and  your  five  best 
clips  to  James  McGarvey,  assistant 
managing  editor.  Daily  Record,  P.O. 
Box  217,  Parsippany,  NJ  07054- 
0217. 


Boston  and  Chicago  dailies  have 
induced  two  of  our  reporters  to  make 
career  moves.  But  our  loss  spells 
opportunity  for  reporters  with  daily- 
newspaper  experience  whc  can  write 
articulately  about  the  law  and  the  legal 
community.  Send  resume  and  clips  to 
Bernard  M.  Judge,  editor  and  vice 
president,  Chicago  Daily  Law  Bulletin, 
41 5  N.  State,  Chicago,  IL  60610. 

REPORTER 

Candidates  sought  for  general  assign¬ 
ment  position.  Experience  at  a  weekly 
or  small  daily  beneficial,  but  would  con¬ 
sider  a  recent  college  journalism  grad¬ 
uate.  Send  resume  and  samples  of 
work  to  Mark  Mann,  managing  editor. 
The  Butler  Eagle,  P.O.  Box  271,  Butler, 
PA  16003. 


Pioneer  Press,  a  Chicago  suburban 
chain  of  48  newspapers  with  a  paid 
circulation  of  2O4,0OO,  is  seeking 
aggressive,  enterprising  reporters.  Ideal 
candidate  will  have  jaurnalism  degree 
and  2-4  years  experience.  We  seek 
enthusiastic,  hard-working  reporters 
willing  to  go  beyond  government  board  to 
get  stories  and  who  take  creative 
approaches  in  their  work.  We  can  offer  a 
competitive  package  of  benefits.  Fax  or 
mail  resumes  with  clips  to  Editorial 
opening.  Pioneer  Press,  2201  Waukegan 
Road,  Banncx:kbum,  IL  6001 5.  Fax:  (847) 
317-1022. 


EDITORIAL 


REPORTERS/BUSINESS  EDITORS 

The  Arkansas  Democrat-Gazette,  a 
newspaper  with  a  circulation  of 
175,000  daily,  300,000  Sunday  is 
looking  for  reporters  for  its  main  office 
in  Little  Rock  and  in  its  Northwest 
Arkansas  Bureau  in  Springdale. 
Because  of  expansion,  we  also  seek 
candidates  for  business  editing  posi¬ 
tions  for  Northwest  Arkansas  Business 
Matters,  a  36-40  page  weekly  pub¬ 
lication  of  the  Democrat-Gazette. 
Reporting  applicants  should  have  at 
least  two  years  of  business  reporting 
experience.  Additional  reporting  expe¬ 
rience  in  other  fields  is  helpful. 
Reporters  do  daily  stories  as  well  as  in- 
depth  features.  A  working  knowledge 
of  business  practices  and  procedures 
and  the  ability  to  write  for  a  general 
readership  audience  are  required. 
Arkansas  is  home  to  Wal-Mart  Stare 
Inc.,  the  nation's  largest  retailer;  Tyson 
Foods  Inc.,  the  largest  poultry  pro¬ 
ducer;  Stephens  Inc.,  a  large  off- Wall 
Street  investment  firm;  and  Dillard's,  a 
large  department  store  chain.  It  also  is 
thelargest  US  rice  producer. 

If  you  are  interested,  send  a  resume 
and  copies  of  clips  to: 

Frank  Fellone 
Deputy  Managing  Editor 
Arkansas  Democrat-Gazette 
P.O.  Box  2221 
Little  Rock,  AR  72203 


The  Northwest  Herald,  a  36,0C)O-AM 
named  Illinois  best  mid-sized  daily  four 
straight  years,  has  several  positions 
open. 

REPORTERS 

We  have  openings  for  beat  reporters 
in  our  main  office  and  for  future 
expansions.  Candidates  will  have 
about  a  year  of  daily  reporting  experi¬ 
ence  or  the  equivalent.  Must  thrive  on 
competition. 

SPORTS 

Our  sports  department,  voted  AP  Top 
1 0  daily  and  Sunday,  has  an  opening 
for  a  reporter.  Duties  include  preps  to 
pros.  Candidates  should  have  1  year 
or  more  daily  experience. 

The  Northwest  Herald  offers  a  com¬ 
petitive  salary,  full  benefits  and  a  com¬ 
mitment  to  training  and  excellence.  Ta 
apply,  send  letter  and  resume  to 
Northwest  Herald,  P.O.  Box  250, 
Crystal  Lake,  IL  60014,  Attn:  Cliff 
Ward.  No  phone  calls,  please. 


REPORTER  SOUGHT  for  the 
Winchester  bureau  of  the  Northern 
Virginia  Daily,  a  regional  AM  daily  in 
Shenandoah  Valley  of  Virginia.  Beat's 
focus  is  on  city  government,  but  also 
includes  courts,  higher  education, 
features  and  breaking  news.  Excellent 
opportunity  for  person  seeking  entry- 
level  position  or  wanting  to  join  the 
reporting  team  of  the  most  honored 
small  daily  in  Virginia.  Highly  com¬ 
petitive  salary  and  benerits.  Send 
resume  and  samples  of  work  to  Joe 
Strohmeyer,  managing  editor.  North¬ 
ern  Virginia  Daily,  P.O.  Box  69, 
Strasburg,  VA  22657;  or  Fax  to 
(540)465-9388 


The  Wyoming  Tribune-Eagle,  situated 
in  the  capital  city  of  Wyoming,  has  an 
opening  for  a  reporter  to  take  over  our 
cops  and  caurts  beat.  The  successful 
candidate  will  have  two  or  three  years 
experience  and  have  proven  his/her 
mettle  as  a  journalist  who  can  develop 
a  beat,  report  and  write.  We  are  look¬ 
ing  for  a  leader.  Send  resume,  clips 
and  cover  letter  to  Mary  Woolsey, 
managing  editor,  Wyoming  Tribune- 
Eagle,  702  West  Lincolnway, 
Cheyenne,  WY  82001  or  fax  to  (307) 
638-7330  or  E-mail  to: 

maryw@wyomingnews.com 


ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco,  Los  Angeles  and  Ft. 
Lauderdale.  We  publi^  in-depth,  well- 
crafted  stories  that  explore  the  issues, 
events  and  personalities  that  make  our 
communities  tick.  Our  stories  inform 
and  entertain  readers,  provoke  strong 
reactions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Denver,  Miami,  Dallas, 
Houston  and  Ft.  Lauderdale. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  802 1 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 

SPORTS  COPY/DESIGN  EDITOR 
St.  Louis  Post-Dispatch  has  •wo  open¬ 
ings  on  its  sports  desk  for  copy 
.  editors/page  designers.  Prefer  candi- 
i  dates  with  daily  newspaper  experi- 
:  ence.  Resume,  work  samples  to  Mike 
;  Smith,  sports  editor,  St.  Louis  Post- 
:  Dispatch,  900  N.  Tucker  Blvd,  St. 
i  Louis,  MO  63101.  Phone:  (314)  340- 
j  8195. 

I  SPORTS  EDITOR  -  Reporting,  writing, 
I  paginating  skills  needed  to  plan  and 
j  deliver  daily  sports  section  for  com- 
:  munity  newspaper  on  the  beautiful  Cal- 
i  ifornia  coast.  We're  looking  to 
:  enhance  local  sports  coverage.  Good 
I  opportunity  for  experienced  sports 
;  reporter.  BA  degree,  bilingual  a  plus. 
:  $23K  plus  benefits.  FAX  resume,  writ- 
:  ing  samples  to  (408)  761-7324. 
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_ EDITORIAL _ 

SPORTS  EDITOR:  Direct  coverage  of 
state-ranked  prep  football,  nationally 
ranked  juco  teams  and  a  diverse  and 
active  community.  We  stress  enterprise 
and  innovation.  Oversee  a  staff  of 
three.  Prefer  three  years'  experience 
with  some  supervisory  background. 

REPORTER;  Cover  jobs  and  economic 
development  in  an  expanding  econ¬ 
omy.  We  stress  enterprise  and  stories 
that  explain  workplace  issues  to  a 
broad  audience.  Business  reporting 
background  helpful  but  not  required. 

Both  positions  offer  competitive  pay 
and  benefits  and  the  chance  to  work  in 
a  great  learning  environment.  We're 
a  growing  1 9,500-circulation  daily 
that  consistently  wins  top  awards  in 
state  and  national  contests.  Please 
send  a  cover  letter,  resume,  references 
and  non-returnable  work  samples  to 
Dan  Elliott,  executive  editor,  Musko¬ 
gee  Daily  Phoenix,  P.O.  Box  1 968, 
Muskogee,  OK  74402-1968.  The 
Phoenix,  a  Gannett  newspaper,  is  an 
equal  opportunity  employer  that  values 
diversity. 

SPORTS  EDITOR  -  The  News  & 
Advance,  a  40,000-circulation  Media 
General  daily  in  Central  Virginia,  has 
two  openings  in  the  sports  department. 
We're  looking  for  a  sports  editor  to 
lead  our  seven-person  staff,  which  cov¬ 
ers  20  local  high  schools  as  well  as  the 
University  of  Virginia,  Virginia  Tech, 
NASCAR,  and  minor  league  baseball. 
We  also  have  an  opening  for  a  sports 
copy  editor  to  handle  rim  duties  as  well 
as  the  front  page  a  couple  nights  a 
week.  Please  send  resume,  clips,  and 
letter  to  Joe  Stinnett,  managing  editor. 
The  News  &  Advance,  Box  10129, 
Lynchburg,  VA  24506,  or  E-mail: 
jstinnett@newsadvance.com 


SPORTS  WRITER  NEEDED 
We  cover  preps,  outdoors  and  adult 
recreation  -  no  colleges,  no  pros  -  for  a 
community  that  cares  deeply  about  our 
paper.  Recent  grads  considered,  espe¬ 
cially  with  strong  college  newspaper 
experience.  Send  resume  to  John 
Seelmeyer,  editor.  The  Union,  11464 
Sutton  Way,  Grass  Valley,  CA  95945. 

(530)  477-4235 


SPORTS  WRITER 

If  your  writing  can  take  readers  into  the 
middle  of  the  action,  he'^e's  a  great 
opportunity  to  break  into  daily 
sportswriting.  Our  23K  Western  AM 
offers  solid  pay  and  bennies,  plus  life 
amid  Idaho's  glorious  outdoors.  Send 
resume,  clips,  reference  list  to  Clark 
Walworth,  ME,  The  Times-News,  P.O. 
Box  548,  Twin  Falls,  ID  83303. 

SPORTS  WRITER/COPY  EDITOR  needed 
at  The  Yuma  Daily  Sun,  a  grow¬ 
ing  daily  in  Western  Arizona.  Position 
includes  coverage  of  high  school  sports 
and  jucos,  with  a  shot  at  the  pros  in 
Phoenix  and  San  Diego.  The  final 
member  of  the  staff  of  4  1/2  will  also 
design  and  paginate  pages.  Submit 
resume,  application  and  any  clips  to 
The  Yuma  Daily  Sun,  P.O.  Box  271 , 
Yuma,  AZ  85366.  Attn:  Matt  Wixon, 
sports  editor. 

60  Editor  &  PiiBi  isiiER 


SPORTS  WRITER  for  weekly  newspa¬ 
per.  Two  years  experience  required. 
Send  resume/clips  to  The  Oconee 
Enterprise,  P.O.  Box  535,  Watkinsville, 
GA  30677  or  fax  (706)  769-8532. 
No  calls. 


SPORTS  WRITER 

The  Detroit  Free  Press  is  seeking  o 
sports  writer  to  cover  University  of 
Michigan  sports,  which  means  every¬ 
thing  f  rom  national  championships  to 
basketball  scandals.  The  beat  consists 
of  news,  feature  and  game  stories  - 
everything  from  a  preview  of  the  Iowa 
tilt  to  who's  the  top  linebacking  recruit 
to  spring  football  to  the  Big  Ten  basket¬ 
ball  tournament. 

We  want  an  aggressive  reporter, 
strong  writer  and  excellent  idea  pro¬ 
ducer.  Appealing  note:  The  U-M  foot¬ 
ball  and  basketball  teams  make  trips  to 
Hawaii  in  late  November. 

Joe  Grimm 

Recruiting  &  Development  Editor 
Detroit  Free  Press 
321  W.  Lofayette  Blvd. 

Detroit,  Ml  48226 
(800)  678-6400,  ext.  6490 
Fax;  (31 3)  222-5981 
E-mail:  grimm@det-freepress.com 


STRONG  local  daily  newspaper  in 
rural/suburban  New  Jersey  needs 
copy  editor  to  work  with  reporters  on 
evening  shift.  Opportunity  to  work  with 
seasoned  editors  in  creative  environ¬ 
ment.  Must  be  wordsmith  with  ability  to 
focus  stories  on  the  key  point.  Com¬ 
puter  literacy  required  and  knowledge 
of  MAC  graphics  helpful.  Excellent 
benefit  package.  Send  resume  to 
The  New  Jersey  Herald,  attn:  Joe 
Moszczynski,  managing  editor,  2  Spring 
Street,  Newton,  NJ  07860. 


SYSTEMS  EDITOR  —  Suburban  Phila¬ 
delphia  daily  needs  a  hardware/ 
software  expert.  PCs,  MACs,  Word, 
QuarkXPress,  Photoshop,  HTML,  data¬ 
bases  and  more.  Must  be  a  good 
trainer.  Send  resume  to  Lanny 
Morgnanesi,  executive  editor.  The 
Intelligencer  Record,  Box  858, 
Doylestown,  PA  1 8901 . 


SUNDAY  SPORTS  EDITOR 

THE  DENVER  POST,  Colorado's  news 
and  circulation  leader,  is  seeking  an 
experienced  editor  to  oversee  its  Sun¬ 
day  Sports  section.  This  management 
position  combines  both  planning  and 
production  of  our  most  important  sec¬ 
tion  of  the  week.  The  ideal  candidate 
will  have  a  minimum  of  five  years 
experience  to  go  along  with  the  vision 
to  turn  the  Sunday  section  into  one  of 
the  best  in  the  nation.  Candidate  must 
be  well-versed  in  planning  and  produc¬ 
ing  enterprise  stories  as  well  as  direct¬ 
ing  a  desk  staff.  Send  resume  to  Neal 
Scarbrough,  sports  editor,  Denver  Post, 
1 560  Broadway,  Denver,  CO  80202. 


THE  BRYAN-COLLEGE  STATION 
EAGLE,  an  A.H.  Belo  newspaper,  has 
immediate  openings  for  entry-level 
copy  editors.  Resumes,  references  to 
Joe  Michael  Feist,  The  Eagle,  P.O.  Box 
3000,  Bryan,  TX  77805,  or 

E-mail:  jfeist@theeagle.com 


_ EDITORIAL _ 

THE  BAHLE  CREEK  (Ml)  ENQUIRER, 
an  award-winning  Gannett  newspaper 
of  26,000  circulation  daily  and 
36,000  Sunday,  has  two  openings: 

CONTENT  EDITOR:  Seeking  a  reader- 
focused,  inspirational  and  detail- 
oriented  content  editor  who  wants  to 
coach  talented  reporters.  The  person 
who  fills  this  position  will  work  closely 
with  reporters  and  editors  in  assigning 
and  editing  local  stories.  The  successful 
candidate  will  lead  the  newsroom's  con¬ 
tent  team  of  reporters,  and  will  grow 
with  long-range  project  planning  and 
team  efforts  with  other  editors  in  setting 
strategies  and  goals  for  the  total  news 
report.  Editing  experience,  ideally  on  a 
city  desk,  is  preferred. 

NEWS  EDITOR:  Seeking  a  reader- 
focused,  inspirational  and  creative 
news  editor  with  Page  lA  design, 
layout  and  editing  experience.  Pagina¬ 
tion  experience,  preferably  in  QuarkX¬ 
Press,  required.  Management  skills 
necessary  to  supervise  the  copy-desk 
staff.  Reports  to  presentation  editor. 

To  apply  for  either  position,  send 
resume,  the  names  and  telephone  num¬ 
bers  of  three  references,  a  salary  his¬ 
tory,  a  week's  worth  of  work  and  any 
special  efforts,  along  with  a  letter  outlin¬ 
ing  your  thoughts  on  what  a  com¬ 
munity  newspaper  should  be  --  and 
how  you've  put  those  thoughts  into 
action  --  to  Nan  Seelman,  executive 
editor.  Battle  Creek  Enquirer,  155  W. 
Van  Buren  Street,  Battle  Creek,  Ml 
49017-3093. 

The  Enquirer  is  an  Equal  Opportunity 
Employer  that  values  diversity  in  the 
workplace  and  encourages  those  who 
share  this  vision  to  apply. 

THE  CINCINNATI  ENQUIRER  has  an 
immediate  opening  for  an  experienced 
copy  editor.  Strong  editing,  headline¬ 
writing  and  layout  skills  are  required. 
Three^our  years'  experience  is  pre¬ 
ferred,  along  with  a  working  know¬ 
ledge  of  QuandLPress. 

Send  resumes,  references  and  editing/ 
headline  saniples  to  Sue  Lancaster, 
news  editor.  The  Cincinnati  Enquirer, 
312  Elm  Street,  Cincinnati,  OH  45201 . 

THE  DAILY  ARDMOREITE  has  an  open¬ 
ing  for  a  copy  editor  that  will  edit  local 
and  wire  stories  and  design  pages  on 
Macintosh  computers.  Attention  to 
detail  is  vital.  Degree  preferred.  Work¬ 
ing  knowledge  of  QuarkXPress, 
Photoshop  and  graphics  design  is 
needed.  Send  resume  and  work  sam¬ 
ples  to  John  Bridwell,  The  Daily 
Ardmoreite,  Box  1 328,  Ardmore,  OK 
73402. _ 

THE  DAILY  TIMES,  a  28,000  circula¬ 
tion  daily  paper  in  Salisbury  is  looking 
for  enthusiastic,  energetic  and  enterpris¬ 
ing  reporters  to  cover  a  tri-state  area. 
Ideal  candidates  will  have  a  B.A.  or 
B.S.  degree.  Writing  and  daily  news¬ 
paper  experience  is  essential.  Candi¬ 
dates  should  have  a  grasp  of  language 
skills,  an  ability  to  understand  and 
write  about  complex  issues  in  an 
engaging  and  informative  manner, 
and  should  demonstrate  initiative  in 
becoming  attuned  to  the  communities 
they  cover  and  cultivating  sources  for 
breaking  news,  exclusives,  personality 
profiles  and  investigative  reporting. 
Salary  commensurate  with  experience. 
Contact  Dick  Fleming,  managing 
editor.  The  Daily  Times,  P.O  Box  1 937, 
Salisbury,  MD  21 802. 


hltp;//www.mediainf().com 


_ EDITORIAL _ 

THE  ALEXANDRIA  DAILY  TOWN  TALK 
in  Alexandria,  Louisiana,  circulation 
46,000,  has  immediate  openings  for 
the  following  positions: 

SPORTS  EDITOR  -  Management,  sports 
writing,  editing,  and  QuarkXPress 
pagination  experience  required. 
Editorial  experience  other  than  sports 
helpful. 

PAGE  DESIGNER  1  -  Editing,  layout 
and  design  on  fully  electronic  universal 
desk  system.  QuarkXPress  experience 
preferred. 

Growing  newspaper  and  community 
offers  prime  opportunities!  Excellent 
benefits  and  work  environment.  Send 
resume  and  clips  to  Terry  Garrett, 
Daily  Town  Talk,  P.O.  Box  7558,  Alex- 
andria,LA71306.EOE _ 

THE  KEENE  SENTINEL  seeks  enterpris¬ 
ing  reporter  for  award-winning 
newsroom.  Essential:  Ability  to  take  the 
reader  beyond  meetings  and  into  the 
story.  Experienced  seven-day  editing 
staff  will  help  strong  reporters  grow. 
Bonus:  Presidential  primaries  already 
in  gear.  In  beautiful,  economically 
vibrant  southwestern  New  Hampshire. 
Contact  Tom  Kearney,  executive  editor, 
at  tfk@keenesentiner.com  or  write  P.O. 
Box  546,  Keene,  NH  03431 .  Web  site 

at  WWW.  keenesenti  nel .  com 


THE  DULUTH  News  Tribune,  an  award¬ 
winning,  Knight  Ridder  newspaper  on 
Lake  Superior,  serving  northwestern 
Wisconsin  and  northern  Minnesota 
with  a  circulation  of  54,000  daily  and 
83,000  Sunday,  is  seeking  enterprising 
journalists  to  join  our  newsroom  team. 
We  have  immediate  openings  for: 

GRAPHIC  ARTISTS:  Help  present  the 
news  with  impact.  We're  looking  for 
candidates  whose  primary  strength  is 
illustration;  experience  with  page 
design  and  informational  graphics  is  a 
plus.  Must  be  proficient  in  Photoshop, 
Adobe  Illustrator/Freehand  and  QuarkX¬ 
Press. 

PAGE  DESIGNER/COPY  EDITOR: 
Create  lively,  reader-friendly  pages 
that  inspire  and  inform.  Harris  pagina¬ 
tion,  Mac  and  AP  Leaf  experience  a 
plus.  Apply  to  Executive  News  Editor 
Paul  Smith  for  both  positions. 

COMMUNITY  REPORTER:  Join  our  com¬ 
munity  team  and  pursue  stories  about 
neighoorhoods  and  the  issues  they 
face.  Must  demonstrate  enterprise, 
urgency  and  a  passion  for  community 
journafism.  Apply  to  Executive  City 
Editor  Andrea  Novel. 

BUSINESS  REPORTER:  Cover  business 
stories  big  and  small  —  from  profiling 
entrepreneurs  to  spotting  trends  that 
affect  our  region  to  informing  con¬ 
sumers.  Computer-assisted  reporting 
experience  a  plus.  Apply  to  City  Editor 
Diana  Faherty. 

ENTERTAINMENT  REPORTER;  Can  you 
mix  mud  trucks  with  Mahler?  Analyze 
an  arts  center  budget  and  pro¬ 
vocatively  profile  a  local  musician? 
Energy,  enterprise  and  an  ability  to 
write  entertainment  news,  features, 
and  reviews  is  required.  Apply  to  City 
Editor  Connie  Wirta. 

Send  cover  letter,  resume  and  work 
samples  to  the  editors  listed  above  at: 
Duluth  News-Tribune,  424  West  First 
Street,  Duluth,  MN  55802. 
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_ EDITORIAL _ 

THE  QUAD-CITY  TIMES,  a  division  of 
Lee  Enterprises,  located  in  Davenport, 
Iowa  overlooking  the  mighty 
Mississippi  River  is  looking  for  an  Opi¬ 
nion  Page  Editor.  Our  circulation  is 
50,000  weekday/78,000  Sunday.  We 
are  looking  for  someone  who  can 
make  our  opinion  pages  a  must-see 
every  day  for  more  readers.  We  are 
looking  for  someone  who  will  write  in 
both  memorable  and  compelling  ways 
about  things  people  really  care  about. 
We  are  looking  for  someone  who  will 
help  us  connect  with  more  parts  of  our 
community,  someone  who  will  help 
solve  problems  as  well  as  root  them 
out,  someone  who  will  care  deeply 
about  the  place  we  live  and  the  people 
in  it,  someone  who  will  make  a  dif¬ 
ference.  We  are  looking  for  someone 
who  believes  that  everything  we  do 
can  be  improved,  and  who  will  initiate 
collaboration  across  all  department 
lines  within  this  newspaper,  across  oil 
of  Lee  and  throughout  our  community. 

Please  send  your  resume  and  a  cover 
letter  explaining  why  you  might  be  the 
person  we  are  seeking. 

Quad-City  Times 
Human  Resources  Department 
Attn:  Editor 

500  E.  3rd  Street 
Davenport,  lA  52801 
_ EOE _ 

THE  QUAD-CITY  TIMES,  a  division  of 
Lee  Enterprises,  located  in  Davenport, 
Iowa  overlooking  the  mighty  Missi¬ 
ssippi  River  is  looking  for  a  Sports 
Editor  who  is  a  leader  that  will  help  us 
build  on  our  success.  Our  circulation 
is  50,000  weekday/78,000  Sunday. 
Our  sports  section  was  rated  last  year 
by  the  Associated  Press  Sports  Eciitors 
as  among  the  top  20  in  the  country, 
and  one  of  our  sports  special  sections 
was  rated  among  the  top  1 0.  We  also 
won  both  the  III  inois  Press  Association 
and  Iowa  Newspaper  Association 
awards  for  best  sports  sections  in  the 
state. 

Our  leaders  at  the  Times  must  care 
deeply  about  the  people  they  work 
with,  our  customers  and  our  com¬ 
munity.  They  must  believe  that  every¬ 
thing  we  do  can  be  improved,  and 
they  must  initiate  collaboration  across 
all  department  lines  and  across  all  of 
Lee  in  order  to  serve  our  customers  in 
increasingly  better  ways.  Our  sports 
staff  have  put  these  attributes  at  the  top 
of  their  list:  leadership  experience, 
communications  skills,  coaching  ability 
and  a  record  of  teambuilding  success. 

Our  last  sports  editor  moved  to  a  big¬ 
ger  job  within  Lee.  We  want  our  next 
one  to  do  the  same. 

Please  send  your  resume  and  a  cover 
letter  explaining  why  you  might  be  the 
person  we  are  seeking. 

Quad-City  Times 
Human  Resources  Department 
Attn:  Editor 

500  E.  3rd  Street 
Davenport,  lA  52801 
_ EOE _ 

WRITER  who  recognizes  a  good  story 
with  a  feature  flair  for  6,000  circula¬ 
tion  weekly.  Some  beat  work  included. 
Also  need  advertising  rep  with 
pagemaker  skills.  Contact  Warren 
Dempsey,  P.O.  Box  220,  Carlyle,  IL 
62231  orwarren@unionbanner.com. 


_ EDITORIAL _ 

THE  QUAD-CITY  TIMES,  a  division  of 
Lee  Enterprises,  located  in  Davenport, 
Iowa  overlooking  the  mighty  Missi¬ 
ssippi  River  is  looking  for  a  Busi¬ 
ness  Editor.  Our  circulation  is  50,000 
weekday/78,000  Sunday.  We  are 
looking  for  a  savvy  reporter,  excellent 
writer  and  astute  editor,  all  in  one, 
who  will  lead  us  in  continually  improv¬ 
ing  our  business  coverage.  We  need 
someone  who  will  care  deeply  about 
our  community  and  the  people  in 
it,  who  will  seek  constantly  for  better 
ways  to  serve  customers,  and  who 
will  initiate  collaboration  and  work 
effectively  with  others  in  our  news¬ 
room,  others  throughout  the  organi¬ 
zation,  others  throughout  all  of 
Lee  and  others  throughout  our  com¬ 
munity. 

Please  send  your  resume  and  a  cover 
letter  explaining  why  you  might  be  the 
jerson  we  are  seeking. 

Quad-City  Times 
Human  Resources  Department 
Attn:  News  Editor 
500  E.  3rd  Street 
Davenport,  I A  52801 
_ EOE _ 

THETIMES-PICAYUNE 
BUSINESS  WRITER 

New  Orleans'  270,000-circulation 
daily  is  seeking  an  experienced,  prod¬ 
uctive  journalist  with  top  writing  and 
reporting  skills  to  cover  the  oil  and  gas 
industry  from  local  and  international 
oerspectives.  Our  business  writers  are 
expected  to  contribute  insightful  and 
breaking  stories  to  page  1  and  to  a 
daily  business  section  front.  Send  cover 
letter,  resume  and  clips  to: 

Robert  Scott 
Money  Editor 
The  Times- Picayune 
3800  Howard  Avenue 
New  Orleans,  LA  701 40 

THE  NAPLES  Daily  News,  a  Scripps 
Howard  newspaper,  has  an  immediate 
opening  for  an  assistant  city  editor. 
Applicant  must  have  at  least  five  years 
or  experience  on  a  daily  newspaper 
and  a  bachelor's  degree  in  journalism 
or  a  related  field.  Job  duties  include 
assign  and  direct  reporters,  edit  copy 
and  make  late  night  decisions.  Night 
and  weekend  hours.  The  Naples  Daily 
News  is  an  award-winning,  50,000- 
circulation  paper  on  Florida's  southwest 
coast.  Apply  to  Dave  Rush,  city  editor.  The 
Naples  Daily  News,  1075  Central 
Avenue,  Naples,  FL  341 02  or  E-mail  to: 
_ dlrush@naplesnews.com _ 

THETIMES-PICAYUNE 
ASSISTANT  BUSINESS  EDITOR 
The  New  Orleans  Times-Picayune  is 
looking  for  an  energetic  number  2  busi¬ 
ness  editor  with  strong  editing  and 
management  skills  to  work  closely  with 
Business  Editor  and  business  page  de¬ 
signer  to  direct  aggressive  news  coverage 
and  produce  an  outstanding  daily  section 
front.  Lively  news  market  includes  oil 
industry,  ports  and  shipping,  tourism, 
gambling  and  the  eccentricities  of 
Louisiana's  political  economy.  Business 
reporting  and  editing  experience  and 
some  production  skills  helpful.  Send  cover 
letter  and  resume  to: 

Robert  Scott 
Money  Editor 
The  Times-Picayune 
3800  Howard  Avenue 
New  Orleans,  LA  701 40 


THE  ST.  PAUL  Pioneer  Press  needs  a 
PRESENTATION  TEAM  LEADER  to 
supervise  nightly  news  operation. 
Requires  excellent  local  and  wire  news 
judgment,  design  savvy  to  guide  con¬ 
tent  and  visuals  on  lA,  Metro  and 
inside  pages.  Supervise  editors, 
designers,  reporters.  Send  resume 
(including  references)  by  March  1  to 
Lauri  Treston,  senior  editor/design,  St. 
Paul  Pioneer  Press,  345  Cedar  Street, 
Saint  Paul,  MN  55101 . 

(LTreston@pic)neerpress.com) _ 

THE  SAGINAW  NEWS  (52,000  daily, 
62,000  Sunday)  is  seeking  an  assistant 
metropolitan  editor.  We  want  lead¬ 
ership,  enthusiasm,  experience  and 
vision.  Pay,  benefits  and  career 
opportunities  are  excellent.  Contact 
Rob  Handeyside,  metro  editor.  E-mail: 
rhandeyside@saginaw-news.com.  Fax: 
(517)  752-3115,  Phone:  (517)  776- 
9678,  or  mail  to  The  Saginaw  News, 
203  S.  Washington,  Saginaw,  Ml 
48607.  The  Saginaw  News  is  an  Equal 
Opportunity  Employer. 

WIRE  REPORTERS 

The  News-Sentinel,  a  progressive 
Knight  Ridder  PM  in  America's 
Heartland  is  looking  for  two  metro 
department  reporters  —  to  cover  night 
police  and  city  services. 

The  night  police  beat  requires  a 
reporter  able  to  chase  complex  stories 
on  a  moment's  notice  with  the  skills  to 
get  the  necessary  information  quickly 
and  correctly.  The  reporter  needs  to  be 
a  good  manager  of  time  and  setter  of 
priorities  who  can  juggle  two  or  three 
stories  in  different  stages  of  comple¬ 
tion,  and  gracefully  rearrange  every¬ 
thing  as  breaking  news  dictates. 

The  city  services  beat  requires  a 
watchdog  reporter  with  skills  to 
uncover  where  and  why  city  services 
aren't  being  delivered  as  promised  or 
intended  and  the  honesty  to  soy  what 
works,  too.  The  writer  needs  skills  to 
translate  official  jargon  and  political 
doublespeak  into  real  language  in 
clear,  direct  stories.  Send  resume  and 
your  three  best  clips  to  Carolyn 
DiPaolo,  managing  editor.  The  News- 
Sentinel,  P.O.  Box  102,  Fort  Wayne, 
IN  46801.  The  News-Sentinel  is  an 
equal  opportunity  employer  and 
recognizes  the  value  of  diversity  in  its 
newsroom. 

WRITER 

The  Sun-Sentinel,  a  Tribune-owned 
daily  based  in  Fort  Lauderdale,  is  look¬ 
ing  for  an  experienced  film  critic.  Seek¬ 
ing  an  accomplished  writer  who  can 
turn  a  witty  phrase,  and  also  bring 
insight  and  depth  to  reviews,  columns, 
features,  and  an  ability  to  discuss  con¬ 
temporary  films  in  a  broad  pop  cul¬ 
tural  context.  Job  also  entails  coverage 
of  several  large  film  festivals  in  South 
Florida,  multimedia  writing  and  radio 
and  TV  appearances.  Send  resume 
and  clips  to  Robin  Berkowitz,  arts 
editor,  Sun-Sentinel,  200  East  Las  Olas 
Blvd.,  Fort  Lauderdale,  FL  33301.  No 
phone  calls,  please.  The  Sun-Sentinel 
values  diversity  and  encourages  those 
who  share  our  vision  to  apply.  EOE. 
The  Sun-Sentinel  supports  a  drug-free, 
smoke-free  work  environment. 


_ FREELANCE _ 

FREELANCE  SUCCESS  newsletter  gives 
nonfiction  writers  the  tools  to  make  a 
living.  SASE  to  801  NE  70th  Street, 
Miami,  FL331 38.  Sample  copy  $  1 0. 
E-mail:  freelance-success@usa.net 


INFORMATION  SYSTEMS 

APPLICATIONS  SPECIAUST 

Atex  is  looking  for  dynamic  individuals 
to  install  our  editorial  and  pagination 
software  solutions.  The  applicant  will 
work  closely  with  our  customers  to 
ensure  successful  installations  and  con¬ 
figuration  of  our  client/ server  solutions. 
The  desire  for  training  in  new 
technologies,  strong  understanding  of 
newsroom  and  page  production  work 
flow,  and  the  ability  to  work  effectively 
in  a  team  or  independent  environment 
supporting  our  product  offerings  is 
essential.  The  applicant  must  be  able  to 
manage  complex  schedules.  Travel  is 
required  up  to  75%  of  the  time.  Experi¬ 
ence  with  Microsoft  Word,  QuarkX¬ 
Press,  and  Windows  95  is  'equired. 
Reply  to  hr@atex.com  or  fox:  (781) 
276-1256. 

SYSTEMS  EDITOR/ 
PROGRAMMER-ANALYST 

The  Messenger-Inquirer,  a  33,000- 
circulation  daily  in  Owensboro,  KY, 
seeks  staff  to  support  a  7  x  24  opera¬ 
tion.  Full-time  Systems  Editor/Program¬ 
mer-Analyst  needed  to  install,  main¬ 
tain,  and  support  network  (Novell, 
IPX,  TCP/IP),  maintain  and  monitor 
utilization  of  production  systems  that 
include  Sll  and  Cascade  pagination 
systems,  act  as  in-house  support  for  all 
Mac-based  software  applications  and 
hardware,  and  resolve  technical  issues 
relating  to  pagination  of  daily  news¬ 
paper  and  specialty  products.  Pro¬ 
gramming  knowledge  and  skills:  Unix, 
AppleScript,  SQL  and  Quark  Xtags 
and  Bachelor's  Degree  with  a  major 
in  Computer  Science  required;  expe¬ 
rience  preferred.  Salary  range  $27,000  - 
$32,000;  excellent  benefits.  Send 
cover  letter,  references  and  resume  to 
Sue  Trautwein,  human  resource  director, 
Messenger-Inquirer,  P.O.  Box  1480, 
Owensboro,  KY  42302.  EOE 

MARKETING 

SENIOR  MARKETING  EXECUTIVE 

If  you  have  brcxad  strategic  skills  and 
strong  management  expertise  and 
would  like  to  lead  a  deportment  that 
drives  research,  product  development, 
direct  marketing  and  communications 
efforts  for  a  statewide  newspaper, 
we'd  like  to  hear  from  you  The  News- 
Journal  at  Wilmington  (DE),  a  Gannett 
newspaper  of  1 24,000  circulation 
daily  and  149,000  Sundays  in  the 
scenic  mid-Atlantic  area  with  easy 
access  to  Philadelphia,  Washington 
and  New  York  City,  seeks  a  hands-on 
executive  with  expertise  in  segmenta¬ 
tion,  targeting,  planning,  data-assisted 
marketing,  sales  support  and  inte¬ 
grated  marketing  communications.  The 
position  also  oversees  a  database¬ 
marketing  staff.  Gannett  and  The 
News-Journal  are  Equal  Opportunity 
Employers  that  value  diversity  in  the 
workplace  and  especially  encourage 
those  who  share  this  vision  to  apply. 
Send  resume  (including  salary  history 
and  references)  and  cover  letter  to 
Lynne  Perri,  coordinator/ recruiting  and 
placement.  Dept.  M-01,  Gannett  Co., 
Inc.,  1 1CX)  Wilson  Blvd.,  Arlington,  VA 
22234. 
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HELP  WANTED 


_ RESEARCH _ 

RESEARCH  MANAGER 
RESEARCH  (SR.)  ANALYST 
($45-70,000) 

Career  opportuniHes  at  two  properties 
for  pros  w)io  can  design,  manage  and 
analyze  researcfi  projects.  Marketing 
and  SPSS,  SAS  or  Wincross  skills  a 
plus.  Reply  confidentially,  send  resume 
and  salarv  history  to  Box  08399, 
Editor  &  Publisher. 

PREPRESS 


_ PRESSROOM _ 

GROUP  of  Daily  Newspapers  in  Zones 
3,  4  and  6  seeking  several  experi¬ 
enced  pressmen  to  run  Goss  Com¬ 
munity  offset  web  presses.  Excellent 
pay,  benefits  and  401  (k)  retirement 
plan.  Send  resume  and  salary  history 
to  Box  08392,  Editor  &  Publisher. 


PUBLIC  RELATIONS 


_ PRESSROOM _ 

THE  ASPEN  DAILY  NEWS  in  Aspen, 
Colorado  is  seeking  a  pressroom  man¬ 
ager  to  run  our  6  unit,  Goss  Com¬ 
munity  offset  web  pressroom.  Res¬ 
ponsibilities  include:  operation  of 
ress,  general  maintenance,  ordering, 
iring  of  employees,  etc.  The  Aspen 
Daily  News  is  a  7  day,  1 2,500  circula¬ 
tion  tab  in  a  beautiful  mountain  com¬ 
munity.  Call  (970)  925-2220  ext.  212. 


PUBLIC  RELATIONS 


PRODUaiON/ 
COMPOSITION  MANAGER 


For  small,  but  growing  chain  in  beauti¬ 
ful  Rocky  Mountains  of  Colorado. 
Someone  who  is  hands-on  with  QuarkX¬ 
Press,  and  with  experience  as  MAN¬ 
AGER  of  department.  Salary  negotia¬ 
ble.  Contact  our  representative  P.  Rice, 
P.O.  Box  776085,  Steamboat  Springs, 
CO  80477. 


PRESSROOM 


PRESSROOM  MANAGER 

Zone  3  daily  has  an  immediate  open¬ 
ing  for  a  person  with  a  minimum  of  5 
years  experience  in  newspaper  press¬ 
room  management.  We  are  searching 
for  a  manager  with  exceptional  com¬ 
munication  and  people  skills.  Suc¬ 
cessful  applicant  must  also  have  the 
ability  to  establish  a  strong  pre¬ 
ventative  maintenance  program  as  well 
as  set  and  maintain  quality  standards. 
Send  resume  and  salary  history/ 
requirements  to  Box  08398,  Editor  & 
Publisher. 


PRODUaiON  FACILITY  MANAGER 

The  Rapid  City  Journal,  a  33,000  daily 
in  the  beautiful  Black  Hills,  has  an 
immediate  opening  for  an  experienced 
pressroom  supervisor.  Responsibilities 
include  oversight  of  the  mailroom 
operation  in  our  fully  automated  press 
plant,  located  4  blocks  from  our 
editorial  and  business  offices.  Our 
equipment  includes  a  Goss  Headliner 
double- web  and  a  recently  refurbished 
single-web  Goss  Community  press.  The 
successful  applicant  will  be  a  proven 
leader  with  a  commitment  to  quality, 
and  will  possess  extensive  experience 
in  daily  newspaper  operations  includ¬ 
ing  commercial  printing.  Compensa¬ 
tion  includes  a  competitive  salary 
plus  bonus,  and  a  complete  benefits 
package  including  a  very  attractive 
401  (k)  plan. 

Send  cover  letter  and  resume,  with 
references,  to; 


PUBLIC  INFORMATION  COOROINATOR 


REPORTS  TO 

Director  of  Public  Relations 


BASIC  FUNCTION 

This  position  is  responsible  for  responding  to  requests  from  the  media  and 
public,  working  with  specific  groups  within  the  national  office  to  meet  their 
communication  needs  and  assisting  the  director  of  publications  in  the 
Associations's  communication  and  public  relations  efforts. 

DUTIES  AND  RESPONSIBILITIES 

•  Answer  information  requests  from  the  media  and  public. 


Develop  a  knowledge  of  and  a  relationship  with  the  internal  groups 
assigned. 

Develop  and  implement  strategic  media  campaigns  for  those  groups 
and  as  assigned  by  the  director  of  public  relations.  Campaigns  may 
include  writing  and  producing  press  releases  and  printed  materials, 
researching  and  creating  targeted  media  lists,  contacting  media, 
placing  stories  and  coordinating  efforts  with  staff  members  in  involved 
areas. 


•  Develop  general  information  materials  and  background  statements 
on  issues  of  importance  to  the  media. 

•  Provide  media  coordination  at  events  as  assigned. 

•  Monitor  results  of  press  coverage  through  surveys,  focus  groups  and 
other  methods  to  quantify  its  effect. 


•  Research  and  maintain  targeted  media  lists  for  inclusion  in  data¬ 
bases. 

•  Assist  in  development  of  online  content  as  directed  by  the  director  of 
communications. 

PREFERRED  QUALIFICATIONS  AND  MINIMUM  REQUIREMENTS 

A  bachelor's  degree;  a  minimum  of  three  years  of  employment  (not 
including  internships)  in  media,  relations,  sports  information  or  public 
relations,  or  as  an  editor  or  reporter  for  a  media  agency;  experience 
working  with  media  agencies;  demonstrated  written  and  oral  commu¬ 
nications  skills;  ability  to  work  under  tight  deadlines,  and  excellent 
interpersonal  skills  and  ability  to  work  in  a  team  environment. 


Rapid  City  Journal 
Human  Resources  Manager 
P.O.  Box  450 


Rapid  City,  SD  57709-0405 
FAX:  (605)  394-8446 


STARTING  SALARY 

$33,000 

TO  APPLY 

Send  letter  of  application  and  resume  to; 


The  Rapid  City  Journal  is  an  equal 
opportunity  employer. 


Whatever  course  you  have  chosen  for 
yourself,  it  will  not  be  a  chore  but  an 
adventure  if  you  bring  it  to  a  sense  of 
the  glory  of  striving.. .if  your  sights  are 
set  tar  above  the  merely  secure  and 
mediocre 

David  Sarnoff 


Human  Resources 

NCAA 

6201  College  Boulevard 
Overland  Park,  KS  66211 -2422 

The  NCAA  national  office,  currently  located  in  Overland  Park,  Kansas,  will  relocate  to 
Indianapolis,  Indiana,  approximately  August  1 999. 

The  NCAA  encourages  women,  minorities  and  disabled  persons  to  apply. 


PRODUaiON/TECH 

PRODUCTION  MANAGER 

The  Daily  Journal  in  Tupelo,  MS,  is 
seeking  a  leader  for  its  pre-press, 
press,  pockoging  and  maintenance 
operations  for  a  growing  38,000  daily 
newspaper.  Applicants  should  possess 
excellent  skills  in  quality  control,  sche¬ 
duling  and  planning,  expense  control, 
organization,  maintenance,  problem 
solving,  analysis,  personnel  supervision 
and  computer  knowledge.  Working 
knowledge  of  production  equipment 
is  beneficial.  Competitive  salary,  great 
benefits.  Send  resume  to  Northeast 
Mississippi  Daily  Journal,  P.O.  Box  909, 
Tupelo,  MS  38802,  Attn;  Clay  Foster  or 
E-mail  to; 

cfoster@diournal.com.  EOE 

PRODUCTION  MANAGER  needed  for 
an  expanding  group  of  weekly  news¬ 
papers.  Excellent  leadership  and 
motivation  skills  required.  Background 
with  goss  community  and  urbanite 
presses  a  must.  Competitive  wage  and 
benefit  package,  401  (k)  and  excellent 
work  environment.  Please  send  resume 
and  salary  requirements  to  Jim  Quimby, 
Homestead  Publishing  Co.,  P.O.  Box  1 89, 
Bel  Air,MD21014. 


PRODUaiON  MANAGER 

Newspaper  in  one  of  the  fastest- 
growing,  affluent  markets  in  the  coun¬ 
try  has  an  immediate  opening  for  a 
hands-on  production  manager.  We 
print  an  AM  daily,  TMC  and  have  a 
very  active  commercial  printing  opera¬ 
tion.  This  position  requires  a  commit¬ 
ment  to  quality,  understanding  of 
SNAP  specifications,  full  color  printing 
and  thorough  knowledge  of  the  Goss 
Urbanite  press,  prepress  and  mail 
room  operations.  We  need  a  strong 
manager  that  can  take  our  lucrative 
operation  to  a  new  level.  Excellent  pay, 
bonus  plan  and  benefits.  Please 
forward  resume  to  Box  08405,  Editor 
&  Publisher. 


NEWS 

Makes  The  Difference 

♦  EDITOR  &  PUBLISHER 
IS  NOT  a  monthly  journal¬ 
ism  review. 

♦  EDITOR  &  PUBLISHER 
IS  NOT  a  monthly  associa¬ 
tion  house  organ. 

♦  EDITOR  &  PUBLISHER 
IS  the  only  independent 
weekly  NEWS  magazine 
covering  the  newspaper 
industry. 

EDITOR  &  PUBLISHER 
1 1  West  1 9th  Street 
New  York,  NY  10011 
(212)  675-4380 
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CLASSIFIED  ADVERTISING 
INFORMATION 


POSITIONS  WANTED 


DEADLINES 


LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Saturday’s  issue. 
DISPLAY  ADS  -  Space  reservation  8  days  prior  to  publication 
date;  camera  ready  copy  5  days  prior  to  publication  date. 


LINE  AD  RATES 


Rates  are  per  line,  per  issue,  3  line  minimum,  count  approximately 
34  characters  and/or  spaces  per  line,  no  abbreviations. 


HELP  WANTED 

(includes  online  posting) 

1  week . $11.15 

2  weeks  . $9.85 

3  weeks  . $8.60 

4  weeks  . $7.45 


POSITIONS  WANTED 

(includes  online  posting) 

1  week  . $5.20 

2  weeks  . $4.35 

3  weeks  . $3.60 

4  weeks  . $3.35 


ALL  OTHER  CLASSIFICATIONS 

(online  not  included) 

1  week . $9.50 

2  weeks  . $8.40 

3  weeks  . $7.35 

4  weeks  . $6.35 

BOX  REPLY  SERVICE 

Count  box  service  as  an  additional  line  in  copy 
Line  Ads  -  Add  $12.60  per  insertion 
Positions  Wanted  -  Add  $6.30  per  insertion  USA 
All  international  box  reply -$27.50 


DISPLAY  AD  RATES 


The  use  of  borders,  boldface,  logos,  etc.  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion. 

(1  column  inch  minimum) 

1  week . $110  pci 

2-5  weeks . $105  pci 

6 -13  weeks . $100  pci 

14-26  weeks . $  95  pci 

27-52  weeks . $  90  pci 


ADVERTISING 


DYNAMIC  Ad  Director  seeks  position 
in  Zones  1  or  2.  Professional,  top 
revenue  producer,  trainer,  worker. 
Reply  to  Box  08396,  Editor  &  Pub¬ 
lisher. 


PRINT/NEW  MEDIA  ADVERTISING 
Veteran  manager  with  experience  in 
all  areas  of  newspaper  sales  and 
marketing.  20+  years  with  major 
dailies  and  weekly  newspapers  as  well 
as  the  Internet.  Experience  in  Retail, 
Classified,  Majors  and  National 
accounts  and  their  agencies.  Many  con¬ 
tacts.  Will  relocate.  Respond  to  Box 
08402,  Editor  &  Publisher. 


CIRCULATION 


MANAGER  seeking  opportunity  at 
15,000+  paper.  Strong  leadership, 
organizational  and  computer  skills. 
Record  of  greatly  improving  sales  and 
service.  (812)523-8729. 


EXPERIENCED  editor/ reporter  seeks 
new  career  challenge  with  Zone  5  or  7 
specialty  publication  or  public  rela¬ 
tions.  (305)  891-2595. 


IRISH  WRITER  in  Australian  bush;  see 
www.mpx.com.au/~hugho/index.html 
for  samples.  All  topics,  best  rates! 


PAYMENT 


Make  check  payable  to  Editor&  Publisher 
SSIerISnI  charge  to  your  American  Express. 
VIS<v  MasterCard  or  Visa.  Please  supply  name 

■■■■  KatiMM  on  card,  account  number,  expiration  date 

and  card  holder's  signature. 

Please  note:  International  ads,  new  accounts  and  positions  wanted  ads  must  pre-pay. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information;  1.  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone, 

5.  Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  www.mediainfo.com 

Please  contact  us  for  display  ad  copy  specifications  and  procedures 

MAIL;  Editor  &  Publisher  Classified  Ads 

11  W.  19th  Street,  New  York.  NY  10011 
FAX;  (212)  929-1259 
E-Mail;  hazelp@mediainfo.com 
mattw@mediainfo.com 
eileenl@mediainfo.com 


QUESTIONS? 


VOICE;  (212)  675-4380  (Monday  -  Friday  -  9  AM  -  5  PM  EST) 

Hazel  Preuss  /  Extension  171 
Matt  Wilcox  /  Extension  173 
Eileen  Long  /  Extension  170 

FAX;  (212)  929-1259  or  E-mail;  eileenl@mediainfo.com  anytime. 


EDITORIAL 


NFL  WRITER;  Award-winning  20-year 
NFL  beat  writer  at  25,000  PM  seeks 
step  up.  Women's  basketball  also  a 
specialty.  Quick,  clean  writer  who's  a 
real  pro.  Also  knows  QuarkXPress. 
Reply  to  Box  08394,  Editor  &  Pub¬ 
lisher. 


PRIZE-WINNING  writer,  researcher 
and  editor  seeking  big-league  free¬ 
lance  gig.  Features,  travd,  news,  sports, 
science,  investigative,  ghostwriting  or 
reports:  I  can  do  it.  Let's  talk  turkey. 
Contact  RufWriters@aol.com 


SPEECHWRITER/INNOVATOR:  Editor 
since  60's  —  news,  features,  speeches/ 
public  affairs,  now  in  VA. 

E-mail:  Rarecoin81@aol.com 
or  call  (703)243-1748 


BUSINESS,  investigative,  features.  25 
years  experience.  South  Florida  based. 
All  Floricia  assignments  accepted. 

Call  Paul  Carson  (954)  726-3924 


TRAVEL  WRITERS  WANTED 


TRAVEL  photographer  seeks  writers! 
For  magazines,  newspapers,  books! 
Free  travel!  Jeff  (973)  575- 1 005. 


ii 


To  orijer  your  copy, 
contact  Circulation 
Department  at 

(212)  675-4380 


PUBLISHER 
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SHOP  TALK  AT  THIRTY 


BY  RICH  MARTIN 


Journalism;  A  Love/Hate 
Relationship 


EAR  JOURNALISM: 

I  find  myself  once 
more  thinking  of  leaving 
you.  Wlio  knows,  maybe 
this  time  I’ll  even  do 
what  I’ve  threatened  to  do  many  times 
during  the  years. 

Oh,  we’ve  had  some  great  times.  You 
haven’t  been  dull,  at  least  not  much  of 
the  time.  I  enjoyed  working  on  two 
county-seat  newspapers,  especially  cov¬ 
ering  a  splashy  murder  and  its  after¬ 
effects;  writing  features;  coming  up 
with  outlandish  (and  sometimes  over- 
the-top)  headlines. 

Maybe  the  problem  was  my  expecta¬ 
tions.  You  see,  I  was  among  those  who 
entered  the  journalism  profession 
thinking  that  this  was  the  way  to  con¬ 
tribute  to  society  and  feel  good  about 
themselves.  1  wasn’t  so  foolish  as  to 
believe  that  I  could  make  a  difference 
individually,  but  1  thought  at  least  I  was 
on  the  side  of  the  good  guys. 

But  1  have  been  shocked  by  some  of 
the  things  I  saw  at  newspapers.  I 


Martin,  a  copy  editor  at  the 
Hollywood  Reporter,  is  a  freelance 
writer  with  14  years  in  newspaper 
journalism. 
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thought  that  newspapers  might  help 
combat  some  of  the  wrongs  of  society, 
but  sometimes  what  I  saw  at  my  own 
workplace  was  worse  than  anything 
other  companies  or  government  agen¬ 
cies  seemed  to  be  doing.  Sexual  harass¬ 
ment.  Favoritism.  Monumental  stupidi¬ 
ty.  Just  about  everywhere  I  worked,  ter¬ 
rible  management.  A  myopic  careerist 
attitude  that  destroyed  all  motivations 
in  its  path.  An  incredible  lack  of  imagi¬ 
nation  by  those  at  the  top.  Supervisors’ 
inability  to  see  what 
was  going  on  right 
in  front  of  their 
eyes.  Just  about 
everything  but  meri¬ 
tocracy. 

And,  yes,  there’s 
the  money.  But  it’s 
my  own  fault  if  I  am 
disappointed  in  not 
making  more  money. 

After  all,  the  one 
thing  1  knew  when  I 
joined  this  crazy 
profession  was  that  I  wouldn’t  become 
rich.  Sure,  I  didn’t  take  a  vow  of  pover¬ 
ty,  but  I  might  as  well  have.  Entry-level 
salaries  in  most  professions  are  higher 
than  most  of  us  can  ever  aspire  to. 

The  most  troubling  money  issue  is: 
Why  does  there  have  to  be  such  dis¬ 
parity  between  the  higher  levels  of 
management  and  the  ordinary  editors 
and  reporters  who  do  the  work? 

Yet  for  all  that,  it’s  hard  to  leave.  1 
have  enjoyed  the  good  times  and  the 
fascinating  companions.  Every  time  I 
consider  leaving,  I  think  of  the  charac¬ 
ters  I’ve  known  in  this  crazy  business. 

But  why  must  everything  be  so  illog- 


Alameda  newspapers  group 

(ANG)  recently  published  a  five- 
part  series,  “Welfare  at  a  Crossroads,” 
examining  welfare  reform. 

“Welfare  is  one  of  the  most  impor¬ 
tant  local,  state  and  national  issues  of 
this  decade  and  merits  this  sort  of  in- 
depth  treatment,”  said  executive  editor 
Nancy  Conway. 


ical?  When  I  ask  why  things  are  the 
way  they  are,  I  am  inevitably  told  that 
it  is  because  they  always  have  been,  or 
because  some  higher-up  decreed. 
Inefficiency  experts  would  go  mad  in  a 
newspaper,  since  nothing  makes  sense. 
People  get  away  with  murder,  yet  are 
never  disciplined.  Others  seem  to  be 
disciplined  or  are  never  prt)moted 
because  of  trivialities.  The  work  is 
never  distributed  fairly  —  “fair”  and 
“deserved”  should  be  banned  in  news¬ 
paper  offices  (per¬ 
haps  everywhere). 

I  sound  bitter.  I 
hope  not.  Because 
the  fact  is  that  this 
is  still  a  love-hate 
relationship.  I 
always  try  to  tell 
myself  that  I  will  be 
happier  with  the 
next  job,  or  the  next 
promotion,  or  the 
next  raise.  .  .  . 

And,  I  confess, 
the  madness  of  newspaper  offices  — 
those  that  are  more  like  “The  Front 
Page”  and  not  an  insurance  office,  that 
is  —  is  intoxicating.  They  can  be  fun 
places,  which  most  workplaces  proba¬ 
bly  never  will  be. 

There  is  also  the  thrill  of  working  on 
deadline.  It’s  a  rush  to  have  to  turn 
around  a  breaking  news  story  in  a  few 
minutes,  or  to  come  up  with  a  shiny 
head  on  a  long  story  under  pressure. 

So  maybe  1  won’t  seek  to  escape  the 
print  media  after  all.  I  guess  I’m  a  sen¬ 
timental  fool,  just  as  all  the  supposedly 
hard-boiled  journalists  in  1930s  movies 
were.  Or  maybe  I’m  just  a  fool. 


senes 

Staff  writers  Karen  de  Sa  and  Jeff 
Israely  spent  five  months  interviewing 
sources,  from  residents  to  top  policy 
makers  responsible  for  making  reform 
work  in  the  San  Francisco  Bay  area. 
Topics  included  the  effect  on  immi¬ 
grants,  foster  programs,  schools  and 
child  care,  and  a  history  of  U.S.  wel¬ 
fare. 


/  thought  newspapers 
would  combat 
society’s  wrongs, 
but  sometimes 
newspapers  proved 
worse  than  other 
companies  or 
govertmient  agencies 
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